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Food  Advertisers’  Claims  To  Be  Tested 
By  American  Medical  Association 

Committee  Headed  by  Dr.  Morris  Fishbein  Will  Examine  Specimens  and  Compile  “Accepted  ” 
List  for  Advertising  Purposes — More  Than  1 00  Products  Already  Submitted 

To  protect  the  public  against  inaccu-  By  BEN  KARTMAN  -'’35  North  Dearborn  Street.  Chicago,  and 

racies  and  misrepresentations  on  the  i,  in  the  form  of  a  rticea«e«  •  ,h.ea«e<=  of  the  hiHnev«  anH  of  in  special  _  instances  should  be 


part  of  advertisers  of  food  products,  the 
American  Medical  Association,  whose 
membership  consists  of  100,(XX)  practic¬ 
ing  physicians  in  the  United  States,  has 
established  a  committee  on  foods  to  ex¬ 
amine  specimens  of  foods  submitted  to 
them  and  look  into  claims  made  by  food 
product  companies  in  their  advertise¬ 
ments.  The  committee,  which  is  headed 
by  Dr.  Morris  Fishbein  of  Chicago, 
functions  as  a  division  of  the  Medical 
Association’s  Council  on  Pharmacy  and 
Chemistry,  which  has  helped  maintain  a 
high  standard  in  the  manufacture  of 
plurmaceuticals  and  medicines  through 
Its  requirements  for  approval. 

Other  meml)ers  of  the  committee  are: 
Dr.  Eugene  F.  DuBois,  New  York;  Dr. 
W.  McKim  Marriott,  St.  Louis,  Mo. ; 
Dr.  L.  B.  Mendel,  New  Haven,  Conn.; 
Dr.  H.  C.  Sherman,  New  York;  Dr. 
Julius  H.  Hess,  Chicago ;  Dr.  G.  H. 
Powers,  New  Haven,  Conn.,  and  E.  M. 
Bailey,  Connecticut  state  department  of 
agriculture.  The  last  three  are  new 
members  of  the  committee,  added  to  the 
list  because  of  the  need  for  extra  baby 
food  specialists  to  handle  that  field  of 
the  investigations. 

The  committee  meets  on  call  of  the 
chairman  and  checks  claims  made  by  ad¬ 
vertisers  for  their  food  products,  with 
a  view  to  determining  whether  such 
claims  are  warranted  by  the  composition 
and  the  processes  of  manufacture  of  \he 
foods.  Not  only  specimens  of  the  foods 
thOTselves,  but  also  copies  of  all  adver¬ 
tising  circulars,  advertisements  in  news¬ 
papers  and  magazines,  etc.,  must  be  sub¬ 
mitted  for  examination  by  the  doctors. 
A  report  is  made  in  the  Journal  of  the 
^^rican  Medical  Association  and  in 
Hypeia.  publications  of  the  association, 
on  foods  accepted  and  awarded  the  asso- 
aation’s  seal,  which  may  be  used  by  the 
nianufacturer  on  labels  or  in  advertising 
of  his  food  products.  When  advertising 
'ul**'*  claims  which  violate  the  rules  of 
the  committee,  the  manufacurer  is  given 
an  opportunity  _  to  comply  with  those 
rejected  fo^  products  are 
published  in  the  two  magazines. 

^Already  more  than  100  products  have 
bw  submitted,  according  to  Dr.  Fish¬ 
bein,  including  all  the  products  of  Gen¬ 
ial  Foods,  Quaker  Oats.  Pillsbury, 
Kalston  and  many  other  companies.  The 
committee  has  also  received  many  let¬ 
ters  from  leading  advertising  agencies 
wkoming  the  body  into  the  advertising 
,  T*’®  agencies  are  also  calling 
ttpon  their  food  accounts  to  submit  speci- 
fo  tbe  committee  and  are  sending 
m  advertising  handled  by  them.  Several 
l!?i*  accepted  products  have  already 
wn  published,  but  so  far  no  rejections 
nave  been  printed. 

Each  member  of  the  committee  re- 
a  weekly  bulletin  listing  the  food 
Products  submitted  for  examination  and 
Pvmg  their  composition,  patents,  uses, 
^ocess  of  manufacture,  and  all  of  their 
•uvertising.  The  association  uses  its 

^  laboratory  and  has  the  co-operative 
Worts  of  lalioratories  of  various  mem- 
tor  its  work. 

The  emblem  given  manufacturers  of 


By  BEN  KARTMAN 

accepted  foods  is  in  the  form  of  a  diseases :  diseases  of  the  kidneys  and  of 
shield,  with  the  word  "Accepted”  in  the  circulation.  As  these  trends  in  medi- 
large  letters  at  the  top,  and  “American  cal  practice  have  developed,  the  need 
Medical  Association  committee  on  foods”  of  some  body  to  express  judgment  of 
beneath.  food  products  and  food  advertising,  in 

the  same  way  that  the  Council  on 
Pharmacy  and  Chemistry  considers 
medical  preparations,  has  become  ap¬ 
parent.  The  Council  has  therefore  cre¬ 
ated  a  special  committee  on  foods.  The 
preliminary  form  of  the  rules  under 
which  this  committee  will  function  ap- 
Iiears  on  page  11-14  of  this  issue  of  The 
Journal. 

"The  manufacturers  of  food  products, 
distributors  and  all  others  interested  in 
the  promotion  of  natural  food  substances 
or  of  modified  foods,  for  which  claims 
arc  made  in  relation  to  the  promotion  of 
good  health,  will  be  asked  to  submit  to 
the  committee  the  prod'ucts  and  the  ad¬ 
vertising  material  used  in  advancing 
their  sale.  If  a  product  is  of  known 
composition,  if  the  claims  made  for  it  are 
justified  by  the  composition  and  by  mod¬ 
ern  knowledge  of  digestion  and  assimila¬ 
tion,  if  the  advertising  is  up  to  the  stand¬ 
ards  set  by  the  Council  on  Pharmacy 
and  Chemistry,  advertisements  of  the 
product  will  be  permitted  in  the  publica¬ 
tions  of  the  American  Medical  Associa¬ 
tion,  the  product  will  be  listed  in  the 
book  on  foods  similar  to  New  and  Non- 
Dr.  Morris  Fishbein  official  Remedies,  and  the  manufacturers 

will  be  permitted  to  use  a  symbol  indicat- 

Cninridentallv  the  Medical  Associa-  product  has  been  accepted 

Coincidentally,  the  Medical  AssMia  ^  committee  for  listing  in  the  book 

tion  Journals  curren  issue  criticises  J  prc^luct  cannot  reach 

certain  tobacco  advertismg  which  ex-  standards  set  forth,  a  report  will  be 
ploits  health  claims.^  Tobacco  Adver-  published  as  is  done  for  drug  products, 
tising  Gone  Mad  is  the  title  of  the  ^nd  advertising  of  the  preparation  will 
attack.  not  be  permitted  in  the  publications  of 

According  to  Dr.  Fishbein,  the  test-  the  American  Medical  Association.  Al- 
ing  plan  is  endorsed  both  by  food  ready  several  leading  manufacturers 
manufacturers  and  advertising  agencies  have  indicated  their  desire  to  cooperate 
and  publications  throughout  the  country,  with  the  committee;  the  great  advertis- 
He  explained  the  purposes  and  expected  ing  agencies  have  welcomed  the  initia- 
results  of  the  committee’s  work  in  detail  tion  of  such  a  body ;  and  there  is  reason 
in  the  following  editorial  in  a  recent  to  believe  that  the  work  of  the  committee 
issue  of  the  Journal  of  the  American  will  do  much  to  sustain  scientific  stand- 


Dr.  Morris  Fishbein 


Medical  Association : 


ards  in  a  field  already  mired  in  a  morass 


“The  pages  of  popular  magazines,  of  of  hokum  and  folly, 
newspapers  and  or  medical  journals  con-  “Through  its  public  work,  particularly 
tain  an  increasing  number  of  advertise-  in  the  last  decade,  the  .Ameri'—n  Medical 
ments  of  food  products.  The  growers.  Association  has  gained  the  respect  and 
producers  and  distributors  of  such  prod-  admiration  of  vast  numbers  of  the  Amer- 
ucts  have  learned  the  value  of  the  health  ican  people.  That  good  will  is  an  asset 
appeal.  Great  campaigns  are  being  pro-  of  no  slight  importance  to  public  health, 
moted  by  cooperative  organizations  in  The  work  of  the  Committee  on  Foods 
favor  of  meat,  of  flour,  of  vegetables,  of  should  do  much  to  carry  still  further 
fruits,  and  of  other  natural  foods.  The  the  message  of  good  hygiene  and  of 
vitamin  is  the  most  interesting  and  scientific  medicine.  In  beginning  this 
mysterious  substance  that  has  appeared  new  work,  the  Council  on  Pharmacy  and 
on  the  medical  scene,  and  the  alert  copy  Chemistry  again  asks  the  complete  sup- 
writers  have  not  failed  to  dramatize  port  of  the  medical  profession.  Only  by 
the  interest  that  it  has  awakened  in  both  such  support  can  the  work  have  the 
the  medical  profession  and  the  public,  fullest  success.  Only  by  the  sincere  co- 
Malted  milks  under  various  disguises  operation  of  the  medical  profession  with 
are  vaunted  as  tonics  and  as  sleep  pro-  the  committee  can  it  achieve  the  prestige 
ducers.  The  medical  profession,  awake  necessary  to  complete  attainment  of  its 
to  the  newer  knowledge  of  physiology,  is  objects.” 

turning  its  interest  increasingly  to  the  The  rules  of  the  committee  in  regard 
promotion  of  health  and  to  the  use  of  to  submission  of  prorlucts  and  their  ac- 
properly  selected  foods  for  such  pur-  ceptance  or  rejection  follow: 


poses.  Moreover,  diet  is  recognized  as 
of  great  importance  in  the  control  of 


‘'.Any  product  which  it  is  desired  to 
have  considered  for  ‘Accepted  Foods’ 


diseases  affecting  the  digestive  tract  and  should  be  presented  to  the  Committee  on 
for  the  management  of  the  degenerative  Foods,  American  Mcdi  »1  .Association, 


535  North  Dearborn  Street,  Chicago,  and 
except  in  special  instances  should  be 
accompanied  by  eight  trade  packages, 
eight  sets  of  descriptive  advertising,  cir¬ 
culars,  etc.,  and  a  description  of  the 
article  giving  its  constituents  and  a  brief 
outline  of  its  process  of  manufacture. 

“The  rules  for  the  acceptance  of  foods 
are  patterned  on  the  principles  of  New 
and  Nonofficial  Remedies,  with  such 
modifications  and  relaxations  as  are 
made  necessary  by  the  different  nature 
of  the  products  concerned  and  by  the 
importance  of  expediting  the  business  of 
the  committee  without  interfering  with 
the  protection  of  the  public  against 
harmful  and  misleading  practices. 

“All  foods,  nonmedicinal  in  character, 
for  which  health  claims  may  be  made 
or  which  are  advertised  in  medical  jour¬ 
nals,  shall  come  within  the  scope  of  the 
Committee  on  I'oods. 

“Foods  shall  not  be  accepted  for  in¬ 
clusion  unless  their  composition  is  made 
known,  the  statement  of  composition  in¬ 
cluding  the  approximate  amounts  of  sub¬ 
stances  incorporated  and,  when  deemed 
necessary  by  the  committee,  more  de¬ 
tailed  statements  as  to  proteim,  carbohy¬ 
drate,  fat,  mineral  salts  or  vitamin  con¬ 
tent.  Where  claims  are  made  for  spe¬ 
cial  virtues  for  any  ingredient,  the  quan¬ 
tity  of  that  ingredient  must  be  made 
known  if  the  committee  so  requires. 
Such  statements  may,  at  the  discretion 
of  the  committee,  be  made  a  part  of  the 
published  report. 

“The  rules  of  the  Council  regarding 
advertising  of  proprietary  remedies  shall 
not  apply  to  foods  considered  by  the 
committee. 

“No  product  will  be  accepted  or  re¬ 
tained  concerning  which  the  manufac¬ 
turer  or  his  agents  make  false  or  mis¬ 
leading  statements  as  to  source,  raw  ma¬ 
terial  from  which  made,  or  method  of 
collection  or  preparation. 

“No  product  will  be  accepted  or  re¬ 
tained  concerning  which  the  manufac¬ 
turer  or  his  agent  make  unwarranted, 
exaggerated  or  misleading  statements  as 
to  its  value  for  health  or  nutrition  or 
any  statement  which  misrepresents  the 
product. 

“Proprietary  names  should,  if  possible, 
be  framed  to  indicate  the  nature  or 
composition  of  the  product  or  its  im¬ 
portant  ingredients:  but  a  name  will_  be 
recognized  provided  it  is  not  misleading, 
does  not  suggest  disea.ses  or  medicinal 
uses,  and  is  not  otherwise  in  conflict  with 
public  interest.  These  restrictions  may 
be  waived  in  the  case  of  names  which 
were  established  through  usage  before 
the  publication  of  these  rules. 

“If  the  article  is  patented — either 
process  or  product,  or  both —  the  num¬ 
ber  of  such  patent  or  patents  must  be 
furnished  to  the  committee.  Further¬ 
more,  if  the  name  of  a  product  is  regis¬ 
tered,  or  the  label  copyrighted,  the  regis¬ 
tration  (trademark)  number  and  a  copy 
of  the  protected  label  should  be  furnished 
to  the  committee. 

“The  committee  will  not  accept  or 
retain,  if  already  accepted,  the  products 
of  a  firm  if,  in  the  opinion  of  the  com¬ 
mittee,  the  policies  of  such  firm  are 
(Continued  on  page  38) 
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MATSON  NEW  BUFFALO 
TIMES  PUBLISHER 


Cliivf  Editorial  Writer  of  Clereland 
Preaa  Suoceeds  Thackrey  —  Meta 
Re*i(B*  a«  Business  Manager  of 
Seripps-Howard  Buffalo  Press 


Carlton  K.  Matson,  chief  editorial 
writer  of  the  Cleveland  Press,  has  been 
appointed  publisher  of  the  Buffalo  (N.Y.) 


Caelton  K.  Matson  A.  T.  nescu 

Times,  succeeding  Ted  O.  Thackrey 
it  was  announced  this  week  by  G. 
B.  Parker,  editor-in-chief  of  the  Seripps- 
Howard  Newspapers,  Inc.  Mr.  Thack¬ 
rey,  who  has  resigned  from  the  organ¬ 
ization,  has  not  made  known  his  future 
plans.  A.  T.  Burch,  of  the  Press  staff, 
has  been  made  chief  editorial  w’riter. 

Philip  Metz,  business  manager  of  the 
Times  and  son-in-law  of  Norman  E. 
Mack,  former  publisher,  also  resigned 
from  the  paper  this  week  to  devote  his 
time  to  personal  business  interests. 
John  Meilink,  business  manager  of  the 
Cleveland  Press,  is  dividing  his  time 
between  that  newspaper  and  the  Buffalo 
Times  at  present  until  a  new  business 
manager  is  named.  With  appointment 
of  the  new  man,  expected  to  be  an¬ 
nounced  about  April  1,  Meilink  will  re¬ 
turn  to  Cleveland. 

Coincident  with  these  changes,  Walter 
Morrow,  city  editor  of  the  Times,  was 
advanced  to  news  editor ;  and  Stephen 
Cain,  assistant  city  editor,  was  appoint¬ 
ed  to  succeed  him.  Lynn  Shaw,  in 
charge  of  automotive  and  other  business 
news,  succeeded  Steve  O’Leary  who  re¬ 
signed  the  post  of  financial  editor. 

Matson's  appointment  follows  closely 
his  release,  with  Louis  B.  Seltzer,  editor 
of  the  Press,  from  contempt  of  court 
charges  by  a  decision  last  week  of  the 
Ohio  District  Court  of  Appeals  over¬ 
ruling  the  Common  Pleas  Court.  He 
leaves  Cleveland  after  a  conspicuous 
car^r  in  civic  and  newspaper  affairs 
during  the  past  three  years.  He  was 
born  in  Ohio  and  has  served  on  the 
Cleveland  Plain  Dealer,  Springfield 
(O.)  Daily  News,  New  York  Evening 
Mail,  New  York  Journal  and  Miles 
City  (Mont.)  Daily  Journal.  He  is  a 
graduate  of  Oberlin  College  and  has  a 
degree  from  Columbia  College  in  politi¬ 
cal  science  and  public  law. 

Burch  is  a  graduate  of  Washburn 
College,  Topeka,  Kan.,  and  started  his 
newspaper  work  on  the  Toficka  Capital 
in  1917.  After  serving  in  the  A.  E.  F. 
abroad  and  receiving  wounds  from  a 
shell  fragment,  he  returned  to  this 
country  and  joined  the  financial  staff 
of  the  New  York  Tribune.  He  re¬ 
turned  to  the  Topeka  Capital  in  1920 
as  state  house  and  political  reporter.  In 
1922_  he  be^me  head  of  the  department 
of  _  journalism  at  Washburn  College, 
writing  cm  the  side  for  newspapers.  He 
toimed  Europe  on  leave  of  absence  in 
1924,  and  did  s]^cial  assignments  for 
the  Capper  Publications.  The  follow¬ 
ing  year  he  returned  again  to  the  Capi¬ 
tal,  covering  the  legislature.  Later  he 
resumed  his  work  at  Washburn  and  in 
jMuary,  1926,  was  named  dramatic 
critic  of  the  Capital.  Shortly  after  he 
became  chief  editorial  writer  for  the 
Topeka  State  Journal.  Following  this 
he  joined  the  Cleveland  Press  as  general 
assignment  and  political  reporter. 


NELL  BRINKLEY’S  FATHER  DIES 

Robert  Brinkley,  72,  father  of  Nell 
Brinkley,  4tell-known  newspaper  artist, 
died  March  12  in  Orlando,  Fla. 


COLORADO  DAILY  SOLD 

The  Longmont  (Col.)  Daily  Call  has 
been  purchased  by  Dr.  J.  A.  Matlack  of 
Longmont,  from  heirs  of  the  late  George 
W.  Johnson,  who  established  the  Call. 
Dr.  Matlack  will  be  editor  and  publisher 
and  in  addition  will  continue  his  medical 
practice.  Jean  Johnson,  son  of  the 
founder,  will  be  retained  as  city  editor 
and  business  manager. 


A.  B.  C.  CALLS  FOR  VOTE 
ON  AMENDMENT 


Ballots  Mailed  to  Members  on  Pro¬ 
posal  to  Allow  Additional  Com¬ 
petitors’  Reports  to  Publishers 
or  Representatives 


.\  proposed  amendment  to  the  by-laws 
of  the  Audit  Bureau  of  Circulations  by 
which  publisher  members  or  their  rep¬ 
resentatives  would  l)c  permitted  to  pur¬ 
chase  copies  of  competitors'  audit  reports 
in  addition  to  the  three  regularly  fur¬ 
nished  by  the  Bureau,  was  submitted  to 
the  vote  of  the  membership  this  week. 
The  board  of  directors  voted  to  adopt 
the  amendment  at  the  January  meeting. 

The  proposed  amendment  as  presented 
in  the  ballots  mailed  out  last  week, 
reads:  “Publisher  members  or  their 

representatives  may  purchase  copies  of 
competitors  publishers’  statements  or 
audit  reports  in  addition  to  the  three 
which  are  furnished  free  of  charge.’’ 

The  notice  accompanying  the  ballot 
points  out  this  amendment,  “besides 
abolishing  the  limit  on  the  number  of  re¬ 
ports  which  may  be  purchased,  also 
eliminates  the  stipulation  of  the  charge 
which  shall  l)e  made,  as  the  board  con¬ 
siders  that  such  a  stipulation  should  1^ 
taken  care  of  in  the  rules  rather  than  in 
the  by-laws.’’ 


PEGLER  JOINS  N.  Y.  POST 

Former  Chicago  Tribune  Sports 

Writer  Joins  Curtis-Martin  Daily 

Westbrook  Pegler,  eastern  sports 
correspondent  for  the  Chicago  Tribune, 
joined  the  sports  staff  of  the  New  York 
Evening  Post,  March  10.  He  is  writing 
a  daily  column,  “Speaking  Out  On 
Sports”  for  the  Curtis-Martin  paper. 
During  the  past  several  weeks  he  has 
been  in  Florida  covering  the  Sharkey- 
Scott  bout,  and  returned  to  New  York 
this  week. 

During  his  five  years  with  Chicago 
Tribune  Pegler  developed  a  reputation 
for  candor  in  writing  of  “rackets”  in 
various  branches  of  professional  sports. 
He  has  been  in  newspaper  work  since 
1912,  when  he  was  with  the  United  Press 
in  Chicago.  His  field  broadened  in  1916, 
when  he  was  sent  to  London  as  U.P. 
correspondent.  He  was  assigned  to 
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March  17-18 — Interstate  Circula¬ 
tion  Managers’  Assn.,  convention, 
Washington,  Pa. 

March  18-19 — Central  States  Cir¬ 
culation  Managers’  Assn.,  meeting, 
Chicago. 


cover  the  A.  E.  F.  upon  the  entry  of  the 
United  States  into  the  war,  but  soon  laid 
aside  his  typewriter  and  enlisted  in  the 
U.  S.  Navy  at  Liverpool  in  June,  1918. 

After  the  war  Pegler  returned  to 
.\merica  as  sports  editor  for  United 
Press.  He  remained  in  this  job  until 
1925  when  he  became  eastern  sports 
correspondent  for  the  Chicago  Tribune. 


GRANTLAND  RICE  TO 
JOIN  N.  Y.  SUN 


N.  Y.  Herald  Tribune  Sports  Writer 
to  Conduct  Daily  Column  Starting 
March  21 — Bell  to  Take  Over 
Syndication  of  Feature 


Grantland  Rice,  sports  columnist  for 
the  New  York  Herald  Tribune,  will  be¬ 
come  a  meml)er  of  the  New  York  Sun 
sports  staff,  March  21.  He  will  conduct 
his  familiar  daily  column. 

Simultaneously  syndication  of  the  Rice 
feature  will  be  transferred  from  the 
Herald  Tribune  Syndicate,  which  has 
handled  it  for  about  10  years  to  the  Bell 
Syndicate,  Inc.  The  latter  syndicate 
recently  took  over  Associated  News¬ 
papers,  which  handled  several  of  the  New 
York  Sun  features. 

Grantland  Rice  is  reputed  to  be  the 
highest  paid  sports  writer  in  the  world, 
and  in  addition  to  his  newspaper  work, 
he  is  editor  of  the  American  Golfer  and 
makes  the  “Grantland  Rice  Sportlights” 
movies.  He  went  to  the  New  York 
Tribune  from  the  old  New  York 
Evening  Mail,  and  when  the  Herald  and 
Tribune  were  consolidated  he  remained 
with  the  combined  papers. 


BUYS  COAST  DAILY 

Ernest  L.  Peterson,  former  North 
Dakota  publisher,  has  purchased  the 
Santa  Maria  (Cal.)  Daily  Times  from 
O.  M.  Canncai.  The  deal  was  reported 
to  involve  $100,000.  Peterson  has  oper¬ 
ated  newspapers  in  Minnesota,  Washing¬ 
ton,  Nebraska  and  North  Dakota  over 
a  period  of  25  years. 


K.  K.  KITCHEN  WITH  N.  Y.  SUN 

Karl  K.  Kitchen,  former  columnist  of 
the  New  York  Evening  B’nrW,  has  joined 
the  New  York  Sun  as  special  w'riter  and 
columnist.  Mr.  Kitchen  has  been  writ¬ 
ing  free  lance  articles  for  the  Sun  during 
the  past  two  weeks. 
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REPORTER  ARRESTEDON  > 
EXTORTION  charge 

Morris  Lnvine  of  Los  Angslm  Ex^ 
iner  Had  $75,000  in  Marks4  I 
Bills  —  Was  Exposing 
Julian  Case 


G1 

150 


{By  telegraph  to  Eoitos  &  Pubuixb) 

Los  Angeles,  March  1 1.— With  a  dii. 
trict  attorney  and  a  chief  deputy  coo. 
victed  and  other  minor  officials  and  j 
score  or  more  of 
suspected  dril. 
ians,  bankers  and 
business  men  if. 
ready  enmeshed 
in  revelations  fol¬ 
lowing  the  col¬ 
lapse  of  the  Jo- 
1  i  a  n  Petroleaa 
Corporation  here 
five  years  ago,  a 
district  attorney 
on  the  way  to 
prison  today  and 
others  on  ti^  or 
soon  to  be  tried, 
it  remained  for 
one  lone  newspaper  reporter  to  fur¬ 
nish  the  climax  to  a  series  of  expo¬ 
sures  that  have  rocked  Los  Angeles  to 
its  foundations  on  several  recent  oca- 
sions. 

Morris  Lavine,  trusted  reporter  of 
the  Los  Angeles  Examiner,  whose  rela¬ 
tions  to  the  rapidly  developing  financial  i 
scandal  have  been  intimate,  was  arrested 
last  night  on  a  charge  of  extortion 
On  his  person,  when  taken  into  ou- 
tody,  was  a  package  of  new  bills,  in  two 
bundles,  one  containing  $25,000  and  the 
other  $50,000.  The  former,  officers  of  the 
law  state,  being  intended  for  Miss  Leon- 
tine  Johnson,  one-time  secretary  to  S.  C 
Lewis,  former  president  of  the  oil  com¬ 
pany,  and  the  other  for  Lavine.  Lewis 
has  been  indicted  in  connection  with  die 
Julian  affair  and,  thus  far  although  tried 
and  convicted,  is  still  at  large,  pending 
further  litigation. 

(Officials  accuse  Lavine  of  preparing  a 
series  of  sensational  newspaper  articles 
for  the  Los  Angeles  Examiner,  tused 
upon  information  and  documents  fur¬ 
nished  by  Miss  Johnson.  Upon  payment 
of  demanded  sums,  it  is  said,  the  names 
of  more  or  less  prominent  men  were  to 
be  eliminated  from  the  stories.  It  has 
not  been  disclosed  who  provided  die 
$75,(X)0  found  on  Lavine,  although  the 
bills,  marked  for  identification,  were 
handed  to  Lavine  by  Charlie  Crawford, 
Los  Angeles  politician,  and  the  names 
of  other  local  politicians  have  bera  linked 
with  this  initiail  transaction.  Dictaphone 
reports  and  intercepted  telephone  con¬ 
versations  had  been  record^  and  the 
evidence  is  said  to  be  complete,  insofar 
as  Miss  Johnson  and  Lavine  are  c«- 
cerned.  Lavine  sets  up  the  defense  that 
the  $75,000  was  intended  for  Miss  John¬ 
son,  who  purposed  writing  an  inside  ^ 
close-up  story  of  the  Julian  corruptioa 
The  Examiner  man  pleads  that  he  ha 
been  made  the  goat  by  a  frameup  am 
Miss  Johnson  charges  she  was  inveigled 
into  the  affair  by  Lavine. 

One  article,  the  first  of  the  Lavine 
series,  was  printed  by  the  Examiner 
Monday  and  on  Tuesday  in  reporting 
the  arrest  of  Lavine  the  Examiner  an¬ 
nounced  that  the  series  will  be  aban¬ 
doned. 

Lavine  is  out  on  bond. 
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BROMPTON  NET  DROPS 

The  financial  statement  of  the  Bromp- 
ton  Pulp  and  Paper  Company,  Ltd.,  w 
the  year  ended  Dec.  31,  1929,  sho« 
gross  profit  of  $1,221,264,  as  compared 
with  $1,655,396  in  1928.  Deduction  of 
$377,607  for  reserves  for 
and  income  tax,  left  a  balance  of 
199,  against  $1,069,531  in  the 
year.  From  this  balance  was  deducted 
$600,138  for  dividends  on 
ing  a  surplus  for  the  year  of  $244,U0 
against  $329,%2  in  the  preceding  yeat- 

STERLING  OPENS  BUILDING 

The  Sterrick  Building,  new  $2,500.00® 
office  structure  owned  by  R.  S.  Sterling, 
chairman  of  the  Texas  highway 
sinn  and  publisher  of  the  Houston  Yost- 
Dispatch,  was  recently  dedicated. 


GILLETTE  “COOPERATION”  PLAN  A  SUCCESS 


150  of  222  Dzulies  on  List  Gave  Every  Form  of  Promotion  Requested,  Agency  Declares — Only  One 
Refused  Merchandising  Aid — Auto-Strop  Executive  Calls  Program  “Unfair” 

Opening  of  the  sales  campaign  for  By  ROBERT  S.  MANN  "The  daily  newspaper  is  invaluable  in 

fhi  new  model  Gillette  safety  razor,  ^  ^  i  ^  campaign  as  ours.  It  reaches 

*  ^  a  in  newsoaoer  and  magazine  value  of  the  advertising  space.  visited  by  newspaper  representatives,  so  j„to  every  family  circle  and  the  response 

annoOTcea  ^  h  6  The  contest  has  aroused  wide  attention  if  all  the  report  forms  were  filled  it  its  advertising  is  immediate.  Not 

advertiseme  i  ^  among  both  newspaper  and  advertising  would  mean  that  105,298  dealers  had  alone  should  business  acumen  direct 

pained  by  newsnaoers  on  Some  agency  executives  have  been  personally  told  of  the  Gillette  cam-  such  a  manufacturer  as  Gillette  to  the 

^  r-n  JT  rhpHide  sought  definite  information  from  various  paign  by  the  newspapers  carrying  the  ad-  daily  newspaper.  The  most  compelling 

the  Gillette  '  pave  all  the  sources  as  to  the  newspapers’  response,  vertising.  Mr.  Gouge  estimated  that  the  of  all  motives — self  interest — should 

More  than  asWe*!  bv  the  What  this  may  indicate  as  to  future  total  number  of  Gillette  outlets  was  about  make  him  see  the  advantages  of  news- 

forms  01  ex  jtc  advertisine  demands  for  merchandising  work  in  other  250.(KX),  including  not  only  drug,  hard-  paper  circulation.  No  dollar  of  an  ad- 

Gillette  compaii>  tnrougn  us  duvcii  s  s  campaigns  is  anvone’s  guess.  ware,  tobacco  and  sporting  goods  dealers,  vertising  appropriation  could  be  more 

^mcy,  ratten  uarioi^  s  attitude  of  a  rival  advertiser,  how-  >'ut  also  haberdashers,  chain  grocers,  and  effectively  spent  than  a  dollar  devoted  to 

Osborn,  Inc.,  oi  jn  w  ,  »  enthusiastic.  Charles  t-n  restaurants.  .  the  purchase  of  advertising  space  in  the 

to  reports  compiiea  oy  ine  a^ncy.  Prftzker,  advertising  manager  of  the  Incidentally,  the  campaign  will  give  the  daily  newspapers  of  America.” 

Others  gave  some,  but  not  an,  lorms  oi  Safety  Razor  Company,  which  razor  industry  for  the  first  time  a  ’  used-  The  Gillette  campaign  is  using  26,000- 

the  co-operation  requestea.  has  been  carrying  on  a  campaign  in  700  car  problem.”  The  campaign  seeks  to  line  contracts  in  222  daily  newspapers. 

Only  one  newspaper,  me  ivewcasnc  npwsbaners  said  in  reolv  to  an  inouirv  sell  new  model  razors  to  men  who  already  as  already  told,  and  smaller  space  in 

(Pa.)  News,  Jacob  F.  Rentz,  manager,  Editor  &  Publisher  that  he  con-  oid  models.  A  special  model  for  about  80  foreign-language  newspapers, 

flatly  refused  to  give  any  co-operation,  it  ^he  Gillette  program  of  news-  women’s  razors  will  be  offered  later.  A  dealer  announcement  listed  52  maga- 

was  stated  by  the  agency,  but  others  drew  promotion  “grossly  unfair  ”  number  of  newspapers,  in  addition  zines  as  scheduled  to  carry  space  rang- 

the  line  at  paying  for  printing  and  mail-  ..^hen  we  launched  our  Probak  razor  ‘o  of  co-operation  re-  ing  from  one  page  to  five-page  spreads, 

ing  of  dealer  announcements,  or  oio  not  campaign  recently,”  he  said,  "we  <iuest«l,  asked  for  publicity  stories  on  the  many  of  them  m  full  color, 

send  men  on  the  tour  of  retail  shops.  .  ,,o.hinir  definite  from  the  news-  oow  razor,  Mr.  Gouge  said.  Some  of  Some  of  the  magazines,  according  to 

Some  news^pers,  'nclud'ng  several  of  merchandising  aid;  tj’om  asked  also  if  publicity  used  would  Mr.  Gouge,  gave  limited  amounts  of 

the  strongest  in  the  country,  were  listen  neither  did  we  give  any  intimation  that  counted  in  the  contest.  Such  requests  promotion  service,  although  he  said  that 

as  giving  partial  c(>operation,  even  j  .  ,  co-oneration  would  interfere  with  "‘^re  turned  over  to  Thomas  R.  Shipp,  the  average  magazine  cannot  give  much 

though  they  confined  their  promises  of  scheduled  Some  newspapers  sent  out  -  PuW'cjtv  firm,  but  the  newspapers  ^peration  because  its  field  is  too  large, 
aid  to  a  general  statement  that  they  jq  dealers  but  that  was  their  publicity  would  not  count  He  mentioned  Liberty  as  using  an- 

would  give  the  best  advertising  position  practice.  We  got  no  other  promo-  pomts  in  the  contest.  A  letter  cover-  nouncements  in  its  own  drug  trade  maga- 

available.  {j'pp  j^g|p  ing  this  point  was  given  out  by  the  zine  to  reach  the  druggists  who  sell 

On  the  other,  hai^  some  newspapers  newspapers  have  to  do  is  to  let  agency,  addressed  to  the  advertising  man-  both  Liberty  and  Gillettes, 

undertook  to  give  help  in  ways  which  ajx,ut  half-a-dozen  large  advertisers  put  ^^er  of  the  Rockford  (Ill.)  Star  and  Unusual  features  of  newspaper  assist- 

had  not  been  asked.  These  ways  ranged  through  such  a  plan  and  the  papers  will  ^'^^’Oister  Gacette.  It  said :  ance  were  listed  by  the  agency  as  fol- 

from  giving  a  free  radio  broadcast  for  1-,^  themselves  opon’to  the  possibility  of  “At  our  meeting  with  newspaper  repre-  lows: 

Gillette  to  buying  advertising  space  m  losing  a  lot  of  good  business.  Certainlv  ■''V'datives,  we  said  no  credit  would  be  1.  The  i'an  Froncwco  £jraminer  offered 

a  drug-trade  magazine  for  an  announce-  the  idea  has  not  met  any  hearty  response  to  newspapers  for  running  pub-  the  use  of  its  "pictorial  service,”  con- 

ment  of  the  campaign.  from  other  advertisers  I  have  talkwl  '‘S'*-  stories  in  their  newspapers.  Credit  sisting  of  metal  frames  showing  two 

This  summary  was  made  public  by  with.”  given  for  trade  supplement  stories  news  pictures  and  a  Gillette  advertiSe- 

Batten,  Barton,  Durstine  &  Osborn,  Inc.,  xfj.  Gouge  discussing  the  Gillette  cam-  '  However,  we  want  you  to  know  ment. 

in  reply  to  a  query  about  the  response  of  paign  said  it  had  made  an  auspicious  appreciate  your  offer,  and  whatever  2.  The  Christian  Science  Monitor  pre¬ 
newspapers  to  the  Gillette  promotion  start  and  that  in  .some  places  dealers  re-  imblicity  you  do  run  will  be  sent  to  Mr.  pared  a  broadside  to  be  mailed  to  dealers 

contest,  which  was  reported  in  Editor  &  norte’d  their  stocks  sold  out  in  an  hour  Gopeland  of  the  Gillette  Razor  Com-  all  over  the  United  States  who  adver- 

PUBUSH5R  for  Feb.  22.  In  this  contest,  ^d  a  hLf  after  the  new  Sels  had  been  tise  in  the  Monitor.  This  was  accom- 

prizes  of  additional  linage  were  offered  placed  on  sale.  He  said  that  the  news-  ‘ publicity  stories  on  the  Gillette  panied  by  proof  of  a  full-page  advertiSe- 

to  the  12  newspapers  which  gave  the  papers  which  did  not  give  all  the  request-  campaign  were  sent  to  the  newspapers  ment.  j-  *  k  »  j  c  onn 

most  extra  service,  points  being  earned  by  ed  forms  of  co-operation  were  those  •‘cqucsted  such  material,  and  also  ,  3.  The  Monitor  alw  distributed  5,000 

Riving  preferred  position  to  Gillette  ad-  which  had  no  promotion  departments,  and  others  on  the  Shipp  Companys  lists  clerk  posters  to  41.2  advertising  repre- 
vertisements,  by  printing  and  mailing  that  even  some  of  these  had  gone  to  out-  favorably  inclined  to  publicity,  sentaffves  in  the  United  States, 

broadsides  to  dealers,  by  pasting  posters  side  printshops  and  paid  for  dealer  an-  was  a  statement  that  the  new  model  4.  Two  thousand  news  racks  of  Ae 

or  newspaper  advertisements  on  the  nouncements,  or  hired  extra  men  to  visit  ^  Bw/on  were  to  carry  Gillette 

dealers’ doors  and  windows,  and  by  carry-  dealers  with  the  display  material.  detailed  staUment  of  its  advantages,  posters  this  week.  Two  hui^red  thou- 

irtr  raiffff.  ^  1  “.r  iimicimi.  Credited  to  Frank  T.  Fahev,  vice-presi-  sand  newspapers  are  taken  daily  from 

mg  Gillette^  announcements  in  dealer  contest  announcement  required  dent  and  general  manager  of  Gillette,  these  racks. 

supp^lement^  or  newspaper  house  organs,  newspapers  to  specify  how  many  posters  Another  was  a  statement  by  Fahey  on  .5.  The  Madison  IViscon.sin  State  Jour- 

i»  *  certain^  and  report  blanks  they  wanted  for  their  “the  importance  of  the  daily  newspaper  nal,  offered  Gillette  a  radio  broadcast. 

J*  ^  statemmt  prepared  dealer  canvass.  The  number  of  posters  as  an  advertising  medium,”  made,  ac-  6.  Sixty  newspaper  merchandising 

by  the  advertising  agency.  Seventy-five  requested  has  already  reached  34,258,  ac-  cording  to  the  Shipp  story,  "in  response  papers  were  to  carry  stories  of  Gillette 

L  j  I  cording  to  the  agency  announcement  to  a  letter  from  Louis  Wiley,  business  campaign  to  retailers, 

the  Gillette  schedule  offered  IW  per  cent  while  6,194  report  forms  were  asked,  manager  of  the  New  York  Times,  ask-  7.  Several  merchandising  papers,  in 
^operation.  The  remaining  25  per  cent.  Each  form  has  space  for  17  dealer  sig-  ing  about  the  campaign.”  One  para-  addition,  reproduced  a  Gillette  window 

wause of  inadequate  facilities  or  prudent  natures,  certifying  that  thev  had  been  graph  of  this  statement  said:  display.  Many  also  reproduced  the  full- 

business  policies,  offered  very  extensive 
co-operation,  but  not  quite  100  per  cent. 

It  is  interesting  to  know  that  but  one 
newspaper  turned  Gillette  down  flat.” 

This  statement  disregards  tlie  80 
foreign-language  newspapers  on  the  list, 

«  they  are  not  included  in  the  contest. 

Few  of  them  have  promotion  facilities, 
it  was  explained,  and  the  space  taken  in 


NEW  HOME  OF  EL  PASO  DAILY 


The  new  $75,000  plant  of  the  El  Paso  (Tex.)  Post,  recently  opened,  is  of 
monolithic  concrete  construction,  and  of  Spanish  architecture  with  terra  cotta 
trimmings.  The  building  is  the  third  structure  occupied  by  the  Post  since  it 
was  established  by  Scripps-Howard  in  1922.  Wallace  Perry  is  editor  and 
John  Frierson  business  manager. 
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EDITORS  HAIL  VICTORY  OF  CLEVELAND 
WRITERS  IN  CONTEMPT  ACTION 

Press  and  People  of  U.  S.  Indebted  to  Cleveland  Press  and  Its 
Editors  for  Vigorous  Fight,  Says  McCormick — 
Others  Applaud  Decision 


Action  of  the  Ohio  Appellate  Court 
last  week  in  reversing  the  sentences 
of  Louis  Seltzer  and  C.  K.  Matson  of 
the  Cleveland  Press  who  had  been  sen¬ 
tenced  for  contempt  of  court  by  Judge 
F.  P.  Walther,  whom  they  had  criti¬ 
cized,  has  been  followed  by  a  wave  of 
approval  on  the  part  of  newspaper  pub¬ 
lishers. 

That  the  court’s  decision  was  a  vindi¬ 
cation  of  the  American  principle  of 
freedom  of  speech,  and  that  the  reversal 
of  judgment  demonstrated  a  need  for 
reform  in  contempt  laws  was  the  con¬ 
sensus. 

Sutements  to  Editoe  &  Pubusher 
follow : 

Robert  R.  McCormick,  editor  and 
publisher  of  the  Chicago  Tribune,  and 
chairman  of  the  A.N.P.A.  Committee  on 
Freedom  of  the  Press — “The  action  of 
Judge  Frederick  Walther  in  sentencing 
the  Qeveland  editors  to  jail  for  con¬ 
tempt  of  court  was  a  natural  and  per¬ 
haps  inevitable  step  in  the  development 
of  the  contempt  process  in  American 
courts. 

“It  would  take  many  words  to  outline 
the  various  ways  in  which  representa¬ 
tives  of  predatory  industries  and  hypo¬ 
critical  reformers  have  developed  the 
process  of  contempt  of  court  in  order 
to  void  the  civic  rights  guarantees  of  the 
state  and  Federal  constitutions. 

“By  statute  and  by  judicial  decision 
we  have  been  rapidly  approaching  the 
point  where  the  Constitution  furnished 
no  protection  for  the  individual  against 
the  rapacity  of  exploiters  and  the  tyranny 
of  organized  minorities. 

“That  Judge  Frederick  Walther  should 
have  sentenced  Louis  B.  Seltzer  and 
Carlton  K.  Matson  for  contemiH  of 
court  because  they  exposed  his  miscon¬ 
duct  on  the  bench  is  entirely  analc^ous 
with  the  action  of  the  courts  in  Minne¬ 
sota  in  enjoining  the  Saturday  Press. 

“The  press  and  the  people  of  the 
United  States  are  indebted  to  Messrs. 
Seltzer  and  Matson  for  their  courageous 
fight  and  all  respecters  of  the  Constitu¬ 
tion  of  the  United  States  are  beholden 
to  ^  Appellate  Court  of  Ohio  for  its 
decision.  The  court  is  the  more  to  be 
congratulated  in  that  it  was  in  a  state 
more  than  ordinarily  under  the  heel  of 
reform  for  revenue.^’ 

Roy  W.  Howard,  chairman  of  the 
board,  Scripps-Howard  Newspapers: 
“Coming  from  a  court  of  such  charac¬ 
ter  and  high  standing  as  the  one  which 
vindicated  the  editors  of  the  Cleveland 
Press,  the  decision  will  command  respect 
from  other  courts  and  may  serve  to  re¬ 
strain  judges  from  assuming  the  right 
to  act  as  complainant,  jury  and  judge  in 
cases  of  indirect  contempt.  The  case 
was  a  flagrant  example  of  judicial  ty¬ 
ranny  in  that  the  judge  who  sentenced 
Ac  editors  of  the  Cleveland  Press  to 
jail  for  contempt  of  court  sought  to 
punish  a  newspaper  for  making  a  fight 
for  enforcement  of  a  law  which  repre¬ 
sented  Ac  will  of  the  people  of  the 
community  in  which  the  gambling  fra¬ 
ternity  violated  Ae  law  with  the  appa¬ 
rent  connivance  of  public  officials.  It  is 
encouraging  to  decent  journalism  to 
have  such  a  court  recognize  Ae  value 
to  good  government  of  properly  exer¬ 
cised  freedom  of  the  press.” 

Frank  E.  Gannett,  publisher,  Gan¬ 
nett  Newspapers — “Newspapers  should 
ask  no  favors  which  are  not  as  much 
for  Ae  public  welfare  as  to  Ac  advan¬ 
tage  of  Ae  press.  But  surely  it  is  only 
simple  justice  that  a  judge  shall  not  act 
as  accuser,  judge  and  jury.  It  is  most 
eiKOuraging  to  know  that  Ae  Ohio  Dis¬ 
trict  Court  of  Appeals  has  taken  this 
point  of  view.” 

Fred  Fuller  Shedd,  editor  of  Ac 
Philadelphia  Bulletin — “The  court  asserts 
Ae  essential  freedom  of  Ae  press  in  line 
wiA  Ae  freedom  of  speech.  TTie  courts 
cannot  set  themselves  above  and  beyond 
fundamental  rights  or  assume  Aat  they 
are  immune  to  criticism.  But  whether  or 


not  Ac  Cleveland  editors  were  properly 
subject  to  a  charge  of  contempt  for  their 
utterances,  Aey  were  entitled  to  a  fair 
trial  before  an  impartial  tribunal.  The 
aggrieved  judge,  subject  to  their  criticism, 
could  not,  under  human  limitations,  act 
wiA  absolute  impartiality.  The  case 
should  have  been  heard  before  another 
judge,  as  should  all  other  cases  of  what 
might  termed  indirect  contempt,  as 
distinguished  from  acts  in  defiance  of 
specific  orders  of  Ae  court  or  offenses 
against  its  jurisdiction  and  dignity  com¬ 
mitted  in  its  presence.  Denial  of  the  right 
of  fair  trial  was  even  more  important  in 
this  case  Aan  was  the  questiem  of  con¬ 
tempt.” 

Tom  Wallace,  chief  of  the  editorial 
staff,  Louisville  Times — “The  Qeveland 
Press  case  seemed  so  plain  a  case  of  a 
judge  riding  a  very  high  horse  for  a  very 
hard  fall  that  I  did  not  follow  it  as 
closely  as  I  should  have.  I  believe  news¬ 
papers  should  in  the  interest  of  respect 
for  courts  be  discreet  in  discussing  acts 
words  and  courses  of  judges,  but  it  is 
quite  as  important  for  the  same  reason 
that  judges  be  equally  discreet.” 

Victor  Ridder,  of  Ridder  Brothers 
Newspapers. — “The  Cleveland  victory  is 
only  another  indication  of  the  need  of  a 
change  in  our  laws  and  practice  so  that 
contempt  cases  even  involving  direct  con¬ 
tempt  should  be  considered  by  a  judge 
who  is  not  involved.  The  practice  of 
having  judges  pass  on  contempt  in  which 
they  are  personally  involved  is  a  viola¬ 
tion  of  every  principle  established  by  our 
judicial  practice.” 

Henry  J.  Haskell,  editor  of  the 
Kansas  City  Star — “The  Appellate 
Court’s  decision  should  be  welcomed  by 
every  person  interested  in  Ae  mainte¬ 
nance  of  free  speech.  The  case  involved 
a  notable  abuse  of  a  magistrate’s  posi¬ 
tion  as  both  prosecutor  and  judge.  A 
judge  must  have  authority  to  preserve 
order  in  his  court  and  to  avoid  undue 
influence.  But  his  jurisdiction  should 
be  limited  to  those  specific  purposes. 
Anything  furAer,  as  Justice  Holmes  re¬ 
marked  in  Ae  famous  Toledo  contempt 
case,  is  ‘contrary  to  our  practice  and 
ways  of  thinking.’ 

“The  Appellate  Court  has  done  a  real 
service  in  upholding  the  true  dignity  of 
the  law  in  the  eyes  of  a  free  people.” 

Julian  S.  Mason,  editor  of  the  New 
York  Evening  Post — “The  victory  of  Ae 
Cleveland  Press  editors  was  so  complete 
that  it  almost  makes  one  feel  sorry  for 
the  judge.  I  have  always  thought  it 
wrong  both  in  theory  and  in  practice 
that  a  judge  should  be  the  one  to  de¬ 
cide  contempt  cases  in  which  he  per¬ 
sonally  is  concerned.  The  Cleveland 
Press  made  a  fight  that  was  worth  mak¬ 
ing  and  the  rest  of  us  are  really  in  its 
debt.” 

Editorial  comment  following  the 
court’s  decision  also  sounded  a  note  of 
optimism  as  to  the  ultimate  result  of  the 
reversal.  Following  are  excerpts  from 
editorials  picked  at  random: 

Brooklyn  Daily  Eagle — “If  the  Oeve- 
land  Press  in  Mitorial  or  even  in  news 
columns  had  printed  what  was  malicious 
and  untrue  about  Frederick  P.  Walther 
it  could  have  been  mulcted  in  a  libel 
suit,  and  the  guilty  writers  could  have 
been  indicted  on  a  charge  of  criminal 
libel,  with  the  right  of  trial  by  jury 
unimpaired.  Not  having  printed  what 
was  either  malicious  or  untrue,  the  edi¬ 
tor  and  the  editorial  writer  had  not  given 
to  the  irritated  sensibilities  of  Ae  criti¬ 
cized  judge  any  remedy  save  the  arbi¬ 
trary  one  so  strikingly  rebuked  by  the 
Appellate  tribunal.” 

Memphis  Press  Scimitar — “No  argu¬ 
ment  is  needed  to  show  the  danger  of  the 
contempt  power  of  courts  and  the  ease 
with  which  that  power  can  be  abused. 
When  that  power  is  misused  to  strangle 
and  intimidate  the  free  press  it  becomes 
a  menace  to  the  principles  on  which  this 
nation  was  founded  and  for  which  it 
exists.” 


EDITOR  SUES  MINISTER 
CHARGING  SLANDER 

An  editor  is  the  person  usually 
sued  for  libel  or  slander.  But 
the  case  has  been  reversed  at  Tus¬ 
caloosa,  Ala.,  where  J.  P.  Shelton, 
editor  of  Ae  Rural  Advocate,  a 
weekly,  has  filed  suit  for  $50,000 
damages  against  J.  C.  YeAy,  charg¬ 
ing  slander. 

Shelton  charges  that  he  was 
called  a  “thief,  yellow  dog,  liquor 
head,  traitor  and  reprobate”  by 
Yerby  who  is  supervisor  of  the 
census  for  the  Sixth  district  and  a 
leader  of  the  Anti-SmiA  forces  in 
the  last  campaign. 

The  editor  further  alleges  that 
Yerby  remarked  to  several  persons 
and  repeated  the  charge  in  Sunday 
School  that  he  was  not  fit  to  hold 
a  public  office  nor  even  to  appear 
in  public.  Shelton  demands  a 
trial  by  jury. 


New  York  Evening  World — “It  is  also 
most  assuredly  an  age  when  no  agency 
of  government  is  going  to  be  allowed  to 
hold  itself  above  a  watchful  and  criti¬ 
cal  public  accounting.” 

ANGRY  SHERIFF  PULLS 
PISTOL  ON  REPORTER 

Irate  Because  of  Hoasteu  Press 
Treatment  of  Federal  Raid,  Peace 
Officer  Hits  News  Man  —  By¬ 
standers  Prevent  Gun  Play 
• 

Harry  McCormick,  reported  for  the 
Houston  (Tex.)  Press  was  sent  last 
week  to  Ae  town  of  Richmond  30  miles 
away  to  get  a  story  on  a  gun  battle 
between  two  peace  officers  and  a 
negro,  and  came  back  with  a  story 
of  how  the  sheriff  of  the  county,  on 
learning  that  Ae  reciter  was  from  Ae 
Press,  had  given  him  a  fast  uppercut 
on  the  chin  and  pulled  his  gun  with  Ae 
avowed  purpose  of  using  it  on  the 
news  gatherer. 

The  sheriff  was  angry  at  Ae  Press’s 
handling  of  a  federal  prohibition  raid 
in  Richmond  and  the  subsequent  in¬ 
dictment  of  about  50  citizens  includ¬ 
ing  Ac  sheriff  and  some  of  his  deputies. 

According  to  McCormick’s  by-line 
story  which  was  “played”  by  the 
Press,  the  sheriff  turned  on  him  with¬ 
out  warning,  and  that  it  was  only  the 
interference  of  bystanders  who  grabbed 
the  sheriff’s  revolver  arm,  that  kept  him 
from  firing. 

“If  the  sheriff  had  been  half  as  quick 
on  the  draw  when  he  met  the  negro  as 
he  was  when  he  saw  me,  the  posse 
wouldn’t  have  to  be  searching  for  the 
negro,”  he  wrote. 

Olen  Clements,  a  reporter  for  the 
Houston  Press-Dispatch,  was  an  eye¬ 
witness  of  the  scuffle,  and  told  his  version 
of  the  affair  in  his  paper.  The  attack 
began,  he  said,  right  after  McCormick 
had  introduced  himself  and  Qements 
to  the  sheriff. 

ORDERS  PROSPERITY  STRESSED 

W.  R.  Hearat  Directs  Editors  to  Use 
Daily  Two-Column  Box 

Prosperity  stories  are  to  be  played 
prominently  in  Hearst  newspapers  at 
the  direction  of  William  Randolph 
Hearst,  who  sent  out  instructions  to 
editors  this  week  to  “make  Ae  Hearst 
newspapers  prosperity  papers.” 

Mr.  Hearst  directed  that  a  two-column 
box  be  featured  daily  on  page  one  of  all 
his  newspapers,  calling  attention  of 
readers  to  stories  of  business  prosperity 
appearing  in  the  newspapers.  He  sug¬ 
gested  the  heading,  “Good  News  of  Good 
Times,”  for  the  feature. 


BUTMAN  RESIGNS 

Carl  H.  Butman,  former  Washington 
newspaper  man,  and  since  November, 
1927,  secretary  of  the  Federal  Radio 
Commission  has  resigned  the  latter  posi¬ 
tion,  effective  May  1,  to  enter  business. 


RATE  SURVEY  MEFt 
CALLED  FOR  MARCH% 

Walter  Strong  Invite*  PublUbtn  !• 

Attend  Meeting  At  St  Rtfii 
Hotel,  New  York — Cherti 
to  Be  Shown 

W'ednesday,  March  26,  as  been  chose 
as  the  date  for  Ae  second  meeting  oj 
newspaper  publishers  called  by  Wilie 
A.  Strong,  publisher  of  the  CWcjj, 
Daily  News,  to  consider  the  proNn 
of  local-national  advertising  rate  dige. 
entials. 

Approximately  1(X)  newspaper  chitii 
are  to  be  invited  to  be  present  at  tk 
St.  Regis  Hotel,  Fjjth  Avenue  and  Sfc 
Street,  New  York  City,  on  that  datt 
to  consider  whether  a  serious  stmh 
shall  be  made  of  all  factors  surroosj. 
ing  the  rate  differentials.  Those  invitBi 
include  all  the  men  who  attended  tht 
first  meeting  held  at  the  same  place  a 
Jan.  27,  as  well  as  a  considerable  nmt. 
ber  of  additional  publishers. 

The  specific  problem  to  be  placed  k 
fore  the  meeting  will  be  consideration  m 
the  preliminary  report  prepared  by  i 
Bureau  of  Research  of  the  Advertisinj 
Federation  of  America,  which  was  » 
thorized  at  the  January  meeting.  Mimto^ 
graphed  copies  of  this  report  will  bt 
placed  in  Ae  hands  of  those  present 

In  preparation  for  the  meeting,  diii 
report  is  being  enlarged  to  include  m 
only  an  outline  of  the  work  necessarv 
if  a  detailed  study  is  decided  upon,  bot 
also  a  series  of  charts  showing  the  pre- 
ent  contrasts  in  rate  differentials,  'fit# 
charts  will  summarize  the  differentiali 
for  150  newspapers,  including  all  tk 
newspapers  to  be  represented  at  the  mt«- 
inj^  and  also  other  large  new'"— '•n  i 
cities  of  more  than  100,000  population 

The  charts  will  group  these  newspap 
in  various  ways  in  an  attempt  to  sm 
whether  there  is  any  relation  govemiig 
high  or  low  differentials.  For  instaso. 
one  chart  will  show  differentials  geo¬ 
graphically,  another  by  size  of  chits, 
and  others  according  to  whether  a  db 
has  one,  two,  or  more  newspapers. 
proximate  uniformity  or  wide  oontnr. 
between  the  differentials  in  any  dass 
may  show  whether  any  general  conditkns 
apply  to  rates  of  all  papers  in  that  class. 

The  work  is  being  done  by  A.  T.  Falk, 
statistician  and  business  analyst,  former^ 
with  the  Gordon-Van  Tine  Company  oi 
Davenport,  la.,  who  was  added  to  tk 
Advertising  F^eration’s  staff  when  tk 
preliminary  report  was  authorized.  Tk 
study  is  under  the  direction  of  Nath^ 
W.  Barnes,  director  of  the  Federation's 
IJureau  of  Research. 

CHANGES  IN  ROCK  ISLAND 

Brandt  Become*  A**ociate  Editor  d 
Argu*,  a  New  Po*ition 

Several  staff  changes  on  the  Uxi 
Island  (Ill.)  Argus  were  atmouncedlM 
week.  Frank  E.  Brandt,  managnt 
editor,  becomes  associate  editor,  a  w 
position,  and  is  succeeded  as  managjj 
editor  by  James  L.  Hughes,  who® 
been  city  ^itor  and  news  editor. 
Hughes  is  succeeded  as  city  edito^ 
Arthur  H.  Williams,  who  is  adv^ 
from  telegraph  editor.  Mr.  Wilto 
duties  will  be  taken  over  by  J.  W.  w®" 
sey,  sports  editor.  .tv 

Maurice  Corken,  police  and  city 
reporter,  is  promoted  to  sports  editor 

ADDS  RADIO  DEPARTMENT 

Fulton  Dent  in  Charge  of  New  ri« 
brey  Activity 

The  Frank  Presbrey  Company, 
York,  has  established  a  radio  departm® 
which  will  function  for  the  agency* 
clients  exclusively.  . 

The  new  department  is 
create  and  supervise  radio 
undertakings  from  the  inceptiem  of  ® 
entertainment  idea  and  the 
station  hook-ups  to  the  merchandisw 
of  the  programs.  . 

Fulton,  Dent,  until  recently  ass«^ 
with  oAer  radio  projects  on  the  rJ£® 
Coast,  is  in  charge. 
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CONVICTIONS  FOLLOW  DAILY’S  EXPOSE 

Twelve  Prison  Sentences  Imposed  by  County  Courts  and  One  by  Federal  Judge  After  New  York 
Journal  Reve2ds  Vice  Conditions  in  Atlantic  City — Two  Reporters  Jailed 


Five  indictments  were  returned  and 
impounded  and  14  more  were  order^ 
reword^  for  return  to  the  Atlantic 
county  grand  jury  during  the  first  two 
days  of  this  week  in  the  jury’s  mvestiga- 
tioi  of  vice  and  corruption  in  Atlantic 
City  N.  J.,  official  circles,  following  a 
two  months  series  of  exposures  by  the 
flew  York  Journal.  Due  to  the  fact  that 
the  indictments  were  impounded,  it  was 
impossible  up  to  Thursday  this  week  to 
leam  the  names  of  all  those  indicted. 
The  identity  of  one  person,  however,  was 
revealed  Thursday  afternoon  with  the 
arrest  of  John  W.  Conway,  city  build¬ 
ing  superintendent,  on  a  bench  warrant 
issued  by  Common  Pleas  Judge  William 
Smathers.  Conway  was  charged  with 
extortion  and  held  in  $10,000  bond.  He 
had  been  named  by  the  Journal  in  stories 
linUng  him  with  building  permit  deals 
in  which,  it  was  charged,  both  he  and 
Mayor  Ruffu  profited  financially. 

The  investigation,  however,^  centers 
around  Mayor  Ruffu,  Commissioner  of 
Public  Safety  Cuthbert  and  Commis¬ 
sioner  of  Revenue  and  Finances  Paxson. 
Evklence  is  at  present  being  prepared 
against  two  more  city  commissioners, 
according  to  Harry  Paynter,  of  the  New 
York  Journal,  who  has  been  directing 
the  daily’s  campaign  since  its  inception. 
The  wording  of  the  indictments  ordered 
re-worded  was  not  considered  severe 
enough  by  the  grand  jury,  Paynter  told 
Ebitc*  &  Publisher. 

Simultaneously  with  return  of  the  five 
indictments,  the  entire  Vice  Sffuad  of 
the  Atlantic  City  police  department  was 
arrested  on  charges  of  accepting  bribes. 
Richard  Black,  leader  of  the  sqimd,  was 
caught  red-handed  protecting  delivery  of 
a  shipment  of  liquor.  Black  has  been 
attacked  by  the  Journal  as  “czar”  of  the 
police  force. 

The  vice  crusade,  started  in  January, 
has  resulted  in  a  general  airing  of  boot¬ 
legging.  narcotic  and  white  slave  traffic 
in  the  New  Jersey  seashore  resort,  has 
drttally  forced  the  grand  jury  investi- 
gaation,  and  has  also  brought  action  by 
the  United  States  district  attorney’s 
office. 

The  seven  Journal  reporters  who  have 
worked  on  the  story  at  various  times 
have  been  in  constant  danger,  several  of 
them  receiving  threats  on  their  lives  and 
two  of  them  being  arrested  and  jailed 
by  the  Atlantic  City  police  without  any 
charges  having  been  made  against  them. 

Before  the  grand  jury  investigation 
got  under  way,  civic  organizations  had 
demanded  the  resignation  of  Mayor 
Ruffu  and  other  city  officials,  and  11 
persons  arrested  on  evidence  furnished 
by  the  Hearst  newspaper  had  received 
prison  sentences.  The  first  conviction 
by  Federal  authorities  came  last  week, 
when  George  Stoess,  politician  and  al¬ 
leged  ringleader  of  an  Atlantic  City 
gang,  was  found  guilty  by  the  Federal 
distnct  court  at  Trenton  on  charges  of 
po^ssing  and  selling  narcotics. 

Journal  staff  men  who  have  ear¬ 
ned  on  the  evidence-gathering  in  addi- 
Paynter,  are  Howard  MacGowan, 
John  Weisberger,  Sidney  Livingstone, 
George  Biehl,  William  Wright  and  Ed¬ 
ward  Mahar.  Amster  Spiro,  city  editor, 
has  also  made  several  trips  to  Atlantic 
Lity  on  the  story. 

Weisberger  and  Livingstone  after 
spending  a^  week  in  the  boardwalk  city 
succeed  in  collecting  a  wealth  of  in- 
f^inatmg  evidence  against  disorderly 
^ses,  dope  peddlers  and  bootleggers. 
At  the  height  of  their  activities  their 
rifled,  a  list  of  dives  visited 
^  thm  was  stolen  and  finally  they  were 
■Terted  and  thrown  in  jail  on  a  trumped 
0^  impersonating  Federal  offi- 
s-  The  purloined  paper  was  later  re- 
^ed  to  them  by  the  police.  The  re¬ 
isers  refused  to  tell  the  police  they 
A  *  the  Journal,  saying  instead 
TW  u  ^  L  special  investigators. 

arrested  by  a  city  detec- 
when  they  went  to  visit  a  white  slave 


By  JOHN  F.  ROCHE 


victim  who  was  to  tell  them  her  story. 
Before  going  with  the  detective  in  his 
car,  thev  asked  permission  to  disconnect 
the  spark  plugs  in  their  own  car  so  it 
would  not  be  stolen.  This  was  granted, 
and  while  attending  to  the  job  they  se¬ 
creted  their  identification  cards,  re¬ 
ports  and  notes  in  the  horn  of  the  car. 
Other  papers  they  tore  up  and  threw 
out  of  the  detective’s  automobile  on  the 
way  to  headquarters. 

Both  reporters  were  cross-questioned 
and  threatened,  and  Weisberger  told 
Editor  &  Publisher,  “I  really  believe 
our  lives  were  in  danger  while  we  were 
in  that  jail.  They  have  an  odd  way  down 
there  of  removing  bodies  without  exami¬ 
nation  or  official  recording.” 

Early  in  the  morning  Weisberger  and 
Livingstone  were  freed  on  a  writ  of 
habeas  corpus,  obtained  by  some  of  the 
other  Journal  men  on  the  job.  During 
their  brief  but  exciting  sojourn  in  prison 
they  learned  that  all  the  New  York  men 
were  being  watched  and  trailed  con¬ 
stantly  by  the  Atlantic  City  police  and 
detectives. 

Paynter  and  MacGowan  ran  afoul  of 
the  local  powers  recently  when  an  at¬ 
tempt  was  made  to  have  them  indicted 
on  charges  of  conspiracy.  They  had 
tried  to  get  Marion  Petrilla,  a  witness 
in  the  trial  of  Samuel  (Cappy)  Hoffman, 
gang  leader  who  was  sentenced  in  the 
investigation  to  12  years  for  possession 
of  narcotics  and  operation  of  a  book  for 
racing  bets,  to  sign  a  statement  involv¬ 
ing  four  county  officials. 

Although  the  Journal  has  printed  daily 


stories  naming  more  than  200  jicrsons, 
identifying  them  with  all  sorts  of  illegal 
traffic  and  calling  them  bootleggers,  dope 
peddlers,  gang  leaders,  white  slave  kings 
and  similar  names,  only  one  libel  suit  has 
so  far  materialized,  and  this  was  dropped 
the  following  day.  It  was  brought  la.st 
week  by  Mrs.  Anna  Kulian,  whom  the 
Journal  had  charged  in  a  story  with 
operating  a  disorderly  house.  She  de¬ 
manded  a  retraction,  but  upon  investiga¬ 
tion  the  Journal  substantiated  its  state¬ 
ment,  Paynter  declared,  and  no  retrac¬ 
tion  was  printed.  Then  followed  the 
suit  for  $250,000  to  sooth  the  injured 
feelings  of  Mrs.  Kulian  and  her  daugh¬ 
ter,  who  had  been  named  in  the  story. 
It  was  withdrawn  next  day  on  a  techni¬ 
cality  and  has  not  been  renewed. 

During  Hoffman’s  trial  the  Journal 
learned  that  pressure  was  being  brought 
to  bear  on  Miss  Petrilla,  who  was  being 
held  as  a  material  witness,  by  threats 
from  the  gang  leader  which  reached  her 
in  jail.  The  newspaper  provided  bail 
and  took  care  of  the  girl  during  the  trial. 

An  attempt  to  prevent  the  taking  of 
his  picture  on  the  trial  day  chalked  up 
additional  charges  on  Hoffman’s  record 
and  implicated  his  attorney  and  a  friend. 
The  Journal’s  staff  photographer  did  not 
arrive  at  May’s  Landing,  where  the 
court  is  located,  in  time  for  the  trial  so 
Walter  O.  Melichar,  of  Atlantic  Photo 
Service,  was  hired  to  make  the  shots. 
He  set  up  his  camera  to  catch  the  prin¬ 
cipals  leaving  the  court  house.  Hoffman 
came  out  with  his  attorney  and  Sam 
“Zindle”  Friedman.  When  the  three 


NEW  YORK  WORLD  TO  OPEN  BRANCH  PLANT 


This  new  uptown  plant  will  solve  traffic  problems  for  Pulitzer  dailies. 


'T’HE  newly  completed  uptown  branch 
J-  production  and  distribution  plant  of 
the  New  York  World  and  Evening 
World  will  be  opened  March  24,  it  was 
announced  this  week  by  J.  F.  Bresnahan, 
business  manager.  The  building  costing 
$500,000,  is  located  at  Park  Avenue  and 
126th  Street  and  will  serve  Harlem, 
Bronx,  Queens  and  Westchester,  while 
the  main  plant  on  Park  Row  will  be  de¬ 
voted  to  Manhattan  and  New  Jersey  dis¬ 
tribution. 

Two  Hoe  double  sextuple  presses  and 
a  Wood  Junior  Autoplate  stereotype  ma¬ 
chine  have  been  installed.  Mats  will  be 
sent  up  from  Park  Row  by  messengers. 

The  new  building  is  three  and  one-half 
stories  high  and  in  addition  to  the  me¬ 
chanical  departments  it  provides  storage 


room  for  1,000  rolls  of  newsprint — a 
three  weeks’  supply  for  the  plant  and  a 
reserve  for  the  downtown  presses.  Pro¬ 
duction  capacity  of  the  World  will  be 
increased  50  per  cent. 

Ground  for  the  branch  unit  was  pur¬ 
chased  last  May  and  construction  work 
followed  demolition  of  the  building  then 
occupying  the  site.  A  force  of  30  to  40 
men  under  the  direction  of  George 
Smith,  superintendent  of  printing,  will 
operate  the  new  plant. 

New  York  traffic  congestion  with  its 
retarding  effect  on  quick  newspaper  de¬ 
livery  lead  the  World  to  adopt  the 
branch  production  plan.  The  New  York 
Sun,  Telegram,  Daily  News  and  Journal 
are  already  making  use  of  this  method 
of  production. 


saw  the  photograplier  they  made  a  rush 
for  him  and  smashed  his  camera.  A 
crowd  of  about  200  was  present,  among 
them  about  20  sheriff’s  deputies  and  the 
sheriff  himself,  Paynter  said,  btit  no  one 
made  an  attempt  to  interfere. 

At  Paynter’s  request.  Common  Pleas 
Judge  William  Smathers  issued  warrants 
for  the  arrest  of  the  three  attackers. 
They  were  shortly  brought  into  custody 
and  appeared  before  the  judge  in  his 
chambers.  They  were  held  in  $5,000  bail 
each  on  charges  of  assault  and  battery 
and  attempt  to  kill. 

Hoffman  was  finally  convicted  and  the 
night  after  this  Paynter  and  MacGowan 
received  five  warnings  by  telephone  to 
cease  further  investigation  with  threats 
on  their  lives. 

The  method  used  by  the  Journal 
throughout  the  crusade  has  been  to  have 
the  reporters  visit  places  of  illrepute,  ob¬ 
tain  evidence  and  turn  it  over  to  the 
Chamber  of  Commerce  or  the  Hotel 
Men’s  .Association. 


VANDENBERG  PRAISES 
CONTEMPT  DECISION 


Senator-  Publisher  Calls  Attention  of 
Senate  to  Ohio  Ruling  and 
Asks  for  Action  on  His 
Bill 


Washington,  March  13. — Expressing 
satisfaction  that  the  Appellate  Court  for 
Cuyahoga  county,  Ohio,  had  overruled 
Judge  Frederick  P.  Walther  of  the 
county  common  pleas  court  in  the  lat¬ 
ter’s  attempt  to  discipline  two  Cleveland 
editors  for  published  criticism.  Senator 
•Arthur  H.  Vandenberg  of  Michigan, 
Wednesday  again  reminded  the  senate 
that  legislation  against  the  abuse  of  the 
contempt  proceeding  was  desirable. 

“I  have  pending  before  the  senate 
judiciary  committee,”  Senator  Vanden- 
lierg  told  his  colleagues,  “a  bill  to  re¬ 
quire  the  substitution  of  Federal  judges 
whenever  a  Federal  court  passes  upon 
a  contempt  charge  arising  out  of  an  at¬ 
tack  upon  the  character  or  conduct  of 
such  judge,  and  if  the  attack  occurred 
otherwise  than  in  open  court 

“While  the  need  for  this  liberalization 
in  contempt  procedure  has  been  fre¬ 
quently  demonstrated  at  intervals  over 
the  years,  the  immediate  impulse  for  the 
introduction  of  S.  1726  was  the  travesty 
in  Cleveland,  last  fall,  when  two  editors 
were  fined  $500  apiece  and  sentenced  to 
jajl  for  30  days  because  they  dared  to 
criticize  certain  dubious  conclusions 
when  the  common  pleas  court  restrained 
a  sheriff  from  stopping  race-track  bet¬ 
ting  alleged  to  be  in  violation  of  the 
Turf  law.  The  same  judge  who  was  thus 
criticized  sat  in  judgment  upon  his  crit¬ 
ics.  He  was  both  complainant  and  um¬ 
pire.  The  conclusion  outraged  the 
American  sense  of  justice  and  fair  play 
everywhere. 

“I  rise  simply  to  advise  the  Senate 
that  the  Court  of  Appeals  has  corrected 
the  immediate  injustice  involved  in  the 
Ohio  case. 

“The  following  language  from  the 
court  decision  is  pertinent: 

“  ‘We  live  in  an  age  of  pitiless  pub¬ 
licity,  where  the  freedom  of  the  press 
Md  freedom  of  speech  are  paramount 
issues,  and  newspapers  should  have  the 
right  to  print  what  they  please,  always 
guiding  themselves  by  the  laws  of  libel. 
A  free  people  must  have  a  free  press, 
and  a  newspaper  should  have  the  right  to 
speak  freely  its  views.’ 

“It  now  remains,”  Senator  Vandenberg 
concluded,  “to  set  a  legislative  example 
which  will  tend  to  correct  all  such  in¬ 
justice  at  its  source,  namely,  in  the  judi¬ 
cial  code.  I  earnestly  hope  that  the 
judiciary  committee,  which  has  had  S. 
1726  in  its  possession  since  Sept.  20,  1929, 
will  report  the  bill  in  the  near  future.” 


HAWAIIAN  DAILY  IN  STRIKING  NEW  PLANT 


$500,000  Honolulu  Advertiser  Structure  Built  Around  Large  Patio  With  Splashing  Fountain  and  Giant 
Ferns — Foyer  Richly  Decorated  in  Hawaiian  Tapa  Designs — Plant  Houses  Radio  Station 

ONE  of  the  most  iinustiul  and  (K-auti-  until  the  >ear  18')8.  wlien  Ij>rrin  A.  but  he  lias  also  been  very  active  politic-  Mr.  Thurston 

ful  new.spaiier  structures  in  the  Thurstctn,  the  pre.sent  publisher,  took  ally,  from  the  time  of  the  overthrow  of  of  Kepresental 

world  has  been  l>uilt  and  is  now  «x:cu-  over  its  control  and  management.  yueen  Liliuokalani's  government  to  the  and  later  was 

pied  by  the  Hono¬ 
lulu  Advertiser. 

Instead  of  sending 
agents  here  to  study 
the  most  advanced 
forms  of  news- 
architecture, 


lution  ended  tl* 
Hawaiian  mon- 
archy  in  1893,  tai 


Queen  Liliuol^ 
was  deposed,  Mr 
Thurston  was  i 
member  of  the  ad¬ 
visory  council 
which  framed  tht 
principles  of  the 
Provisional  Gw- 
ernment.  He  also 
assumed  a  leading 


paper 

combining  the  ap¬ 
proved  forms,  and 
then  copying  them, 
the  Advertiser  has 
erected  a  building 
that  blends  into 
the  variegated 
Iand.scape  of  the 
country  in  which 
it  thrives,  and 
which,  with  all  its 
beauty  is  a  model 
of  utility  and  ef¬ 
ficiency. 

For  instance,  the 
half-million  dollar 
structure  is  built 
around  a  patio 
with  giant  ferns 
and  a  shimmering 
fountain  furnishing 
all  the  atmosphere 
that  might  be  re¬ 
quired  even  in 
Hawaii.  But  its 
main  purpose  is  to 
ventilate  and  fur¬ 
nish  light  for  the 
surrounding  offices. 

Off  the  patio  open 
gateways  lead  to 
the  offices  of  the 
publisher,  the  gen¬ 
eral  manager,  the 
circulation  direc¬ 
tor,  and  the  ac¬ 
countant. 

The  patio  is  seen 
on  first  enter- 
ing  the  building, 
its  entrance  being 
framed  by  two 
winding  stairs 

leading  to  the  upper  fl<K)rs  of  the  build-  Not  only  has  Mr.  Thurston  played  an 
ing.  The  main  foyer  is  in  itself  color-  important  role  as  a  new.'paper  publisher 
fully  decorated  with  authentic  Hawaiian  in  promoting  the  development  of  Hawaii 
tapa  designs. 

Mingled  with  the  formal  patterns  are 

Hawaiian  fish,  canoes,  implements  of  . 

war,  domestic  utensils  and  capes  and  I 

kahilis  of  Hawaii’s  former  monarchs.  | 

The  building  is  three  stories  high,  and  I 

houses  the  newspaper,  a  job  printing  | 

plant  and  radio  station  KGU.  It  is  13() 


role  in  the  Ameri¬ 
canization  move¬ 
ment  and  went  to 
Washington,  D.  C, 
to  confer  whk 
President  Harrison 
as  chairman  of  the 
commission  to  ef¬ 
fect  annexation  of 
Hawaii  to  tlx 
United  States. 

Holding  the  post 


of  envoy  extraord¬ 
inary,  and  minister 
plenipotentiary  to 


Foyer  of  new  Advertiser  plant  showing  richly  decorated  ceiling  and  graceful  stairway 


Exterior  view  of  plant  with  radio  towers  atop  roof 


ctandard  oil  plans 

$3;^QOO,000  CAMPAIGN 


LEE  IN  CEDAR  RAPIDS 

(ii-orpe  L.  Lee.  formerly  in  charge  of 
the  advertising  copy  layout  service  and 
sales  deitartment  of  the  Pontiac  (Mich.) 
Daily  Press  and  later  advertising  man¬ 
ager  of  the  Janesville  (Wis.)  Daily 
t'lazcllc.  has  been  named  advertising 
manager  of  the  Cedar  Rafads  (la.) 
Gazette  and  KeDddican,  where  he  takes 
the  position  made  vacant  when  the  late 
he  Standard  Oil  Company  of  Indiana  J.  S.  Young  hecame  business  manager  of 
IS  to  spend  $.L000,(X]O  this  year  in  the  Siou.v  City  Tribune  on  Jan.  1. 
middle  western  - - -■  - . 


MARKS  LINCOLN  CENTENNIAL 

The  I'ineennes  (Ind.t  Sun  took  a 
prominent  part  in  the  community’s  cele¬ 
bration  March  6  of  the  centennial  of 
.\hraham  Lincidn's  migration  to  Illinois 
from  Indiana.  The  Sun  reproduced  the 
.March  6.  18.10,  issue  of  its  paper  an<l  in 
a  pageant  parade  had  a  lloat  on  which 
an  old-time  printer  printed  the  reprcxluc- 
tioii  on  .-m  old  hand  ]) ‘ess.  These  copies 
were  thrown  out  to  the  crowd  as  sou¬ 
venirs. 


MACFADDEN  DIRECTING 
MICHIGAN  DAILIES 


>aper«  in  Ten  Midwestern 
Being  Used  by  In- 
1  Company  This 
Year 


Lansing  Capital  News  and  Papers  at 
Wyandotte,  Greenville  and 
Mt.  Pleasant  Under 
His  Ownership 


L.wsim;.  .Mich..  March  10. — With  the 
retirement  during  the  past  week  of 
_  h'rederic  Goodrich 

11  as  publisher  of  the 

I  Lansing  Capital 

I  Mevvs,  Greenville 

?  Daily  News,  Mt. 

■  Pleasant  Daily 

5  Times  and  IVyan- 

1  dotte  Reeord,  the 

*  Lansing  afteriuxtn 

I  daily  has  come  out 

E  puhiicly  under  the 

I  Ilernarr  Macfad- 

I  den  ownership  and 

I  now  carries  at  its 

I  masthead  the  cap- 

I  tion  “A  Macfad- 

I  den  Publication.” 

I  The  Macfadden 

■  ownership  of  the 

■  four  (i  o  od  r  i  c  h 

■  dailies  was  reveal- 

5  ed  in  a  story  car¬ 

ried  in  Kditor  & 
■  Pi'Ri.isuHR  several 

B  months  ago,  .short - 

■  ly  after  Mr.  GochI- 

J  rich  had  supplanted 

P  Basil  Brewer  as 

w  publisher. 

E  Thomas  F".  Gou- 
B  garty,  vice-presi- 

B  <lent  of  the  Michi- 

J  g  a  n  Macfadden 


Space  is  also 
schduled  in  a  full 
list  of  farm  and 
trade  papers.  Sev¬ 
eral  thousand 
painted  signs  will 
be  displayed  at 
service  stations 
and  other  points  of 
rantage  through¬ 
out  the  states,  and 
direct  mail  will  he 
employed  to  reach 
dealers,  auto  re¬ 
pair  shops  and 
sarages. 

Edward  G.  Seu- 
bert,  president  of 
the  company,  in¬ 
troduced  a  new 
and  greatly  im¬ 
proved  product 
over  radio  broad¬ 
cast  stations  of  the  middle  west  Wed¬ 
nesday  evening.  March  12. 

Dealers  were  informed  of  the  prf)- 
gram  the  day  before  by  20,000  night 
letters,  and  announcement  slips  were 
distributed  to  customers  at  service  sta¬ 
tions.  Preliminary  arrangements  tor 


Looking  through  archway  from  main  entrance  of  Honolulu  Advertiser  to  court  and  fountain. 


WEEKLIES  APPOINT  “SPECIAL” 

The  Missouri  .Slo])e  Xewspaper  Syn¬ 
dicate  of  Bismarck,  X.  D.,  consisting  of 
v^5  weekly  paiK-rs  published  in  Xorth 
Dakota,  has  appointed  Burke,  Kuipers, 
•Mahoney  &•  Payne,  Inc.,  as  national  ad¬ 
vertising  representatives,  effective  March 
1.  im 


READING  PROOF  AT  80 

Henry  .\.  .Smeed,  veteran  proof 
reader  of  the  Rochester  (X.Y.)  Tiinc.s- 
l  'nion,  carried  on  as  usual  on  his  80th 
birthday  anniversary.  March  .i.  His 
work  was  interrupted  for  a  time,  how¬ 
ever,  when  associates  presented  him  a 
basket  of  flowers. 


ELECTION  RETURNS  SPEEDED 

Time  for  compiling  election  returns 
was  cut  approximately  in  half  at  the 
city  prim.ary  at  Kansas  City,  Mo.,  March 
4,  when  the  election  commissioners 
adopted  a  plan  advised  by  a  newspaper 
man  who  ha<l  struggled  through  many 
previous  vote  counts.  Under  the  new 
plan  clerks  at  each  of  the  458  precincts 
made  out  three  copies  of  their  respective 
returns,  one  for  the  commissioners  and 
one  each  for  the  newspapers.  The  re¬ 
turns  then  were  ready  for  the  adding 
machines  in  the  newspaper  offices.  In 
former  years  each  paper  supplied  crews 
to  read  and  re-copy  the  returns  from 
each  precinct. 


Beautiful  Hawaiian  court  in  Honolulu  Advertiser  plant,  showing  fountain 

and  ferns. 
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Editor  &  Publisher  The  Fourth  Estate  for  March  15,  1930 


CRUSADING  NEW  JERSEY  PUBLISHER 
AND  FAMILY  GET  DEATH  THREAT 


John  Borg  of  Hackensack  Bergen  Evening  Record  Gets 
Threatening  Letter — Latest  Phase  of  Campaign  Against 
Political  Ring — Staff  Subpoenaed 


^HREATS  against  the  life  of  John 
Borg,  publisher  of  the  Hackensack 
(N.  J.)  Bergen  Evening  Record  and  his 


Rossman  Wyncoop  John  Boro 

family  marked  the  latest  development 
this  week  in  his  newspaper’s  contest  with 
the  Republican  controlled  political  ring 
in  Bergen  county.  The  newspaper  has 
been  waging  a  stirring  crusade  against 
the  faction  led  by  State  Senator  Ralph 
W.  Chandless. 

The  threatening  letter,  typewritten, 
bore  a  New  York  post  mark,  and  was 
mailed  at  City  Hall  station. 

It  reads : 

"March  10,  19.10. 
“John  Borg.  Publisher, 

“The  Record, 

“Haekcm.sack.  N.  J. 

"We  will  give  you  until  Tuesday, 
April  l.S,  to  dispose  of  all  your  holdings 
in  Bergen  county  and  to  get  Out  and 
Stay  Oi^t. 

“This  is  a  serious  warning  and  it  is 
the  Only  one  that  will  be  given,  so 
do  not  treat  it  lightly.  W’c  are  a  group 
of  substantial  and  determined  men  and 
me?*'  every  word  of  this  letter. 

.  ‘Thiless  you  follow  instructions  to  the 
letter  we  will  see  that  the  following  is 
brought  about  in  the  manner  enumerated : 
We  will  blow  up  your  newspaper  plant : 
do  away  with  your  daughter,  next  your 
son,  and  then  your  wife,  and  lastly  your¬ 
self.  These  acts  will  he  carried  out  as 
soon  after  Anril  15  as  is  convenient  if 
you  fail  to  heed  the  warning. 

“No  more  need  be  said,  but  we  have 
sworn  to  carry  out  the  above  if  it  means 
even  destruction  to  ourselves. 

“CoMMnTK£  OF  FiVT,.’’ 

Previous  to  the  receipt  of  the  letter. 
Prosecutor  Edward  O.  West,  who  was 
named  at  the  instigation  of  Chandless, 
caused  subpoenas  to  be  served  to  Borg 
and  five  of  the  “key”  members  of  his 
staff  calling  for  their  appearance  before 
before  the  Grand  Jury  at  10  a.  m.  on 
March  11. 

The  Record  subsequently  charged  that 
Chandless  had  been  overheard  to  say 
publicly  that  this  was  a  movement  to 
suppress  the  publication  of  the  paper 
on  that  date. 

Members  of  the  Record  staff  who 
were  summoned  were:  Rossman  Wyn- 
koop,  managing  editor;  William  Cald¬ 
well  and  Donald  Borg,  son  of  the  pub¬ 
lisher,  court  house  reporters ;  Herbert 
Holran.  a  feature  writer,  and  Russell 
L.  Binder,  business  manager. 

When  word  of  Chandless’s  threat  was 
flashed  around  the  state,  offers  of  aid 
came  instantly  from  most  of  the  leading 
New  Jersey  dailies,  and  many  individ¬ 
uals. 

Less  than  five  minutes  after  the  story 
had  been  carried  over  the  wire,  Stuart 
Little,  editor  of  the  Morristoien  Jersey- 
man.  offered  to  aid  the  Bergen  Evening 
Record  if  necessary.  Other  offers  came 
in  rapid  succession  from  the  Newark 
Star-Eagle.  Trenton  Evening  Times.  As- 
bury  Park  Press.  Elisabeth  Evening 
Journal.  Paterson  Earning  News.  Jersey 
City  Journal  and  the  Union  City  Hud¬ 
son  DisfHitch. 

These  were  followed  by  individual  of¬ 
fers  of  assistance  from  Matt  C.  Ely. 
former  editor  of  the  Record ;  John  H. 


Bolan,  11.  former  Record  feature  writer; 
Brook  W.  Wright,  telegraph  editor  ot 
the  Paterson  Morning  Call;  Alfred  E. 
Warner,  of  the  Nciv  York  Journal; 
Guion  Wilson,  editor  of  the  J^qng 
Branch  Daily  Record,  and  J.  W.  Field 
and  Roger  Barton,  former  newspaper 
men. 

In  .addition,  William  H.  McHugh, 
vice-president  of  the  International  Print¬ 
ing  I’ressmen  and  Assistants  Union  of 
North  America  wired:  “I  have  copy  of 
Bergen  P2vening  Record  before  me  indi¬ 
cating  attempts  on  part  of  politicians  to 
embarrass  your  publication.  If  there  is 
aanything  we  can  do  in  mechanical  de¬ 
partments  to  further  assist  you  in  your 
splendid  work  feel  at  liberty  to  call  on 
me  at  any  time.  Best  wishes  to  you.” 

Rudolph  E.  Lent,  business  manager  of 
the  Jersey  City  Journal,  also  offered  to 
spend  as  many  days  in  Hackensack  as 
might  be  necessary. 

These  expressions  of  personal  opin¬ 
ion  were  followed  in  almost  every  in¬ 
stance  by  sharp  editorial  comment,  de¬ 
nouncing  the  political  ring.  The  Record 
countered  by  publishing  the  unbiased 
comment  from  its  associates  in  two-col¬ 
umn  boxes  on  its  first  page. 

Under  the  caption  “Hi-jacking  the 
Press  in  Bergen  County,”  the  New’ark 
Star-Elagle,  after  recounting  incidents 
leading  up  to  the  ca.se,  said  editorially: 

“If  such  a  scheme  was  planned  it  will 
fail,  for  the  newspapers  of  the  state, 
including  the  Star-Eagle,  have  rallied  to 
the  support  of  Publisher  John  Borg  by 
offering  him  the  loan  of  members  of 
their  own  staffs  for  Tuesday  or  any 
other  day  when  his  regular  members 
are  rendered  hors  de  combat  by  grand 
jury  summonses  or  any  other  legal 
monkey  business. 

“Freedom  of  the  press  means  some¬ 
thing  to  the  people  of  New  Jersey  and 
to  the  newspapers  in  this  state,  as  will  be 
discovered  by  persons  in  Bergen  county 
or  elsewhere  who  attempt  to  hi-jack  it.” 

The  Jersey  City  Tournal.  after  criticis¬ 
ing  Chandless  and  his  friends  for  his 
lack  of  foresight  found  that  “the  inci¬ 
dent  has  provided  a  good  opportunitv  to 
demonstrate  the  cohesion  of  the  New 
Tersev  press  when  one  of  its  number  is 
unfairly  attacked.” 

In  the  fare  of  the  rapid-fire  comment, 
a  statement  was  released  in  which  Borg 
was  _  informed  that  only  he  would  be 
required  to  appear  before  the  jury  at 
10  a.  m.  Russell  Binder  was  excused 
altogether  on  that  day,  and  the  other 
members  of  the  staff  were  told  to  ap- 
near  at  2  p.  m.  .Md  of  the  other  pub¬ 
lishers  was  then  not  needed. 

Borg  appeared  as  scheduled  and  was 
immediatelv  called  to  testify,  but  the 
other  staff  members  were  made  to  sit 
from  2  p.  m.  to  7  p.  m.  W’ithout  being 
called,  and  then  were  handed  new  sub¬ 
poenas  to  appear  before  the  jury  on  the 
following  dav. 

The  newspaper’s  fight  started  on  Feb¬ 
ruary  8  when  the  Bergen  Evening  Rec¬ 
ord  announced  that  a  scandal  involving 
prominent  county  politicians  was  brew¬ 
ing  in  Lodi  Township,  a  small  commun- 
itv  of  800  residents.  sewer  had  been 
built  there  at  a  cost  of  S200.000.  al¬ 
though  the  town’s  entire  valuation  was 
set  at  only  ^400.000. 

The  Evening  Record  called  upon  the 
Bergen  Countv  Bar  Association  to  dis¬ 
bar  Senator  Chandless  and  it  also  called 
on  the  legislature  to  impeach  him. 
Other  New  Jersey  dailies  took  up  the 
cry  and  Chandless  was  denounced  for 
unethical  conduct. 

Aside  from  the  militant  voices  of  the 
state  press,  the  Record  played  a  lone 
hand  against  the  strongly  entrenched 
political  machine. 

The  Bergen  County  Bar  cleared 
Chandless,  but  the  newspaper  continued 
its  fight.  A  crusading  state  commission 
composed  of  independent  Republicans 
brought  out  many  facts  in  the  scandal. 


Senator  Frank  D.  .\bell.  of  Morris 
County,  headed  this  ctimmission  and  he 
agreed  to  take  up  the  matter  concern¬ 
ing  the  misuse  of  state  funds  after  an 
interview  with  Wynkoop,  managing  edi¬ 
tor  of  the  Record,  and  Donald  Borg. 

.•\s  a  result  of  this  crusade,  legislation 
has  been  proposed  which  will  prevent 
careless  handling  of  state  funds.  A 
Supreme  Court  investigation  of  the  Lodi 
Township  scandal  was  also  authorized 
over  the  heads  of  the  politicians. 

The  Chandless  men  then  tried  to  halt 
the  publication  of  the  facts  by  the  Rec¬ 
ord.  They  offered  to  give  the  paper  all 
the  legal  advertising  in  the  county, 
amounting  to  at  least  $25,000  a  year, 
if  Borg  would  consent  to  suppress  the 
facts.  He  spumed  the  offer.  The  sub¬ 
poenas  for  the  Records  staff  were  the 
latest  phase  of  the  fight. 

John  Borg,  the  Record’s  owner,  has 
appeared  in  the  public  print  before.  Ten 
years  ago  he  gave  away  his  Wall  Street 
stock  exchange  business  to  his  associ¬ 
ates,  announcing  that  he  planned  to  re¬ 
tire.  He  purchased  an  interest  in  the 
Bergen  Evening  Record  as  a  hobby,  and 
subsequently  on  January  1  of  this  year 
became  the  sole  owner.  Several  times 
a  millionaire,  he  conducts  the  business 
as  a  hobby.  He  lives  in  Hackensack 
with  his  wife,  Mrs.  Hazel  Borg,  and 
his  son,  Donald.  His  daughter,  Mrs. 
Frank  William  Packard,  lives  in  Penn¬ 
sylvania.  He  says  that  he  will  con¬ 
tinue  the  fight  until  honesty  and  good 
government  have  been  restored  in  his 
home  county. 


LAVARRE  DECISIONS  DELAYED 


Two  Cases  in  Newspaper  Litigation 
Argued  at  Columbia,  S.  C. 

Coi.UMBiA,  S.  C..  March  l.L — Two 
ca.ses  in  the  William  LaVarre  newspaper 
litigation  were  argued  before  the  Su¬ 
preme  Court  here  Monday,  but  an  opin¬ 
ion  in  neither  case  was  given. 

One  argument  was  on  the  rule  to  show 
cause  why  Judge  T.  J.  Mauldin’s  in¬ 
junction  restraining  LaVarre  from  inter¬ 
fering  with  the  Spartanburg  Herald- 
Journal  Company  should  not  be  sus¬ 
pended. 

The  other  was  on  an  injunction  La¬ 
Varre,  as  president  of  the  Piedmont 
Press  Association,  secured  against  the 
Record  Publishing  Company,  J.  T. 
Webb,  Jr .  court  commissioner,  and  State 
Senator  James  H.  Hammond  to  keep 
Webb  and  Hammond  from  interfering 
with  the  operation  of  the  Columbia 
Record. 


LABOR  DEADLOCK  IN  CHICAGO 


Typographical  Union  and  Publiahert 

Unable  To  Agree  On  Contract 

Chicago  newspaper  publishers,  who 
have  been  deadlocked  in  their  negotia¬ 
tions  with  the  International  Typographi¬ 
cal  Union  since  May,  1929,  are  still 
blocked  in  their  efforts  to  reach  an  agree¬ 
ment  with  the  Chicago  local.  For  a  long 
time  the  impasse  with  the  International 
was  based  on  differences  over  the  bonus 
plan.  The  International  eventually 
passed  the  issue  on  to  the  local,  which 
accepted  the  bonus  plan  tentatively. 

Although  the  five-day  week  has  been 
mentioned  from  time  to  time  in  the 
negotiations,  it  has  never  been  seriously 
considered  for  Chicago  at  this  time  or 
become  an  issue  of  any  great  importance, 
it  was  stated 


CLUB  GROUP  APPOINTED 


Nominating  Committee  of  New  York 
Organization  Announced 

The  nominating  committee  of  the  Ad¬ 
vertising  Club  of  New  York  has  been 
completed  by  the  selection  of  the  fol¬ 
lowing  members  by  the  board  of  direc¬ 
tors:  John  A.  Zellers.  LeRoy  A.  Mer- 
shon.  H.  D.  Crippen,  Sr.,  and  Earle  L. 
Townsend.  Members  chosen  earlier  by 
the  chairmen  of  the  club’s  committees 
were :  Edwin  S.  Friendly,  H.  B.  Le- 
Quatte.  and  John  Clyde  Oswald. 

This  committee  will  present  nomina¬ 
tions  for  action  of  members  May  13. 


r 

$65,000,000  PAPER  MlLl 
PLANNED  FOR  HEAfSt 

Negotiation*  Now  Being  Carried  (b  | 
Whereby  His  Dailies  Will  Cos. 
tract  for  300,000  Ton*  Per  K 
Year  | 


Negotiations  are  nearing  completai 
for  the  erection  of  a  l,C^ton  newF  L 
print  mill  by  Hearst  interests  ni  Ntw-  | 
foundland  at  a  cost  of  about  $K,000,00(i  * 
according  to  information  received  fi^  - 
Montreal  this  week.  Actually,  Mr 
Hearst  does  not  figure  in  the  d^,  ali 
negotiations  being  carried  on  thr^ 
another  agency.  The  plans,  it  is  under-  ^ 
stood,  have  been  returned  to  New  York 
for  final  approval  of  the  company’s  law¬ 
yers,  and  once  this  is  given,  it  is  under-  i 
stood  that  all  that  will  be  necessary  wiD 
be  submission  of  the  entire  project  to 
the  Newfoundland  legislature  when  it  t 
meets  in  the  late  spring.  The  scheme,  i 
which  is  Ae  largest  of  its  kind  ever  to  ■ 
be  negotiated,  involves  among  other  I 
things  the  underwriting  of  $15,000,0# 
of  bonds  by  the  Newfoundland  govern¬ 
ment  and  the  development  by  the  com¬ 
pany  of  a  water  power  project  with  a 
capacity  of  between  150,000  and  200,000  I 
h.p.  "rhe  operating  company  (when  ! 
formed)  is  to  be  called  the  Gander  } 
River  Power  and  Paper  Company, 
which  company  would  hold  a  contract 
with  an  independent  purchasing  concern 
for  delivery  of  300,000  tons  of  newsprint  ( 
aimually  over  a  period  of  30  years. 

The  deal  centers  around  the  Reid-  ■ 
Newfoundland  property  which  covers  a  i 
huge  pulpwood  area  in  the  northeast  cor-  ! 
ner  of  Newfoundland.  Back  in  \W  tte  i 
establishment  of  a  pulp  and  paper  plant  ; 
on  the  same  property  by  International 
Paper  was  talked  of  but  negotiations 
fell  through. 


PICARD  JOINS  TELEGRAM 

A.  J.  Picard,  former  memlier  of  the 
advertising  firm  of  Picard,  Bradner  & 
Brown,  New  York,  has  been  appointed 
advertising  manager  of  the  Sew  York 
Telegram,  it  was  announced  March  13. 
by  Scripps-Howard  Newspapers,  Inc. 
He  succeeds  Harrison  C.  MacDonald, 
who  returns  to  his  former  position  with 
the  general  management  of  the  Scripps- 
Howard  group  at  New  York  head¬ 
quarters. 


DETROIT  TIMES  ON  AIR 

The  Detroit  Times  is  now  conducting 
a  daily  broadcast  over  Station  WJR 
called  “Today’s  Best  Story.”  Persons 
connected  with  the  day’s  news  are  pre¬ 
sented  to  the  background  of  clicking 
tyjiewriters,  and  the  editor’s  orders  to  the 
make-up  man,  etc.  The  broadcast  was 
inaugurated  when  the  microphone  was 
taken  into  Receiving  Hospital  where  a 
16-year-old  bandit,  shot  during  a  hold¬ 
up,  was  interviewed. 


JONES  IN  HOSPITAL 

Joseph  J.  Jones,  formerly  central  divi¬ 
sion  cashier  of  the  Associated  Press  at 
Chicago  and  now  cashier  and  auditor  at 
the  home  office  in  New  York,  is  recuper¬ 
ating  at  the  -Albert  Merritt  Billings  M^ 
morial  hospital  in  Chicago,  from  ait 
operation  performed  recently. 


DEPARTMENTS  MERGED 

Advertising  and  sales  department^ 
formerly  operated  separately  for  retail 
and  chain  store  divisions  of  Montgomery 
Ward  &  Co.,  have  been  consolidated 
under  the  head  of  retail  stores.  VV.  L 
Stensgaard  of  the  retail  stores  division  is 
general  sales  manager,  with  R.  K.  Lowry 
of  the  retail  stores  as  advertising  man¬ 
ager. 


RUSSELL  OWEN  HONORED 

Russell  Owen,  whose  daily  storitt 
from  Admiral  Byrd’s  Antarctic  expe^ 
tion  have  been  read  throughout  the 
world,  has  accepted  the  invitation  of  the 
.Association  of  Foreign  Press  Corre 
spondents  in  the  United  States,  with 
headquarters  in  New  York  City,  to  be¬ 
come  one  of  the  Association’s  honorary 
members. 
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THE  LOCAL  SOUCITOR’S  ROUND  TABLE 

Numerical  Circulation  Registers  Daily  Absorbing- Power  of  Specific  Population — An  Accurate  and 
Adaptable  Device  for  Comparing  National  Value  of  Localized  Market  on  Basis  of  Retail  Store  Sales 


•fTIEWED  in  correct  relation  to  itsef- 
V  feet  on  daily  volume  movement  of 
goods  at  retail,  newspaper  circulation 
tas  remarkable  possibilities  as  a  device 
for  estimating  markets  in  specified  tern- 
tories.  This  characteristic  of  circulation 
will  be  better  understood  and  more  gen¬ 
erally  valued  when  more  researches  such 
as  the  government’s  census  of  distribution 
are  made,  and  as  other  public  and  private 
research  agencies  make  and  interpret 
similar  surveys  touching  on  the  relation 
of  retail  sales  of  various  commodities  to 
numerical  population  of  a  community. 

But  the  principle  is  clear  enough  now, 
and  enough  research  data  available  for 
applying  the  method  to  local  marketing 
problems. 

Only  one  phase  of  the  subject  can  be 
outlined  in  a  single  article— the  accuracy 
and  adaptability  of  (numerical)  circula¬ 
tion  as  a  measuring  and  forecasting  de¬ 
vice  in  connection  with  the  effect  of 
newspaper  advertising  on  the  department 
stores  distribution-power  in  a  given  ter¬ 
ritory  or  community,  embodying  tabu¬ 
lated  population  boundaries,  not  trading 

areas-  . 

Advertisers  are  right  now  intensely  in¬ 
terested  in  how  to  get  the  best  (and  bet¬ 
tered)  results  from  advertising  money 
spent  in  the  newspaper  for  nationally 
advertised  as  well  as  locally  advertised 
products.  And  the  newspaper  ready, 
able  and  willing  to  suggest  practical 
ways  and  means  will  be  listened  to  by 
alf  types  of  clients  including  those  who 
heretofore  asked  little  help  in  this 
direction  from  newspapers.  Present  busi¬ 
ness  conditions,  whatever  they  may  be, 
are  only  partly  responsible  for  the  new 
and  intensified  interest  of  advertisers  in 
better  results  from  daily  newspaper 
advertising.  The  main  reason  is  because 
all  types  of  advertisers  whose  efforts  are 
aimed  directly  at  the  consumer  have  a 
dearer  idea  than  formerly  of  the  signifi¬ 
cance  of  department  store  daily  sales 
to  all  marketing  and  distribution  prob¬ 
lems.  In  other  words  current  knowl¬ 
edge  of  the  close  relation  of  a  repre¬ 
sentative  department  store’s  daily  sales 
to  the  daily  consumption  or  absorbtion  of 
different  types  of  goods  by  the  popula¬ 
tion  served  has  developed  interest  the 
way  newspaper  circulation  parallels  buy¬ 
ing  activity. 

Carefully  broken  down  into  types  of 
goods,  price  ranges,  dollar  volume  and 
number  of  transactions,  the  daily  sales 
volume  of  a  store  give  a  clear-cut  cross- 
section  picture  of  general  demand  for 
goods  in  a  community.  The  same  thing 
for  five  or  six  representative  department 
stores  in  the  same  city  on  the  same  day 
gives  a  mcire  complete  picture  of  out¬ 
let  possibilities  for  specific  articles  of 
merchandise.  This  picture  is  of  incal¬ 
culable  value  to  wise  advertisers  whether 
or  not  their  specific  product  is  distrib¬ 
uted  wholly,  in  part  or  not  at  all  by  way 
of  the  departmentized  store.  Repre- 
satative  stores  keep  track  of  the  rela¬ 
tion  of  sales  by  departments  to  total 
sales,  and  know,  or  can  find  out,  any 
day  the  number  of  sales  transactions  each 
dollar  of  volume  represents,  and  the  per 
capita  purchases  of  the  entire  pfipulation 
day  by  day  can  be  accurately  estimated. 

Here  is  where  numerical  circulation 
comes  in.  It  is  made  up  of  copies,  40,000 
daily  and  its  sales  effect  is  now  accurately 
enough  understood  so  that  it  can  be 
I^alleled  with  population  response  to 
the  store’s  merchandise  offerings.  As 
a  rule  4  copies  of  a  given  circulation  are 
required  to  bn’ng  one  dollar  of  shoe 
volume;  2  copies  to  bring  one  dollar  of 
pove  (women’s)  volume;  15  copies  to 
bring  one  dollar  of  volume  on  a  special - 
article  such  as  a  safety  razor,  a 
wdium  price  camera  and  40  copies  to 
bting  a  dollar  worth  of  volume  on  an 
elWric  sun  lamp  or  similar  big-unit  of 
*ale  specialty.  That  is  one  thing  not 
pertinent  here  but  to  be  dealt  with  next 
^k.  The  main  point  in  this  connection, 
of  interest  to  national  advertisers'  adver¬ 


By  GUY  HUBBART 
ARTICLE  XXVII 

CHECKING  TOTAL  DAILY  SALES 

Table  Showing  24-Day  Check  of  Total  Daily  Sales  and  Shoe  Depart¬ 
ment  Sales  of  Five  Stores  in  Same  City 
To  illustrate  value  of  newspaper  (numerical)  circulation  as  basis  for 
estimating  actual  and  potential  advertising  market: 


(Whole  Store) 

(Shoe  Department) 

(Advertised) 

(Stores) 

Total  Sales 

Total  Sales 

Shoe  Sales 

No.  1 . 

.  $2,400 

$130 

$30 

No.  2 . 

.  3,600 

180 

40 

No.  3 . 

.  4,200 

150 

50 

No,  4 . 

.  5,600 

300 

100 

No.  5 . 

.  7,200 

500 

100 

$22,600 

$2,400 

$320 

In  addition  to  these  five  departmental  sales  are  calendar  days;  direct 
advertised  sales  are  averaged  for  24  days  so  as  to  get  an  average  total,  $320, 
because  circulation  figures  varied  but  little  over  the  period. 

To  figure  population  response,  $2,400,  the  shoe  department  totals  are  used; 
to  figure  market  parallel  of  circulation,  direct  return  figures  must  be  used. 

Mewket  factors:  City  population,  80,000;  two  papers  circulation,  40,000; 
selling  period,  24  days;  average  space  in  ad  for  shoes,  10  inches  daily; 
type  of  city — agricultural,  banking,  and  several  manufacturing  industries. 
Type  of  stores  1,  3  and  4  medium  and  popular;  2  and  5  high  class  goods 
and  clientele. 


tising  locally,  is  this :  general  sales  of  a 
specific  article  can  ^  estimated  with  a 
high  percentage  of  accuracy  by  the  way 
certain  types  of  goods  move  out  of  a 
retail  store.  For  example,  on  this  week’s 
chart  are  pictured  the  direct  (adver¬ 
tised)  sales  of  shoes  for  five  stores  in  the 
same  city  for  24  consecutive  days  in  re¬ 
lation  to  departmental  (the  volume)  and 
total  store  sales  of  all  kinds  of  goods 
carried.  The  purjwse  is  not  so  nuch  to 
show  direct  advertising  returns  in  relation 
to  departmental  sales  as  to  point  out  that 
when  shoes  move  as  shown  out  of  five 
stores  certain  other  types  of  products 
move  in  unison,  not  necessarily  in  the 
five  stores  but  in  terms  of  population 
buying-activity  which  is  identical  with 
market  absorption  power. 

Briefly,  for  next  week’s  article  deals 
specifically  with  the  relation  of  depart¬ 
ment-store  movement  with  general  move¬ 
ment  of  goods,  when  shoes  move  as 
shown  here,  specialty  products  typified  by 
safety  razors  at  proportional  prices  move 
at  a  high  rate  no  matter  what  type  of 
store  sells  them  drug,  optical,  specialty 
or  otherwise.  Razors  do  not  move  be¬ 
cause  shoes  _  do,  but  when  shoes  move. 
Another  point  is,  shoe  sales,  with  the 
co-operation  of  the  store  selling  them. 


can  be  accurately  figured,  as  they  are 
on  the  chart  for  24  days,  by  the  five 
outlets  doing  60%  of  the  annual  shoe 
business  in  this  particular  city.  All  other 
shoe  outlets  do  40%.  A  third  point, 
specifically  relating  to  the  opening  para¬ 
graph  of  this  article,  the  $320  daily  total 
direct  sales  came  in  at  the  rate  of  $8.(X) 
per  1,(X)0  of  circulation.  (Forty  thou¬ 
sand  is  the  combined  circulation  of  the 
two  papers  used.)  And  using  total  popu¬ 
lation,  80,(X)0,  shoe  department  volume, 
$2,400,  registers  $30  per  1,000  of  popu¬ 
lation.  These  figures  are  useful  two 
ways,  as  recording  numbers  if  made 
weekly  and  kept  as  guides  for  the  corres¬ 
ponding  weeks  next  vear,  in  case  the 
store  management  is  interested  in  some 
marketing  data  of  its  own.  Only  the 
$8  figure  is  useful  to  the  marketing 
agency  gathering  data  for  distribution 
measuring. 

Keep  these  two  things  in  mind :  the 
circulation  must  be  credited  with  the  $320 
direct-sales  whether  or  not  proof  is  avail¬ 
able  that  circulation  (or  the  ad)  alone  is 
responsible  for  them.  The  idea  is  not  a 
question  of  proof  but  a  question  of  con¬ 
tinuously  and  consistently  registered  fact 
based  on  actual  checking  of  sales  price 
by  piece  (pairs)  and  price  by  price  as 


‘SPECIALS”  VISIT  NEWSPAPER  PLANT 


Sales  staffs  of  Pacific  Coast  offices  of  M.  C.  Mogensen  &  Co.,  Inc.,  spend  their 
week-ends  at  frequent  intervals  in  visiting  the  newspapers  represented  by  that 
organization.  Here  are  shown  five  members  of  the  San  Francisco  staff  at  the 
office  of  the  Eureka  (Cal.)  Humboldt  Standard  with  the  publisher  and  the 
advertising  manager  of  the  newspaper.  Left  to  right:  R.  S.  Nicholson;  Floyd 
L.  Sparks;  A.  B.  Fenger  of  Mogensen;  R.  L.  Dewar,  advertising  manager,  and 
F.  W.  Ceorgeson,  publisher,  of  the  Standard;  Robert  L.  Conner  and  J.  D. 

Walsh  of  the  Mogensen  staff. 


featured  in  space. 

As  a  matter  of  fact,  the  12%  of  the 
total  $24(X)  is  due  to  extra  sales  made  off 
of  the  items  that  did  $320  direct  sales 
also  8%  of  whole-store,  single  and  aggre¬ 
gate  sales  should  be  credited  also  to  the 
advertising. 

Next  week’s  article:  a  demonstration 
of  how  to  calculate  markets  for  test 
campaigns  on  national  product  with  re¬ 
tail  comparisons. 

HENDERSON  WARNED  BY 
SHREVEPORT  DAILY 

Journal  Publishes  Open  Letter  to  Chain 
Store  Enemy  Saying  It  Would  Take 

Legal  Action  Unless  Attempt  to 
Foment  Ad  Boycott  Ceased 

A  warning  that  unless  W.  K.  Hender¬ 
son,  the  arch  enemy  of  the  chain  stores, 
ceases  attempting  to  foment  an  adver¬ 
tising  boycott  against  the  Shreveport 
(La.)  Journal,  he  would  be  faced  by  a 
legal  suit  instituted  by  the  publishers  of 
the  paper,  was  made  in  the  Journal 
March  7  when  the  two  center  columns  of 
the  front  page  were  given  over  to  an 
open  letter  to  Henderson  signed  by  Doug¬ 
las  Attaway,  president  of  the  publishing 
company. 

According  to  the  letter,  Henderson  had 
threatened  to  put  the  Journal  out  of  busi¬ 
ness  unless  its  job  printing  department 
stopped  printing  dodgers  for  the  A.  &  P. 
Tea  Company,  and  had,  over  his  privately 
owned  radio  station  KWKH,  urged 
Shreveport  buyers  to  shun  the  Journal’s 
advertisers,  and  at  the  same  time  urged 
the  merchants  to  keep  their  copy  out  of 
the  paper.  Another  of  Henderson’s 
grievances  against  the  paper  the  letter 
said,  was  due  to  a  page  advertisement 
taken  by  Clarence  Saunders  in  the  Jour¬ 
nal  to  reply  to  attacks  made  on  him  by 
Henderson. 

“It  should  not  be  necessary  to  remind 
you,’’  the  letter  said,  “that  the  Journal 
in  times  past  has  accorded  you  and  the 
interests  you  represent  a  great  many 
courtesies,  including  generous  aid  and 
assistance  in  your  efforts  to  retain  your 
broadcasting  privileges.  A  considerable 
amount  of  space  was  also  given  to  your 
appeal  for  affidavits  in  support  of  your 
contention  at  that  time  without  one  cent 
of  expense  to  you ;  your  method  of  repay¬ 
ing  this  newspaper’s  kindness  strikes  me 
as  rather  unusual,  to  say  the  least.’’ 

SOLICITORS  LOSE  SUIT 

New  Company  Not  Liable  for  Tbeir 
Contracts,  Court  Holds 

Contracts  of  employments  entered  into 
by  a  newspaper  company  is  not  binding 
on  the  purchaser  of  the  company  if  the 
contracts  are  not  listed  in  the  schedule 
of  liabilities,  the  circuit  court  of  ap¬ 
peals  at  Jackson,  Tenn.,  decided  last 
week  in  the  cases  of  Howard  Crohn  vs. 
the  Commercial  Publishing  Company,  et 
al,  and  E.  C.  Pottorff  vs.  Commercial 
Publishing  Company,  et  al. 

Crohn  and  Pottorff,  advertising  sales¬ 
men  for  the  Memphis  Commercial  Ap¬ 
peal,  brought  suit  for  breach  of  contract 
against  the  Commercial  Publishing 
Company  after  it  was  purchased  by 
Commercial  Appeal,  Inc.,  and  the  latter 
company  had  broken  the  contract. 

OBTAINS  VALENTINO  BIOGRAPHY 

The  Chicago  Daily  Illustrated  Times 
on  March  12  started  printing  a  story 
called  “The  Truth  About  Rudolph  Val¬ 
entino,’’  by  his  wife,  Natacha  Rambova. 
She  has  been  asked  by  many  newspapers, 
magazines  and  bfjok  publishers  to  write 
this  story,  but  has  held  off  until  time 
would  give  her  the  proper  perspective, 
according  to  Richard  J.  Finnegan,  edi¬ 
tor.  The  story  will  run  in  19  daily  in¬ 
stallments. 


Romances  of  American  Journalism 

Stories  of  Success  Won  by  Leaders  of  the  Press 


HEX  Henry  Fris  became  publisher 
”  of  the  Albany  (X’.Y.)  Timcs-Union, 
he  brought  with  him  a  wide  knowledge 
of  circulation  gathered  in  several  parts 
of  the  United  States.  And,  as  was 
quite  natural  to  a  circulation  man,  his 
first  job,  as  he  saw  it,  was  to  get  well 
acquainted  with  his  territory.  With  the 
same  instinct  that  in  the  early  days  of 
his  career  had  prompted  him  to  ascer¬ 
tain  first-hand  the  problems  confronting 
newspaper  distributicMi,  Mr.  Fris  went 
out  among  the  people  of  Albany  to  find 
out  their  tastes,  their  inclinations,  their 
manner  of  living.  After  which  he  gave 
them  a  paper  which  he  thought  they 
wanted. 

The  temptation  to  look  at  newspaper 
publishing  as  only  a  circulation  problem, 
although  that  end  of  it  was  nearest  his 
heart,  was  not  succunil)ed  to.  Being  a 
thorough  student  of  distribution,  Mr.  Fris 
saw  circulation  in  its  relation  to  the 
editorial  and  advertising  departments. 

His  ground- work  in  the  Middle  West 
and  his  exciting  days  on  the  Mexican 
border  stood  him  in  ginxl  stead  when 
he  went  to  Albany. 

Mr.  Fris  was  born  in  Holland  in 
1884,  and  came  to  the  United  States 
when  he  was  nine  years  old,  settling, 
oddly  enough,  in  Holland,  Mich.  In  his 
school  days  he  became  a  newspaper  car¬ 
rier,  later  expanding  his  activities  to  a 
system  of  newspajier  distribution  for 
other  state  dailies,  a  business  which  is 
still  being  operated  by  one  of  his 
brothers. 

When  he  was  16,  Mr.  Fris  became 
traveling  representative  in  the  circula¬ 
tion  department  of  the  Grand  Rapids 
Evening  Press.  A  few  years  later  he 
became  circulation  manager  of  the 
Janesville  (Wis.)  Gacette,  and  was  soon 
promoted  to  advertising  manager. 

With  this  background  Mr.  Fris  went 
south  and  joined  the  El  Paso  Herald 
where  he  spent  several  exciting  and 
profitable  years. 

“My  job  in  those  days,"  he  told 
Editor  &  Pubusher,  “was  to  build  up 
business  for  the  Herald  in  Old  Mexico 
across  the  Rio  Grande.  As  circulation 
manager  of  the  paper  during  the  upris¬ 
ings  of  1910,  I  had  many  hair-raising 
experiences  with  bandits  and  rebels.” 

One  of  the  things  Mr.  Fris  learned  in 
those  days  was  that  the  red  banner  line 
of  the  paper  was  circulation  bait  to  a 
fiery  class  of  readers.  When  a  move 
was  made  to  cease  using  red  ink  Fris 
strongly  opposed  it  and  the  provocative 
color  was  retained. 

Mr.  Fris  soon  decided  that  he  wanted 
to  be  a  publisher,  and  so,  after  a  year 
with  the  Herald,  he  bought  the  bank¬ 
rupt  Dalhart  (Tex.)  Evening  News,  and 
here  he  had  the  experience  of  taking  a 
broken  down  paper  and  building  it  into 
a  profitable  property.  From  the  very 
first  it  started  making  money,  and  after 
11  months,  when  Mr.  Fris  was  satisfied 
with  the  job,  he  sold  it  and  returned  to 
the  El  Paso  Herald  where  he  was  made 
sales  manager  in  charge  of  all  business 
departments. 

During  his  second  period  on  the  Her¬ 
ald,  Mr.  Fris  became  incensed  at  the 
number  of  circulation  contest  promoters 
who  were  reaping  a  harvest  throughout 
the  country  at  the  ultimate  expense  of 
publishers. 

“There  were  10  times  as  many  circu¬ 
lation  schemes  being  operated  then  as 
now,”  he  related.  “Many  of  them  were 
engineered  by  unprincipled  men.  Their 
fraudulent  practices  were  wrecking  news¬ 
papers  and  robbing  the  public.  I  couldn’t 

help  sitting  down  and  writing  a  series  of  The  Times-Union  _  _  _ 

articles  designed  to  warn  publishers  through  14  months  of^  bitter  labor  con- 
against  falling  victim  to  these  schemes 
and  of  instigating  general  reforms  in 

newspaper  circulation  methods.  These  _ 

articles  were  published  in  various  trade  disrupted, 
journals  and  in  a  short  while  they  at-  “ 
tracted  considerable  attention.  I  began 
to  receive  letters  from  publishers  every¬ 
where  encouraging  me  to  keep  up  the  basis. 

work.”  Of  this  period  Mr.  Fris  said 


will  complete  the  business  and  jounu], 
i.sm  course  at  the  University  of  Pht;. 
burgh  at  the  age  of  19  and  will  t^(  j 
special  course  at  Harvard.  Another  son, 
Richard  David,  will  enter  Harvard  ner 
year  to  study  for  a  newspaper  business 
career,  and  a  third  son,  Alfred  Erit 
intends  to  specialize  in  newspaper  ar 
.■Mta  Constance  Fris,  now  in  gradi 
school,  shows  inclinations  toward  writ¬ 
ing.  Their  mother  is  a  former  school 
teacher  (Alta  Harstad)  whom  the  yomi 
circulation  man  met  in  Globe,  Ariz. 

The  interview  concluded  with  the  ex- 
pression  of  two  preambles  to  the  Fris 
crede  of  journalism:  Cleanliness  in 
news;  cautum  in  advertising,  which  he 
expressed  in  these  words : 

■‘.Aim  always  to  have  a  clean  news¬ 
paper,  one  that  is  safe  for  the  libran 
table  in  any  home.  Be  cautious  in  ac. 
cepting  advertising ;  don’t  let  anyone 
make  extravagant  claims  in  merchandis¬ 
ing.” 


FIGHTING  MAIL  SCHOOLS 


American  Association  of  Engiaeen 
Seeking  Restrictive  Legislation 

The  .American  Association  of  Engi 
neers,  which  recently  declared  war  on 
the  several  hundred  spurious  educational 
institutions  reported  to  be  flourishing  in 
the  United  States,  has  announced  plans 
for  nationw'ide  legislation  to  wipe  out 
fake  correspondence  and  trade  schools 
These  schcxils,  according  to  the  associa¬ 
tion,  now  draw  more  than  $85,000,000 
annually  from  the  pockets  of  unsuspect¬ 
ing  students. 

The  association  states  that  it  proposes 
immediately  to  enlist  all  available  legal 
machinery  to  eliminate  these  “thriving 
educational  gangsters,  operating  one  oi 
the  worst  rackets  ever  originated  in 
America.” 

Legislative  bcxlies  throughout  the 
United  States  will  be  asked  to  enact 
drastic  laws  designed  to  drive  out  oi 
business  hundreds  of  spurious  “mail  or¬ 
der  universities”  and  diploma  mills,  re¬ 
cently  exposed  by  a  nationwide  investiga¬ 
tion  of  the  correspondence  and  trade 
school  industry  by  the  American  Asso¬ 
ciation  of  Engineers. 


HENRY  H.  FRIS, 
Publisher,  Albany  (N.  Y.) 
Times-Union 


Specially  drawn  lor  Editok  &  Publisher  by  Seymour  Marcus  membe 

He  received  a  number  oi  threatening  “When  I  became  publisher  of  ,the  Press 
letters  as  a  result  of  this  campaign,  but  Times-Union  I  went  out  and  became  ac-  Hams 

he  continued  the  work  until  the  frauck  quainted  with  the  people  of  Albany  in  keeps 

were  eliminated  and  the  circulation  busi-  virtually  every  walk  of  life.  I  found  her  in 
ness  cleaned  up.  Mr.  Fris  said  he  is  that  a  certain  class  was  buying  the  Corriei 
still  receiving  requests  for  certain  of  his  paper.  I  learned  that  another  class  was  family 

articles  written  at  that  time.  ■  *  not,  so  I  went  about  to  find  out  why. ,  Mrs. 

Another  of  his  accomplishments  in  El  Gradually  I  picked  up  the  information  I  work, 
Paso  was  the  organization  of  a  good-  needed  and  began  changing  over  the  and  ci 
will  mission  into  Mexico  as  a  stunt  for  paper.  We  gave  preference  to  local 
the  Herald,  and,  later,  a  good-will  ex-  news.  We  instituted  complete  financial  SELL! 
cursion  to  the  west  coast  of  Mexico.  reports,  expanded  our  sports  department,  ,, 
Mr.  Fris’  next  stop  was  with  the  balanced  the  paper  with  features,  and  q. 

Phoenix  (Ariz.)  Gazette,  where  he  above  all,  played  up  clean  news.”  am^  A 

served  as  general  manager.  But  soon  “Whatever  credit  is  given  belongs  to  p  l,- 

after  he  joined  this  dailv,  he  resigned  to  the  men  who  have  worked  with  me,”  he 

associate  himself  with  the  Hearst  organ-  generously  declared.  newsD' 

ization.  And  those  same  men  to  whom  he  gives 

At  that  time  Mr.  Hearst  had  just  credit  have  only  recently  shown  how  L_.,. 

bought  the  Pittsburgh  Sun~Telegraph  and  they  feel  about  it  by  conducting  an  .  r 
Mr.  Fris  became  circulation  director  of  inter-departmental  contest  which  netted 
the  newly  acquired  property.  He  con-  2,000  subscriptions  obtained  by  employes 
tinned  in  that  position  until  April,  1929.  of  the  paper.  p'^‘^1 

when  he  became  publisher  of  Mr.  Hearst’s  Mr.  Fris  will  tell  you  he  comes  from 
Albany  P^per.  a  long  line  of  Holland  business  men. 

’  had  just  been  Everyone  else  in  his  family  is  identified 

1! _  “.  *■  with  some  big  mercantile  enterprise. 

troversy  when  Mr.  Fris  took  it  over.  Why  didn’t  he  do  likewise?  .At  ( 

Printers  had  been  on  a  strike  nearly  four  “Because  this  newspaper  business  is  the  lit 

months.  The  routine  was  completely  play  to  me,”  he  confessed.  “I  couldn’t  J.  Ro 

give  it  up  for  any  other  job  in  the  world,  editor 
But  he  did  a  good  job  with  the  situa-  I  don’t  know  why,  but  I  just  couldn’t.  Other 
tion  and  is  credited  with  having  restored  I  love  it.”  wrigh 

the  newspaper  to  a  normal,  progressive  And  so  do  his  children,  of  which  retary 

there  are  four.  All  have  newspaper  tary. 

ambitions.  The  oldest  boy.  A’ an  Henry,  tute  tl 
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DAILY  WINS  $80,000  UBEL  SUIT  BASED 
ON  CHARGE  DOCTOR  WAS  NEGUGENT 

Ventura  (Cal.)  County  Star  Vindicated  by  Jury — Editorial 
Stated  Child's  Death  Resulted  from  Overdose  of 
Ether — Hospitals  Now  Safer,  Paper  Claims 


A  VERDICT  in  favor  of  the  Ventura 
(Cal.)  County  Star,  evening  paper, 
which  was  sued  for  $80,000  libel  dam¬ 
ages  by  Dr.  S.  J.  Tillim,  because  of  ar¬ 
ticles  printed  by  the  Star  following  the 
death  of  a  local  four -year -old  girl  in 
August,  1928,  was  returned  last  week 
by  a  jury  in  Ventura  superior  court. 
The  Star  had  charged  that  the  child,  who 
was  being  operated  on  for  adenoids,  had 
died  of  an  overdose  of  ether  and  charged 
the  doctor  with  negligence.  A  new,  un¬ 
tested  ether  machine  had  been  used,  the 
paper  said. 

This  was  the  second  trial  on  the 
charges,  the  jury  in  the  first  trial  in 
January  having  disagreed  on  one  count. 

Dr.  Tillim  sued  the  Star  after  the  par¬ 
ents  of  the  girl  had  sued  him,  the  hos¬ 
pital,  and  others,  the  trial  ending  when 
the  judge  took  the  case  out  of  the  jury’s 
hands  and  directed  a  verdict  for  the  de¬ 
fense.  That  case  is  now  on  appeal. 

The  doctor’s  charge  against  the  Star 
was  based  on  five  counts.  The  first 
count  was  based  on  an  editorial  in  the 
Star,  published  two  days  after  the  coron¬ 
er’s  inquest  held  into  the  death  of  the 
child.  Tillim  asked  $25,000  damages  on 
this  count.  The  second  count  was  based 
on  a  news  report  of  the  coroner’s  in¬ 
quest,  for  which  Tillim  asked  $10,000 
images.  The  third  and  fourth  counts 
were  based  on  news  reports  of  the  trial 
of  the  Stonaker-Tillim  damage  case,  for 
each  of  which  Tillim  asked  $10,000  dam¬ 
ages.  The  fifth  and  final  count  was 
based  on  a  news  report  at  the  conclusion 
of  the  Stonaker-Tillim  damage  case,  for 
which  Tillim  asked  $25,000. 

In  announcing  the  jury’s  verdict,  the 
Star  made  room  on  Page  One  for  a  two- 
column  editorial  to  tell  “Why  the  News 
Should  Be  Told.”  In  summing  up,  the 
editorial  said: 

“Of  one  fact  we  are  certain,  because 
leading  physicians  have  assured  us  it  is 
true;  namely,  that  since  the  attention  of 
the  public  was  called  18  months  ago  to 
the  shocking  accident  to  little  Verna 
Grace  Stonaker  no  ether  machine  has 
been  used  for  an  operation  anywhere  in 
Ventura  County  without  its  first  having 
been  tested  by  the  doctor  who  was  to  use 
it. 

“Equally  it  is  safe  to  say  that  as  long 
as  the  memory  of  the  incident  survives 
in  this  community  no  ether  machine  will 
be  used  in  the  negligent  manner  that 
resulted  in  this  tragedy. 

“It  is  safe  to  say,  also,  that  during 
the  past  18  months  the  routine  of  pre¬ 
paring  for  operations  and  treatments  of 
every  sort  in  the  hospitals  hereabouts  has 
been  more  painstaking,  more  guarded, 
more  thoughtful  and  more  considerate  of 
the  patient’s  welfare  as  a  consequence  of 
this  child’s  death. 


“Every  hospital  thus  has  benefited ; 
every  reputable  and  competent  physician, 
of  whom  Ventura  has  a  substantial  list, 
has  benefited;  every  human  being  who 
has  gone  to  those  places  for  treatment 
has  benefited. 

“It  is  because  such  constructive  results 
flow  from  the  public  dissemination  of 
information  about  vital  matters  that  our 
constitution  and  our  laws  guard  and  pro¬ 
tect  the  freedom  of  the  press.” 

Roy  Pinkerton  is  the  editor  of  the  Star. 


HOE  REPORTS  $609,478 
NET  EARNINGS 


Printing  Press  Company,  in  Annual 
Report,  Shows  Current  Assets 
More  Than  Double  Current 
Liabilities 


A  net  profit  of  $609,478  after  all 
charges  for  1929  was  shown  by  R.  Hoe 
&  Co.  in  its  annual  report,  issued  this 
week.  Current  assets  were  listed  at 
$7,645,141  and  current  liabilities  at  $3,- 
286,800.  Capital  assets  of  $5,908,081  and 
other  items  bring  the  entire  assets  to 
$13,709,219.  Patents  are  carried  at  $1. 

H.  R.  Swartz,  president,  made  the  fol¬ 
lowing  comments: 

“The  consolidation  of  plants  has  been 
practically  completed  and  the  old  plant 
at  Grand  street  will  be  entirely  vacated 
by  April  30,  1930. 

“We  have  continued  to  use  the  manu¬ 
facturing  facilities  of  the  Dunellen  prop¬ 
erty  whenever  they  could  be  used  to 
advantage,  and  will  continue  to  use  that 
part  of  the  property  on  which  the  foundry 
is  located  unless  some  other  suitable 
property  is  found  for  foundry  purposes. 

“During  the  year  the  plant  of  the  Lon¬ 
don  Company  has  been  operated  up  to 
its  capacity  and  the  large  volume  of  busi¬ 
ness  made  it  necessary  to  provide  addi¬ 
tional  erecting  space.  An  excellent  prop¬ 
erty  was  found  which  has  l)een  leased 
for  a  number  of  years  and  which  will 
afford  the  necessary  relief. 

“The  research  and  experimental  depart¬ 
ments  of  the  corporation  are  actively 
engaged  in  the  developmnt  of  several  new 
designs  and  devices  which  look  very 
promising.” 


INTERVIEWING  OFFICIALS 

Ruth  McClintock,  feature  writer  of  the 
Los  Angeles  (Cal.)  Express,  is  now  en¬ 
gaged  in  spending  a  full  day  with  the 
various  city  and  county  officials  of  Los 
.\ngeles  and  in  daily  illustrated  stories, 
is  giving  the  readers  an  account  of  the 
officials’  daily  duties. 
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GEORGIA  PRESS  TO  TOUR 

The  Georgia  Press  Association  com¬ 
posed  of  about  150  members,  is  planning 
a  trip  through  the  Carolinas  and  Vir¬ 
ginia  during  May.  The  group,  which  is 
headed  by  President  Louie  L.  Morris, 
editor  of  the  Hartwell  (Ga.)  Sun,  ex¬ 
pects  to  take  a  Chesapeake  Bay  boat 
trip. 


RUSH  IN  PLACING  AD 
RESULTS  IN  LIBEL 


Photo  of  Older  Child  Used  With 
Woman’s  Testimonial  Was  Dam¬ 
aging  to  Her  and  Husband — 
Papers  Settle 


By  Allan  Delafons 

London  Correspondent,  Editor  &  Publisher 

London,  March  3. — Last-minute  rush 
in  inserting  advertisements  was  given 
as  the  cause  of  an  alleged  libelous  error 
in  an  advertisement  for  Cream  of  Wheat 
appearing  in  publications  of  the  National 
Magazine  Company,  Ltd.,  and  certain 
newspapers.  Lady  Ankaret  Jackson,  who 
was  married  in  April,  1927,  and  whose 
little  boy  was  two  years  old,  used  Cream 
of  Wheat  for  her  son  and  consented  to 
the  use  of  her  name  in  the  advertise¬ 
ment.  The  wording  ran:  “Cream  of 
Wheat  for  breakfast  is  the  order  of  the 
day  in  Thomas’s  home  at  Rose  Cottage, 
Strand-on-the-Green.  His  mother,  L^y 
Ankaret  Jackson,  says  this  is  what  keeps 
Thomas  so  well  and  strong  and  gives 
him  the  boundless  energy  he  needs.” 

It  was  intended  to  publish  with  the 
advertisement  one  picture  of  children  at 
play  to  give  it  life  and  “color.”  A 
photograph  was  chosen  of  a  little  boy 
of  abo'ut  five  or  six  years  playing  in  a 
garden.  Unfortunately,  it  was  placed  in 
such  juxtaposition  to  Lady  Ankaret’s 
testimonial  as  to  make  it  appear  that  the 
subject  of  the  picture  was  her  child, 
whereas  the  child  in  the  picture  was 
obviously  older  than  one  born  during 


the  period  of  Lady  Ankaret’s  marriatt 
could  have  been.  This  was  a  serioS 
libel  on  Lady  Ankaret  and  her  husband 
As  soon  as  the  matter  was  brought 
to  the  notice  of  the  advertising  ag^ 
they  offered  to  Lady  Ankaret  a  pay¬ 
ment  in  full  discharge  of  all  her  claims 
against  the  National  Magazine  Company 
and  other  newspapers  that  publishedtli 
advertisement,  and  her  costs,  and  Lady 
Ankaret  had  agreed  to  accept  the  offer 
together  with  an  apology.  ' 

Defendants,  in  this  action  the  Na- 
tional  Magazine  Company,  stated, 
through  counsel,  that  they  had  acted  in 
entirely  good  faith  and  with  no  inten¬ 
tion  of  casting  the  least  reflection  on 
Lady  Jackson.  The  mistake  arose 
through  a  last  minute  rush  in  inserting 
advertisements.  They  had  made  sucli 
amends  as  they  could  and  expressed 
their  extreme  regret  to  Lady  Jackson, 
By  consent  the  record  was  withdrawn. 


COTTRELL  ELECTED 

J.  S.  Cottrell,  city  editor  of  the  Tuscon 
(Ariz.)  Daily  Citizen,  is  the  new  presi¬ 
dent  of  the  Arizona  Press  Club.  E.  0. 
Whitman,  publicity  director  of  the 
Arizona  Industrial  Congress,  was  re¬ 
elected  secretary  and  treasurer,  and  Hal 
Mitchell,  Phoenix  Arizona  Republicm, 
and  W.  A.  Gillespie,  Bisbee  Ore,  and 
Columbus  Giragi,  Holbrook  Trilmt„ 
were  chosen  as  state  vice-presidents. 


LEGENDRE  CONVALESCING 

Clarence  Legendre,  head  of  the  Nac 
York  World  photograph  studio,  has  re¬ 
turned  to  his  home  after  several  months 
in  Bellevue  Hospital  after  an  accident  in 
which  he  suffered  a  broken  leg.  Mr, 
Legendre  had  been  confined  to  the  hos¬ 
pital  since  last  November.  It  is  ex¬ 
pected  he  will  be  back  on  duty  shortly. 


POTTER  JOINS  M.  L.  MARSH 

Daniel  P.  Patter,  formerly  with  Erwin, 
Wasey  &  Co.,  New  York,  has  joined  th« 
staff  of  Martin  L.  Marsh,  Eastern  rep¬ 
resentative  of  the  Cincinnati  Times-Star. 


INATIOMAL 
ADVERTISIING 


The  supremacy  of  the  Newark  Evening  News  is 
again  emphasized  by  its  1929  record  of  National 
Advertising.  For  the  Fifth  consecutive  year  it 
ranks  FIRST  in  the  United  States  among  all  the 
six-day  newspapers,  with  a  total  of . 

5*845*113 

Agate  (Lines 

It  is  a  matter  of  record  that  35  per 
cent  of  National  Advertising  Test 
Campaigns,  placed  in  newspapers,  are 
released  in  the  Newark  Evening  News. 


EUGENE  W.  FARRELL 

Business  and  Advertising  Manager 
NEWARK,  NEW  JERSEY 


O’MARA  &  ORMSBEE,  In«. 

General  Advertising  Representath** 
A'.ic  York — Detroit — Chicago— 
.'.'on  Francieco — Lo»  Angeles 
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Because  Chicago 
Wants  IJs  to  Lead, 

We  Do! 


However  many  ways  there  may  be  of  securing  news¬ 
paper  circulation,  there  is  only  one  way  of  holding  it. 

To  hold  its  circulation  a  newspaper  must  accurately 
determine  what  that  circulation  wants,  and  unerringly 
supply  it—there  is  no  other  formula. 

To  increase  its  circulation  and  particularly  to  win  and 
hold  leadership  in  its  field,  a  newspaper  must  discover 
and  meet  the  preferences  not  only  of  its  acquired  readers, 
but  also  of  the  readers  it  seeks  to  acquire. 

No  more  than  you  can  logically  question  the  correct¬ 
ness  of  the  foregoing,  can  you  doubt  the  genuineness  of 
Chicago’s  preference  for  the  Chicago  Evening  American, 
when  you  know  that  it  is  in  its  ninth  year  of  circulation 
leadership  in  Chicago’s  Evening  field— and  that  for  sev¬ 
eral  of  those  years  it  has  led  the  next  paj>er  by  over 
100,000  readers  daily. 


CHICAGO  EVEXIXG 

AMERICAN 

a  good  newspaper 

National  Representatives: — RODNEY  E.  BOONE  ORGANIZATION 


riiicaco 

Detroit 


UNITED  FEATURE  SYNDICATE  BUYS 
METROPOLITAN  SERVICE  FROM  ELSER 

Both  Firms  Will  Retain  Separate  Identities,  With  Elser 
Remaining  as  Vice-President — Monte  Bourjaily 
to  Direct  Both  Organizations 

UNITED  Feature  Syndicate,  Inc.,  this  .started  Jan.  1  this  year.  Other  features 
week  announced  the  purchase  of  Metro-  liandled  by  this  syndicate  are  Heywood 
politan  Newspaper  Service,  Inc.  from  Hroun's  daily  column,  travel  articles  by 


Maximilian  Rlsek,  J*.  Monte  Bourjaily 

Maximilian  Elser,  Jr.,  who  will  continue 
under  the  new  alignment  as  vice-presi¬ 
dent.  Both  syndicates  will  retain  their 
separate  identities  and  Monte  Bourjaily, 
general  manager  of  United  Features,  will 
direct  both  'organizations.  Metropoli¬ 
tan  has  been  re-incorporated  under  the 
name  of  Metropolitan  Newspaper  Feature 
Service,  Inc.  The  amount  paid  by 
United  Features  was  not  revealed. 

The  feature  staffs  of  both  syndicates 
will  continue  undisturbed.  George  Car¬ 
lin,  cliief  of  the  editorial  staff  of  Metro- 
])olitan,  has  been  appointed  to  head  the 
combined  editorial  departments,  and  Al- 
l»ert  Moody,  United  Feature  production 
manager,  is  in  charge  of  production  for 
both  organizations. 

Metropolitan  has  specialized  in  fiction, 
strips,  humor  and  sports  cartoons,  while 
United  has  handled  principally  news  fea¬ 
tures.  It  was  to  strengthen  the  fiction 
and  cartoon  branch  of  the  service  that  the 
purchase  was  made,  Mr.  Bourjaily  told 
EorroR  &  Publisher.  The  combined 
s>'ndicates  serve  about  800  newspapers  in 
all  parts  of  the  world. 

United  Feature  Syndicate  is  about  15 
years  old.  Its  first  general  manager 
was  Norris  Huse,  now  manager  of  Asso¬ 
ciated  Press  Picture  Service.  Mr. 
Bourjaily  joined  it  as  manager  in  May, 
1928.  It  has  concentrated  on  features 
liased  on  the  news  written  under  the  by¬ 
lines  of  world  figures.  Among  the  states¬ 
men  whose  writings  it  distributes  are  Rt. 
Hon.  David  Lkiyd  George,  Benito  Mus¬ 
solini,  Edouard  Herriot,  former  Premier 
of  E'rance  and  Wilhelm  .Marx,  formerly 
Chancellor  of  (Germany.  Occasional  con¬ 
tributors  have  been  C'ardinal  Cerretti. 
former  under  secretary  of  state  of  the 
Vatican,  who  wrote  tlie  first  authentic 
biography  of  Pope  Pius  XI ;  President 
fliNiver,  Winston  Churchill,  Portes  Gil, 
Pascual  Ortiz  Rubio.  Sinclair  Lewis  and 
Commander  1.  M.  Kenworthy. 

The  Ellis  Service  of  Swarthmore,  Pa., 
by  arrangement  with  Dr.  William  T. 
l-^llis,  wa.s  recently  merged  with  United, 
and  its  regular  Sunday  School  lesson  was 


(3rlginal  serial  fic¬ 
tion  .  .  .  designed 
specifically  for 
newspaper  publica¬ 
tion. 


Georoe  Carlin 


Albert  Moody 


NEA  Service,  Inc*, 

1 200  W.  3rd  St.,  Cleveland,  Ohio 


l•'dward  Hart,  II;  “Beauty-and  How," 
by  V.  E.  Meadows;  and  two  comic 
strips,  “Doings  of  the  Duffs,"  continued 
by  arrangement  with  Mrs.  Theresa  H. 
.\llman,  widow  of  the  creator,  and 
“Young  Buffalo  Bill,"  by  llarrv  F". 
O’Neill.  ■ 

United  is  also  authorized  distributor 
for  the  fashion  services  of  Fairchild 
Publications. 

The  sport  cartoon  by  “Stookie”  Allan 
has  been  changed  to  sports  strip,  “No 
Foolin,”  which  will  feature  the  comic 
aspects  of  sport.  The  purchase  of  Met¬ 
ropolitan  gives  United  the  Ix-nefit  ot 
Feg  Murray’s  daily  sport  drawing. 

One  of  the  leading  features  acquired 
from  Mr.  Riser's  syndicate  is  the  Twelve- 
Star  Serial  Wheel,  which  provides  a 
30-installment  story  for  each  month  in  the 
year.  Writers  represented  on  the  serv¬ 
ice’s  list  are  Mary  Roberts  Rinehart, 
Edgar  Wallace,  P.  G.  Wodehouse,  E. 
Phillips  Oppenheim,  Clarence  Budington 


OPPORTUNITY 

Here  is  splendid  open¬ 
ing  for  a  man  who  has 
had  hoth  newspaper  re- 
portorial  and  newspaper 
advertising  department 
experienee.  Work  will 
keep  him  in  Chicago 
about  half  the  time. 
The  halance  he  will  be 
out  over  the  country 
eoiitaeting  newspapers. 

Man  must  he  familiar 
with  newspaper  prac¬ 
tices;  must  be  of  good 
appearance,  a  convinc¬ 
ing  talker  and  must  be 
an  easy  writer. 

Please  send  photograph, 
and  outline  of  complete 
experience,  including 
positions  held  and  sal¬ 
aries,  and  examples  of 
work  to  Box  Number 
E  664— Editor  &  Pub¬ 
lisher. 


Kelland,  John  Esteven,  Gene  Markey, 
J.  S.  Fletcher,  Rafael  Sabatini,  Frank  R. 
Adams,  Henry  Kitchell  Webster  and 
Sax  Rohmer.  Humorists  whose  writings 
Metropolitan  has  handled  are  Stephen 
luiacock,  Sam  Heilman,  Ellis  Parker 
Butler,  Donald  Ogden  Stewart  and 
Richard  Connell.  The  Syndicate’s  art 
included,  in  addition  to  the  Feg  Murray 
cartoon,  “Dickey’s  Dogs,”  by  Robert  L. 
Dickey ;  “E211a  Cinders,’  by  William  M. 
Conselman  and  Charles  P.  Plumb;  “Good 
Time  Guy,’  by  Fred  Fox;  a  ‘Tarzan” 
strip  based  on  Edgar  Rice  Burrough’s 
stories;  and  “Folk  Tales”  by  FMward  Mc- 
('andlish.  Metropolitan  was  organized  by 
Mr.  Elser  in  1911  and  has  remained 
under  his  direction  since  then.  Earl 
Hadley,  vice-president  and  part  owner 
for  several  years,  recently  sold  his  inter¬ 
est  to  Mr.  Elser  and  retired  from  the 
syndicate  field. 

Mr.  Bourjaily,  who  will  direct  both 
syndicates,  worked  on  several  newspapers 
in  the  cast  and  mid-we.st  before  joining 
United  Press.  He  was  graduated  from 
.Syracuse  University  in  1917  worked  on 
the  Syracuse  Herald  until  the  war,  when 
he  enlisted  in  the  army  air  service. 
.After  the  war  he  went  to  the  CIcevland 
I ‘lain  Dealer  and  later  was  in  the  office 
of  the  editor-in-chief  of  the  Scripps- 
Howard  Ohio  dailies.  He  served  as 
publisher  of  the  Nezv  Haven  (Conn.) 
Union  and  later  of  the  Yonkers  (N.Y.) 
Statesman.  He  joined  United  Press 
in  1926. 


TO  ENTER  DAILY  FIELD 

Tile  Panif>a  CTex.)  Times,  owned  by 
J.  1).  Sugg,  will  become  a  daily  soon. 


PREPARING  A.N.A.  PROGRAM  j 

Stuart  Peabody  Named  Cbairmaa  o{ 
French  Lick  Convention  ConunittM 

The  Association  of  National  Adve. 
tisers  has  announced  the  appointment  of 
Stuart  Peabody,  advertising  manager  of 
the  Borden  Company,  Inc.,  New^Yotlr 
as  chairman  of  the  program  commits 
for  the  association’s  semi-annual  meetim 
at  French  Lick  Springs,  Ind.,  May  ^ 
W.  A.  Grove,  manager  of  adveilisb 
and  sales  promotion  of  Edison 
Electric  Appliance  Company,  Chicago, 
has  been  appointed  Associate  chairman. 

(Jther  members  of  the  committee  art 
Allyn  B.  Meintire,  Peppcrell  Manufac^ 
turing  Company ;  William  W.  Tomlinson, 
Scott  Paper  Comply;  J.  W.  Long, 
necker,  Hartford  Fire  Insurance 
pany;  Dr.  M.  W.  Tapley,  E.  R,  Squibb 
&  Sons;  W.  L.  Marshall,  Radio-Victor 
Corporation  of  America;  Arthur 
Hou.se  of  Tre-jur,  Inc.;  J.  M.  Holm^ 

A.  G.  Spalding  &  Bros.;  Chas.  W. 
Staudinger,  Anheuser-Busch,  Inc.;  Hai 
JohnscMi,  Wahl  Company;  P.  J.  Kelly, 

B.  F.  Goodrich  Rubber  Company,  (Jrorgt 
H.  Corey,  Cleveland  Twist  Drill  Con. 
pany;  Ed.  Lowe  Gouedy,  Eagle-Picher 
Lead  Company ;  Stanley  P.  Seward, 
White  Company ;  Walter  S.  Rowe, 
Estate  Stove  Company. 

NEWSPAPER  CLUB  DINNER 

The  second  “Get  Acquainted"  dinner 
of  the  Newspaper  Club  of  New  York, 
scheduled  for  Saturday,  March  15,  was 
to  be  held  in  honor  of  Louis  Fehr,  of 
the  iVert’  York  American,  president  of 
the  club  and  other  officers. 


And  what  it  means 


To  Syracuse 


To  Advertisers 


.  .  .  a  tremendous  improvement 
— the  elimination  of  railroads  cross¬ 
ing  streets  at  grade — and  the  bring¬ 
ing  of  a  new  life  to  the  entire 
business  district. 

.  .  .  a  thirty  million  dollar  addi¬ 
tion  to  an  already  potentially  rich 
market  during  the  next  three  years 
— added  purchasing  power  for  auto¬ 
mobiles,  radios,  foods  and  all  kinds 
of  advertised  products. 

This  market  of  homes  is  most 
thoroughly  influenced  by  its  time- 
tested  and  steadily-growing  news¬ 
paper — The  Post-Standard. 


^osT- Standard 

Syracuse,  N.  Y. 

PAUL  BLOCK,  INC. 
Representatives 


rhIUrtrlphU 
Bostnn 
San  Fran.  lscc 


DAII.Y  61,222  NET  PAID 


SUNDAY  69,879  NET  PAIO 


‘Reaches  the  Buying  Power  of  (’entral  New  York’ 


/  •  ■ 
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YOUR  TOWN 


What  is  it  to  a 
Newspaper  Advertiser? 

Is  it  just  another  small  town,  just  one  of  the  241  American  cities  of 
25,000  to  100,000  population? 

Or  does  the  advertiser  know  it  as  a  town  with  an  economic  per¬ 
sonality.  A  town  whose  consumers  and  what  they  spend,  whose 
retail  outlets  and  what  they  sell,  have  been  made  real  to  him.  A 
town  whose  advertising  opportunity  he  realizes  and  is  interested  in? 

The  merchandising  opportunities  of  towns  whose  newspapers  are 
represented  by  the  E.  Katz  Special  Advertising  Agency  are  daily 
being  analyzed  for  and  intelligently  presented  to  national  advertisers 
by  a  force  of  eighteen  trained  salesmen  operating  out  of  seven 
strategically  located  offices. 

E.  KATZ  SPECIAL  ADVERTISING  AGENCY 

PUBLISHERS'  REPRESENTATIVES 

ESTABLISHED  1888 

NEW  YORK  DETROIT  KANSAS  CITY  CHICAGO  ATLANTA  SAN  FRANCISCO  DALLAS 
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Courier-Journal,  was  as  strong  a  cham-  ized  prop^anda,  hired  no  press  ata 
pion  of  the  cause  as  Mr.  Wallace.  and  practiced  none  of  the  familiar 

The  direct  result  of  the  platform  ap-  publicity  arts.  * 

pearances  of  the  Times’  chief  editorial  The  ramifications  of  the  five-va 

staff  man  was  that  civic  organizations,  fight  were  numerous  and  complex,  j 

including  the  State  Federation  of  had  repercussions  nationally — in  the  in 

Women’s  Clubs,  joined  conservationist  dorsement  of  such  organizations  as  th 

and  sportsmen’s  societies  in  overwhelm-  Izaak  Walton  League  and  the  America 
ing  numbers  in  favor  of  the  Times,  Civic  Association;  in  the  United  State 

rather  than  Mr.  Insull’s  pr^ram.  Senate;  before  the  Federal  Power  Con 

Mr.  Wallace’s  persuasiveness  was  mission,  and  in  various  magazines, 
cessfully  sidetracked.  The  pressure  of  ba.sed,  to  an  important  extent,  on  the  Mr.  Wallace  plied  his  typewriter  induj 
opinion  which  finally  proved  irresistible  enormous  potentialities  of  the  Falls  as  triously  in  the  cause.  Cumberland  Fall 
in  the  capitol  could  not  be  described  in  a  tourist  attraction,  especially  since  they  almost  unheard  of  five  years  ago,  vj 
any  other  way  than  as  primarily  due  to  are  situated  in  a  great  scenic  region,  be,  when  by  grace  of  Mr.  Dupont’s  go 
newspaper  effort.  He  did  not  argue  against  electrical  erosity  it  passes  into  possession  of  tl 

The  Times  was  joined  in  the  fight  by  power  development  as  such,  but  simply  people  of  Kentucky,  an  extremely  wd 
the  Lexington  Leader,  the  Lexington  that  the  Falls  preserved  would  be  of  advertised  natural  wonder. 

Herald  and  at  length  by  more  than  85  infinitely  greater  future  value  to  the  It  has  been  Mr.  Wallace’s  contentk 

per  cent,  by  actual  count,  of  the  city,  and  state  and  to  the  communities  immediately  that  since  Niagara  Falls,  according  i 
county  seat  newspapers  of  Kentucky.  In  concerned  than  the  falls  “harnessed.”  Dr.  Horace  McFarlan,  of  the  Ni^, 
addition,  many  important  newspapers  He  pointed  out  that  the  Cumberland  Falls  Board,  pays  ?50,000,000  a  year ' 
outside  of  the  state — some  no  farther  Falls  site  was  only  one,  and  one  of  the  New  York,  in  tourist  revenue,  Cumbe 
outside  than  Cincinnati— displayed  an  fn-  least  in  its  possibilities,  of  many  power  land  Falls,  in  an  unmarred  wildeme 
terest  which  did  not  fail  to  have  its  ef-  sites  already  surveyed  and  open  to  de-  l)etween  two  inter-state  highways,  wi 
feet.  Mr.  Wallace  did  not  confine  his  velopment  in  Kentucky.  pay  to  Kentucky  at  least  $5,000,000 

part  in  the  fight  to  the  Times  sanctum.  The  force  of  these  ■'  '*■ 

He  appeared  on  the  platform  innumera-  pealed,  fortunately,  bo 
ble  times  in  behalf  of  the  Falls  and  en-  Democrats  and  to  leadii 
gaged  more  than  once  in  joint  debate,  as  well  as  to  leading  i 
In  fact  he  traveled  so  widely  in  and  out  that  the  Falls  protagoni 
of  the  state  that  at  the  present  session  pitfalls  of  party  division, 
of  the  legislature  a  member  of  the  sena-  land  Falls  Preservation 
torial  opposition  proposed  to  investigate  eluded  Kentucky  notable* 
the  source  of  his  expense  money.  Mr.  apart  in  their  political  vi 
\\  allace’s  expenses  were  all  paid,  of  ing  of  this  Association,  ( 
course,  by  the  Times.  .Judge  Robert  W.  course  of  the  fight,  it  is 
Bingham,  publisher  of  the  Times  and  the  ing  that  it  spent  no  mo 


KENTUCKY  NEWSPAPERS  WIN  CRUSADE 
TO  SAVE  WATERFALLS  FOR  PEOPLE 


Four* Year  Campaign  Ends  as  Assembly  Passes  Park  Bill  Over 
Governor’s  Veto— Fight  Led  by  Tom  Wallace 
of  Louisville  Times 


{By  telegraph  to  Editoi  &  Publishes) 

Frankfort,  Ky.,  March  ll.— The 

Kentucky  creneral  a.ssemblv  has  oassed 


lace  said:  “May  I  say  in  connectioB 
with  the  campaign  that  the  Cinemtuti 
Time s-S tar  and  its  Kentucky  edition,  tbt 
Kentucky  Times-Star,  and  the  Kentucky 
Post  of  the  Scripps-Howard  group,  did 
much  to  create  sentiment  in  northen 
and  central  Kentucky  in  behalf  of  Cum¬ 
berland  Falls  and  were  greatly  helpful 
when  the  bill  was  pending.” 


Tom  Wallace 


STUDENT  JOURNALISTS 
MEET  AT  COLUMBIA 


NEW  HOME  FOR  BOSTON  DAILIES 


1,300  School  Editors  Gather  for  Ai- 
nual  Convention  —  New  York 
Newspaper  Men  on 
Program 


all  parts  of  the  United  States  were  at¬ 
tending  the  sixth  annual  convention  of 
the  Columbia  Scholastic  Press  Associa¬ 
tion  at  Columbia  University  March  13-15. 
Trips  to  newspaper  and  publishing  houses 
were  on  the  program  of  the  meeting. 

Judging  of  more  than  700  publications, 
including  newspapers,  magazines,  year 
books,  and  other  periodicals  was  com- 


were  on  the  program  of  the  meeting. 

including  newspapers,  irzg::; 

books,  and  other  periodicals  _  _ 

pleted  during  the  convention  and  an¬ 
nouncement  of  awards  for  the  winning 
papers  will  be  made  later. 

Staff  members  of  visiting  school 
papers  edited  the  March  15  issue  of  the 
Spectator,  the  Columbia  daily.  The  As¬ 
sociation  selected  six  persons  who  have 
done  outstanding  work  in  the  field  of 
school  publications  during  the  past  year 
for  gold  charm  awards. 

Among  the  New  York  newspaper  men 
who  appeared  on  the  convention  program 
were  Royal  J.  Davis,  of  the  Evenii^ 
Post,  whose  subject  was  “Editorial  Writ¬ 
ing”  ;  F.  J.  Minneterode,  of  the  Tmts, 
who  spoke  on  “The  Newspaper’s  Prob¬ 
lems  of  Time  and  Space”;  Robert  Con- 
nolley,  cartoonist,  of  the  Bronx  Horn 
News,  who  gave  a  chalk  talk;  James 
Holton,  of  the  Telegram,  who  discussed 
“Publicity  for  the  Schools” ;  Col.  William 
Haskell,  of  the  Herald-Tribune;  John  E 
Stempel,  of  the  Sun  and  the  Columbia 
Alumni  News ;  Dan  J.  McCarty,  Colum¬ 
bia  sports  writer  for  the  Times. 

Other  speakers  included  Dr.  Arthur 
Dean,  syndicate  writer,  who  spoke  on 
“High  Sch<x)l  Boys  and  Girls  and  Their 
Papers  as  I  Know  Them”;  and  Wasiie 
D.  McMurray,  general  manager  of  the 
Asbury  Park  (N.  J.)  Press. 
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Announcing  That  Metropolitan 
Newspaper  Service  and  United  Feature 
Syndicate  Have  Joined  Forces 

Metropolitan  Newspaper  Service  has  been  incorpo¬ 
rated  as  Metropolitan  Newspaper  Feature  Service, 

Inc. 

Maximilian  Elser,  Jr.,  founder  of  Metropolitan,  con¬ 
tinues  active  in  the  new  management  as  vice-presi¬ 
dent. 

All  present  Metropolitan  features  are  retained  and 
all  subscriptions  and  agreements  with  newspapers 
will  be  carried  out. 

The  business  of  the  combined  syndicates  will  be  con¬ 
ducted  at  63  Park  Row,  New  York. 


MONTE  BOURJAILY 

General  Manager 

UNITED  FEATURE  SYNDICATE,  INC. 
METROPOLITAN  NEWSPAPER  FEATURE 
SERVICE,  INC. 
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PENNSYLVANIA  ICE  MANUFACTURERS 
TO  SPEND  $1,000,000  IN  NEWSPAPERS 

Demonslrable  Value  of  Paid  Space  in  Press  Emphasized  by 
Speakers  at  Pittsburgh  Convention — National 
Group  Urging  Use  of  Advertising 


'T'HREE  hundred  manufacturers  of  ice, 

meeting  in  Pittsburgh  Tuesday  and 
Wednesday  of  this  week  at  the  annual 
convention  of  the  Pennsylvania  Ice  Pro¬ 
ducers’  Association,  were  informed  by 
Robert  McKnight,  of  Chicago,  advertis¬ 
ing  director  of  the  National  Association 
of  Ice  Industries  that  newspapers  form 
the  backbone  of  any  local  advertising 
campaign,  and  that  well-directed  adver¬ 
tising  would  insure  a  profitable  year  for 
the  ice  companies. 

His  address  followed  the  declaraticm 
of  Frank  Duggan,  of  Pittsburgh,  secre¬ 
tary  of  the  Pennsylvania  association,  that 
his  group  would  spend  $1,000,000  in  ad¬ 
vertising  in  Pennsylvania  papers  during 
the  next  year. 

“No  enterprising  ice  company  can  af¬ 
ford  to  neglect  newspaper  advertising,” 
McKnight  asserted.  “Newspaper  adver¬ 
tisers  share  in  the  prestige  that  news¬ 
papers  enjoy  in  the  community.  Their 
advertisements  form  part  of  the  news  of 
the  day  and  are  so  looked  upon  by  the 
public.” 

The  national  association  is  providing 
advertisements  for  all  members  to  use 
in  their  newspapers,  McKnight  said,  and 
is  now  raising  a  fund  among  its  mem¬ 
bers  to  tell,  in  a  national  campaign,  the 
advantages  of  ice  refrigeration. 

In  his  earlier  statement,  preceding  the 
opening  of  the  convention  in  Pitts¬ 
burgh,  Duggan  said: 

“We  are  convinced  of  the  far  reaching 
results  of  newspaper  advertising,  and  the 
•tate  ice  producers  association  proposes 
this  year  to  advertise  its  product  to  a 
greater  field  of  consumers  through  the 
medium  of  the  daily  and  weekly  jour¬ 
nals  of  the  state. 

“Our  experiments  have  proved  beyond 
a  doubt  that  the  newspaper  is  the  most 
effective  force  toward  steady,  substan¬ 
tial  upbuilding  of  the  ice  business.  My 
own  concern,  the  Consolidated  Ice  Com¬ 
pany,  intends  to  spend  more  than  $23,000 
to  advertise  in  the  Pittsburgh  papers. 

“Last  year  the  Pennsylvania  ice  manu¬ 
facturers  gave  serious  consideration  to 
an  organization  policy  of  year-around 
newspaper  advertising  copy.  So  im- 
pres.sed  were  the  members  with  the  dem¬ 
onstrable  results  presented  to  them  by 
manufacturers  who  had  made  a  study  of 
the  monetary  returns  brought  in  by 
newspaper  copy,  that  this  year  the  rnajor 
theme  of  the  convention  is  advertising.” 

In  his  address  on  “Strengthening  and 
Unifying  the  Ice  Industry,”  A.  J.  Au- 
tenrieth,  of  the  Middle  VVest  Utilities 
Company,  Chicago,  taking  the  advertis¬ 
er’s  axiom  that  “repetition  makes  reputa¬ 
tion,”  said : 

“If  we  tell  the  public  with  great 
enough  frequency  that  our  product  is 
indispensable  to  a  full  and  enjoyable  life, 
they  will  begin  to  know  it  and  believe  it. 
We  have  advertised,  and  every  dollar 
spent  in  the  national  campaign  had 


brought  its  full  measure  of  advertising 
value. 

“The  excuse  for  non-participation  in 
association  activities  by  some  ice  com¬ 
panies  has  been  that  large  companies 
were  not  paying  their  share.  The  1^ 
payments  to  the  national  advertising 
fund  show  this  stand  to  be  in  error.  In 
that  year,  11  large  ice  plant  chain  oper¬ 
ating  companies  paid  $123,000  into  the 
fund,  which  totaled  $230,000.  The  pay¬ 
ment  of  these  companies  represented  54 
per  cent  of  the  total  fund.  The  non¬ 
supporters  of  the  campaign  doubtless  re¬ 
ceived  some  benefit  from  the  campaign.” 


INDIANA  REPUBLICAN 
EDITORS  MEET 


Paul  R.  Bautman  Elected  President — 
DeLots  Arnold  Wins  Makeup  Cup 
— T.  E.  Goodrich  Awarded 
Editorial  Prize 


Paul  R.  Bausman,  publisher  of  the 
Monticcllo  (Ind.)  Herald,  was  advanced 
to  the  presidency  of  the  Indiana  Repub¬ 
lican  Editorial  Association  at  the  asso¬ 
ciation’s  midwinter  meeting  March  8,  in 
Indianapolis.  He  succeeded  Allen  C. 
Hiner,  publisher  of  the  Newcastle  Cour¬ 
ier. 

Samuel  E.  Boys,  editor  of  the  Ply¬ 
mouth  Daily  Pilot,  was  advanced  from 
second  to  first  vice-president,  which 
places  him  in  line  for  the  presidency  in 
1931,  and  A.  M.  Smith  of  the  Crawford- 
7i7/c  Journal  and  Rernew,  was  advanced 
from  treasurer  to  second  vice-president. 
•Arthur  K.  Remmel,  editor  of  the  Fort 
If'ayne  News-Sentinel,  was  elected  treas¬ 
urer,  Neil  D.  McCallum  of  the  Bates- 
7'ille  Tribune  was  continued  as  perma¬ 
nent  secretary. 

The  nominating  committee  was  com¬ 
posed  of  J.  Frank  McDermond,  Attica 
Ledfjer-Trihune ;  Ray  Sellers,  Franklin 
Evening  Star;  and  Herbert  C.  Willis, 
Waterloo.  resolution  committee  was 
composed  of  Remmel,  W.  A.  Moxley  of 
fioshen,  .Alfred  Marshall,  Newcastle 
Courier;  Harry  Thompson  of  Ver¬ 
sailles  and  Everett  E.  Neal  of  the 
Nohleszrille  Ledger. 

DeLoss  Arnold  of  the  Alexandria 
Nexvs-Trihune  was  awarded  a  cup  given 
annually  by  George  D.  Lindsey  of  the 
Afarion  Chronicle  for  the  best  front  page 
makeup  of  anv  Republican  daily  in  the 
state,  and  T.  E.  Goodrich  of  the  Shelby- 
'Alle  Republican  won  the  bronze  elephant 
awarded  by  the  Republican  state  commit¬ 
tee  for  the  best  editorial  promoting  the 
interests  of  the  Republican  party.  Arden 
Rearick  of  the  tVinamac  Republican, 
won  the  Frederick  E.  Schortemeier  cup 
for  the  best  front  page  makeup  of  any 
Republican  weekly,  and  Bert  B.  Mayhill 


YOU  KNOW  HES  GOT  IT 

^  he  feels  sure  of  himself  —  guess- 
work  doesn’t  go  with  him.  He  has 
the  Standard  Advertising  Register 
—  the  Red  Book  —  he  knows. 

The  yttndard  Advertising  Register  is  a  thoroughly 
dependable  Service  giving  you  the  essential  deuils 
about  National  Advertisers  and  Advertising  Agencies. 
Out  large  force  is  constantly  busy  with  revisions.  We 
aim  to  keep  abreast  of  the  current  changes.  There 
is  no  Service  so  thorough  or  complete.  Write  our 
nearest  office. 

Quit  Guessing  -  Get  the  Register  !  ! 


National  Register  Publishing  Company 

245  Fifth  Ave.,  New  York  140  So.  Dearborn  St.,  Chicago 

7  Water  St.,  Boston  Rum  Bldg.,  San  Francisco 

Chamber  of  Commerce  Bldg.,  Los  Angeles 


USED  DISPLAY  SPACE  TO  ‘ 
ESTABLISH  HERO 

"YI^HEN  E.  E.  Beatty,  of  Colum- 
^  bus,  Ind.,  a  conductor  on  the 
Pennsylvania  Railroad,  jumped  off 
the  train  at  Shelbyville,  Ind.,  to 
save  two  boys  on  a  parallel  track 
from  being  run  down  by  an  ap¬ 
proaching  freight  train,  the  Penn¬ 
sylvania  took  display  advertising 
space  in  the  Shelbyville  Democrat 
to  find  out  the  names  of  the  res¬ 
cued  boys. 

This  action  was  taken  by  the 
railroad  to  establish  the  rescue  in 
its  files. 


of  the  Delphi  Journal  won  the  Herbert 
C.  Willis  Cup  again  this  year  for  the 
best  editorial  page  of  any  Republican 
weekly. 

Through  the  courtesy  of  Oscar  G. 
Foellinger,  publisher  of  the  Fort  Wayue 
News-Sentinel,  members  of  the  associa¬ 
tion  drawing  “lucky  numbers”  were 
given  rides  in  the  daily’s  plane. 


PRINTING  WAR  SERIES 

A  series  of  daily  letters  entitled  “War 
Notes  of  a  Goldbrick,”  comprising  mes¬ 
sages  from  “Corporal  Joe  Fiorita  to 
Josy  Bortolo”  during  the  “corporal’s 
service  in  the  war”  are  being  printed  by 
the  Kokomo  (Ind.)  Tribune.  They  are 
written  by  Don  Hall,  a  member  of  the 
Tribune  staff  who  was  a  captain  in  the 
army  and  had  opportunity  to  gain  first 
hand  impressions  of  the  soldier’s  mail 
through  his  duties  as  company  censor. 


GIVES  TREE  MEMORIAL 

A  tree  was  planted  March  7  at  Recrea¬ 
tion  Park,  Long  Beach,  Cal.,  in  memory 
of  W.  E.  Monfort,  city  editor  of  the  Long 
Beach  (Cal.)  Press-Telegram,  who  was 
killed  in  an  airplane  accident  about  a 
year  ago.  The  tree  was  given  by  the 
Press-Telegram  and  planted  by  the  Na¬ 
tional  Tree  Protective  Association. 


KENEN  SUCCEEDS  BOURKE 


Named  Political  Writer  for  CleveUnf 
New* — Four  Years  on  Staff 


1.  X-,.  X-WV.IVll,  c  IIIVIIIU,;!  ui  me  Llevt- 

land  News  editorial  staff  for  nearly  fouj 
years,  specializing  in  municipal  and  po- 
litical  news  mat¬ 
ters,  has  been 
named  political 
writer  for  the 
News  to  succeed 
the  late  John  T. 

Bourke. 

K  e  n  e  n  has 
been  a  member 
of  the  staff  since 
June,  1926.  He 
came  to  Cleve¬ 
land  from  To¬ 
ronto,,  Can., 
where,  after  be- 
i  n  g  graduated 
from  the  Uni¬ 
versity  of  Toronto,  . 
for  the  Toronto  Star. 

In  the  last  three  years  he  covered 
city  hall  for  the  news,  reported  the 
Ohio  Assembly  and  was  associated  with 
Bourke  in  covering  political  news. 


I.  L.  Kinem 
he  was  a  reporter 


GRAY  BUYS  INTO  DAILY 

Harry  Gray,  formerly  managing  editor 
of  the  Newark  (N.J.)  Ledger,  and  for 
many  years  with  the  Hearst  organization, 
has  become  associated  in  the  management 
and  ownership  of  the  New  Jersey  Freie 
Zeitung,  German  language  daily  of  New¬ 
ark.  Ownership  of  the  paper  passes  from 
the  Washington  Publishing  Company, 
under  which  the  present  owners  operate, 
to  the  Newark  Free  Press,  which  has 
been  incorporated  with  a  capital  stock  of 
$250,000.  The  incorporators  were  Mr. 
Gray,  Edward  W.  Gray  and  Mrs.  Ethelda 
Bedford  Gray,  wife  of  the  manager. 


FIRE  DAMAGES  PLANT 

The  Pa.vtn«  fill.)  Record  building 
was  damaged  and  plant  equipment  de¬ 
stroyed  in  a  recent  fire. 


^^WHAT  A  MARKET” 

Twelve  million  mouths  to  feed! 

12  million  bodies  to  clothe! 

12,000,000  people  to  house! 

Twelve  million  demands  to  meet  for  necessities,  comforts,  luxuries, 
entertainment,  instruction,  follies — for  life,  liberty  and  the  pursuit 
of  happiness. 

Limitless  LONDON!  ’The  city  that  has  outgrown  all  its  boundaric^s. 
'The  city  of  ceaseless  demands. 

'This,  the  world’s  most  concentrated,  cultivated,  coveted  market — 

THIS  IS  WHERE  THE  EVENING  STANDARD  IS  THE  STANDARD 
OF  THE  BUYING  CLASSES. 

Many  of  London’s  greatest  and  most  experienced  advertisers  use 
no  other  evening  paper. 

Many  more  of  them  have  increased  their  advertising  in  The  Evening 
Standard  in  proportion  as  they  have  reduced  it  in  the  other  evening 
papers. 

(’These  are  facts,  not  boasts.  We  are  ready  to  present  the  proofs. 
Ask  for  them.) 

lEiiErnttg 

The  Voice  of  London 

JOSHUA  B.  POWERS,  INC. 

Exclusive  Advertising  Representatives 
250  PARK  AVENUE,  NEW  YORK 

London  Paris  Berlin  Buenos  Aires 

Tbis  is  the  eighth  of  a  series  of  advertisements  presenting  the  world's  most  concen¬ 
trated  market,  and  its  three-fold  voice — Great  Britain  and  the  Beaverbrook  PreM. 

If  you  are  interested  in  the  great  British  market  you  should  be  on  our  mailing  list  to 
receive  our  series  of  booklets  on  how  to  sell  forty  million  British. 
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LINOTYPE . )] 


MERCENTHALER 
LINOTYPE  COMPANY 

Brooklyn,  New  York 

Sw  Francisco  •  Chicago  •  New  Orleans 
Canadian  Linotype,  Limited,  Toronto  2,  Can. 
Representatives  in  the  Principal  Cities 
of  the  World 


m 

wr 


WtEli 

The  Linotype  wide  auxiliary  magazines  increase  the  productive 
capacity  of  the  machine  by  making  it  possible  to  set  any  Linotype 
face — regardless  of  size — from  the  auxiliary  magazines. 

Big  display  faces — extended  36  point  caps — moderately  condensed 
faces  up  to  60  point — all  are  readily  available  for  mixed  composi¬ 
tion,  from  the  Linotype  wide  auxiliaries. 

For  the  plant  that  can  keep  one  or  more  machines  on  display  com¬ 
position,  the  Model  22  Linotype  with  wide  auxiliary  magazines 
greatly  increases  the  typographical  range  of  big  faces  that  can  be 
carried  on  the  machine:  the  auxiliaries  will  carry  one,  two,  or  three 
fonts  of  caps — or  a  variety  of  special  combinations  can  be  worked 
out  to  meet  individual  office  requirements. 

And  for  a  plant  that  requires  combination  text  and  display  ma¬ 
chines,  the  Model  14  or  Model  26  with  wide  auxiliaries  provides  a 
display  unit  that  is  immediately  available  when  needed — and  one 
that  takes  up  but  few  inches  of  space  when  not  being  used. 

Investigate  the  productivity  of  the  Linotype  wide  auxiliaries — they 
provide  a  profit  possibility  previously  unattained. 


LiNOTYre  MCTRORLACK  SERIES 


tady.  George  O.  Williams,  managing 
editor,  represented  the  Albany  (N.Y.) 
Times-Union,  and  John  Wanhope,  fea¬ 
ture  writer,  represented  the  Albany 
(X.Y.)  Evening  News. 

The  preparations  for  the  hookup  re¬ 
quired  six  weeks  of  experimental  broad¬ 
casting  by  engineers  in  the  United  States, 
Australia  and  New  Zealand. 

The  voice  of  .Admiral  Byrd  was  car¬ 
ried  from  the  Dunedin  station  by  wire¬ 
less  and  submarine  cable  to  Wellington, 
New  Zealand,  .“iOO  miles  away.  At  Wel¬ 
lington  the  signals  were  transmitted  to 
2Y.A  over  the  1,500  miles  to  Sydney, 


CINCINNATI  WRITER 
WINS  POETRY  PRIZE 


John  LaRue,  Enquirer  Editor! 
Writer,  Awarded  American  Book 
Company’s  $100  Annual 
Prize 


John  Wellington  LaRue,  editorial 
writer  and  book  reviewer  of  the  Cincin¬ 
nati  Enquirer  and  president  of  the  En¬ 
quirer  Club  composed  of  the  500  em- 
Australia.  This  link  was  the  most  diffi-  receiving  congratulations  from 

cult  span  because  .Australia  and  New  literary  and  newspaper  friends. 
Zealand  are  now  in  the  late  summer  The  reason  is  that  his  poem  “Rural 
when  electrical  storms  are  frequent.  Night,"  was  adjudged  the  “best  lyric  of 
.At  Sydney,  the  signals  were  received  the  year,”  by  St.  John  Ervine,  noted 
by  the  .Amalgamated  Wireless  Engineers  Engli,sh  dramatist  and  critic.  By  virtue 
and  then  re-transmitted  by  Station  of  this  award  Mr.  LaRu£  received  a 
VK2M  to  the  short  wave  station 
Schenectady.  From  Schenectady  the  pro¬ 
gram  was  re-broadcast  by  short  wave 
to  England  and  Germany. 

While  Mr.  Ochs  and  others  were 
speaking  to  .Admiral  Byrd  their  own 
voices  came  back  within  a  fraction  of  a 
second  from  Dunedin  through  a 
siK*aker  in  the  room  where  they  were 
broadcasting. 


at  check  for  $100  from  W.  T.  H.  Howe, 
managing  director  of  the  American  Book 
Company  which  has  a  standing  annual 
offer  of  that  sum  for  the  best  lyric  of 
the  year. 

The  first  publication  of  “Rural  Night" 
was  made  on  the  editorial  page  of  the 
loud  Cincinnati  Enquirer  in  April,  1929.  It 
was  later  re-printed  in  “The  Gypsy,"  a 
Cincinnati  magazine  of  poetry  of  wide 
circulation  and  thus  became  eligible  for 
the  standing  annual  award. 

The  Sierra  Madra  (Cal.)  Nezvs,  for  The  poem  follows; 
the  past  24  years  a  weekly,  has  been  RURAL  NIGHT 

^sold  by  Joe  R.  Eastwood  and  Joseph  L.  j  hear  rain  falling  and  a  rung  bell 

Asbury,  to  I..awrence  R.  (K)shorn,  former  Qf  .Mentor  fade  along  the  dark, 
political  editor  on  the  Pittsburgh  (Pa.)  Thrumming  the  wet.  soft  wind  to  tell 
Dispatch  and  a  former  city  treasurer  of  The  slumbering  hour.  A  dog’s  long  bark. 

The  sale  was  handled  by  Answered  from  far  in  miniature, 

M.  C.  M^^re,  newspaper  broker,  of  Renews  the  wolf-run  pristine  hills 

Photo  shown  Adolph  S.  Ochs,  publisher  of  the  A’eir  York  Times,  talking  to  Heverly  Hills,  Cal.  Where  dreamers  in  lonely  deeds  endured 

Rear  Admiral  Richard  E.  Byrd  at  Dunedin,  New  Zealand,  at  7:30  a.m.  Tues¬ 
day  from  the  broadrasting  studio  of  WGY  at  Sehenertady,  N.  Y.  In  his 
company  are  (left  to  right)  Martin  P.  Rice,  director  of  broadcasting  for  the 
General  Electric  Company;  Clyde  Wagoner,  publicity  director,  WGY,  and 
Arthur  H.  Sulzberger,  vice-president  and  director  of  broadcasting  for 
New  York  Times. 

hours  on  time  in  a  record  long-distance  bravest  of  its  sons.”  I-ater,  Mr.  Ochs 
radio  broadcast  from  station  WGY  at  told  Admiral  Byrd: 

Schenectady,  N.  Y.,  Tuesday  morning.  “Admiral  you  must  be  credited  with 
Mr.  Ochs  talked  for  several  minutes  an  achievement  in  vindicating  the 
with  Rear  Admiral  Richard  E.  Byrd,  ‘dickey-bird’  as  an  insignificant  flier — you 
who  had  just  arrived  in  Dunedin.  New  have  made  the  ‘Dickie’  Byrd  the  greatest 
Zealand,  after  18  months  spent  in  the  of  fliers. 

Antarctic.  “Notwithstanding  the  much  talked  of 

The  epochal  broadcast  had  a  peculiar  and  recently  disturbing  reduction  of  in¬ 
significance  for  Mr.  Ochs  in  that  Ad-  flated  and  speculative  values  you  will  be 
miral  Byrd  was  the  first  to  congratulate  pleased  to  Imow  that  the  country  and  its 
the  publisher  on  his  birthday.  It  was  business  affairs  are  sound  and  stable  and 
Wednesday,  Mr.  Ochs’  birthday,  in  New  that  our  great  prosperity  of  the  past 
Zealand  when  it  Was  only  Tuesday  in  years  has  only  slackened  a  bit  in  its 
Schenectady.  The  birthday  greeting  was  rapid  strides  to  gain  breath  and  that 
extended  by  the  Byrd  party  through  we  w’ill  soon  again  be  going  at  a  steady 
Arthur  Hays  Sulzberger,  vice-president  gait,  and  you  will  be  particularly  pleased 
of  the  Times,  who  participated  in  the  to  know  that  if  you  have  in  your  strong 
broadcast  with  Mr.  Ochs  and  officials  of  box  any  standard  securities  you  will  find 
the  General  Elictric  Company,  including  them  now  worth  considerably  more  than 
Martin  P.  Rice,  manager  of  broadcast-  when  you  left  us  18  months  ago.” 
ing:  Clyde  Wagoner  and  William  T.  Thousands  of  radio  fans  throughout 
Meenan  of  the  publicity  staff.  Em-  the  world  are  reported  to  have  tuned 
manuel  Cohen,  ^itor  of  Paramount  in  at  7 :30  a.  m.  Tuesday  to  hear  the 
News  Reel,  also  spoke.  conversation  with  the  Byrd  party.  Mr. 

On  the  other  end  of  the  hookup,  an-  Ochs  and  other  members  of  the  Schen- 
other  newspaper  man.  Russell  Owen,  of  ectady  groun,  including  a  few  working 
the  New  York  Times  staff,  who  has  newspaper  men,  gathered  early  at  the 
bron  with  Byrd  at  the  South  Pole,  played  little  experimental  station  of  WGY  12 
an  interesting  role.  When  Mr.  Ochs  miles  in  the  country  beyond  Schenec- 


FEATURE  HAS  THEME  SONG 

The  .Memphis  Pre.ss-Scimitar’s  daily 
feature.  “It’s  a  Good  World  We’re  Liv¬ 
ing  In,’’  now  has  a  theme  song  all  its 
own,  with  the  publishers’  release  of  the 
sheet  music.  The  song,  written  by 
George  Bugljee,  assistant  sports  editor,’ 
has  been  placed  on  sale  in  Memphis. 


A  DISTINCTION 
AND 

A  DIFFERENCE 


We  hear  so  much  about  this  or  that  mat  being  good  for 
so  many  casts. 


Some  are  inclined  to  overlook  the  fact  that  between  Just 
casts  and  printing  plates  there  is  a  world  of  distinction 
and  difference. 


Where  they  use  Certified  Dry  Mats  they  know  from  expe¬ 
rience  that  every  cast  is  a  good  printing  plate.  In  these 
plants  they  do  not  have  to  discard  from  one  to  three  casts 
before  they  have  usable  printing  plates. 


To  try  some  Certifieds  in  your  own  plant  under  your  own 
working  conditions  will  enable  you  all  the  better  to  appre¬ 
ciate  the  distinction  and  difference  between  Just  casts  and 
printing  plates.  The  papers  printed  from  Certified  stereo, 
types  will  show  you  this  vital  difference  far  better  than 
words  can  explain  it. 


JicksonTlUc  U  k 
lnr«l  market  tn 
Florida  eicepUonally 
weU  worth  cultlrat- 
UK.  Uoner  la  eaay; 
taz-i»ymenta  exceed 
all  pr^oua  reeoida 
Ui  the  oounty;  much 
ahead  of  11129  Ui  the 
oily.  Slnilflcant  of 
Florida,  oy  the  way. 
and  repreaenting 
purchaalng  power 
readily  won  through 
"Florlda’a  Foremost 
Newapaper.” — 


To  compare  is  to  know. 


CERTIFIED  DRY  MAT  CORPORATION 

340  Madison  Avenue  New  York.  N.Y. 

Ford^p^ndobl^  shnofyf^nq  use  Cerfi^ed  Dry  Mats 

MAOeiNTMe  U-ftA. 


®imcs -pinion 

JACKSONVILLE.  FLA. 


Two  things  are  happening  in  the  advertising  world  that  are  bringing 
about  the  use  of  larger  type  in  the  text,  or  main  portion  of  an  adver¬ 
tisement. 

These  two  things  are  shorter  copy  and  larger  space. 

Advertisers  are  using  larger  space  to  attract  greater  attention.  After 
attention  is  gained  the  advertiser’s  story  must  he  told  while  taking  the 
least  amount  of  the  reader’s  time. 

Therefore,  newspaper  publishers  should  he  equipped  to  set  18  point  in 
their  text  machines,  just  as  readily  as  the  smaller  sizes  of  news  type. 
Instead  of  shifting  to  a  side  magazine  machine,  the  operator  should  he  able 
to  handle  all  sizes  of  text — including  18  point  and  some  24  and  .36  point — 
by  simply  changing  the  magazine. 

The  unequally  spaced  partition.s  on  Intertype  magazines  make  possible 
the  running  of  any  18  point  full  face  in  the  regular  90-channel  Intertype 
magazine.  In  addition,  there  are  many  faces  larger  than  18  point  that  will 
run  in  any  9()-channeI  Intertype  magazine. 

ALL  LINE  COMPOSING  MACHINES  ARE  NOT  ALIKE. 

Users  of  line  composing  machines  are  not  fair  to  their  own  business 
profits  if  they  do  not  have  all  the  real  facts  about  the  Progressive  Intertype. 
There  are  43  reasons  why  you  should  write  for  your  I  REE  copy  of  “Inter¬ 
type  Features.”  The  nearest  Intertype  office  will  send  a  copy  on  request. 

INTERTYPE  CORPORATION;  Brooklyn,  N.Y.,  360  Furman  .St.;  Cliicaao,  130 
N’orth  Franklin  St.;  New  Orleans,  816  Howard  Ave.;  San  Francisco,  152  Fremont 
St.;  Los  Angeles,  1220  South  Maple  Ave.;  Boston,  80  Federal  St.;  t'.anada,  Toronto 
Type  Foundry  Co.  Ltd.,  Toronto;  London,  Berlin.  Distributors  throughout  the  world 

‘Vo  Standardized  Intertype  Has  Ever  Become  Obsolete 


18  Point  Intertype  Vogue  Light  Int 
18  Point  Intertype  Vogue  Bold  In 
18  Point  Intertype  Garamond  Interty 
18  Point  Intertype  Garamond  Italic  Inter 
18  Point  Intertype  Garamond  Bol 
18  Pt.  Intertype  Garamond  Bold  Ita 
18  Point  Inlertype  Bodoni  Interty 
18  Point  Intertype  Cloister  Bold  Int 

18  Pt.  Intertype  Rugged  Black 

24  Pt.  Intertype  Cheltonian  Cond 
24  Pt  Intertype  Century  Bold  Co 

%  PL  Intertype  CbelL  Bold  Ex 


In  Intertype  Bodoni  Family,  one  line  enlarged. 


THE  PROGRESSIVE  INTERTYPE 


for  real  economy 

SET  YOUR 


Big  Text  Type 


All  18-Point  Faces  and  Some 
Head-letter  Sizes  Up  to  36-Point 
...  in  Standard  90-Channel 
Intertype  Magazines 


WOOD 


Additional  space  for  all  departments  of  the  daily  is  provided  in  this 
20-story  addition. 


THK  Xcw  York  Herald  Tribune  this 
week  expanded  its  headquarters  with 
occupancy  of  10  floors  of  a  new  20-story 
addition  to  its  main  building  on  West 
40th  Street.  The  addition  fronts  on  41st 
Street  and  connects  with  all  floors  of  the 
main  plant.  The  upper  10  .stories  are  to 
be  rented  as  ofhees. 

An  unusual  feature  of  the  extension 
is  the  provision  of  two  sub-basements  for 
paper  storage.  .\utomatic  conveyors 
take  the  rolls  to  these  spaces,  where  they 
are  transferred  mechanically  to  tiering 
machines.  Elevators  carry  the  rolls  to 
the  reel  room  on  the  second  fltxir. 

A  new  10-cylinder  color  press,  three 
Scott  Multi-Unit  Octopule  block  presses 
are  housed  in  the  extension.  The  press 
gallery  on  the  third  floor  is  equipped 
with  steel  plate  flooring.  The  bases  of 
the  presses  in  the  reel  room  rest  on  a 
30  inch  concrete  flat  slab.  A  portion  of 
the  stereotype  department  is  located  on 
the  third  floor  level,  and  on  a  mezzanine 
above  are  lockers,  showers  and  wash 
rooms  with  Bradley  wash  fountains  for 
the  mechanical  staff.  A  glass  enclosed 
press  control  gallery  is  also  here. 

,\n  extension  of  the  composing  room 
and  job  printing  department  occupies  the 
fourth  floor,  while  the  fifth,  sixth  and 
seventh  have  been  utilized  to  provide 
added  space  for  the  business,  advertising 
and  editorial  departments. 

The  eighth  floor  is  arranged  as  a 
dining  room  and  cafeteria  for  employes, 
and  the  Herald  Tribune  Institute,  model 
kitchen,  test  kitchen,  laboratories  and 
laundry  occupy  the  ninth.  The  Sunday 
magazine  section  and  assembly  room  arc 
also  on  this  floor. 

Artists’  rooms  and  the  photo-engrav¬ 
ing  department  take  up  the  top  floor  of 
the  Herald  Tribune’s  section. 

The  publication  office  and  the  main 
entrance  to  the  Herald  Tribune  Building 


are  located  on  the  street  floor  of  the 
extension.  Three  passenger  elevators 
and  a  combination  freight  and  passenger 
car  serve  the  20-story  section. 

Lockw<K)d  (ireene  Engineers,  Inc.,  de¬ 
signed  the  addition. 

BONN  VICE-PRESIDENT 

H  Bonn,  with  Hanff-Metzger,  Inc., 
for  the  past  two  years,  has  been  elected 
a  vice-president  of  the  agency.  Mr. 
Bonn  since  1904  has  been  associated 
in  various  capacities  with  Armour  and 
Company,  .American  Cyanamid  Com¬ 
pany,  .Air  Nitrates  Corp.,  Amalgamated 
Phosphate  Company,  Hydro-Chemical, 
the  Ammonia  Corp.,  and  the  Niagara 
.Ammonia  Company.  He  headed  his  own 
firm  for  five  vears. 


First  in  World  in  Volume  and 
High  Character  of  Advertising 

The  New  York  Times  in 
two  months  this  year  pub¬ 
lished  4,333,285  agate 
lines  of  advertising,  a 
greater  volume  than  any 
other  newspaper  in  the 
world.  The  Times  en¬ 
deavors  to  keep  its  col¬ 
umns  free  from  whatever 
is  fraudulent,  misleading 
or  unworthy,  and  declines 
hundreds  of  thousands  of 
dollars’  worth  of  advertis¬ 
ing  yearly  to  maintain  its 
standards. 


fil 

I 


Your  Advertisers*  Enthusiasm 
for  Their  Advertisements  — 

CAN  scarcely  run  high  if  the  printed 
appearance  is  displeasing. 

If  you  are  to  get  the  better  printing 
which  results  from  enthusiastic  effort,  your 
men  must  have  better  tools.  Such  “better 
tools  are  Wood  Dry  Mats  that  easily  give 
deep  mold,  require  less  “packing-out”  and 
lead  to  better  printing. 


Moistening 

Equipment 


FLONG  CORPORATION 

HOUSICK  FALLS,  N.Y. 

( 

Cork  and  Felt  Molding  Blankets 


1  f ;  MASS 


Scorchers 
64  Parting  Powder 


N.  Y.  HERALD  TRIBUNE  EXPANDS  PLANT 


WHITE  HOUSE  WRITERS 
HOLD  ANNUAL  FROLIC 

Noted  Radio  Entertainers  Present 
at  Banquet — Taft’s  Death 
Prevents  Hoover’s 
Attendance 

By  George  H.  Manning 

Washington  Correspondent,  Editor  &  Pubusber 

Washington,  D.  C.,  March  3. — The 
annual  dinner  and  frolic  of  the  White 
House  Correspondents  .Association  last 
Saturday  night  was  without  question  the 
most  successful  as  well  as  the  most 
elaborate  ever  sponsored  by  the  corre¬ 
spondents  despite  the  rather  sudden 
deatlLs  of  Former  Chief  Justice  Taft  and 
.Associate  Justice  Sanford  a  few  hours 
liefore  the  festivities  began. 

The  deaths  prevented  the  attendance 
of  President  Hoover  at  the  affair,  but  it 
was  agreed  that  the  dinner  should  go  on 
as  scheduled  since  it  is  after  all  an  in¬ 
formal  affair  and  plans  had  progressed 
too  far  to  permit  of  a  cancellation. 
.Speaker  of  the  House  Longworth  also 
sent  a  message  to  the  effect  that  the 
death  “of  his  very  dear  friend  and  fel¬ 
low  townsman’’  would  prevent  his  attend¬ 
ance.  Otherwise  the  complete  schedule 
was  carried  out. 

Approximately  3ii0  correspondents  and 
their  guests  including  members  of  the 
cabinet,  of  Congress,  and  others  high  up 
in  the  nation’s  official  life  were  in  at¬ 
tendance  at  the  function  which  was  held 
in  the  main  ballroom  of  the  Willard 
Hotel. 

On  the  entertainment  program  were 
the  famous  radio  pair  “Amos  ’n  Andy,” 
in  person ;  the  Seiberling  singers,  also 
known  to  millions  of  radio  fans  as  the 
Revellers,  with  James  Melton,  the  great 
tenor;  Jane  and  Ginger  Rogers,  New 
York  night  club  entertainers,  who  have 
appeared  at  the  last  three  White  House 
Correspondents’  Dinners ;  the  “Happi¬ 
ness  Twins,”  stage  and  radio  perform¬ 
ers;  Graham  McNamee,  radio  announcer, 
and  George  O’Connor  and  Matt  Horne, 


two  old  friends  of  the  association. 

McNamee  acted  as  master  of  cere¬ 
monies.  There  was  no  broadcast  of  the 
affair  since  traditionally,  like  the  Grid¬ 
iron  Club  dinners,  the  “goings-on”  are 
not  for  public  cemsumption. 

The  festivities  opened  with  an  address 
from  the  screen  by  Wilbur  Forrest,  of 
the  New  York  Herald  Tribune,  pres- 
ident  of  the  organization. 

An  amateur  motion  picture  called 
“Hoovering  with  Hoover  or  Life  Under 
the  Hand-out  System,”  was  shown.  The 
performers  were  the  correspondents 
themselves  and  most  of  the  views  were 
taken  in  the  cramped  quarters  provided 
for  the  group  in  the  small  press  room 
in  the  temporary  offices  in  the  State 
Department  building. 

Directly  across  the  floor  from  the 
stage  was  the  speaker’s  table,  at  which 
were  seated,  besides  three  officials  of  the 
association,  the  following:  Andrew  W. 
Mellon,  Secretary  of  the  Treasury;  Pat¬ 
rick  J.  Hurley,  Secretary  of  War- 
Robert  P.  Lamont,  Secretary  of  Com¬ 
merce;  Arthur  J.  Hyde,  Secretary  of 
Agriculture;  Ray  L.  Wilbur,  Secretary 
of  the  Interior;  Walter  F.  Brown,  the 
postmaster  general  and  his  predecessor 
Harry  S.  New;  Joseph  P.  Cotton,  un¬ 
dersecretary  of  state;  Ogden  L.  Mills, 
undersecretary  of  the  treasury;  Ernest 
L.  jahneke,  assistant  secretary  of  the 
navy ;  George  Akerson  and  Walter  F, 
Newton,  of  the  White  House  secreta¬ 
riat;  and  Senators  Tom  Connally,  of 
Texas,  and  Thomas  J.  Walsh,  Montana. 

The  oflicers  at  the  Speaker’s  table 
were:  Wilbur  Forrest,  Carlisle  Barge- 
ron,  of  the  Washington  Post,  vice-pres¬ 
ident  of  the  organization ;  and  Oliver 
B.  Lerch,  of  the  Wall  Street  Journal, 
secretary. 

The  affair  was  arranged  by  a  com¬ 
mittee  composed  of  George  E.  Dumo, 
International  News  Service;  Ralph  A. 
Collins,  the  New  York  Sun;  Carlisle 
Bargeron ;  Robert  S.  .Allen,  Christian 
Sticnec  Monitor;  John  T.  Lambert, 
Atlanta  Constitution;  Lewis  Wood,  New 
York  Times;  J.  Russell  Young,  Wash¬ 
ington  Star,  and  Wilbur  P'orrest  and 
Oliver  Lerch. 
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Monotype  Flexibility  *  * 
*  *  Meets  Any  Condition 


That  system  of  setting  newspaper 
display  advertisements  is  the  best 
which  produces  the  most  effect¬ 
ive  typographic  results  in  the  least 
time  at  the  lowest  total  expense. 
^  Approximately  eight  hundred 
daily  newspapers  in  the  United 
States  and  Canada  now  operate 
Monotypes  for  casting  type  and 
decorative  and  spacing  material 
for  use  in  setting  display  adver¬ 
tisements  by  hand.  These  news¬ 
papers  not  only  set  better  looking 
and  consequently  more  effective 
advertisements  than  can  possibly 
be  produced  by  methods  which 
do  not  include  single  types,  but 
they  find  the  Monotype  System 
the  fastest  and  most  economical. 


THE  MONOTYPE  SYSTEM 
IS  BUILT  ON  THE 
UNIT  BASIS 


TyPE-»-RULE  CASTER 
Makes  Type  and  Decorative  Material 
up  to  36  Point,  Rules,  Leads  and  Slugs 
in  All  Sizes  from  2  to  1 2  Point. 


MATERIAL  MAKING  MACHINE 
Makes  Design  Borders,  Rules,  Leads 
and  Slugs  in  Strips  or  Cut  to  Measure; 
Single-Column  Want-Ad  Rules,  Cut- 
Off  Dashes,  Leads  and  Slugs. 


GIANT  CASTER 

Makes  Type  from  24  to  72  Point,  and 
Metal  Furniture  from  1 8  to  72  Point. 


Small-city  dailies  find  that  one 
Monotype  Type-&-Rule  Caster 
provides  all  the  type,  decorative 
material,  rules,  leads  and  slugs 
needed  for  setting  display  ads 
and  heads/  larger  papers  may 
need  one  or  more  Monotype 
Typecasters  and  a  Monotype 
Material  Making  Machine,  while 
the  big  metropolitan  papers  are 
equipped  with  a  Giant  Caster, 
two  or  three  typecasters  and  as 
many  as  four  Material  Makers. 
Whatever  the  requirements,  the 
Monotype  System  serves  these 
newspapers  equally  well  by  pro¬ 
viding  the  most  effective  typo¬ 
graphic  results  in  the  least  time 
and  at  the  lowest  total  expense. 


Newspapers  using  the  Monotype  Stock  Market  System  are  on  the  street  with  complete 
Market  Reports  up  to  half  an  hour  quicker  than  those  depending  on  any  other  method. 


* 


* 


* 


LANSTON  MONOTYPE  MACHINE 

Monotype  Bids.,  Philadelphia,  Pa. 

(Composed  in  Monotype  Sans-Serif  Light.  No.  329;  Bold,  No.  330.  and  Lined,  No.  430.) 
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DAILY  TO  APPEAL  STAFF  MEN’S  FINES 
FOR  OBTAINING  BANNED  PHOTO 

Chattanooga  Times  Will  Go  to  Higher  Courts  to  Refute  Judge’s 
Contention  That  Permission  Must  Be  Obtained 
Before  Picture  Is  Printed 


'T^HE  sentencing  of  two  Chattatwoga 
Times  men,  Fred  Hixson,  reporter, 
and  George  Hull,  photographer,  to  pay 


Judge  Maddox 


Fred  Hixom  George  Hull 

fines  of  $100  each  or  spend  20  days  in 
jail,  for  taking  a  picture  of  a  defendant 
in  a  will  fraud  case  against  the  judge's 
orders  will  be  api)eak^  to  the  Georgia 
Supreme  Court  and  to  the  United  States 
Supreme  Court  if 
necessary,  H.  C. 
Adler,  general 
manager  of  the 
Times,  announced 
this  week. 

The  Times  will 
ccHitend  that  pic¬ 
tures  are  news  in 
the  same  sense 
that  news  stories 
_  are  news,  and 

thinks  that  if 
judge  is  cor- 
— - - - *  rect  in  his  opin¬ 

ion,  expressed 
from  the  bench 
in  the  contempt  hearing,  that  a  person's 
consent  must  lie  (Atained  before  his  pho¬ 
tograph  is  published,  then  newspapers 
would  not  have  the  right  to  publish  news 
articles  without  first  obtaining  the  consent 
of  the  person  concerned. 

The  contempt  charges  resulted  f  roni 
publication  in  the  Times  of  the  photo¬ 
graph  of  Mrs.  Josie  Partain,  who  was  de¬ 
fendant  in  a  will  fraud  case  pending  in 
the  superior  court  of  Walker  county. 
The  presiding  judge,  James  Maddox,  had 
informed  Hixson,  who  was  assigned  by 
the  Times  to  cover  the  Partain  trial, 
that  no  pictures  could  be  taken  in  the 
court  room,  and  that  pictures  of  the  de¬ 
fendant  could  be  taken  outside  of  the 
court  room  only  with  the  defendant’s  con¬ 
sent. 

.^t  the  hearing  of  the  contempt  charges 
at  LaFayette,  Ga.,  last  week  Hixson  tes¬ 
tified  that  he  fully  understood  the  judge’s 
instructions,  but  that  he  had  had  no  part 
in  the  taking  of  the  picture  of  Mrs.  Par¬ 
tain.  and  that  he  had  not  communicated  to 
Hull  the  judge’s  ruling  with  respect  to 
outside  pictures. 

Hull  testified  that  he  had  received  no 


We  all  depend 


upon  the  whim  of  the  weather. 


To  know  the  rchy  of 
the  hurricane 
the  tornado 

the  gentle  spring  rains 
and  every  other  vagary 
give  your  readers 

Why  the  Weather 

written  by 

Dr.  Charles  Fitzhugh  Talman. 

For  thirty-two  years  he  has  writ¬ 
ten  “weather  copy”  and  has  at  his 
fingertips  the  largest  weather  library 
in  the  world. 

IV rite  or  wire  for  samples. 

SCIENCE  SERVICE 

Washington,  D.  C 


instructions  from  the  judge,  that  he  did 
not  understand  that  it  was  in  violation 
<»t  the  court  order  to  make  photographs 
outside  of  the  courthouse,  and  that  he  had 
not  seen  Hixson  immediately  before  taking 
the  picture,  nor  at  any  time  after  taking 
the  picture,  until  it  was  published. 

The  photograph  was  made  just  as  Mrs. 
Partain  emerg^  from  the  courthouse, 
en  route  to  the  jail  in  custody  of  the  dep¬ 
uty  sheriff.  She  was  subsequently  con¬ 
victed  and  sentenced  to  four  years  in  the 
l»enitentiary.  judge  IVladdox  in  a  lengthy 
statement  as  he  pronounced  sentence  in 
the  contempt  cases,  declared  that  de¬ 
fendants  in  cases  pending  in  his  court 
are  under  the  protection  of  the  court, 
and  that  his  instructions  had  been 
directly  violated  by  the  Times  repre¬ 
sentatives.  He  stated  that  when 
si»eakin^  of  his  picture  rules  he  w-as 
addressing  Hixson,  but  that  Hull  was 
selected.  He  contended,  however. 


that,  even  if  Hull  did  not  hear  his  in¬ 
structions,  the  fact  that  he  had  given 
notice  to  one  Times  employe  was  suffi¬ 
cient  notice  to  the  other.  He  ex¬ 
pressed  the  opinion  all  persons  have 
the  right  to  say  whether  or  not  their 
photographs  should  be  published  in  a 
newspaper,  and  that  no  newspaper) 
has  the  right  to  publish  a  photograph 
of  anyone  without  previously  securing 
the  consent  of  that  person. 


FINANCIAL  MEN  MEET 


URGES  USE  OF  DAILIES 


Nortkwe«t  Ice  Dealers  Criticize  Plan 
to  Advertise  in  Magazines 

W  ith  more  than  100  ice  dealers  from 
all  sections  of  the  Northwest  in  attend¬ 
ance,  the  Northwest  Association  of  Ice 
Industries  at  its  annual  convention  at 
Aberdeen,  Gray’s  Harbor,  Wash.,  re¬ 
cently  discussed  the  value  of  newspapers 
as  the  best  medium  for  carrying  ice  ad¬ 
vertising  to  the  people. 

The  rt'cent  action  of  the  national  as¬ 
sociation  in  recommendring  advertising 
in  national  weekly  magazines,  was  dis- 
cus.sed  at  some  length,  and  the  sugges¬ 
tion  was  made  that  that  body  should  give 
most  careful  consideration  before  plac¬ 
ing  its  campaign  in  such  a  medium  in¬ 
stead  of  newspaper  advertising. 


Directors  of  Advertising  Group  Msks 
Plans  for  Fall  Convention 

The  importance  of  increased  advertis¬ 
ing  space,  improved  display  and  more 
arresting  copy  in  the  progressive  pro¬ 
grams  of  great  financial  institutions  was 
stressed  in  the  report  of  the  president  of 
the  Financial  Advertisers’  Association 
during  a  two-day  pre-convention  meeting 
of  the  -Association  in  Louisville  March  7 
and  8. 

The  report  of  the  president,  A.  E 
Bryson,  of  Halsey,  Stuart  &  Co. 
Chicago,  opened  the  meeting,  at  which 
plans  were  made  for  the  Association’s 
1930  convention,  to  be  held  in  Louis¬ 
ville  Sept.  17  to  Sept.  20.  Representa¬ 
tives  of  large  financial  institutions  in  all 
parts  of  the  United  States  were  in  at¬ 
tendance. 

BOSTON.  WRITERS  ELECT 

The  Newspaper  Club  of  Boston  held 
its  44th  annual  meeting  at  the  Boston 
Yacht  Club  recently  with  more  than  60 
members  pre.sent.  Officers  elected  were; 
William  H.  Holden,  editor-in-chief; 
Fred  C.  Green,  managing  editor;  and 
George  W.  Perkins,  reporter.  The  even¬ 
ing  was  spent  in  reminiscences. 


BLACK 

Contrast 

**Contrast  Provides 


WHITE 

•Matrix 

VI  S  I  BILITY^ 


What 

of 


is  your  % 
Errors  t 


Have  you  ever  checked  your  composing  machine  errors? 

Do  you  know  what  %  of  lines  cast  contains  errors  which 
must  be  found  and  corrected? 

Actual  checking  on  hundreds  of  newspapers  in  all  parts  of  the 
country  shows  that  6%  is  the  average. 

But  6%  is  too  high ! 

The  BLACK  &  WHITE  CONTRAST  MATRIX  is  guar¬ 
anteed  to  reduce  errors  at  least  25%.  Think  what  this  means! 
Not  alone  the  saving  in  original  error-making,  but  the  saving 
of  all  correction  time  which  each  error  causes. 


Let  us  tell  you  what  your  %  is!  We  will  come  into 
your  plant:  check  production  accurately  and  establish 
the  existing  %  of  errors.  Then  we  will  process  the 
matrices  on  several  machines  and  re-check.  If  we  do 
not  demonstrate  a  25%  saving — there  is  no  obligation 
on  your  part  to  install  the  process.  Write ! 


MATRIX  CONTRAST  CORPORATION 

(Sole  Licensees  of  the  Percy  L.  Hill  Black  &  White  Patents  No.  1466437,  held  valid  by  U.  S. 
District  Court,  Eastern  District  of  New  York.  Infringers  tvill  be  vigorously  prosecuted.) 

33  West  42ncl  Street,  New  York 


Architect’s  drawing  of  the  beautiful  new  plant  of  the  Akron  Times-Press,  one  of  the  outstanding  news¬ 
paper  enterprises  of  the  Scripps-Howard  group.  Howell  fit  Thomas,  Cleveland,  Ohio,  Architects. 


After  ten  years’  competitive  tests 
Goodrich  One  Set  Rollers  win 
100%  acceptance  in  the  new 
Akron  Times-Press  pressroom 


‘HE  beautiful  new  building  of  the  The  efficiency  of  Goodrich  rollers  is  the  usual  troubles  due  to  climatic 
Akron  Times-Press  is  a  dramatic  witnessed  by  the  order  to  equip  its  changes.  They  eliminate  wash-ups. 
Jte  to  Scripps-Howard  prestige  12  new  Hoe  Super-Speed  press  units  You  obtain  sharper  printing.  Half¬ 
leadership  wherever  they  under-  in  the  new  plant  with  Goodrich —  tones  are  always  clean.  There  is  no 
:  a  publishing  enterprise.  The  de-  100  per  cent.  changing  and  doctoring  of  rollers, 

•n  to  equip  the  entire  pressroom  Think  of  these  rollers  in  terms  of  They  do  not  hold  dust.  They  last  so 
le  new  plant  is  equally  dramatic  your  own  plant.  They  free  you  from  much  longer  than  old -type  rollers  that 
ence  of  the  success  of  „  they  will  more  than  pay  for 

drich  One  Set  Rollers  themselves  out  of  extra  wear 

Leeting  as  grueling  a 

article  — 

ten  years  the  Akron  Rollers  can  bring  their  econ- 

les-Press  has  used  rubber  omies  and  trouble-saving  fea¬ 

tures  to  your  own  pressroom 
problems.  Write  us  today. 


Photo  ahows  the  new  12  unit  Hoe  Super-Speed  press  ordered  by 
the  Akron  Times-Press. 


Niles  and  Nelson,  Inc 

75  West  Street,  New  York  .  .  .  Exclusive  dis 


Goodrich  One  Set  RoUers 
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1  ours  yery  truly, 

ELMIRA  STAR-GAZETTE,  Inc. 


F.  E.  TRIPP,  Publisher. 
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Editor  &  Publisher  The  Fourth  Estate  for  March  15,  1930 


E  D  I 

ON  GUARD 

NO  week  passes  that  Editor  &  Pubusher  does 
not  record  some  conspicuous  instance  of  public 
service  journalism  in  this  country.  It  often 
seems  to  us  that  there  has  never  been  greater  appre¬ 
ciation  of  civic  responsibility  than  that  existing 
among  editors  of  the  present  day.  Last  week,  for 
instance,  we  recorded  the  vindication  of  the  editors 
of  the  Clci’cland  Press  in  a  contempt  of  court  case 
which  involved  elements  lying-  at  the  very  heart  of 
the  democratic  institution.  That’s  one  kind  of  a 
fight.  Lately  we  told  of  another  brand  of  public 
ser\'ice,  where  all  of  the  daily  newspapers  of  Scran¬ 
ton,  Pa.,  exposed  an  alleged  conspiracy  among  gam¬ 
blers  and  public  officials  to  corrupt  public  morals  and 
exploit  ignorance,  with  the  result  that  scores  of  men, 
some  highly  placed,  were  under  indictment. 

No  newspaper  has  ever  done  a  better  job  for  a 
town  than  New  York  Pziening  Journal  has  in  the 
past  month  accomplished  in  Atlantic  City  where  it 
exposed  a  criminal  conspiracy  calculated  to  make  that 
fine  seashore  resort  a  dangerous  snare  for  the  unsus¬ 
pecting  visitor  or  the  ignorant  or  sensuous  native. 

This  week  we  tell  the  story  of  the  success  of  the 
five-year  fight  of  the  Louisville  Times  to  save  from 
the  despoiling  hands  of  power  interests  one  of  the 
state’s  two  great  natural  wonders,  Cumberland  Falls. 
Read  that  story  and  take  your  hat  off  to  editors 
possessed  of  the  vision,  tenacity  and  public  sense  to 
crusade  for  an  element  of  natural  beauty  which 
might  otherwise  have  been  lost  to  posterity  without 
so  much  as  an  audible  protest! 

We  might  go  on  citing  recent  instances  of  news¬ 
paper  public  service  and  fill  the  columns  of  this 
journal.  It  is  a  proud  record  and  we  hold  it  up  as 
signal  proof  of  our  oft-repeated  assertion  that:  If 
and  when  government  fails  it  is  the  newspaper  which 
stands  between  the  people  and  the  exploiter. 


Apathetic  disregard  of  public  evils  by  the 
rank  and  file  of  citizens  does  not  excuse 
editorial  apathy. 

MEETING  THE  SITUATION 

Lack  of  complete  and  reliable  data  on  national 
unemployment  has  made  the  subject  a  football 
of  partisan  discussion  at  a  time  when  specific 
information  and  clear  thought  are  essential.  Few 
newspapers  can  comment  except  on  one  side  or  the 
other  of  apparently  contradictory  government  re¬ 
ports,  so  far  as  the  national  situation  is  concerned; 
few  comment  on  local  unemployment  for  fear  of 
further  disturbing  business  and  extending  the  cur¬ 
rent  distress.  It  takes  genuine  editorial  courage  to 
grasp  this  delicate  siffiject,  tell  the  facts  in  simple  and 
emphatic  terms,  and  to  undertake  a  possible  remedy. 
These  things  have  been  done  by  the  Nassau  Daily 
Review,  published  in  Rockville  Centre,  N.  Y.,  just 
beyond  the  Eiastern  edge  of  New  York  City. 

The  community  served  by  this  newspaper  is  subur¬ 
ban,  without  any  extensive  manufactures.  Outside 
of  its  several  retail  districts,  commercial  employment 
takes  the  form  of  clerical  work,  and  to  a  greater 
extent,  building  and  public  works.  The  post-holiday 
slump  has  decreased  clerical  employment  and  a  winter 
of  more  severity  than  those  of  recent  years,  com¬ 
bined  with  a  reaction  from  a  lively  real  estate  market 
of  two  years  ago,  has  limited  building  and  oppor¬ 
tunity  for  employment  on  paving,  sewer  construction, 
and  other  outdoor  jobs.  The  situation  is  of  little 
moment  outside  of  the  community,  nor  to  the  large 
number  of  commuting  inhabitants,  but  it  is  of  in¬ 
tense  and  personal  interest  to  those  unable  to  get 
their  usual  work,  or  any  work,  and  to  the  retail 
stores  dependent  on  their  trade. 

The  Review,  after  several  weeks  of  keeping  its 
readers  informed  of  the  condition,  this  week  threw 
<H>en  its  classified  advertising  columns  to  men  and 
women  needing  employment,  printing  advertisements 
four  times  without  charge,  and  in  addition,  agreed 
with  the  county  authorities  to  serve  as  a  clearing 
house  for  employment  needs.  The  idea  will  be  tried 
for  a  month,  in  the  belief  that  the  coming  of  spring 
will  see  resumption  of  usual  construction  activities, 
with  resultant  increase  in  retail  trade  and  its  oppor¬ 
tunities  for  additional  employment  at  counter  and 
desk. 


Common  people  like  plain  writing. 


Be  swift  to  hear,  slow  to  speak,  slow  to 
WTath. — James,  I;  19. 


A  MODEL  LAW 


The  controlling  fact  in  the  syndicate  field  is 
that  really  good  stuff  zvill  alzcays  have  a  market 
regardless  of  competitwe  condition. 


A  L 


Attention  is  called  by  New  York  Herald 
Tribune  to  the  confusion  in  bills  pending  in  both 
houses  of  Congress  and  also  in  the  New  York 
legislature  to  correct  the  evil  situation  which  forced 
jail  martyrdom  upon  three  reporters  for  the  Wash¬ 
ington  Times  after  they  had  declined  to  reveal  the 
source  of  information  for  ethical  reasons.  The  point 
is  well  taken. 

Senator  Capper’s  bill  would  provide  immunity  from 
inquisitorial  compulsion  only  in  courts  of  the  District 
of  Columbia  and  before  Congress  and  its  committees, 
and  only  for  reporters,  editors  and  publishers  of  news¬ 
papers  in  the  District.  It  does  not  mention  Federal 
courts  or  grand  juries  and  does  not  apply  to  the 
Washington  correspondent  of  a  newspaper  published 
outside  of  the  District. 

Representative  La  G'uardia’s  bill  before  the  House 
includes  within  its  scope  all  Federal  courts  and  grand 
juries,  including  those  of  the  District,  and  all  news¬ 
paper  men,  but  it  also  contains  this  clause:  “No 
reporter,  editor  or  publisher  connected  with  any 
newspaper  shall  be  compelled  to  disclose  the  sources 
of  any  information  confidential  in  its  nature.”  What 
does  this  mean?  Is  the  source  or  the  information 
protected?  The  newspaper  man  is  not  interested  to 
protect  the  information,  but  he  is  in  duty  bound 
to  respect  the  confidence  of  the  source.  He  cannot 
tell  a  court,  grand  jury  or  other  inquiring  body  who 
gave  out  information  if  secrecy  has  been  pledged, 
as  is  often  necessarily  the  case.  So  Mr.  La  Guardia’s 
bill  is  ambigfuous. 

Two  bills  are  pending  in  the  New  York  legislature, 
another  in  New  Jersey  and  we  do  not  doubt  that  many 
other  states  are  moving  to  correct  this  unjust  situa¬ 
tion.  On  Nov.  9,  Editor  &  Publisher  published  the 
text  of  the  Maryland  law  which  we  believe  to  be  a 
model  for  such  legislation.  It  has  been  on  the  statute 
books  of  that  commonwealth  for  33  years  and  there¬ 
fore  has  withstood  the  test  of  time.  It  is  brief  and 
simple  and  wholly  original.  The  act  reads  as 
follows : 

“No  person  engaged  in,  connected  with  or  employed 
on  a  newspaper  or  journal  shall  be  compelled  to  dis¬ 
close,  in  any  legal  proceedings  or  trial  or  before  any 
committee  of  the  legislature  or  elsewhere,  the  source 
of  any  information  procured  or  obtained  by  him  for 
and  published  in  the  newspaper  on  and  in  which  he 
is  engaged,  connected  with  or  employed.” 

This  law  means  exactly  what  it  says  and  we  do  not 
believe  it  can  be  improved. 


LOCAL-NATIONAL  FIGURES 

WE  HEAR  some  complaint  against  the  figures 
which  the  Association  of  National  Advertisers 
and  the  A.  A.  A.  A.  have  recently  distributed 
showing  local  and  national  rate  differentials  of  cer¬ 
tain  newspapers.  How  these  figures  were  obtained 
should  be  known.  The  circulations  are  from  A.  B.  C. 
reports  for  September,  1928.  National  rates  are  also 
1928  figures,  taken  from  Standard  Rate  &  Data 
Service.  Local  rates  were  assembled  from  many 
sources.  The  A.  N.  A.  report  specified  that  the 
figurs  were  for  1928,  but  dates  were  not  mentioned 
in  the  A.  A.  A.  A.  report.  Several  publishers  have 
stated  to  Editor  &  Publisher  that  their  rates  were 
incorrectly  quoted.  As  these  are  the  figures  on 
which  the  associations  are  basing  their  judgments, 
we  mention  the  matter  of  source  and  time.  The 
figures  should  be  new  and  unquestionably  correct 
to  be  of  service  in  arriving  at  a  solution  of  a  vexing 
problem. 


THE  OLD  SPECTRE 

The  advertiser  pays  the  piper  and  is  tlierefon 
entitled  to  call  the  tune.  The  great  American 
newspaper  is  not  a  free  institution,  as  it  pn. 
tends  to  be,  but  a  servile  tool  of  its  space-buyjjj 
patrons.  You  learn  tl;is  from  John  T.  Flynn,  onct 
managing  editor  of  the  extinct  New  York  Globe  and 
now  author  of  a  business  feature  sold  to  newspapen 
by  the  Globe  Syndicate.  Mr.  Flynn  contributes  hb 
views  to  the  current  number  of  the  forum,  under 
the  title  “News  By  Courtesy.” 

It  is  merely  by  courtesy  of  the  advertiser,  who 
pays  four-fifths  of  the  newspaper  cost,  that  the 
reader  who  pays  only  one-fifth  of  the  cost,  gets  am 
news  whatever.  There  are,  Mr.  Flynn  says,  “large 
areas”  of  interest  that  are  fenced  off  as  forbidden 
grounds  where  reporters  must  never  go  because  ad¬ 
vertisers  wouldn’t  like  to  have  the  secrets  of  thoa 
places  made  public.  Two  such  sanctuaries  he  men¬ 
tions  as  local  banks  and  local  trade  bodies.  Thea 
are  invariably  protected  by  the  crooked  deal  between 
newspapers  and  the  advertisers.  Ordinary  mortals, 
however,  must  suffer  the  indignity  of  having  their 
divorce  scandals,  tragedies  and  weaknesses  paraded 
in  print.  Mr.  Flynn  shows  that  press  agents,  par¬ 
ticularly  those  operating  in  financial  districts,  have 
their  own  way  in  news  columns  and  he  declares  that 
the  news  of  a  recent  important  bond  sale  appeared 
in  identical  language  in  nearly  all  of  the  New  York 
newspapers,  written  by  the  press  agent  of  the  bank 
handling  the  issue.  It  was  a  flattering  account,  of 
course. 

All  in  all  Mr.  Flynn  presents  a  gloomy  picture, 
but  he  takes  pains  to  indicate  that  the  advertiser  ij 
not  be  to  blamed — the  villain  is  the  newspaper  pub¬ 
lisher  who  callously  invites  this  sorry  condition.  The 
evil,  also  be  it  understood,  exists  only  in  newspaper 
offices,  never  in  magazine  offices.  This  Mr.  Hyun 
naively  explains  thus:  People  expect  to  get  facts, 
all  the  facts,  from  newspapers.  From  magazines 
they  expect  to  get  discussion  of  the  facts  which  the 
newspapers  dig  up.  The  advertiser-newspaper  con¬ 
spiracy  prevents  the  unearthing  of  many  dark  situa¬ 
tions  and  the  poor  magazines,  including  the  treasured 
Forum,  therefore  can’t  discuss  such  matters.  Isn't 
that  tough? 

Aroused  by  this  alarming  condition  Mr.  Flynn 
began  to  dredge  the  very  bottom  of  his  intellect  to 
discover  a  way  out  of  the  dilemma.  Believe  it  or 
not,  he  has  discovered  the  glittering  key.  He  pre¬ 
sents  it  as  a  virgin  thought.  It  is  that  there  shall 
be  in  this  country  a  new  kind  of  press,  an  ad-less 
newspaper  made  to  sell  at  its  intrinsic  worth.  Let 
the  soggy,  crooked,  half-blind  advertising  papers  run 
on  as  at  present,  since  nothing  could  stop  them,  but 
bring  out  an  ad-less  newspaper  to  tell  the  people 
what  they  ought  to  know  about  those  mysterious 
fenced  areas. 

It  is  funny  to  read  a  serious  piece  like  the  Flym 
article  in  an  up-and-coming  magazine  in  1930.  It  is 
exactly  like  seeing  old  John  Flynn,  suddenly  aroused 
from  a  twenty-year  hibernation,  walking  through  the 
lobby  of  the  Ritz  attired  in  green  whiskers  and  the 
high-water  pants  he  used  to  wear  as  the  Globe  man¬ 
aging  editor. 

Lots  of  things  have  happened  since  Mr.  Flynn 
went  into  a  trance.  Some  20  years  ago,  for  instance, 
the  late  E.  W.  Scripps  recognized  the  fact,  then  a 
thousand  times  more  real  than  it  is  today,  that  adver¬ 
tisers  might  combine  to  take  advantage  of  the 
economic  paradox  in  the  newspaper  structure  and  use 
their  power  to  control  news  selection  and  also  dictate 
opinion.  Mr.  Scripps  always  thrilled  to  experiments 
of  this  kind  and  at  considerable  expense  of  time  and 
money  he  established  two  ad-less  newspapers,  one  at 
Chicago  and  another  at  Philadelphia.  Mr.  Flynn, 
even  at  this  late  date,  may  be  interested  to  leam 
that  although  both  of  these  lively  little  newspapers 
were  made  to  sell  to  the  reader  at  prices  equal  to 
those  prevailing  for  their  big  advertising  competitors, 
and  despite  the  fact  that  both  of  these  ad-less  sheets 
were  edited  by  gentlemen  who  thoroughly  enjoyed 
exploring  fenced-in  areas,  neither  one  was  what  yon 
would  call  a  howling  success.  Both  were  entirely 
free,  but  both  died  in  their  youth.  Mr.  Flynn’s  W" 
ommendation  tops  off  his  queer  array  of  generalities 
very  nicely,  but  is  scarcely  original. 


Three  cardinal  physical  rules  governing  news¬ 
paper  success:  Legibility,  orderly  make-up  and 
regular  delivery. 
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PURELY  PERSONAL 


T?R.\NK  E.  GANNETT,  publisher  of 
r  the  Gannett  newspapers,  was  recently 
elected  a  trustee  of  Keuka  College,  a 
/>a1Wp  for  women  on  Keuka  Lake,  60 
^southeast  of  Rochester,  N  Y.  He 
U  also  serving  as  a  trustee  of  his  alma 
mater,  Cornell  University. 

lohn  C.  Shaffer,  publisher  of  the  Cht- 
cMO  Eveninq  Post,  has  purchased  the 
BMiting,  “Hills  of  Kelp,”  which  was 
awarded  the  Shaffer  prize  in  the  recent 
Hoosier  Salon  as  the  outstanding  picture 
of  those  on  exhibition.  He  also  pur¬ 
chased  the  painting,  “The  Costume,” 
which  won  first  prize  for  portraiture  in 
oil. 

Col.  C.  B.  Blethen,  publisher  of  the 
Seaitie  (Wash.)  Times,  recently  ar¬ 
rived  in  Los  Angeles  where  his  wife  is 
seriously  ill  in  a  hospital.  He  made  the 
trip  by  airplane. 

Guy  P.  Gannett,  publisher  of  the  Port¬ 
land  (Me.)  Press  Herald,  Evening  Ex¬ 
press  and  Sunday  Telegram,  has  gone  to 
lice  Wales,  Fla.,  for  the  month  of 
March. 

Thomas  F.  Kearns,  president  of  the 
Salt  Lake  Triltunc,  has  returned  from 
an  extended  visit  to  his  ranch  in  Cali¬ 
fornia. 

George  F.  Booth,  publisher  of  the 
Worcester  (Mass.)  Telegram-Gazette, 
is  spending  a  vacation  at  Bermuda. 

Edward  J.  Stackpole,  publisher  of  the 
Harrisburg  (Pa.)  Telegraph,  touring  in 
^uth  America,  is  keeping  his  daily  col¬ 
umn  “Watching  the  Game”  going.  He 
expects  to  return  early  in  April. 

William  J.  Evjue,  editor  of  the  Madi¬ 
son  (Wis.)  Capital-Times,  was  speaker 
at  a  meeting  in  Rockford,  Ill.,  March  5, 
sponsored  by  the  Progressive  League, 
former  Labor  Legion  organization. 

George  Morris,  vice-president  and  gen¬ 
eral  manager  of  the  Memphis  Commer¬ 
cial  Appeal,  was  named  by  Gov.  Henry 
Horton  of  Tennessee  as  his  personal  rep¬ 
resentative  at  the  fifth  annual  industrial 
development  conference  of  the  American 
Mining  Congress  at  Little  Rock  this 
week. 

H.  I.  Nichols,  editor  and  publisher  of 
the  Bristow  (Okla.)  Record,  is  handling 
the  news  and  advertising  activities  of 
C.  J.  Wrightsman,  Tulsa  oil  millionaire, 
who  is  a  candidate  for  the  Democratic 
nomination  for  United  States  Senator. 
Nicholas  has  transferred  his  activities, 
temporarily,  from  Bristow  to  Oklahoma 
City,  where  Wrightsman  campaign  head¬ 
quarters  have  been  set  up. 

Harold  D.  Jacobs,  editor  of  the  Pitts¬ 
burgh  Press,  addressed  the  Pittsburgh 
Advertising  flub  Tuesday  on  “The  Re¬ 
lationship  Between  Advertisers  and 
Newspapers.” 

Edwin  H.  Brown,  former  part  owner 
of  the  Stillwater  (Okla.)  Press,  sus¬ 
tained  severe  injuries  when  his  automo¬ 
bile  was  overturned  on  the  highway  near 
Stillwater  recently. 

Everett  E.  Neal,  for  many  years  pub¬ 
lisher  of  the  Noblesville  (Ind.)  Ledger, 
has  taken  the  oath  of  office  as  collector 
of  internal  revenue  for  Indiana. 

A.  A.  Bauman,  for  30  years  editor  of 
|he  Mt.  Vernon  (la.)  Hawkeye,  has 
^n  appointed  postmaster  in  that  city. 
He  has  been  acting  potsmaster  since  last 
fall. 

Frederick  Landis,  editor  of  the  Lo- 
ffwport  (Ind.)  Pharos-Tribune,  has 
wn  elected  an  honorory  member  ot 
Sigma  Delta  Chi,  national  professional 
fraternity,  by  the  Butler 
University  chapter  at  Indianapolis. 

L  D.  Rowley,  for  37  years  publisher 
of  the  Maynard  (la.)  News,  retired  last 
week.  _  A  month  ago  a  ruptured  blood 
vessel  in  his  left  eye  caused  loss  of  sight 
of  that  eye. 

IN  THE  BUSINESS  OFFICE 

JOHN  F.  FITZPATRICK,  secretary- 
treasurer  of  the  Salt  Lake  Tribune, 
returned  to  his  desk  following  a  visit 
to  Burlington,  la.,  to  see  his  father  who 
has  been  seriously  ill. 


Carl  Brown,  national  advertising  man¬ 
ager  of  the  Salt  Lake  Tribune,  has  re¬ 
turned  to  his  desk  following  a  business 
trip  to  the  Pacific  Coast. 

Harvey  R.  Malott  has  resigned  as  ad¬ 
vertising  manager  of  the  Portland  (Ore.) 
Telegram,  a  position  he  has  held  for  the 
past  two  and  one-half  years.  He  will 
become  general  manager  of  the  Motour 
hotel  system,  a  chain  of  motor  tourist 
hotels  now  being  developed.  His  suc¬ 
cessor  on  the  Telegram  has  not  been 
announced. 

Aaron  Jacobson  has  joined  the  classified 
department  of  the  Bridgeport  (Conn.) 
Sunday  Herald. 

C.  E.  Tedlock,  formerly  of  the  Van¬ 
couver  Province,  and  later  of  the  staff 
of  A.  McKim,  Ltd.,  Vancouver,  has  been 
appointed  national  advertising  manager 
of  the  Nelson  (B.C.)  Daily  News. 

John  B.  Zimmerman,  for  five  years 
with  the  circulation  department  of  the 
Cleveland  Plain  Dealer  has  resigned  to 
enter  the  insurance  business. 

L.  O.  Fredericks,  formerly  on  the  staff 
of  the  Norman  ((Dkla.)  Transcript,  has 
become  advertising  manager  for  the 
Woodtvard  (Okla.)  Daily  Press. 

Margaret  Harvey,  for  many  years  in 
the  advertising  department  of  the  Denver 
Rocky  Mountain  News,  is  now  with  the 
Daniels  &  Fisher  Stores  company, 
Denver. 

Ed  J.  Fehn,  general  manager  of  the 
Es'ansrnlle  (Ind.)  Courier  and  Journal  is 
recovering  from  an  operation  for 
appendicitis. 

Charles  M.  Schofield,  until  recently 
circulation  manager  of  the  New  Bedford 
(Mass.)  Standard-Mercury,  and  prior  to 
that  with  the  IVaterbury  (Conn.)  Re- 
publican-Amcrican  in  the  same  capacity, 
has  taken  charge  of  promotion  for  the 
Bridgeport  (Conn.)  Post-Telegram,  suc¬ 
ceeding  George  R.  Miller,  resigned. 

John  A.  Smith  Jr.,  advertising  manager 
of  the  Oneida  (N.Y.)  Daily  Dispatch 
has  resigned  to  go  to  the  West  Coast. 
He  expects  to  resume  newspaper  work 
in  southern  California. 


FOLKS  WORTH  KNOWING 


T  PARKER  LIKELY,  the  newly  ap- 
pointed  classified  advertising  man¬ 
ager  of  the  Indianapolis  Star,  has  had 
newspaper  adver¬ 
tising  experience 
in  St.  Peters¬ 
burg,  Fla.,  and 
Terre  Haute, 

Ind.  He  went 
to  Florida  with 
the  “boom”  in 
1925,  and  joined 
the  St.  Peters¬ 
burg  Times. 

Later  he  did 
special  news¬ 
paper  promotion 
project  in  West 
Palm  Beach  and 
Tampa. 


L.  Pakkek  Likely 


IN  THE  EDITORIAL  ROOMS 

A  LFRED  O’Brien,  managing  editor  of 
■^the  Bridgeport  (Conn.)  Sunday  Her¬ 
ald,  has  been  confined  to  his  home  by 
illness. 

Jerome  Butler,  formerly  in  the  promo¬ 
tion  department  of  the  Chicago  Daily 
Illu.strated  Times,  has  joined  the  copy 
desk  staff  of  the  Chicago  Daily  News. 

John  E.  King,  managing  editor  of  the 
Dallas  (Tex.)  Morning  News,  recently 
addressed  the  Lions  Club  at  W'axahachie 
on  “Newspapers  of  Yesterday,  Today  and 
Tomorrow.” 

Giis  M.  Steinmetz,  managing  editor  of 
the  Harrhburg  (Pa.)  Telegraph,  was  one 
of  the  judges  in  the  semi-finals  of  the 
national  oratorical  contest  at  Philadelphia 
last  week. 

\'.  Hummell  Berghaust,  managing  edit¬ 
or  of  the  Harrisburg  (Pa.)  Evening 
Nexvs  and  Morris  E.  Swartz  of  the  Har¬ 
risburg  .Associated  Press  bureau  were  the 
principal  speakers  at  the  annual  banquet 
of  the  Dickinsonian.  Dickinson  College 
newspaper,  at  Carlisle,  Pa.,  last  week. 

-Sam  E.  Miller,  who  was  editor  and 
publisher  of  the  Mineral  Wells  (Tex.) 
Index  for  many  years,  but  who  sold  his 
interests  several  years  ago  to  the  Fentress 
and  Marsh  combination,  has  been  recalled 
to  become  editor  of  the  paper.  Mr.  Miller 
succeeds  Robert  C.  Campbell,  resigned. 

Joseph  P.  Watkins,  Sunday  editor  of 
the  Charlotte,  (N.  C.)  Observer,  has  re¬ 
turned  to  his  desk  after  a  short  vacation. 

Neal  O’Hara,  columnist  of  the  Boston 
Traveler,  addressed  the  Advertising  Club 
of  Boston  last  week. 

W.  S.  Coughlin  of  the  Buffalo  Courier- 
Express;  William  Staples  of  the  Buffalo 
Times,  and  Alfred  Cohen  of  the  Buffalo 
Earning  Netvs  are  with  the  Buffalo  In¬ 
ternational  League  baseball  team  in  train¬ 
ing  in  Florida. 

Leslie  Bishop,  of  the  Bridgeport 
(Conn.)  Telegram  copy  desk,  has  been 
confined  to  his  home  by  illness. 


He  returned  north  in  1929  and  became 
classified  manager  of  the  Terre  Haute 
Star-Post.  During  his  three  months’ 
connection  here,  he  completely  reorgan¬ 
ized  his  department  on  the  Star  and  the 
Post,  the  latter  of  which,  a  short  time 
before,  had  been  acquired  by  the  John 
C.  Shaffer  interests.  He  went  to  the 
Indianapolis  daily  from  Terre  Haute. 

Likely  is  a  native  of  Indianapolis,  and 
attended  the  public  schools  there.  He 
was  graduated  from  DePauw  University 
in  1922.  He  was  employed  by  an  In¬ 
dianapolis  bank  until  1925  when  he  went 
to  Florida. 

William  1.  Ong,  manager  of  the  Cleve¬ 
land  bureau  of  the  Wall  .Street  Journal, 
and  Mrs.  Ong,  are  the  parents  of  a  son, 
William  Ong,  Jr. 

Robert  Bottorff,  of  the  staff,  Kokomo 
^Ind.)  Dispatch,  has  joined  the  copy  desk 
of  the  Pacific  Coast  edition  of  the  Wall 
Street  Journal  at  San  Francisco. 

W.  D.  Hargraves  has  joined  the  El 
Reno  (Okla.)  American  to  write  farm 
development  news. 

Miss  H.  Katherine  Smith,  of  the 
Buffalo  Courier-Express  staff,  spoke  be¬ 
fore  the  American  Association  of  Uni- 
vresity  Women  at  a  recent  meeting  in 
Buffalo. 

L.  C.  Murphy,  telegraph  editor,  Peoria 
(Ill.)  Star,  is  confined  to  a  local  hospital 
following  a  nervous  breakdown.  Ivan 
L.  ReVeal,  financial  editor  is  handling 
the  telegraph  desk  and  Frederic  R.  Oak¬ 
ley,  columnist,  is  handling  the  financial 
desk. 

Miss  Patricia  Orr  who  has  been  with 
the  editorial  department  of  the  Salt  Lake 
Telegram  is  now  with  the  Salt  Lake 
T  ribunc. 

Vic  Weaver  of  the  copy  desk  won  a 
howling  tournament  held  recently  by  the 
Toledo  Blade  editorial  department.  He 
also  had  high  game  score,  with  239. 

Arthur  Schroeder,  of  the  biographical 


department  of  the  Nerv  York  World,  will 
leave  New  York  soon  on  an  indefinite 
leave  of  absence  with  pay  to  regain  his 
health. 

Wilbur  Halbert,  city  editor  of  the 
Harrisburg  (Pa.)  Patriot,  is  attending 
the  National  Guard  Cavalry  School  at 
Fort  Reily,  Kan.  He  is  on  leave  of  ab¬ 
sence.  Frank  Wilson,  staff  man  is  acting 
city  editor. 

William  B.  Moorehead,  for  years  chief 
police  reporter  for  the  Kansas  City  Star, 
was  that  paper’s  representative  on  the 
radio  last  Sunday  night  as  part  of  a  series 
of  “editorial  broadcasts.” 

Walt  Scott,  editorial  artist  for  the 
Clez’cland  Plain  Dealer,  is  exhibiting  a 
collection  of  his  water  colors  in  the  art 
department  of  the  Lindner  Company’s 
department  store.  Gordon  Barrick  head 
of  the  paper’s  editorial  art  department, 
will  also  make  an  exhibit. 

William  H.  Walsh,  city  editor  of  the 
Springfield  (Mass.)  Republican,  spoke 
recently  before  the  Lions  Club  at 
Holyoke,  Mass.,  on  newspaper  work. 

D.  S.  Cooke,  pAlmeston  correspondent, 
won  the  first  $5  monthly  prize  offered 
by  John  K.  Minnoch,  state  editor  of  the 
Utica  (N.Y.)  Daily  Press,  for  the  best 
story  of  February. 

Miss  Martha  Sweeney  has  become  one 
of  the  society  editors  of  the  Memphis 
Commercial  Appcdl,  succeeding  Miss 
Louise  Nolan,  resigned. 

William  Fox,  staff  photographer  of  the 
.Memphis  Commercial  Appeal,  has  re¬ 
signed. 

W'arren  Smeby,  for  nine  years  livestock 
market  expert  for  the  Sioux  City  (la.) 
Journal,  has  accepted  a  position  as  assist¬ 
ant  marketing  specialist  with  the  bureau 
of  agricultural  economics  of  the  U.  S. 
department  of  agriculture  and  will  be 
located  at  Chicago. 

Samuel  B.  Covey,  court  reporter,  has 
returned  to  the  staff  of  the  Rochester 
(N.Y)  Democrat  &  Chronicle  after  an 
absence  of  several  months. 

J.  Randolph  Quick,  formerly  wire 
editor  of  the  Lynn  (Mass.)  Telegram- 
Nervs,  is  now  with  the  S.  and  M.  News 
serveie  of  New  York. 

William  “Red”  Brassell,  formerly  of 
the  Memphis  Commercial  Appeal  and 
Mobile  Register,  has  returned  as  desk 
man  for  the  Appeal. 

John  I^ve,  industrial  writer,  E.  N. 
Moore,  assistant  managing  editor,  Harry 
Smith  of  the  editorial  promotional  depart¬ 
ment,  and  John  J.  Kirk,  circulation  man¬ 
ager  of  the  Cleveland  Plain  Dealer  have 
been  touring  northern  Ohio  cities  promot¬ 
ing  the  paper. 

Ivouise  Davey,  who  did  the  shopping 
column  for  the  Boston  Transcript,  has 
resigned. 

Fred  Green  of  the  Boston  Transcript 
(Continued  on  next  page) 


Velva  Darung 

‘Sometimes  I  Think  Yes,  but  Sometimes  I  Think  No.’* 

'This  is  the  two-edged  feature  you  have  heard 
about.  Written  in  snappy  style.  A  youth 
feature.  It’s  sure  of  a  following  in  your  paper. 
Text,  daily,  with  two  line  drawings  in  mat. 


Notes  for  busy  editors:  Julia  Boyd  lives  in  Indian* 
^  apolis,  but  she  travels  everywhere,  sketching  stylish 
women.  .  .  .  Albert  Payson  Terhune’s  autobiography 
DarliiiK  he  published  soon  by  Harper.  .  .  .  The  New 

Haven  Times  uses  The  World  and  All  daily,  first 
column,  page  one.  .  .  .  The  New  York  American  has  covered  its  cir¬ 
culation  territory  with  posters  advertising  O.  O.  McIntyre’s  New  York 
Day  by  Day.  .  .  .  The  Philadelphia  Inquirer  has  been  using  Rub« 
Goldberg  for  fifteen  years,  and  plays  him  up  in  good  style. 

The  McNaught  Syndicate,  Inc. 


V.  V.  IfcNirr 
Preaident 


TIMES  BUILDING 
NEW  YORK,  N.  Y. 


CSAtLKS  V.  HcAmM 
General  Manager 
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The  little  forty-two  agate  line  rate  maker 
card  at  a  cost  of  116  per  week,  earns 
as  low  a  rate  on  a  52-time  basis  as  any 
other  schedule,  namely,  $168  per  page; 
$95  half  page;  $55  quarter  page. 
Classified  rates:  75c  per  agate  line  one 
time;  60c  per  agate  line  four  times. 
Situations  Wanted:  50c  per  agate  line 
-one  time;  40c  per  agate  line  three  times 
(count  six  words  to  the  line). 
Subscription  rates:  By  mail.  United 
States  and  Island  Possessions,  $4  per 
year,  payable  in  advance;  Canada  $4.50; 
Foreign  $5. 

Member  of  the  Associated  Business 
Papers  and  subscribing  to  its  standard 
of  practice. 

Charter  Member  of  the  Audit  Bureau  of 
Circulations  with  a  certified  “A.B.C.”  cir¬ 
culation  as  follows: 


Six  Months 
Ended 

Net 

Paid 

Total  Dis- ' 
tribution 

Dec.  31,  1929 

10,180 

11,564 

Dec.  31,  1928 

8,967 

10,019 

Dec.  31,  1927 

8,220 

9,546 

Dec.  31,  1926 

7,014 

7  ,955 

Dec.  31,  1925 

6,363 

7  .708 

PERSONAL 

(Continued  from  page  33) 

staff,  who  a  month  ago  underwent  a 
major  operation  in  a  Boston  hospital,  is 
now  at  home  recuperating  and  expects 
to  be  back  at  his  post  in  another  week. 

Frank  H.  Sallows,  who  began  as  a 
“cub”  with  the  Lansing  (Mich.)  State 
Journal,  10  years  ago,  has  just  terminated 
his  services  w'ith  that  paper  to  become 
associated  with  his  uncle  Ben  J.  Sallows 
publisher  of  the  Alliance  (Neb.)  Times- 
Ilerald.  Mr.  Sallows,  in  his  decade  of 
service  with  the  Journal,  had  held  a 
majority  of  the  ^itorial  positions  on 
the  staff  and  headed  the  capitol  staff  dur¬ 
ing  the  1929  session  of  the  state  legisla¬ 
ture. 

Dennis  McCarthy  is  doing  pen  and  ink 
sketches  of  persons  off  the  regular  news 
paths  for  the  San  Francisco  News. 

Miss  Nyna  O.  Stone,  reporter  for  the 
Altus  (Okla.)  Times-Democrat,  who  has 
been  unable  to  work  for  several  weeks  on 
account  of  a  broken  elbow,  sustained 
when  she  fell  on  the  ice  recently,  has 
recovered  sufficiently  to  lie  able  to  be 
back  on  the  staff.  Miss  Ruth  Shipe  of 
the  Clinton  (Okla.)  Daily  News,  who 
substituted  for  Miss  Stone  during  her 
absence,  has  returned  to  her  own  job 
at  Clinton. 

Hugh  M.  Sykes,  make-up  man  for  the 
Charlotte  (N.C.)  Observer,  has  recovered 
from  a  recent  operation. 

Robert  E.  Lindsay,  formerly  of  Colum¬ 
bus,  Ind.,  has  become  managing  editor 
of  the  Clinton  (Okla.)  Daily  News,  suc¬ 
ceeding  Paul  Porter,  who  resigned  to 
become  publisher  of  the  Mangum  (Okla.) 
Daily  Star. 

Jimmie  Nance,  son  of  James  C.  Nance, 
publisher  of  the  Walters  (Okla.)  Herald, 
has  become  sports  editor  on  his  father’s 
paper. 

Miss  Mina  H.  Caswell,  former  church 
editor  of  the  Portland  (Me.)  Evening 
News,  has  been  named  secretary  of  the 
Press  Service  Bureau  of  the  Frank  For- 
restall  Adams  Studio,  Portland. 

John  Sharp,  who  has  been  covering 
the  special  legislature  for  the  Salt  Lake 
Telegram  has  been  placed  on  general 
assignments. 

Andrew  S.  Clark,  formerly  police  re¬ 
porter  for  the  Lynn  (Mass.)  Telegram- 
News,  has  joined  the  staff  of  the  Taller 
Magazine,  New  York,  as  sports  writer. 

Harry  Bagley  of  the  editorial  staff, 
.Salt  Lake  Telegram,  has  joined  the  copy 
desk  of  the  Salt  Lake  Tribune. 

Lieut.  Thomas  Wren  of  the  editorial 
staff  of  the  Chicago  Tribune  has  been 
named  by  Mayor  William  Hale  Thomp¬ 
son  as  a  member  of  a  committee  to  ar¬ 
range  for  ceremonies  to  be  held  at  the 
launching  of  the  cruiser  Chicago,  which 
will  take  place  at  the  Mare  Island  navy 
yard  on  April  10. 

Fred  A  CJiappell,  associate  editor  of 
the  Chicago  Dady  News,  is  vacationing 
in  Cuba. 

Maurice  Elarly,  political  writer  of  the 
Indianapolis  Star,  addressed  the  Indiana 
University  chapter  of  Sigma  Delta  Chi 
recently  on  “Reporting.” 

Harold  Allen  has  resigned  from  the 
editorial  staff  of  the  Anderson  (Ind.) 
Herald  to  join  a  bank  in  New  York. 

Victor  Green  has  resigned  as  city  edi¬ 
tor  of  the  Evansville  (Ind.)  Press  to  go 
to  Pennsylvania. 

S.  A.  Mihuren,  editorial  writer  of  the 
Evansville  (Ind.)  Journal,  has  resigned 
to  become  announcer  for  radio  station 
WGBF  at  Evansville. 

WEDDING  BELLS 

XT  COPE  WISEMAN,  real  estate 
^-■■•editor,  Houston  (Tex.)  Chronicle, 
to  Miss  Thelma  Jeanne  Anthony,  re¬ 
cently. 

Miss  Genevieve  B.  Aaron  of  Dallas,  to 
A.  L.  Scudder  of  Fort  Worth,  Tex.,  in 
Chicago  recently.  Miss  Aaron  was  a 
former  member  of  the  staff  of  the 
Austin  American-Statesman  and  for 
some  years  had  been  southwestern 


representative  of  the  Fairchild  Publi- 
ciations  of  New  York,  with  headquar¬ 
ters  in  Dallas. 

Miss  Dorothy  Jean  Harger,  of  the 
Abilene  (Kan.)  Daily  Reflector  staff  and 
daughter  of  its  editor,  C.  M.  Harger, 
to  Herbert  Donald  Harris  of  the  City 
Bank  Farmers  Trust  Company,  New 
York  Gty,  March  4,  at  Abilene. 

Edward  A.  Allbright,  of  the  adver¬ 
tising  staff.  Pine  Bluff  (Ark.)  Daily 
Graphic,  to  Miss  Helen  Montez  Gibbs, 
March  1  at  Pine  Bluff. 

Floyd  J.  Hill,  editor  of  the  Prince- 
ville  (Ill.)  Telephone,  to  Miss  Theolinda 
E.  Cullen  of  Princeville,  March  2. 

Miss  Elizabeth  Vorpe,  daughter  of 
William  C.  Vorpe,  feature  and  Sunday 
editor  of  the  Cleveland  Plain  Dealer,  to 
Richard  M.  White,  of  Cincinnati, 
March  4. 

Howard  Drabing,  of  the  Bloomington 
(Ind.)  Telephone,  to  Miss  Irene  Welch, 
of  Grantsburg.  at  Jeffersonville,  Marcli  2. 

PRESS  ASSOCIATION  NOTES 

rRANK  GETTY,  sports  editor  of 

United  Press,  returned  this  week  from 
Miami,  Fla.,  where  he  covered  the 
Sharkey-Scott  fight.  Morris  DeHaven 
Tracy,  of  United  Press,  also  returned 
from  IHorida,  where  he  spent  two  months. 

Raymond  Clapper,  of  the  Washington 
Bureau  of  United  Press,  who  covered  the 
naval  conference  in  London,  returned  to 
New  York  this  week.  He  visited  Paris 
and  Berlin  after  leaving  London. 

L.  A.  Huston,  sales  director  of  Inter¬ 
national  News  Service,  and  Mrs  Huston 
are  the  parents  of  a  daughter,  Ann  Noble, 
bom  March  10. 

Richard  Fogarty  of  the  Indianapolis 
bureau  of  the  Associated  Press,  and  a 
student  at  Butler  University,  has  been 
elected  a  member  of  the  interfraternity 
council  at  Butler. 

M.  C.  Monroe,  night  manager  for 
United  Press  at  New  Orleans,  has  been 
transferred  to  Kansas  City,  Mo,  to  start 
vacation  reliefs  in  the  southwest.  He  re¬ 
lieves  Garrett  Porter  at  the  Kansas  City 
office.  Hodding  Carter,  of  the  New  Or¬ 
leans  Item,  has  been  appointed  night  man¬ 
ager  at  New  Orleans. 

Croswell  Bowen  has  joined  the  New 
York  headquarters  staff  of  International 
News  Service.  Bowen  is  a  graduate  of 
Yale,  and  of  the  University  of  Paris.  He 
formerly  was  with  the  Toledo  Blade. 

Adam  Long  has  been  transferred  from 
the  New  York  staff  of  International 
News  Service  to  the  Chicago  bureau. 

ON  THE  MECHANICAL  SIDE 

XT  ARRY  BERGSTROM,  superintend- 
-*-Xent  of  the  Denver  Post  pressroom, 
underwent  an  operation  for  appendicitis 
recently. 

David  Evans,  pressman  for  the  Utica 
(N.  Y.)  Daily  Press,  has  received  his 
letter  of  authority  from  the  Aeronautics 
Branch  of  the  Department  of  Commerce. 
He  recently  took  the  test  in  airplane  and 
engine  mechanics. 

William  J.  Brennan,  composing  room 
foreman  of  the  Bridgeport  (Conn.) 
.Sunday  Herald,  has  resumed  work  after 
a  three  w’eeks’  absence. 

NEW  PLANTS  AND  EQUIPMENT 

MECHANICAL  departments  of  the 
Holyoke  (Mass.)  Transcript-Tele¬ 
gram  were  placed  in  operation  last  week 
in  a  new  building  adjoining  the  60-year 
old  structure  which  now  houses  the  edi¬ 
torial  departments  and  formerly  housed 
the  entire  plant.  A  new  press  has  been 
installed. 

Marathon  (la.)  Republic  has  moved 
from  the  Griffith  building  to  its  new 
plant. 

Nelson  (B.  C.)  Doily  News  will  about 
April  1  install  a  24-page  Goss  rotary 
press  and  increase  the  size  of  the  paper 
to  8  columns,  12  ems. 

Trial  (B.  C.)  Times  is  installing, 
about  April  1,  a  10-page  Duplex  flatb^ 
perfecting  press. 

Lincoln  Nebraska  State  Journal  is  now 
installing  three  Miehle  presses,  giving 
the  company  a  battery  of  13  presses. 
Two  Monotypes  have  recently  been 
installed. 


CHANGES  OF  OWNERSHIP 

BONNEY  a.  NEVELS  has  purcha«H 
the  Englewood  (Col.)  Monitor 
Mrs.  C.  A.  Stephenson,  widow  of 
former  publisher.  Mrs.  Stephenson 
continue  as  local  and  society  ed^ 
Nevels  was  advertising  manager  m 
associate  editor  of  the  Mountain  Shto 
Banker,  Denver,  before  he  took  ore 
the  Monitor. 

Lawrence  R.  Goshorn  has  purchaiei 
the  Sierre  Mad  re  (Cal.)  News  froj 
Joe  R.  Eastwood  and  Joseph  P.  Asbun 
co-owners.  Goshorn  was  formerly  otr 
editor  of  the  Pittsburgh  Post,  and  hte 
was  made  political  editor.  In  19li  k 
went  to  the  Pittsburgh  Dispatch  as  po. 
litical  editor. 

Frank  Tucker,  foreman  and  linotypt 
operator  of  the  McKenzie  (Tenn.)  Bm- 
ner,  with  W.  O.  Lucas,  has  purchasei 
the  Tioin  City  Times,  weekly  pubiisbei  I 
at  Bruceton,  Tenn. 

United  Counties  Printing  and  Pub. 
lishing  company  is  lieing  formed  to  tafe 
over  the  Cobourg  (Ont.)  Sentinel-Sto 
one  of  the  oldest  newspapers  in  Canadi 
Charles  M.  Mundy  is  president  of  tie 
new  company  and  C.  McFreenan 
formerly  of  the  Oshaim  (Ont.) 
Times,  will  be  editor  in  chief.  Mj 
Wilson  will  continue  as  a  director. 

W.  R.  Prewitt,  for  12  years  publishtr 
of  the  Forest  City  (la.)  Summit,  bjs 
purchased  the  paper  from  Scott  H 
McClure,  to  whom  he  sold  it  in  Aum 
1927. 

A.  H.  Higley,  who  has  published  tk 
Rushmore  (Minn.)  Enterprise  17  years, 
has  sold  it  to  T.  R.  Little. 

George  E.  Hughes,  editor  and  pub¬ 
lisher  of  the  Groesbeck  (Tex.)  Jomai. 
a  weekly,  has  sold  his  interest  to  W.  H. 
Hawkins  of  Stephenville.  Jack  Haw¬ 
kins,  son  of  the  new  owner,  will  be 
come  editor  of  the  Journal.  Ur. 
Hughes  will  move  with  his  family  to 
Austin. 

M.  E.  O’Neill,  editor  and  publisher  oi 
the  Frisco  (Tex.)  Journal  for  the  last 
15  years,  has  disposed  of  his  paper  and 
purchased  the  San  Jiuan  (Tex.)  Sentiul 
in  the  Rio  Grande  Valley. 

E.  Qemens  has  purchased  the  half  in¬ 
terest  of  Albert  Bleich  in  the  Lakoti 
(la.)  North  Kossuth  Record. 

S.  P.  Majors  of  Lincoln,  Neb.,  has 
purchased  the  Newhall  (la.)  Nncs. 
which  suspended  publication  several 
weeks  ago,  and  re-established  the  papo 
last  week. 

Russellville  (Ark.)  Weekly  Tribw 
has  been  purchased  by  a  company  in 
which  the  stockholders  are  J.  H._  Hurley 
and  Elmer  Boyd  of  Russellville  a^ 
.■\rdis  Tyson,  editor  of  the  Athms 
(Ark.)  Chronicle.  C.  W.  Dodd,  forma 
owner  and  editor  of  the  Tribune,  will 
retire  from  newspaper  work.  Hurley 
will  have  active  charge  of  the  Tribune 
and  it  will  be  edited  by  Tyson,  who  mil 
also  continue  as  editor  of  the  Chronklt 

FLASHES 

In  his  write-up  of  a  home  talent  play 
an  Oklahoma  editor  commended  a  neigh¬ 
bor  for  his  “clever  impersonation  of  a 
gentleman.” — Florence  (Ala.)  Herald. 

Kipling  is  accused  by  an  ^glish  crii 
of  “writing  bosh.”  The  critic  seems  in¬ 
clined  to  follow  his  example. — Bosim 
Evening  Transcript. 

Inspired  possibly  by  Mr.  Nye’s  famous 
appeal  to  Congress  to  “unhorse  the  1^ 
nacles,”  a  Tennessee  editor  refers  to  u* 
Senate  as  “an  eyesore  in  the  nostrils  ot 
all  thoughtful  people.” — Detroit  News. 

Why  hasn’t  American  genius  developol 
a  practice  golf  club  that  will  dig  up  <B®' 
delions- — Seattle  Times. 

London  is  to  have  a  newspaj^r  oy**! 
by  a  million  women.  If  the  city  wt* 
can  please  ’em  he  will  be  a  wonder." 
/.  R.  Wolf,  Milwaukee  Journal. 

Too  many  prople  are  interest^  ® 
reform  because  it  affords  opportunity 
talk  about  the  world’s  sins. — Bridgefon 
Telegram. 


HEARING  CIRCLE 


A  SPOKEN  EDITION 
THAT  SELLS  THE  PAPER 


Issue  a  "spoken  edition.”  Bring  spot  news  to  the  man  of  distinguished  visitors — and  other  programs  of  interest, 

in  the  street.  Impress  him  with  the  coverage  and  speed  Made  by  the  makers  of  your  telephone,  the  Public 

of  the  paper’s  service.  Do  this  with  the  Western  Electric  Address  System  fully  reflects  the  high  manufacturing 

Public  Address  System  —  through  loud  speaking  horns  standards  for  which  Western  Elearic  is  known  in  the 
on  the  outside  of  the  building.  field  of  sound  transmission.  For  further  data,  consult 

This  equipment  amplifies  the  human  voice  and  sends  the  distributor,  Graybar  Electric  Company,  Graybar 
it  with  perfea  naturalness  to  the  farthermost  listener  in  the  Building,  New  York,  N.  Y.  Offices  in  73  principal  cities, 
crowd  outside.  The  same  equip-  _ 

tions  of  fights,  blow-by-blow,  ac-  ^  r  ^  ^  ^  ^  ^ 

counts  ofother  sporting  events,  PUBLIC  ADDRESS  AND  MUSIC  REPRODUCTION  SYSTEMS 

play-by-play;  as  well  as  speeches  Distributed  by  GRAYBAR  Electric  Company 


ASSOCIATIONS 

'T’HE  first  public  showing  of  the  1929 

Harvard  Advertising  award  copy  will 
l)e  held  Thursday,  March  27,  in  connec¬ 
tion  with  the  regular  noon  luncheon  of 
the  Chicago  Advertising  Council.  Two 
speakers,  not  yet  announced,  will  be  on 
the  program  representing  the  jury  and 
the  firms  that  were  selected  for  the  1929 
prizes. 

Seattle  Press  Club  has  re-elected 
l-'.arle  \V.  Knight,  editor  of  the  Alaska 
ll  'cekly,  president.  Roscoe  Torrence  was 
named  first  vice-president ;  Col.  Paul  Ed¬ 
wards.  second  vice-president ;  Robert  C. 
Hill,  treasurer,  and  Robert  Walsh,  sec¬ 
retary. 

C.  M.  Hyskell  has  won  the  Portland 
(Ore.)  Press  Club’s  first  prize  for  ar¬ 
ticles  on  Oregon  written  for  eastern  pub¬ 
lications.  Hyskell  won  with  six  articles 
in  Forbes  Magazine,  Popular  Science 
Monthly,  Outdoor  America  and  Golf 
Illustrated.  H.  L.  Davis  won  second 
prize,  Edmund  DuPerrier  third  and 
Major  John  Guthrie  fourth. 

Oklahoma  Panhandle  Press  Asso¬ 
ciation  was  recently  formed  at  Guymon, 
Okla.,  with  membership  from  both  Okla¬ 
homa  and  Texas.  John  L.  McCarthy  of 
the  Dalhart  (Tex.)  Daily  Texan,  was 
chosen  president. 

Claremore.  Okla.,  newspaper  workers 
have  organized  the  Claremore  Writers’ 
Club.  J.  M.  Ballantyne,  newspaper  man, 
was  named  president,  and  Miss  Pearl 
Linkhart  secretary. 

A1  Dunlap,  publisher  of  the  Detectwe, 
was  re-elected  president  of  the  Press 
Club  of  Chicago  at  the  annual  election 
recently.  Other  officers  elected  were : 
John  Mirt,  financial  editor  of  the  Chicago 
Journal  of  Commerce,  first  vice-presi¬ 
dent  ;  Garth  Hyatt,  Sunday  editor  of  the 
Chicago  Herald  and  Examiner,  second 
vice-president;  Justin  Forrest,  feature 
writer  on  the  Chicago  Evening  Ameri¬ 
can,  third  vice-president ;  Charles  C. 
Cooley,  secretary ;  J.  Ellsworth  Gross, 
treasurer,  and  L«lie  Read,  librarian.  Di¬ 
rectors  elected  to  serve  two  years  are 
Dwight  Sparr  of  the  editorial  staff  of 
the  Daily  Illustrated  Times;  L.  C.  Jen¬ 
kins,  editorial  staff  of  the  Chicago  Even¬ 
ing  Post;  Tom  Bashaw,  editorial  staff 
of  the  Chicago  Daily  News;  Jim  Cor¬ 
coran,  sports  columnist  on  ffie  Chicago 
Evening  American,  and  Fred  Ashley, 
publicity  director  of  The  Chicago  Asso¬ 
ciation  of  Commerce.  Emory  Smith,  as¬ 
sistant  attorney-general  of  Illinois,  is 
legal  advisor. 

Fifth  annual  session  of  the  West 
Texas  Press  Association  will  be  held 
in  the  new  Wooten  Hotel,  Abilene,  July 
11  and  12. 

JOINS  ADVERTISING  STAFF 

D.  C.  Mattocks,  formerly  manager  of 
the  radio  and  electric  section  for  the 
Los  Angeles  Express,  has  joined  the 
local  advertising  sales  staff  of  the  San 
Francisco  Examiner. 


PLANS  ANNOUNCED  FOR  $2,750,000  ADDITION  FOR  DETROIT  NEWS 


P>LAXS  for  an  addition  to  the  Detroit 
^  News  building,  involving  alterations 
in  the  present  structure  and  the  erection 
of  a  four-story  unit  on  the  site  of  the 
present  one-story  garage  on  the  south¬ 
east  corner  of  Lafayette  boulevard  and 
Third  avenue,  giving  the  plant,  when 
completed,  a  uniform  front  on  Lafayette 
boulevard  from  Second  avenue  to  Third 
avenue,  were  announced  March  7.  The 

SPECIAL  EDITIONS 

CHARLOTTE  (N.C.)  Observer,  10- 
page  Ivey’s  Department  Store  Manu¬ 
facturers’  Sale  secton,  Feb.  24. 

Astoria  (Ore.)  Budget,  Feb.  22,  annual 
development  number,  30  pages. 

Jackson  (Miss.)  Clarion-Ledger,  four- 
page  special  rotogravure  Opera  Section, 
on  the  occasion  of  the  Chicago  Opera 
Company’s  playing  in  the  city,  March  2. 

Le  Messager,  Lewiston,  Me,  48-page 
edition,  commemorating  the  paper’s  50th 
birthday,  March  3. 

Richmond  (Va.)  T imes-Dispatch, 
8-page  rotogravure  section  devoted  to 
the  business  and  industrial  development 
of  Roanoke,  Va.,  Sunday,  March  2. 

Springfield  (Mass.)  Sunday  Union- 
Republican,  Electrical  exposition  and 
motor  boat  section,  March  8,  10  pages. 

Hollister  (Cal.)  Evening  Free  Lance, 
“Traveling  Through  Mexico”  16-p^e 
supplement,  March  1,  giving  the  im¬ 
pressions  of  Mexico  gathered  by  M.  F. 
Hoyle,  publisher,  on  the  California 
Press  Association  trip  through  Mexico 
in  January. 

Great  Falls  Tribune,  Feb.  23,  auto 
section,  20  pages. 

Caldwell  (Kan.)  Daily  Messenger, 
tenth  anniversary  edition,  Feb.  28. 

Oceanside  (Cal.)  Daily  Blade-Tribune, 
annual  progress  ^ition,  magazine  sup¬ 
plement.  recently. 


plans  are  being  drawn  by  Albert  Kahn, 
Inc.,  of  Detroit. 

Work  on  the  new  project,  wnich  is  ex¬ 
pected  to  cost,  including  alterations  to 
the  present  structure,  approximately  $2,- 
750,()(K),  will  start  this  spring  as  soon  as 
the  contracts  have  been  let.  It  is  esti¬ 
mated  the  work  will  take  nine  months. 

The  foundation  for  the  addition  will 
lie  such  as  to  provide  ultimately  for  10 

H'innipeg  (Manitoba)  Evening  Trib¬ 
une,  fortieth  anniversary  edition,  84 
pages,  Feb.  26. 

Kansas  City  Call,  negro  weekly,  roto 
section  for  new  hospital  Feb.  28. 

AIDING  CHICAGO  SCOUTS 

.\  committee  of  Chicago  advertising 
men  headed  by  Homer  J.  Buckley  will 
aid  in  the  Chicago  Boy  Scout  campaign 
for  a  $1,250,000  four-year  expansion  and 
maintenance  fund.  'The  committee  has 
set  a  goal  of  $5,000  to  be  obtained  each 
year  of  the  four-year  period  and  has 
sent  a  letter  to  every  advertising  agency 
in  the  city,  requesting  contributions  not 
only  by  the  agencies  as  units,  but  also 
by  the  individual  executives.  Other 
members  of  the  committee,  in  addition 
to  Mr.  Buckley,  are  Max  Berns,  H.  K. 
Clark,  O.  C.  Harn,  W.  Frank  McOure 
and  Robert  J,  Virtue. 

LYNN  CLUB  ELECTS 

The  Lynn  (Mass.)  Press  Club  held 
its  annual  meeting  and  election  of  offi¬ 
cers  at  the  Hunt  Banquet  Hall,  recently, 
(jeorge  E.  Sprague  w’as  elected  presi¬ 
dent;  Jacob  Jinkle,  first  vice-president; 
John  A.  MacManus,  second  vice-presi¬ 
dent  ;  Charles  McGhee,  financial  secre¬ 
tary;  Edward  Yeatcm,  treasurer;  and 
recording  secretary,  James  Nolan.  Di¬ 
rectors  are:  Harold  Valpey,  Willard 
Chase,  John  Twomey,  Henry  Collins, 
Duncan  Me  Person. 


stories.  The  building  will  be  of  steel 
frame  construction.  ,\bout  2,500  tons  oi 
steel  will  be  required. 

Among  the  features  of  the  new  build¬ 
ing  will  be  a  public  service  department 
in  the  area  now  occupied  by  the  miin 
lobby  on  the  first  floor,  and  an  auditor¬ 
ium  seating  approximately  300  persons 
and  having  a  small  stage  equip^  for 
sound  motion  pictures. 

SCHOOLS 

"PRELIMINARY  arrangements  haw 
been  completed  by  the  UniversiP 
of  Arkansas  school  of  journalism  for 
the  annual  meetings  there  April  11  and  12 
by  the  Arkansas  College  and  Akansas 
High  School  Press  Associations.  The 
chief  speaker  will  be  Erwin  Funk,  edi¬ 
tor  of  the  Rogers  (Ark.)  Post  and  past 
president  of  the  National  Editorial 
Association. 

Marcellus  El.  Foster,  editor  of  the 
Houston  Press;  Dr.  John  Q.  Dealey, 
editor  of  the  Dallas  News;  Sam  R 
Harben,  Richardson,  secretary,  Texas 
Press  Association,  and  Fred  E)ye,  Asso¬ 
ciated  Press,  Dallas,  are  among  those  to 
be  on  the  program  at  the  annual  ses¬ 
sion  of  the  ^uthwestern  Journalism 
Congress  at  Texas  Christian  University, 
h'ort  Worth,  April  4  and  5. 

NEW  PUBLICATIONS 

P  W.  BARNES,  editor  and  publisher 
the  IVard  County  Journal,  at  Bar- 
stow,  Tex.,  announces  that  he  will  soon 
launch  a  new  newspaper  at  the  new  ofl 
town  of  Penwell  in  Ector  County,  to  be 
known  as  the  Penivell  (Tex.)  News. 

Downingtown  (Pa.)  News,  a  new 
weekly,  made  its  first  appearance  March 
13.  A  complete  new  plant  has  been  in¬ 
stalled.  Curtis  E.  Blin-Singer,  former 
publisher  of  the  Marcus  Hook  (Pa.) 
Press  and  a  chain  of  weeklies  in  Dela¬ 
ware  county,  Delaware,  is  the  publisher. 
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V  THEN  a  national  institution  in  the  daily  newspaper 
field,  over  a  period  of  years,  is  given  more  than  90% 
of  all  the  contracts  made  for  its  type  of  service—the 
remaining  few  percent  scattered  among  individuals 
— it  is  usually  because  of  its  outstanding  superiority 
in  results  * .  •  and  in  absolute  satisfaction  to  its  clients 

Wire  or  urite  for  terms,  open  dates,  etc. 


DEBT  TO  UTILITY  PAID 
WITH  DAILIES’  STOCK 


can  Cigar  Company — has  been  carrying  POLITICAL  REPORT! 
on  an  a^ertismg  campaign  of  its  prod-  ' 

uct,  the  Cremo  cigar,  in  which  the  public  rlOLL/  0 1  UIN  1  DINM] 
is  led  to  believe  that  most  cigars  are  - 

New  York’s  “Inner  Circle’’  Lem) 
City  and  State  Political  Leadi 
in  Annual  Affair  at  Hotel 
Astor 


FOOD  ADVERTISERS’  CLAIMS 
TO  BE  TESTED 


is  led  to  believe  that  most  cigars  are 
handmade  and  have  their  tips  finished 
off  with  the  saliva  of  the  individual 
workman.  This  campaign  features  a 
testimonial  from  Alfred  McCann,  who 
‘emphatically  states’  that  Cremo  cigars 
are  not  ‘spit-tipped.’ 

“There  is  evidence  that  the  Cremo 
cigar  peopje  are  about  to  attempt  to  do 
to  the  medical  profession  what  the  Lucky 
Strike  concern  did  a  year  or  two  ago.  A 
physician  receives  a  circular  letter  which 
details  the  horrific  menace  of  the  spit- 
ffpped  cigar.  He  also  receives  five  certi- 
'  "  “The  facts  just  given 

are  of  importance  to  the  medical  pro¬ 
fession  in  its  function  as  guardian  of 
the  public  health.  Physicians  will  readily 
admit  that  many  young  women  eat  more 
candy  than  is  good  for  them  but  they  will 
certainly  not  agree  that  the  substitution  of 
cigarettes  in  such  cases  is  in  the  interest 
of  public  health.  Physicians  may  also 
admit_  that,  theoretically,  it  is  possible 
for  disease  to  be  transmitted  by  means 
of  cigars,  but  when  one  considers  the 
millions  of  cigars  that  are  consumed  an¬ 
nually  and  that  it  is  extremely  difficult 
to  fi»^d  in  medical  literature  any  real  evi¬ 
dence  of  the  transmission  of  pathologic 
bacteria  by  means  of  cigars,  the  campaign 
of  the  Cremo  concern  stands  condemned. 

But  physicians  have  a  further  interest  in 
this  problem — at  least,  many  physicians 
do— not  as  physicians,  but  as  men  who 
enjoy  a  goc^  cigar  or  cigarette.  Adver¬ 
tising  of  this  sort  is  pernicious  from  the 
social  stand^int.  If  kept  up  persistently 
enough,  it  is  likely  to  result  in  an  at¬ 
tempt  by  the  anti-tobacco  fanatics  to 
get  on  the  statute  books  legislation  pro¬ 
hibiting  the  sale  and  manufacture  of  to-  The  Enterprise  Publishing  Company, 
bacco  products.  The  result  would  prob-  which  publishes  the  Cameron  (Tex.) 
ably  be  another  holy  war  that  will  make  Daily  Enterprise,  has  been  granted  a 
the  scientific  discussion  of  the  tobacco  charter.  Capital  is  listed  at  ^i.OOO  and 
problem  as  difficult  as  the  scientific  dis-  the  incorporators  are;  W.  H.  Triggi, 
cussion  of  the  alcohol  problem  is  today.”  Robert  H.  McLane  and  A.  N.  Weems. 


{Continued  from  page  S) 


American  Gas  Executive  Telit  Trade 
Committion  How  It  Obtained 
Shares  in  Wheeling 
Papers 


clearly  detrimental  to  the  welfare  of  the 
public. 

“Reports  on  products  considered,  hav¬ 
ing  received  approval  of  the  committee, 
may  be  publish^  in  The  Journal  of  the 
By  Ge(«ge  H.  Manning  American  Medical  Association  under  the 

Washington  Correspondent,  E^ditos  &  Publishes  section  devoted  to  the  Council  On 
Washington,  March  12. — Although  Pharmacy  and  Chemistry  with  a  special 
the  Federal  Trade  Commission  has  heading,  ‘Committee  on  Foods.’  At  the 
concluded  ^e  propaganda  phase  of  end  of  each  year,  all  reports  shall  be 
its  public  utilities  investigation,  it  di-  assembled  in  book  form,  with  the  re¬ 
gressed  long  enough  from  a  probe  of  ports  of  all  products  accepted  preceding  Cremo  cigars 
the  financial  phase  of  the  inquiry  today  the  reports  of  all  products  rejected.  -  •  ®  ' 

to  bring  to  light  a  new  power  company  This  book  shall  have  the  title  ‘Accepted 
interest  in  newspapers.  This  interest,  as  Foods.’ 

testified  to  by  Harold  M.  Sawyer,  vice-  “Following  the  acceptance  of  a  prod- 
president  of  the  American  Gas  and  Elec-  uct  by  the  Committee  on  Foods  and  so 
trie  Company,  amounts  to  a  $44,000  stock-  long  as  the  product  is  continued  in  good 
holding  in  United  Newspapers,  Inc.,  of  standing,  the  manufacturer  of  any  prod- 
Wheeling,  W.  Va.,  which.  Sawyer  said,  uct  is  authorized  to  affix  to  that  product 
is  a  holding  company  controlling  the  as  a  portion  of  the  label  and  to  use  in 
Wheeling  Intelligencer  and  the  Wheeling  advertising  the  insignia  adopted  by  the 
News,  among  other  papers  which  he  Committee  on  Foods,  as  suitable  for 
could  not  identify.  The  stock  is  held  by  identifying  an  accepted  product.” 
the  Appalachian  Electric  Power  Com-  The  attack  on  the  health  angle  m  ad- 

pany,  a  subsidiary  of  Sawyer’s  firm.  vertising  is  directed  at  Lucky  Strike 
The  stock  in  question  is  440  shares  of  cigarettes  and  Cremo  cigars, 
preferred  stock,  240  shares  of  which  “The  modern  tendency  for  advertisers 

the  power  company  owns  outright  and  of  ^11  kinds  of  merchandise  to  drag  the 
200  shares  of  which  it  is  holding  as  se-  health  angle  into  their  advertisements  is 
curity  for  the  payment  of  a  debt.  The  one  of  the  most  disturbing  features  in 
entire  issue  amounts  to  4,000  shares,  the  modem  advertising  field,  says  the 
according  to  Sawyer,  the  240  shares  Journal.  ,  ,  ,  , 

which  the  Appalachian  company  owns  “The  medal  for  the  most  horrible  ex¬ 
outright  were  turned  over  to  it  in  1928  ample  would  seem  to  go  to  the  Ameri- 
in  part  payment  of  a  power  bill  amount-  can  Tobacco  Company.  In  the  spring 
ing  to  $135,000  owed  by  the  Belle  Alkali  of  1927  the  advertising  agency  for  this 
Company,  a  manufacturer  of  chemicals,  concern  circularized  a  large  number  of 
the  remaining  shares  were  turned  over  American  physicians  in  the  interests  oi 
he  said  as  security  for  the  payment  of  Lucky  Strike  cigarettes.  Each  physician 
the  remainder  of  the  sime  debt.  When  received  a  carton  of  a  hundred  cigarettes 
asked  by  Robert  E.  Healy,  chief  coun-  and  a  questioraiaire  consisting  of  a  card 
sel  for  the  commission  to  explain  why  carrying  two  questions.  The  first  of 
the  newspaper  stock  should  be  turned  these  questions  read : 
over  to  the  power  company  in  payment  “‘1.  In  your  judgment  is  the  heat 

for  the  debt  of  another.  Sawyer  said:  treatment,  or  toasting  process,  applied  to 
“My  understanding  is  that  the  largest  tobacco  previously  aged  and  cured,  likely 
stockholder  in  the  Belle  Alkali  Com-  to  free  the  cigarette  from  irritation  to 
pany  is  also  the  largest  stockholder  of  the  throat"’  Obviously,  not  one  physician 
the  United  Newspapers  and  in  order,  you  in  ten  thousand  is,  or  could  be,  competent 
might  say,  to  fund  this  debt  a  part  of  its  to  answer  this  question.  Yet  the  ex¬ 
assets  were  certificates  of  stock  in  the  ploiters  of  Lucky  Strikes  have_  claimed 
newspaper,  and  he  gave  those  in  pay-  that  more  than  18,000  physicians  an- 
meiit  of  the  bill,  endorsing  them  over,  swered  that  question  in  the  affirmative, 
with  the  idea  of  purchasing  them  back  If  this  claim  is  not  grossly  false,  it  does 
as  soon  as  the  comnany  was  able.”  not  redound  to  the  credit  of  the  eighteen 

“Do  you  know  whether  the  Appalach-  thousand.  But  that  is  not  all.  There 
ian  corporation  has  had  anything  to  do  was,  then,  started  the  campaign,  ‘Reach 
with  the  editorial  policies  of  the  news-  For  A  Lucky  Instead  of  A  Sweet’  _  in 
papers,”  Mr.  Healy  asked.  Sawyer  re-  which  either  directly  or  by  implication 
plied  “Decidedly  not.  The  newspaper,  young  women  were  urged  to  smoke 
if  anything  is  antagonistic  to  the  Appa-  Lucky  Strikes  when  they  had  a  desire 
lachian  Electric  Power  Company.”  to  eat  candy,  or  pastry.  Trade  protests 

At  this  point.  Commissioner  Edgar  A.  brought  a  discontinuation  of  the  ‘Reach 
McCulloch  interrupted  the  proceedings  For  A  Lucky  Instead  of  A  Sweet’ 
to  say  that  he  was  in  possession  of  an  slogan,  but  the  present  advertising  prac- 
editorial  of  the  Wheeling  Intelligencer  of  tically  carries  with  it  the  same  sugges- 
March  2,  1920,  andt  he  said,  “I  would  tion.  In  it  are  pictures  of  a  young  girl 
like  to  say  that,  to  my  mind  at  least,  it  in  profile,  casting  a  shadow  in  which  a 
bears  out  fully  your  statement  of  the  double  chin  is  the  main  feature,  and 
attitude  to  the  Appalachian  company—  suggesting  the  use  of  Lucky  Strikes  as 
with  all  you  have  said  and  more.”  •  an  aid  to  moderation  in  eating. 

During  the  inquiry.  Sawyer  said  that  “Another  branch  of  the  American 
the  200  shares  of  stock  held  as  security  Tobacco  Company’s  business — the  Ameri- 


zation  ot  JNew  York  political  writers  at 
the  Hotel  Astor,  March  8.  Satirical 
sketches  pictured  Governor  Roosevelt 
Ex-Governor  Smith,  Mayor  Walker 
Senator  Robert  F.  Wagner,  Lieut.  Gor^ 
ernor  Herbert  H.  Lehman,  John  p 
Curry,  leader  of  Tammany  Hall,  aixi 
Samuel  Koenig,  chairman  of  the  Repub. 
lican  County  Committee  in  action.  These 
gentlemen  watched  “themselves  from  the 
audience. 

The  revue,  under  the  direction  oi 
James  A.  Hagerty  of  the  New  York 
Times,  was  entitled  “The  Cock-eyed 
Whirl.”  Several  clever  songs  were  writ¬ 
ten  for  the  occasion.  At  the  end  of  the 
show  the  Mayor,  himself,  spoke. 

Among  those  at  the  dinner  were  Ber- 
narr  Macfadden,  publisher  of  the  Nn 
York  Graphic  and  other  newspapers  and 
magazines ;  Roy  C.  Holliss,  gener^  man¬ 
ager,  New  York  Daily  News;  Williaa 
T.  Dewart,  chairman  of  the  board  of  the 
New  York  Sun;  Martin  H.  Weyraudi, 
general  manager  of  the  Graphic;  and 
Charles  S.  Hand,  secretary  to  Mayor 
Walker  and  former  newspaper  man. 


Be  a  Friend 
to  Your 
Pressman 


Furnish  him  plates  for  his  presses 
made  from  Burgess  Improved  Mats. 

Plates  from  Burgess  Improved  Mats 
have  that  "nickel-type"  appearance 
»  which  to  readily  takes  the  ink,  en-  i 
W  abling  your  pressman  to  secure  those  m 

f  black  solids  and  detailed  halftones  M 
so  much  desired. 

He  can  use  less  ink,  less  impression 
and  save  his  press  blankets.  Last 
but  not  least  he  saves  time  in  "make 

If  you  have  not  tried  the  Improved 
Burgess  Dry  Mats,  write  for  samples 
at  once,  giving  the  type  of  casting 
box  and  shrinkage  desired.  We  will 
W  send  you  a  liberal  supply  of  con- 
J  ditioned  mats  best  suited  for  your 

STEREOTYPE  DIVISION 

G.  F.  BURGESS  LABORATORIES,  Inc. 

Harris  Trust  Building,  Chicago 


CARNERA  A  CARTOONIST 


Now  available  in  60 
an(d  72  point  sizes. 
Specimen  showings 
of  full  size  range  sent 
upon  request. 

Lufdlow  Typograph  Co. 

2032  Clyboum  Ave.,  Chicago 


King  Feature*  Sjuilicate*  Fighter’* 
Art— Other  New*  of  Firm 

Primo  Camera,  Italian  fistic  sensation, 
is  doing  a  cartoon  feature  called  “Primo 
Camera’s  Nightmare,”  which  is  dis¬ 
tributed  by  King  Features.  Camera 
actually  does  the  drawings,  according  to 
the  announcement,  although  he  has  to 
have  some  help  on  the  balloons. 

Other  new  features  announced  by  King 
this  week  are  “Nutty  News,”  three 
oolumii  panel  by  Ed  Roberts;  “Getting 
an  Earful  with  Nick  Kenny,’  radio 
feature;  and  “Where’s  Emily?”  mystery 
serial  by  Carolyn  Wells. 
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BETTER  THAN  DAYLIGHT 


432  O  C.  E.  V.  I..  Co..  1930 


GENERAL  ^  ELECTRIC 


Join  itf  in  the  General  Electrie  Hour,  broadcatt  every  Saturday  evening  at  9  o*cloek  E.  S.  T.,  on  a  nation-wide  y.  B.  C.  r%etwork. 


One  weekly  with  over  2,200,000  circulation!  Four 
monthlies  with  a  combined  circulation  of  6,300,000! 
That  gives  you  an  idea  of  how  busy  they  are  in  the 
Crowell  Publishing  Company’s  plant  at  Springfield, 
Ohio. 


All  told,  around  15,000,000  copies  of  various  peri¬ 
odicals  issue  from  this  printing  plant  every  month. 
From  every  standpoint  that’s  a  lot  of  printing.  And 
binding.  And  shipping.  And  publications  are  definitely 
dated  merchandise  that  must  be  out  on  time. 


Pictures  above  of  the  Binding  and  Mailing  Depart¬ 
ments  show  how  the  Crowell  Publishing  Company 
has  tackled  what  is  usually  the  most  important  single 
factor  in  printing  plant  efficiency — illumination.  See 
how  the  Cooper  Hewitt  mercury-vapor  lights  show  up 
every  detail  clearly!  Notice  the  absence  of  glare  and 
(lark  shadows.  Cool,  soft  and  constant.  Cooper  Hewitt 


Cooper  Hewitt  lighting  is  composed  chiefly  of  the 
yellow-green  rays  of  the  spectrum,  the  kind.  Science 
says,  by  which  the  human  eye  sees  best.  Coming  from 
a  50-inch  light  source,  these  soft,  diffused  rays  lessen 
eye  fatigue.  That  advantage  automatically  brings  with 
it  others  such  as  faster  work,  fewer  errors,  and  more 
satisfied  employees. 


illumination  always  fulfills  its  claim 
daylight.” 


— "Better  tliaii 


Additional  facts  on  Cooper  Hewitt  mercury-vapor 
-  illumination  are  given  in  the  book- 

i  let:  "Why  Cooper  Hewitt  Light  is 

.  i  COOPER  II  Ewm 

:i  i.iciiT  Better  than  Daylight.”  The  booklet 

■|  is  Hetter  than  •  e  l 

ii  DA^uoiiT  IS  yours,  free  upon  request  and 

I  without  obligation.  General  Electric 

Vapor  Lamp  Co.,  863  Adams  St., 
j  ^  Hoboken,  N.  J. 


The  Crowell  Publishing  Company’s 
great  volume  of  printing  makes 
this  hetter  light  essential 


VAPOR  LAMP  COMPANY 

{Formerly  Cooler  Hewitt  Electrk  Co. ) 
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MOVIE  ADVERTISING  IN 
NEW  PHASE 

AdTcrtisers  Must  Ckange  to  Talkios, 
Western  Electric  Man  Tells  N.  Y. 
Ad  Club— Sees  Definite  Place 
for  Films 


Motion  picture  advertisers  must  turn 
to  sound  pictures  instead  of  silent  ones, 
and  must  not  make  their  films  too  ob¬ 
viously  propaganda,  according  to  Philip 
L.  Thomson,  director  of  publicity  for 
the  Western  Electric  Company,  speak¬ 
ing  at  a  group  meeting  at  the  Advertis¬ 
ing  Club  of  New  York  on  Wednesday, 
March  12. 

He  compared  such  advertising  with 
broadcast  advertising,  which  he  said 
would  not  take  the  place  of  the  news¬ 
paper  and  other  m^ia  but  found  its 
legitimate  use  in  building  a  friendly 
background  of  good-will. 

“All  of  last  week  a  Western  Electric 
picture  ran  in  the  Capitol  Theater  on 
Broadway,”  said  Mr.  Thomson.  “Within 
the  next  week  we  shall  have  another 
sound  picture  running  on  Broadway.  It 
is  a  two-reel  subject  entitled  ‘Business 
in  Great  Waters,’  and  shows  how  the 
new  high  speed  submarine  telegraph 
cable,  developed  by  Western  Electric  en¬ 
gineers,  has  been  recently  laid  between 
Newfoundland  and  the  Azores  for  the 
Western  Union  Company.  This  picture 
will  have  the  names  of  these  two  com¬ 
panies  mentioned  in  the  main  title,  and 
I  think  there  will  be  no  reference  to 
either  subsequently.  It  does  not  pay  to 
be  greedy.  I  know  of  one  very  good 
picture  which  was  recently  deni^  a 
showing  in  the  largest  chain  ^  in  this 
country  because  the  company  it  repre¬ 
sented  insisted  on  its  name  appearing  at 
seven  different  times  in  a  single  reel.” 

Mr.  Thomson  showed  other  pictures 
successfully  used  by  electric  automobile, 
oil,  and  other  companies.  He  said  that 
if  the  educational  or  entertainment  value 
is  kept  to  the  fore,  with  a  minimum  ref¬ 
erence  to  the  name  of  the  maker,  a  film 
may  be  circulated  widely. 

“Films  of  this  character  are  in  great 
demand  for  use  in  schools  as  supplemen¬ 
tary  to  the  regular  curriculum.”  he  said. 
“They  are  popular  in  university  exten¬ 
sion  work  and  among  fraternal  organiza¬ 
tions,  service  clubs,  and  other  non-ttie- 
atrical  organizations.  But  they  also  have 
been  popular  with  theaters,  as  the  records 
of  our  own  company  will  prove.” 


NEWSBOYS  ARRESTED  AGAIN 


Cbarged  Witb  Violating  Law  After 
Weekly’s  Editor  Is  Acquitted 

Newsies  for  Bexar  Facts.  San  An¬ 
tonio  political  weekly,  again  were  arrested 
last  week  when  they  apj^ared  on  the 
streets  wearing  placards  saying  “Save  San 
Antonio!  Beat  the  Bond  Issue!”  The 
new  arrests  followed  acquittal  of  Dono¬ 
van  Weldon,  editor  of  the  weekly,  in  his 
trial  for  a  similar  alleged  offense  when 
he  and  12  Bexar  Facts  newsies  were 
arrested  the  week  before. 

Although  Weldon,  who  demanded  and 
obtained  a  jury  trial,  was  found  not 
guilty,  the  charges  against  the  venders 
were  not  disposed  of  at  the  time  and 
were  still  pending  when,  a  week  after  the 
original  arrests,  10  newsies  were  taken 
bv  police  on  a  similar  charge,  that  of 
violating  the  city  advertising  ordinance. 

When  bond  was  made  for  only  nine 
of  the  10  it  was  stated  that  habeas  corpus 
proceedings  were  to  be  instituted  in  be¬ 
half  of  the  tenth  in  a  new  attack  on 
validity  of  the  ordinance  in  district  court. 
The  3()-year-old  ordinance  prohibits  the 
carrying  or  transporting  of  advertising 
signs  through  the  street  except  on  a 
vehicle  n«t  used  principally  for  advertis¬ 
ing  purposes. 


NUNN  AIDS  COLLEGE 

J.  Lindsey  Nunn,  Amarillo  newspaper 
publisher,  who  owns  a  string  of  daily 
and  weekly  newspapers  throughout  West 
Texas,  has  presented  to  Wayland  Col¬ 
lege  at  Plainview,  Tex.,  a  |20,0(X)  gym¬ 
nasium. 


L.  M.  HARKNESS  PROMOTED 


Named  Managing  Editor  of  Minne¬ 
apolis  Journal,  Succeeding  Swanson 

Leslie  M.  Harkness  has  been  named 
managing  editor  of  the  Minneapolis 
Journal  to  succeed  Neil  H.  Swanson, 
who  resigned  re¬ 
cently  to  become 
managing  editor 
of  the  Pittsburg 
Press. 

Mr.  Harkness 
has  been  with 
the  Journal  for 
six  years,  serv¬ 
ing  in  turn  as 
city  editor  and 
assistant  manag¬ 
ing  editor.  Be¬ 
fore  going  to 
Minneapolis  Mr. 

Lesue m.  Haekness  Harkness  ha d 
been  city  editor 
of  the  Superior  (Wis.)  Telegram  and 
news  editor  of  the  Duluth  News- 
Tribune. 

He  started  newspaper  work  in  Texas 
and  worked  on  New  Mexico  and  Air- 
zona  papers  before  going  north.  Dur¬ 
ing  the  war  he  served  for  27  months  in 
the  army  in  France  and  helped  to  start 
and  was  news  editor  of  the  Amaroc 
News,  daily  newspaper  of  the  U.S. 
army  of  occupation,  published  at  Co¬ 
blenz. 


A.P.  COMICS  TO  START 


Feature  Service  Cartoons  to  Go  to 
Evening  Papers  March  17 

Regular  distribution  of  cartoons  and 
comics  for  evening  newspapers  will  be 
started,  Monday,  March  17,  by  Associ¬ 
ated  Press  Feature  Service.  This  is  the 
service  which  A.  P.  Features  has  been 
planning  for  some  time  and  which  was 
announced  at  the  end  of  January. 

There  will  be  nine  units  in  the  daily 
schedule,  including  a  news  cartoon,  an 
adventure  strip,  a  pretty  girl  strip  and 
several  panels.  Among  the  artists  con¬ 
tributing  to  the  list  are  Julian  Ollendorf, 
Fred  Locher,  Dick  Dorgan,  brother  of 
the  late  “Tad,”  John  Terry,  Bruce  Barr, 
Don  Flowers,  Lance  Nolley,  Oscar  Hitt 
and  Aleyn  Burtis. 

J.  M.  Kendrick,  executive  assistant  to 
the  general  manager,  developed  the  serv¬ 
ice  for  A.  P. 


AWARDS  HISTORY  PRIZE 

W.  W.  Sweet,  professor  of  American 
church  history  at  the  University  of  Chi¬ 
cago,  won  first  prize  of  $1,000  in  the 
Chicago  Tribune’s  contest  for  the  best 
history  of  the  United  States  written  in 
500  words  or  less.  Second  prize  was 
won  by  W.  H.  Norton,  professor  of 
geology  at  Cornell  College.  Mount  Ver¬ 
non,  la.,  who  received  $500,  and  third 
prize  of  ^50  was  won  by  Louis  Pelzer 
of  the  history  department  of  the  Uni¬ 
versity  of  Iowa,  Iowa  City,  la.  A  total 
of  3,759  entries  were  received. 


McGRAW  LEAVES  MYERS 

Ralph  O.  McGraw,  treasurer  of  the 
Myers  Publishing  Company,  Chicago, 
publishers  of  community  newspapers, 
has  resigned  to  become  advertising  man¬ 
ager  of  Whitman  &  Barnes,  Inc.,  tool 
manufacturers,  Detroit.  Mr.  McGraw 
has  been  in  the  mechanical  products  ad¬ 
vertising  field  for  several  years. 


RENNELLS  INJURED 

Don  K.  Rennells,  assistant  city  editor 
of  the  Cleveland  News,  was  seriously 
injured  March  8,  when  an  automobile  in 
which  he  was  riding  struck  a  safety 
zone  concrete  post.  He  was  taken  to  an 
emergency  hospital  in  a  serious  condi¬ 
tion.  Two  other  occupants  of  the  car 
were  also  injured. 


REGISTER  HAS  NEW  SERIAL 

A  new  serial  by  Rob  Eden  called  “The 
Girl  with  Red  Hair,”  is  being  sold  by 
the  syndicate  department  of  the  Des 
Moines  Register.  Eden  is  the  author 
of  “Short  Skirts.” 


DISTRIBUTED  ROSE  BUSHES 

Sixth  annual  free  distribution  of  rose 
bushes  sponsored  by  the  El  Reno 
(Okla.)  American  was  held  Saturday, 
March  8,  when  100  rose  bushes  were 
given  away  free  to  city  and  county  resi¬ 
dents.  N.  A.  Nichols  and  H.  M.  Woods 
are  publishers  of  the  American. 


BIRTHDAY  COLUMN 
AROUSES  INTEREST 


Memphis  Press-Scimitar  Running  a 
Score  of  Names  of  Well-Known 
Citizens  Daily — Started  by 
Staff  Contest 


The  old  “Daily-Gazette-today-congrat- 
ulates”  and  “Evening-News-takes-off-its- 
hat-today-to”  idea  centering  around 
birthdays  has  been  revamped  by  the 
Memphis  Press-Scimitar  and  is  being 
done  on  a  much  larger  scale. 

Every  day  the  Press-Scimitar  carries 
more  than  a  score  of  names  of  Mem¬ 
phians  born  on  that  date.  And  the 
“birthday  column”  was  started  only  a 
month  ago.  In  a  year’s  time,  it  is  pre¬ 
dicted  tlut  nearly  two  score  names  will 
be  carried  daily  in  the  column,  for  read¬ 
ers  daily  call  in  with  names  and  birth- 
dates  of  prominent  residents. 

As  a  start  prizes  totalling  $20  were 
offered  the  staff  for  the  greatest  num¬ 
ber  of  birthdays  turned  in.  The  contest 
lasted  a  week,  and  the  winner,  Paul 
Fairleigh,  market  editor,  turned  in  999 
names. 

Almost  5,000  names  and  birthdays 
were  obtained  in  the  contest.  Since  the 
starting  date,  Feb.  10,  from  10  to  20 
names  daily  have  been  either  phoned  in 
by  readers  or  gathered  by  the  staff. 
The  classified  and  display  advertising  de¬ 
partments  contribute  a  list  of  business 
men  daily.  Names  checked  on  news  proofs 
are  given  to  members  of  the  staff,  so 
that  more  birthdays  may  be  obtained. 

All  names  and  dates  are  thoroughly 
checked  before  publication.  The  birth¬ 
day  editor  is  finding  remarkably  few  er¬ 
rors  in  his  permanent  lists,  which  are 
kept  in  a  large  loose  leaf  binder,  one 
page  being  devoted  to  each  day. 

Insurance  companies  and  agencies 
yielded  many  good  names  in  the  contest. 
Only  those  nersons  who  had  $10,000  or 
more  insurance  or  who  were  recognized 
as  fairly  prominent  were  accepted. 

On  the  theory  that  they  have  wider 
acquaintance  than  most  persons,  names 
of  all  ^licemen,  firemen,  city  and 
county  officials  were  included.  Churches 
readily  furnished  birthdays  of  their  of¬ 
ficers  and  pastors.  Luncheon,  service, 
civic  clubs  and  fraternal  orders  also 
turned  over  lists  of  members. 

Nothing  elaborate  is  done  in  printing 
the  birthday  column.  No  art  is  carried. 
A  standing  box  head  reading  “Tomor¬ 
row’s  Birthdays — In  Memphis,  The 
Friendly  City”  is  run  at  the  top  of  the 
column.  The  list  of  names  follows  a 
short  lead,  which  is  being  carried  at 
present.  This  lead,  when  the  column  is 
a  little  older,  may  be  dropped. 

On  Saturday,  March  8,  the  following 
lead  was  carried:  “Sunday  will  be  the 
birthday  anniversary  of  those  listed  in 
this  column.  A  friendly  visit,  telephone 
call,  or  letter  of  congratulation  will  make 
the  day  happier  for  those  you  know.” 

The  column  will  be  a  permanent  fea¬ 
ture. 


LIBEL  TRIAL  MARCH  24 

Trial  of  the  $600,000  libel  suit  against 
Liberty  Magasine,  New  York,  for  an 
article  published  on  the  life  of  the  late 
General  Sam  Houston,  has  been  post¬ 
poned  by  Judge  James  C.  Wilson  of 
the  United  States  district  court  for 
West  Texas  until  March  24  at  Fort 
Worth. 


OPENS  INVESTMENT  COURSE 

R.  W.  McNeel,  formerly  financial 
editor  and  business  editor  of  the  Boston 
Herald  for  10  years,  opened  a  course  in 
the  fundamentals  of  successful  stock 
market  investment  at  his  recently  estab¬ 
lished  McNeel  Institute  of  Investment 
Education,  Inc.,  last  week. 


AGENCY  PRESIDENT  SEB 
GOOD  BUSINESS  YEAR 

M.  L.  Pernice,  Jr.,  of  Procter  A  Colli* 
Seyo  Not  One  of  Hit  Firm'i 
Client*  Had  Reduced 
Budget 


Advertising  programs  scheduled  fof 
1930  indicate  that  most  business  met 
believe  that  the  year  will  be  busy  ami 
profitable. 

This  is  the  conclusion  of  M.  L.  Ptf. 
nice,  Jr.,  president  of  the  Procter  I 
Collier  Company,  advertising  agency  of 
Cincinnati,  after  studying  the  1930  ad¬ 
vertising  schedules  of  the  cotnpanie 
served  by  his  agency. 

“The  large  agency,”  Mr.  Pernice  said, 
“is  an  accurate  barometer  of  businej 
conditions  for  the  following  reasons: 

“First  of  all,  unlike  the  manufacturtr 
or  merchant,  we  do  not  have  to  base  onr 
forecasts  on  one  business.  We  are  b 
contact  with  so  many  industries  that  *t 
are  able  to  arrive  at  a  concensus.  Om 
clients  are  located  in  various  parts  of 
the  country  and  give,  in  effect,  a  cross 
section  of  the  market  as  a  whole. 

“Second,  the  experienced  advertiser, 
contrary  to  genei-al  belief,  does  not 
usually  increase  his  advertising  invest- 
ment  when  he  is  facing  a  depressed 
market. 

“We  therefore  consider  it  significant 
that  none  of  the  advertisers  served  by  ns 
has  reduced  his  appropiration  for  1930. 
The  general  tendency  seems  to  be  to 
invest  as  much  or  somewhat  more  money 
than  before  with  the  expectation  that 
business  will  be  as  good  as  or  even  better 
than  in  the  previous  year. 

“Another  significant  thing  is  the  num¬ 
ber  of  concerns  starting  to  advertise  this 
year.  The  several  new  accounts  we  have 
obtained  during  recent  weeks  indicate 
that  progressive  companies  consider  1930 
as  good  a  year  as  any  to  increase  busi¬ 
ness  and  build  good-will. 

“We  do  find,  however,  that  executives 
are  more  receptive  to  our  emphasis  on 
adequate  sales  activity  and  thorough  r^ 
tail  distribution  than  when  unusual  stoch 
market  profits  took  the  place  of  hard 
work  and  merited  gains.  No  longer  will 
a  sales  manager  assure  us  that  his  prod¬ 
uct  is  accessible  everywhere  and  that  he 
can  cash  in  on  widespread  advertising 
unless  he  has  the  definite  reports  of  sales 
before  him. 

“We  welcome  this  state  of  mind,  and 
all  legitimate  publishers  welcome  it.  It 
means  that  advertising  will  ^  bought 
where  it  will  parallel  the  distribution  of 
the  product  and  therefore  be  more  effec¬ 
tive  per  dollar  of  cost  than  before.  It 
means  that  each  advertiser  will  use  the 
particular  kind  or  kinds  of  advertising 
that  will  do  him  the  most  good.  Com¬ 
panies  that  advertise  nationally,  whether 
through  magazines,  or  radio,  or  news¬ 
papers,  will  be  sure  that  they  have  na¬ 
tional  distribution,  or  the  sales  force  to 
get  it  quickly.  Companies  that  are 
limited  in  their  efforts  to  certain  sections 
will  naturally  turn  to  newspapers  and 
other  localized  media.” 


CANADIAN  WEEKUES  MEET 


Annual  Conwention  in  Montreal  ElKtt 
George  Legge  President 

At  the  annual  convention  of  the  CaM- 
dian  Weekly  Newspapers  Association 
held  last  week  in  Montreal,  the  follow¬ 
ing  new  officers  were  elected:  Georgt 
Legge,  Quanby  (Que.)  Leader  Mw. 
president:  A.  March,  Amherstb*^ 

(Ont.)  Echo,  vice-president,  and  C.  '■ 
Charters,  Brampton  (Ont.)  Conservator, 
secretary-treasurer.  New  directors  are: 
Adam  Seller,  Huntingdon  (Que.)  Glea¬ 
ner;  J.  T.  Leisman,  Haileybury  (Ont) 
Haileyburean;  T.  P.  Lancaster,  Hot*- 
lock  {Ont.)  Standard;  C.  W.  Walls. 
Barrie  (Ont.)  Examiner,  and  C.  E.  D 
Branche. 

Hugh  Savage,  retiring  president  of  tM 
association  and  publisher  of  the  Dunc» 
(B.C.)  Cowichan  Leader,  was  the  prin¬ 
cipal  speaker  at  the  meeting. 
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Successful  business  men  don't  stock  merchandise  on  chance. 
They  don’t  price  it  without  consideration  of  cost.  They 
don't  rely  on  chance  patronage.  Nor  should  they  select 
their  trucks  by  hit-or-miss  methods. 

Business  men  who  own  Dodge  Trucks  —  there  are  thou¬ 
sands  of  them  —  have  taken  the  chance  out  of  truck 
selection.  They  have  proved  that  these  workers  possess 
the  very  qualities  valued  by  seasoned  business  men  .  .  .  . 
power  for  hill  or  hole  —  speed  for  time-saving  hauling  — 
dependability  to  serve  unflinchingly  —  economy  as  consist¬ 
ent  as  it  is  thorough  —  good  looks  you  will  be  proud 
of  —  comfort  and  ease  of  control  that  make  for  con¬ 
tented  drivers. 


Let  your  Dodge  Brothers  dealer  show  you  the  size  and 
type  of  Dodge  Truck  that  best  fits  your  needs.  Buy  it 


complete  with  body  ready  for  service  —  at  a  price  as 
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A.  B.  WILLIAMS,  EDITOR 
AND  AUTHOR,  DIES 


Former  Editor  of  Dailies  in  Richmond, 
Roanoke  and  Greenrilie  Suc¬ 
cumbs  to  Heart  Disease  at 
Ace  of  74 


Alfred  Brockenbrough  Williams,  74, 
author  and  former  editor  of  the  Rich¬ 
mond  News-Leader  and  the  Roanoke 
Times,  died  suddenly  at  his  home  in 
Washington,  D.  C,  March  11,  of  heart 
disease.  He  had  recently  completed  his 
latest  book,  “The  Prostrate  State.” 

Born  in  Hanover  County,  Va.,  on 
Jan.  10,  1856,  Mr.  Williams  had  a 
varied  career  as  a  newspaper  man,  edi¬ 
tor  and  author.  He  began  newspaper 
w'ork  in  1876,  when  he  accompanied 
General  Wade  Hampton  in  his  famous 
campaign  through  South  Carolina.  Two 
years  later  he  went  to  Liberia  on  a  sail¬ 
ing  ship  full  of  negro  emigrants  as  cor¬ 
respondent  for  the  Charleston  (S.C.) 
News  and  Courier.  During  this  trip  he 
exposed  the  horrors  of  mismanagement 
and  inefficiency.  His  graphic  account  is 
believed  to  have  resulted  in  the  aban¬ 
donment  of  the  colonizing  enterprise. 

While  working  for  the  same  paper 
he  disguised  himself  as  a  tramp  and 
wrote  up  convict  camp  iniquities  in  a 
series  which  was  credited  with  aiding 
materially  in  the  ending  of  the  leasing 
system  in  South  Carolina. 

.Mr.  Williams  was  editor  of  the 
Greemnlle  (S.C.)  News  from  1890  to 
18%  and  worked  for  the  New  York  Ad¬ 
vertiser  and  the  New  York  Times  from 
18%  to  1900.  The  next  year  he  be¬ 
came  editor  of  the  Richmond  News  and 
in  1903  was  editor-in-chief  of  the  Rich¬ 
mond  News  Leader. 

Later  he  went  to  Roanoke  and  bought 
an  interest  in  the  Times  Publishing 
Company  there  and  served  as  the  editor- 
in-chief  from  1910  to  1915.  He  also 
was  chief  editorial  writer  on  the  Roan- 
oek  World  News. 

More  recently  he  has  been  editor  of 
the  Southern  Churchman. 

Mr.  Williams’s  first  wife,  Mrs.  Mamie 
Young  Brice  Williams,  died  in  1899.  In 
1925  he  married  Mrs.  Josephine  Tighe, 
a  newspaper  writer. 

Besides  her,  he  is  survived  by  two 
children,  Mrs.  P.  G.  Brown  and  Alfred 
Brockenbrough  Williams,  Jr. 


©bttuarfl 

JOHN  W.  SMALL.  67,  editor  of  the 
Waynetown  (Ind.)  Dispatch,  weekly, 
died  last  week  at  a  Crawfordsville  hos¬ 
pital  after  a  long  illness.  He  had  been 
editor  of  the  Dispatch  for  37  years  and 
had  been  identified  with  the  printing  in¬ 
dustry  in  Indiana  since  his  youth. 

Harry  Bell,  .57,  editor  of  the  White¬ 
hall  (Ill.)  Register-Republican,  died 
March  10  at  Whitehall.  He  was  a 
former  president  of  the  Illinois  Press 
Association. 


8.  For  the  last  six  years  Mr.  Webb  had 
been  on  the  staff  of  the  Galveston  pa¬ 
pers,  having  been  at  various  times  edi¬ 
torial  writer  for  the  Galveston  Tribune 
and  more  recently  copy  reader  on  the 
Galveston  News.  He  also  had  served  as 
editorial  writer  on  the  Beaumont  (Tex.) 
Enterprise  and  had  conducted  a  column 
for  the  Waco  (Tex.)  Times-Herald. 

Paul  L.  Samuelson,  30,  who  directed 
the  University  of  North  Dakota’s  cam¬ 
paign  for  a  1^,000  war  memorial 
staudium  and  whose  picture  was  hung 
in  the  university’s  Hall  of  Fame  Feb. 
22,  died  March  5  in  the  Fort  Snelling 
Veterans  Bureau  hospial,  Minneapolis. 
Owner  of  a  newspaper  at  Bowman, 
N.  D.,  while  still  in  his  teens,  Mr.  Sam¬ 
uelson  was  one  of  the  first  _  editors  to 
launch  a  political  fight  against  A._  C. 
Townley,  organizer  of  the  Non-partisan 
League. 

W,  A.  Salter,  45,  publisher  of  the 
Kerrville  (Tex.)  Mountain  Sun,  died 
at  his  home  in  Kerrville  last  week. 

Mrs.  Kathleen  M.  Russell,  wife  of 
Harold  E.  Russell,  who  draws  _  “Danny 
Dumm,”  Cincinnati  Enquirer  daily  sport 
strip,  died  recently. 

Mr.  Joseph  A.  Roberts,  of  Cleveland, 
father  of  Harris  W.  Roberts,  former 
advertising  manager  of  the  Cleveland 
Plain  Dealer,  but  now  with  the  Wash¬ 
ing  Herald  and  Times,  died  in  the 
former  city  March  4. 

T.  E.  Simpson,  54,  well  known  in 
Texas  newspaper  circles,  died  at  his 
home  in  Dallas  recently,  Mr.  Simpson 
had  been  connected  with  various  Texas 
newspapers  during  his  career  as  a 
printer  and  at  the  time  of  his  death  was 
owner  of  the  T.  E.  Simpson  Printing 
Company  of  Dallas. 

James  A.  Livingstone,  71,  dean  of 
Lincoln  county  newspaper  men,  died  in 
Grimsby,  Ont.,  March  9,  following  a 
brief  illness.  For  more  than  40  years 
he  was  owner  and  publisher  of  the 
Grimsby  Independent. 

William  B.  Thompson,  75,  engaged 
in  the  printing  trade  for  the  last  50 
years  in  Pittsburgh,  and  for  many  years 
associated  with  local  newspapers,  died 
Monday. 

Mrs.  J.  W.  Swinburne,  widow  of  the 
pioneer  publisher  of  the  Delhi  (la.) 
Monitor,  his  assistant  in  publishing  that 
paper  and  for  many  years  correspondent 
for  central  Iowa  newspapers,  died  sud¬ 
denly  March  3  at  the  home  of  her  son, 
H.  W.  Swinburne. 

Marvin  Y.  Coopiti,  51,  Associated 
Press  operator  assigned  to  the  Mobile 
Register  and  Nczi's  Item  for  the  past  29 
years,  died  at  his  home  March  5.  He 
joined  the  .A.P.  in  18%  as  an  operator 
in  Anniston.  Ala.,  and  later  served  in 
Louisville  and  Lexington,  Ky.,  Nash¬ 
ville,  and  Atlanta. 

Carroll  Pfau,  22,  a  clerk  in  the  cir¬ 
culation  department  of  the  Toledo 
Blade,  died  in  Mercy  hospital,  Toledo, 
March  7  after  a  few  days’  illness.  He 
is  survived  by  his  parents,  two  brothers 
and  three  sisters. 


Joe  Webb,  Texas  newspaper  man, 
died  at  his  home  in  Galveston  on  March 


Mrs.  Mary  M.  Reed,  78,  widow  of 
Charles  Reed,  former  member  of  the 


The  Publishers  Puilding  Problem 


2  his  and  many  other 
successful  newspaper 
plants  have  been  eco~ 
nomically  plarmed  by 
our  organization,  ex¬ 
perienced  in  plant  en¬ 
gineering  and  skilled  in 
architecture  and  the 
sdence  of  bmlding. 

HOWELL  &  THOMAS 

Architects 

Cleveland,  Ohio 


Toledo  Blade  editorial  staff,  died  in  a 
Toledo  hospital  last  week. 

Col.  Lambert  T.  Johnson,  itinerant 
journalist  who  boasted  of  having  learned 
to  set  type  with  Warren  G.  Harding, 
former  President,  in  the  composing  room 
of  the  Marion  ((3.)  Star,  died  March  11, 
at  Fairfield  County  Infirmary  near  Lan¬ 
caster,  O.  Johnson  later  was  copy  reader 
when  President  Harding  was  editor  of 
the  Star.  Lancaster  newspaper  men 
arranged  the  burial  saving  Johnson’s  body 
from  going  to  the  potter’s  field. 

W.  S.  Robison,  publisher  of  the 
Kosse  (Tex.)  Cyclone,  died  recently.  He 
had  been  associated  with  the  newspaper 
for  47  years. 

Marion  Bronner,  22,  daughter  of 
Milton  Bronner,  European  manager  of 
NEA  Service,  died  in  London,  March  9, 
of  pneumonia.  Miss  Bronner  had  lived 
in  London  nine  years  and  was  complet¬ 
ing  her  education  in  European  schools. 

George  G.  Myrover,  79,  editor  of  the 
Fayetteville  (N.  C.)  Observer,  died 
March  9  following  a  stroke  of  paralysis. 
He  entered  the  newspaper  business  at 
the  age  of  14. 


WRIGHT  ESTATE  $1,000,000 

Charles  M.  P.  Wright,  vice-president 
and  a  director  of  the  Thomas  Cusack 
Company  before  its  absorption  into  the 
General  Outdoor  Advertising  Company, 
left  an  estate  valued  at  $1,()(X),000  the 
bulk  of  which  was  bequeathed  to  Chi¬ 
cago  charities.  Among  the  beneficiaries 
was  the  Chicago  Daily  News  Fresh  Air 
Fund  Sanitarium,  which  was  left  $1,000. 
The  largest  single  bequest,  amounting  to 
$60,(X)0,  was  to  Vina  H.  Hagerty,  widow 
of  Chris  Hagerty,  one-time  manager  of 
the  Chicago  bureau  of  the  Associated 
Press.  _ 

KELSEY  ESTATE  $133,384 

The  estate  of  the  late  Edward  R.  Kel¬ 
sey,  Toledo  News-Bee  columnist  and 
widely  known  writer  and  lecturer  who 
died  several  weeks  ago,  has  a  gross  valu¬ 
ation  of  $133,384.79,  according  to  an  ap¬ 
praisal  filed  in  probate  court  last  week. 


HARRISON  ESTATE  $1,000,000 


Danville  Publisher  Left  $300,000  !• 

De  Pauw — $200,000  to  Hospitals 

John  H.  Harrison,  late  publisher  of 
the  Danville  (Ill.)  Commercial-Naes 
left  an  estate  valued  at  approximately 
$1,000,000,  it  was  revealed  when  his  iviij  ’ 
was  filed  for  probate  Tuesday.  The 
document  included  bequests  of  $300,000 
to  De  Pauw  University  of  Greencastk 
Ind.,  his  alma  mater;  ^00,000  to  Lakt 
View  hospital  of  Danville,  and  $10,000 
to  the  Vermillion  County  Children's 
home.  [ 

The  widow,  Lucile  Brian  Harrison,  i 
will  receive  certain  Danville  real  estate  i 
and  an  income  from  property  during  hs 
lifetime,  after  which  the  property  will  go 
to  De  Pauw  University. 

Provision  is  made  in  the  will  for  the 
sale  of  Mr.  Harrison’s  interest  in  the 
Commercial-News  by  the  executors,  \V, 
C.  Parrett  of  Danville,  manager  and 
part  owner  of  the  paper,  and  George  T. 
Buckingham  and  Roy  O.  West  of  Chi¬ 
cago.  It  is  provided  that  Mr.  Parret! 
may  be  a  purchaser,  notwithstanding  his 
appointment  as  executor. 


SUYDAM  DEFENDS  CONGRESS 

Henry  Suydam,  Washington  corr^ 
spondent  of  the  Brooklyn  Eagle,  broad¬ 
cast  last  week  for  the  Columbia  radio 
chain  over  a  nation-wide  hook-up  on 
“Congress.”  The  speaker  said  the  Con¬ 
gress  was  less  unwieldy  than  many 
foreign  parliaments;  that  it  representtd 
a  pretty  fair  cross  section  of  the  Ameri¬ 
can  people;  that  it  was  as  good  as  those 
who  selected  its  personnel  deserved;  that 
on  the  whole  it  functioned  fairly  well, 
and  in  intelligence  and  industry  probably 
was  ahead  of  the  average  listener  in 


AUTOMOBILE  CONTEST  ENDS 

Concluding  a  subscription  contest,  the  ; 
Eaycttcz'ille  (Ark.)  Democrat,  H.  H  i 
Taylor,  publisher,  recently  awarded  three  j 
automobiles  and  other  prizes  to  contes-  i 
tants. 


STRAIGHT-UNIT 
a  MULTI-UNIT 


PRESSES 


60/000  32  page  papers  per  hour 
can  be  run  on  the  Extra  High  Speed 
Octuple  Scott  Press. 

"These  are  the  Fastest  presses  in  the 
veorld,  bar  none.  By  this  is  meant  that 
they  will  print  more  newspapers  per 
hour,  per  day,  per  week  and  per  year 
than  any  other  newspaper  presses  ever 
made." 


Editor  &  Publisher  Adv. — Jan.  25, 1930 


Reliance  Tachometers  verify  this  speed  of  60/CXD0  papers 
per  hour.  Walter  Scott  &  Company  have  recommended 
and  adopted  them  as  standard  equipment  on  all  new 
presses.  No  further  need  to  guess  running  speed  with 
a  Reliance  outfit  always  on  the  job. 


Barbour  Stockwell  Company/  Cambridge/  Mass.,  U.  S.  A. 


r 
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ALONE! 

Some  trade  or  business  fields  require  from  3  to  12  different  journals 
to  promote  their  progress,  work  out  their  worries,  and  nose  out 
their  news. 

But  the  enormous  field  of  newspaper  advertising  requires  Editor 
Publisher  alone  because  it  segregates  and  appeals  only  to 
those  who  plan,  produce  and  pay  for  newspaper  advertising, 
and  that  is  all  it  does  do. 

Covering  this  one  field  keeps  a  nationwide  staff  of  paid  reporters 
alert  and  active  day  after  day — to  the  end  that  at  the  close  of 
every  week — all  that  is  new,  staple  and  satisfactory  in  the  field  of 
newspaper  advertising  may  be  compacted  weekly  into  Editor 
Publisher  for  the  benefit  of  newspaper  advertisers,  adver¬ 
tising  agencies  and  newspaper  makers. 

There  can  be  little  wonder,  therefore,  that  your  Editor  Pub¬ 
lisher  speaks  with  the  voice  of  authority  and  the  command  of 
progress. 

That  there  is  no  better  mouthpiece  for  a  newspaper  publisher's 
promotion  than  Editor  Publisher  is  attested  by  the  hun¬ 
dreds  of  publishers  who  use  it  year  after  year,  month  after 
month  and  week  after  week  to  sell  their  markets  and  their 
mediums  to  America's  greatest  manufacturers  and  marketers.* 

When  there  is  more  to  tell  about  newspaper  advertising  it  will 
be  told  promptly,  thoroughly  and  alone  by — Editor  ^  Pub¬ 
lisher, 

*93.95%  of  all  the  known  national  newspaper  appropriations  during 
1928  was  invested  by  those  who  subscribe  to  Editor  Publisher. 

EDITOR  &  PUBLISHER 

THE  FOURTH  ESTATE 

1700  Times  Building,  Times  Square,  New  York  City 
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N.  Y.  AGENCY  BUYS 
MINNEAPOUS  RRM 


Batten,  Barton,  Durstine  &  Osborn 
Acquires  Harrison-Gutbrie  — 
Gutbrie  a  Vice-Presi¬ 
dent  of  N.  Y.  Firm 


Batten,  Barton,  Durstine  &  Osborn, 
Inc.,  of  New  York,  acquired  the  Harri- 
son-Guthrie  Agency  of  Minneapolis, 
Minn.,  by  pur¬ 
chase  March  6 
of  the  entire  cap¬ 
ital  stock  of  the 
latter  concern. 

There  will  be 
no  change  in  the 
personnel  or  con- 
duct  of  the 
Harr  i  sai-Guthrie 
Agency,  although 
its  offices  in  the 
First  National 
Soo  Line  Build¬ 
ing  will  here¬ 
after  be  known  MuRSAV  K.  Gothsie 
as  the  Minne- 

aiMlis  office  of  Batten,  Barton,  Dur¬ 
stine  &  Osborn,  Inc.,  with  the  benefit 
of  the  additional  facilities  of  the  New 
York,  Chicago,  Buffalo,  Boston  and 
Pittsburgh  offices  of  the  concern. 

The  Harrison-Guthrie  Agency  was 
organized  some  years  ago  by  M.  E. 
Harri^n,  president,  and  Murray  K. 
Guthrie,  vice-president  and  treasurer. 
The  other  members  of  the  firm  were 
Curtis  G.  Noble,  Russell  D.  McCord  and 
Ralph  B.  Campbell,  all  of  whom  will 
remain  as  eexcutives  in  Minneapolis. 
The  office  there  will  be  under  the  di¬ 
rection  of  Mr.  Guthrie  who  has  been 
elected  vice-president  of  Batten,  Barton, 
Durstine  &  Osborn,  Inc. 


CANNED  FOODS  DRIVE 


Radio  Will  Introduce  Campaign 

April  1 — May  Use  Other  Media 

A  nation-wide  advertising  program  in 
behalf  of  the  canned-food  industry  is  to 
begin  April  1  with  radio  programs  broad¬ 
cast  four  mornings  a  week  from  49  sta¬ 
tions,  under  the  direction  of  MacManus, 
Inc.,  advertising  agency,  of  Detroit. 

Later  it  is  expected  that  the  campaign 
win  be  expanded  to  all  established  adver¬ 
tising  media,  according  to  Theodore  F. 
MacManus,  head  of  the  agency. 

“With  the  help  of  this  canned  food 
broadcasting  program,  the  entire  can¬ 
ning  industry,  together  with  whdesalers, 
brokers,  and  retailers,  will  be  linked  in 
a  co-o|xrative  advertising  program 
which  will  exploit  the  varieties,  values, 
advantages,  and  uses  of  canned  foods  as 
they  have  never  been  exploited  before," 
says  an  agency  statement. 


PENNZOIL  ADDING  NEWSPAPERS 


California  Oil  Company  Expanding 
Advartiting  Campaign 

The  Pennzoil  Company,  of  California, 
marketers  of  Pennzoil  motor  oils  and 
greases,  have  just  announced  an  exten¬ 
sive  increase  in  advertising  plans  for 
the  year  1930.  In  addition  to  the  maga¬ 
zine  advertising  on  Pennzoil  placed  from 
Oil  City,  Pa.,  the  refinery  headquarters, 
the  Western  office  of  this  company  is 
planning  an  extensive  increase  in  news¬ 
paper  advertising  with  the  addition  of 
billboards  and  trade  papers  to  their  1930 
advertising  plans. 

Pennzoil  advertising  is  handled  by  the 
San  Francisco  office  of  the  Hamman- 
lesan  Company,  advertising  agency. 


HENLE  CITY  EDITOR 

Maurice  Henle,  general  assignment 
man  of  the  Cincinnati  Post  and  special 
feature  writer,  has  been  appointed  city 
editor  succeeding  Elmer  Dressman. 
Dressman  will  do  special  assignments. 


To  Advertise  Calendars 

The  Columbia  Art  Works,  Inc.,  of 
Milwaukee,  manufacturer  of  desk  and 
wall  calendars,  has  api^inted  Freeze- 
Vogel-Crawford.  Inc.,  Milwaukee,  to  di¬ 
rect  its  advertising  account. 


TUTHILL  APPOINTED 

Tuthill  Advertising  Agency,  New 
York,  has  been  retained  by  the  Eastwood 
Wire  Corporation,  Belleville,  N.  J.,  mak¬ 
ers  of  “Fourdrinier,”  cylinder  and  washer 
wires,  to  direct  its  advertising.  Business 
papers  and  direct  mail  will  be  used. 


SEARS,  ROEBUCK  USING 
DAILIES  TO  SELL  HOMES 

Copy  Appearing  in  100  Newspapers 
Promoting  Home  Construction 
Division  —  May  Increase 
Appropriation 


Approximately  100  daily  newspapers 
in  about  48  different  cities  were  selected 
by  the  Home  Construction  Division  of 
Sears,  Roebuck  &  Co.,  created  the  first 
of  the  year,  to  advertise  the  company’s 
new  model  homes  sold  on  the  payment 
plan.  Newspapers  are  the  only  medium 
i)eing  used.  The  campaign,  which 
started  in  January  and  will  run  indefi¬ 
nitely,  depending  on  the  success  of  the 
advertising,  covers  the  territory  east  of 
the  Mississippi  and  north  of  the  Ohio  to 
the  Atlantic.  Most  of  the  copy  con¬ 
sists  of  third  or  quarter  pages.  The 
advertising  is  placed  direct. 

Teh  Home  Construction  Division  is 
also  planning  to  operate  “model  homes” 
campaigns  in  at  least  20  cities,  and  will 
use  extra  space  in  special  papers  in  con¬ 
nection  with  the  campaign.  A  blanket 
appropriation  of  from  $100,000  to  $150,- 
000  for  the  model  homes  advertising 
may  be  materially  increased  if  the  re¬ 
sults  warrant  additional  space.  Indica¬ 
tions  are  that  the  campaign  will  be 
highly  successful,  since  Sears  showed 
an  increase  in  small  homes  sales  during 
January  and  February,  both  very  poor 
months  for  small  home  building.  Most 
concerns  reported  decreases  for  that 
period.  Last  year  Sears  did  little  news¬ 
paper  advertising  for  house  construc¬ 
tion,  but  made  a  good  record,  which  the 
current  campaign  is  expected  to  improve 
materially.  All  of  the  newspaper  ad¬ 
vertising  is  couponed  and  promotes 
hou.ses  selling  for  from  $3,000  to 
$30,000. 

The  Home  Construction  Division  was 
formed  actually  to  do  the  building  of 
the  homes,  most  of  which  will  be 
erected  by  Sears  this  year.  The  work 
was  formerly  conducted  under  the  old 
Building  Materials  division,  which  re¬ 
corded  sales  last  year  of  $32,000,000 
worth  of  building  materials  through  re¬ 
tail  stores  and  catalogue  orders,  as  well 
as  2.483  houses.  This  year  the  com¬ 
pany  is  financing  anything  in  the  way 
of  a  home  that  a  customer  wants  to 
liave  financed,  and  therefore,  because  it 
is  particularly  interested  in  seeing  that 
the  construction  is  all  it  should  be,  the 
Home  Construction  Division  will  do 
practically  all  of  the  erection  itself. 

Harvey  C.  Harris  of  Harris  Brothers, 
wholesale  and  retail  building  supply 
company,  is  at  the  head  of  the  new 
Sears  division. 


Hirtchbxum  Named  Vice-President 

.August  Hirschbaum,  associated  with 
Albert  Frank  &  Co.  for  the  past  eleven 
years  and  manager  of  the  Boston  of¬ 
fice  for  the  last  two  years,  has  been 
elected  a  vice-president.  Retiring  direc¬ 
tors,  Frank  J.  Reynolds,  Lloyd  B.  Myers 
and  Louis  H.  Strouse,  were  re-elected. 
Mr.  Hirschbaum  was  originally  a  mem- 
l)er  of  the  art  department  in  the  New 
York  office.  In  1924  he  became  produc¬ 
tion  manager  of  the  Boston  office  and  in 
1928  was  appointed  manager  of  that 
office. 


Van  Allen  Appointed 

The  Niana  Pure  Food  Company  of 
Waukesha,  Wis.,  packers  of  food  prod¬ 
ucts,  have  selected  the  Van  .\llen  Com¬ 
pany  to  handle  the  advertising  account 
on  their  “Polly  .\nn"  chocolate  malted 
milk.  Newspaper  schedules  have  all 
ready  l)een  released. 


Get*  Heating  Company  Account 

Buerkel  &  Co.,  heating  engineers,  Bos¬ 
ton,  have  appointed  Nelson,  Duncan  & 
Harlow,  Boston,  to  handle  their  account. 


AGENCY  OCCUPIES  OWN  BUILDING 


TTNUSUAL  decorations  mark  the  new 
^  building  of  Addison  Vars,  Inc., 
advertising  agency,  in  Delaware  avenue, 
Buffalo,  N.  Y.,  which  was  formally 
opened  recently.  Mr.  Vars’  private  office 
is  finished  with  knotted  pine  panel  walls, 
rough-hewn  timber  ceiling,  stone  fire¬ 
place,  early  American  furniture,  and 
hooked  rugs. 

The  reception  room  depicts  the  prog¬ 


ress  of  printing,  through  a  series  of 
mural  paintings  by  Alexander  0.  Levy, 
art  director.  A  sound-proof  room  is 
provided  for  radio  reception,  and  also 
contains  a  typical  store  window  for 
study  of  window  displays.  The  Buf¬ 
falo  office  is  in  charge  of  Frederick  W. 
Kendall,  Jr.,  first  vice-president.  The 
agency  also  has  offices  in  New  York 
City  and  in  Rochester. 


To  Advertise  Water  Heater 

Newspaper  and  direct  mail  space  co¬ 
operatively  paid  for  by  dealer  and  manu¬ 
facturer  will  be  used  to  advertise  Hot 
Shot  electric  water  heaters,  manufac¬ 
tured  by  the  Hot  Shot  Corporation,  520 
North  Michigan  avenue.  Advertising 
will  take  on  national  proportions  as  soon 
as  distribution  is  obtained.  The  account 
is  handled  by  the  Edward  William  Rose 
agency,  Chicago.  Dealer  and  jobber  ter¬ 
ritories  are  now  being  assigned  for  dis¬ 
tribution  of  the  product. 


King  Made  Vice-President 

Herbert  F.  King  has  been  appointed 
vice-president  of  the  Edmund  S.  Whit¬ 
ten  agency,  Boston.  This  company  an¬ 
nounces  the  new  account  of  the  U.  S. 
Bobbin  &  Shuttle  Company  of  Manches 
ter,  N.  H. 


Le  Quatte  Talks  At  Rochester 

H.  B.  Le  Quatte,  president  of 
Churchill-Hall,  Inc.,  will  address  the 
Rochester  Advertising  Club  March  17, 
at  their  regular  weekly  meeting. 


Miller  Slugotype  Saw 


Automatic  Saw  Attachment  for  the 


Miller  Printing  Machinery  Company 
PITTSBURGH,  U.  S.  A. 

Manufacturers  of  the  Well-Known  Miller  Saw  Trimmer 


LINOTYPE  -  INTERTYPE  -  LINOGRAPH 


Independent,  self  -  con¬ 
tained  unit. 

Cuts  each  line  imme¬ 
diately  “after”  ejec¬ 
tion. 

Cuts  any  thickness  of 
slug  up  to  36  pt., 
inclusive. 

Absolutely  no  interfer¬ 
ence  with  machine 
elevator. 

No  holes  to  drill — not 
even  an  extra  screw 
required. 

Gauge  readily  set  to 
any  measure  —  in¬ 
stantly  adjusted  — 
eliminates  liner 
changes. 

Cuts  absolutely  accu¬ 
rate  to  gauge,  square, 
without  burr  or 
blemish. 

Stacks  all  lengths  ac¬ 
curately  and  evenly, 
including  the  very 
short  ones. 

Thr  Miller  Nliixot.vpe  Saw  lias  been  iM-rrpteil  as  standard  equipment  l>.v 
leadlnx  metropolitan  newspapers  where  Insinuations  of  as  man.v  as  twenty- 
four  mu4'hlnes  has  been  maile.  Names  of  prominent  users,  toxetber  wiib 
Illustrated  deserlptive  literature  niiilleil  on  request. 
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THIS  “HOOK-UP” 

MOST  EFFECTIVE  IN 

SOUTH 

A  COMBINATION  such  as  illustrated  here, 
will  sell  RADIOS  and  accessories  in 
record  volume  for  1930 — because  each  sec¬ 
tion  of  the  “hook-up”  complements  the 
other. 

The  Seven  Southeastern  States  shown  in 
the  drawing  have  proven  a  most  fertile  ter¬ 
ritory  for  radio  mass  sales,  ever  since  radios 
were  first  introduced.  Southern  1929  sales 
totals  ran  into  millions  of  dollars. 

A  consensus  of  trade,  industrial,  business, 
and  general  crop  reports  for  this  locality 
which  comprises  parts  of  the  Fifth  and  Sixth 
Federal  Reserve  District,  shows  the  South  steadily  participating  in  the  improved  economic 
conditions  which  have  set  in  since  the  first  of  the  year. 

Employment  statistics  show  that  labor  needs  are  on  the  upgrade.  In  Southern  manufactur¬ 
ing  establishments,  early  January  figures  indicate  13.7%  increase  in  employment  for  South 
Atlantic  States  and  9.2%  increase  for  East  South  Central  States,  over  December  30th 
figures,  according  to  National  Business  Survey. 

In  addition,  governors  of  four  of  the  above  states  announce  a  total  of  $129,483,366  to  be 
spent  in  public  construction  projects — with  three  states  in  this  group  still  to  be  heard  from. 
Besides  these  expenditures,  various  railroads,  manufactories,  etc.,  are  appropriating 
amounts  which  will  run  into  hundreds  of  millions  total,  to  stimulate  employment  and  con¬ 
sequently  PROSPERITY  in  the  South. 

So  there  will  be  MUCH  MONEY  to  be  spent  in  1930 — not  only  for  radio  equipment 
— but  for  all  manner  of  necessities  and  luxuries.  And  it  will  be  the  SOUTHERN  NEWS¬ 
PAPERS  of  the  selected  list  given  below,  which  will  most  effectively  DIRECT  its  spend¬ 
ing.  Hook  up  your  1930  ADVERTISING  CONTRACTS  for  national  trade  marked 
brands — with  these  papers  NOW.  Individual  cooperation  and  information  as  to  local 
conditions,  etc.,  gladly  will  be  furnished  by  any  of  these  papers,  if  so  desired. 


ALABAMA 

"Mobile  News-Item  . 

"Mobile  Register . 

"Mobile  Register  . 

. (E) 

. (M) 

. (S) 

FLORIDA 

"Daytona  Beach  News-Journal . 

"Pensacola  News  and  Journal . 

"Tampa  Tribune  (M)  42.717 . 

"Palm  Beach  Post  (M)  8,685 . 

. (ES) 

...(EftM) 

. (S) 

. (S) 

GEORGIA 

"Augusta  Chronicle . 

"Augusta  Chronicle  . 

"Augusta  Herald  . 

"Augusta  Herald  . 

"Macon  Telegraph  . 

"Macon  Telegraph  . 

. (M) 

. (S) 

. (E) 

. (i«) 

. (S) 

NORTH  CAROLINA 

ttGreensboro  Daily  News . 

ttOreensboro  Daily  News . 

. (M) 

. (S) 

Circu- 
Utioii 
15.952) 
24.545  ( 
37,408 


4.257 

16.151 

49,745 

8.871 


16.210 

16.890 

15.910 

16.403 

31.530 

32.169 


2.506  10.000 

Linas  Lines 

.13  .13 

.13  .13 


.06 

.055 

.09 

.09 

.11(.14S) 

.11(.14S) 

.07(.09S) 

.07(.09S) 

.06 

.06 

.06 

.06 

.05 

.05 

.05 

.C5 

.10 

.10 

.10 

.10 

SOUTH  CAROLINA 


''Columbia  State  . (M) 

"Columbia  State  . (S) 

"Greenville  News  ft  Piedmont . (MftE) 

"Greenville  News  . (S) 

"Spartanburg  Herald  and  Journal . (MftE) 

"Spartanburg  Herald  . (S) 


TENNESSEE 

"Nashville  Banner  . (E) 

"Nashville  Banner  . (S) 

VIRGINIA 

"Newport  News  Times-Hsrald . (E) 

"Newport  News  Daily  Press . (SftM) 

"Roanoke  Times  ft  World  News . (MftE) 

"Roanoke  Times  . (S) 

"Staunton  News-Leader  (M),  Leader . (E) 


Circu¬ 

2.500 

10,000 

lation 

Lines 

Lines 

24.987 

.08 

.08 

26.339 

.08 

.08 

42,642 

.12 

.12 

29.878 

.10 

.10 

16.439 

.07 

.07 

13.950 

.08 

.08 

68.366 

.13 

.13 

70.623 

.13 

.13 

e.Dve  1 
9.346  i 

.05 

.05 

34,447 

.11 

.11 

22.508 

.08 

.08 

7,485 

.045 

.041 

36.752  .11  .10 

38.037  .11  .10 


"A.  B.  C.  Publishers’  Statement,  Oct.  1,  1929. 
ttCovernment  Statement,  Oct.  1,  1929. 
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COHN  BUYS  INTEREST 
IN  MEMPHIS  AGENCY 

Former  Newspaper  Man  Becomes 
Vice-President  of  Lake-Dunham- 
Spiro-Cohn  —  Capital  In¬ 
creased 

Expansion  of  Lake-Dunham-Spiro, 
Inc.,  of  Memphis,  into  one  of  the 
South's  largest  advertising  organizations 
will  follow  the  reorganization  of  the 


Bernasd  Cohn  Henry  I-ake 


company  this  week  and  purchase  of  an 
interest  in  the  firm  by  Bernard  L.  Cohn, 
former  publisher  of  the  Meinf>his-Nen's- 
Scimitar. 

Application  to  amend  the  charter  was 
filed  Monday,  increasing  the  capital 
stock  to  $50,0(K)  with  a  surplus  <tf 
|50,000  and  changing  the  name  to  Lake- 
l)unham-Spiro-Cohn.  Inc. 

Henry  Lake  will  be  president  of  the 
new  organization.  J-M  S.  Dunham, 
Avron  Spiro  and  Bernard  Cohn  will  l»e 
vice  presidents.  I^ke,  Dunham  and 
Spiro  have  been  in  the  advertising  busi¬ 
ness  in  Memphis  for  many  years. 

Cohn,  after  working  on  newspapers 
in  the  east,  joined  the  Memphis  News- 
Scimitar  in  191 1  as  reporter.  He  rose 
to  managing  editor  under  Gilbert  Raine, 
publisher,  and  with  the  purchase  of  the 
News-Scimitar  by  Paul  Block  he  became 
publisher. 

With  the  consolidation  of  Memphis 
Press  and  the  News-Scimitar  by  Scripps- 
Howard  in  Novemlx'r,  1926,  Mr,  Cohn 
became  assistant  to  Abe  Plough,  presi¬ 
dent  of  Plough  Chemical  Company.  He 
has  lieen  with  Plough  since  that  time. 


Chapman  Joint  Redfield-Coupe 

Bertrand  L.  Chapman,  formerly 
manager  of  the  New  York  H’orld  mer¬ 
chandising  department  and  later  with 
Barton,  Durstine  &  Osborn  and  the 
Robert  M.  McMullen  Company,  has 
joined  the  staff  of  Redfield-Coupe,  Inc., 
New  York  as  vice-president.  Becton, 
Dickinson  &  Co.,  Rutherford,  N.  J.,  man¬ 
ufacturers  of  B-D  fever  thermometers 
and  surgical  supplies,  have  appointed 
Redfield-Coupe  to  direct  their  account. 


Gould  Joint  Pedlar 

J.  Kinsley  Gould,  for  some  years  man¬ 
ager  of  the  New  York  office  of  Camp- 
bell-Ewald  Company,  has  joined  Louis 
C.  Pedlar  Corporation  as  vice-president 
and  general  manager.  Mr.  Gould  was  at 
one  time  advertising  manager  of  Ford 
Motors  of  Canada,  spent  two  years  as 
manager  of  the  Berlin  office  of  J.  Walter 
Thompson  Company,  and  more  recently 
was  associated  with  the  Blackman  Com¬ 
pany  in  an  executive  capacity. 

Thorn  Leavet  Agency 

Ralph  Thorn,  former  news  editor  of 
the  Buffalo  Eveninq  Nexes,  has  resippied 
the  vice-presidency  of  the  general  ad¬ 
vertising  agency  of  Flagler.  Thorn  and 
McCuaig.  Inc..  Buffalo. 


Harriton  Joint  Publithing  Firm 

R.  Bernard  Harrison,  formerly  pro¬ 
duction  manager  of  Nelson.  Duncan  & 
Harlow,  Boston,  has  joined  the  publish¬ 
ing  firm  of  Hale.  Cushman  &  Flint,  Inc., 
Boston. 


Botton  Agency  Appointed 

The  Champion  Metal  Weather  Strip 
Company  of  Boston.  Mass.,  has  appointed 
FximurKl  S.  Whitten,  Inc.,  to  handle  its 
account. 


RETURNS  FROM  VACATION 

Allen  H.  Seed,  Jr.,  vice-president  and 
general  manager  of  Jordan  Advertising 
Abroad.  Inc.,  has  just  returned  from 
Santa  Fe,  N.  M.,  where  he  spent  a  mid¬ 
winter  vacation  on  Los  Cerros  ranch. 


Law  With  Gray  Agency 

Howard  Law,  formerly  production 
manager  of  the  McLain-Simpers  Or¬ 
ganization  and  more  recently  in  charge 
of  plans  and  creative  direct-mail  work 
for  the  Biddle  Press,  Philadelphia,  has 
joined  the  Jerome  B.  Gray  Advertising 
Agency  of  that  city  as  an  account 
executive.  The  Tabor  Manufacturing 
Company  of  Philadelphia,  makers  of  a 
complete  line  of  foundry  molding  ma¬ 
chines,  and  of  the  Tabor  oil  heating 
system,  has  appointed  the  Gray  agency 
to  direct  its  advertising. 


Bert  White  Company  Sold 

Acquisition  by  American  Colortype 
Company,  Chicago,  of  the  Bert  L.  White 
Company,  has  been  announced  by  Edwin 
Ix-nnox,  president  of  the  former  firm. 
The  deal  was  made  for  an  undisclosed 
cash  consideration.  The  complete  sell¬ 
ing  service  and  creative  staff  of  the 
White  organization  will  be  merged  with 
the  American  Company. 


Preparing  Newspaper  Campaigns 

The  Kerr-McCarthy  Advertising  Serv¬ 
ice,  Inc.,  New  York,  has  been  appointed 
to  handle  the  account  of  Tauck  Motor 
Tours,  New  York.  This  agency  also  is 
placing  daily  newspaper  copy  for  a  group 
of  St.  Augustine  hotels.  Newspapers 
will  l)c  used  in  the  main  on  the  Tauck 
Tfiurs  account. 


Increases  Ad  Fund 

After  a  year's  test  campaign,  the  Dr. 
Miles  Medical  Company  has  increased  its 
advertising  appropriation  for  “Effer¬ 
vescent  Nervine  Tablets”  and  a  new 
campaign  is  now  running  in  33  metro¬ 
politan  dailies.  Last  year  the  copy  ap¬ 
peared  in  fen  papers.  Wade  Advertis¬ 
ing  Agency,  Chicago,  is  handling  the 
account.  _ 


Handling  Wise  Shoe  Account 

Grey  Advertising  Service,  New  York, 
is  now  handling  the  copy  for  Wise 
Shoes.  Golden  Rule  advertising  is  in 
the  hands  of  Wesley  .\ssociate.s.  New 
York.  Leonard  Isear  is  advertising 
manager  of  Wise  Shoe,  Inc. 

New  Central  Client 

Central  Advertising  Service,  Inc.,  New 
York,  has  been  appointed  to  handle  the 
account  of  Carlin  Comforts,  Inc..  .S28 
Madison  Avenue.  New  York  City. 


Barry  With  Boyle,  Inc. 

Frank  G.  Barry,  formerly  with  Cheney 
Brothers,  Holeproof  Hosiery  Comjany 
and  Corticelli  Silk  Company  has  joined 
John  D.  Boyle,  Inc.,  as  an  account 
executive.  _ 


Veth  Leaves  Erickson 

J.  J.  Veth,  for  the  last  six  years 
identified  with  the  media  department  of 
the  Erickson  Company,  Inc.,  New  York 
advertising  agency,  has  resigned.  His 
future  plans  have  not  been  announced. 


Mitford  Visits  Vancouver 

George  H.  K.  Mitford,  president  of 
Mitford  Advertising,  Ltd.,  of  Toronto, 
was  a  visitor  in  Vancouver  recently  and 
guest  of  honor  at  the  annual  meeting 
of  the  Advertising  and  .sales  bureau  of 
the  Vancouver  Board  of  Trade. 


New  Orleans  Agency  Named 

The  Louisiana  Red  Cypress  Company, 
marketing  association  of  cypress  mills, 
with  headquarters  in  New  Orleans,  has 
apiNiinted  the  Fitzgerald  Advertising 
.\gcncy.  New  Orleans,  to  direct  its  ad¬ 
vertising  account. 


Gets  Chilton  Pen  Account 

The  Chilpin  Pen  Company,  Long  Isl¬ 
and  City,  New  York,  manufacturer  of 
fountain  pens,  has  placed  its  advertising 
with  Conklin  Mann.,  Inc.,  New  York 
City. 


WALLACE  JOINS  PHELPS 


Named  Manager  of  Agency’s  New 
Grand  Rapids  Branch 

Oliver  A.  Wallace,  formerly  advertis¬ 
ing  manager  of  the  Berkey  &  Gay  b'ur- 
niture  Company,  of  Grand  Rapids,  Mich., 
has  been  made 
manager  of  a 
new  branch  office 
opened  in  Grand 
Rapids  by  George 
Harrison  Phelps, 

Inc.,  Detroit  ad¬ 
vertising  agency. 

The  Berkey  & 

Gay  Company 
recently  merged 
with  the  Sim¬ 
mons  Company. 

The  new  Phelps 
branch  occupies 
a  fine  old  resi¬ 
dence  on  Fountain 
street.  The  opening  was  celebrated  with 
a  luncheon  served  there,  which  was  at¬ 
tended  by  representatives  of  several  of 
the  city’s  leading  industries.  During  the 
luncheon  F.  St'uart  Foote,  president  of 
the  Imperial  P'urniture  Company,  pre¬ 
sented  Mr.  Wallaee  with  a  signed  con¬ 
tract  for  the  company’s  advertising  ac¬ 
count.  The  Imperial  Company  is  plan¬ 
ning  an  extensive  campaign  in  maga¬ 
zines  and  trade  publications. 


Adair  Jury  Commissioner 

Harry  _D.  Adair,  vice-president  of  the 
Metropolitan  Advertising  Agency,  111 
Broadway,  has  been  appointed  Jury 
Commissioner  of  Hudson  County,  New 
Jersey,  by  Governor  Larson. 


Greenleaf  Adds  Account 

The  Whiting  Milk  ('ompanies  of  Bos¬ 
ton  have  appointed  the  Greenleaf  Com¬ 
pany  to  handle  its  account. 


AD  TIPS 


Addison  Vsn,  Inc.,  Vjirn  Hiiildln^.  liufTalo, 
N.  V.  riHf’inR  avooiint  for  tlie  Home  Owners 
Institute,  New  York.  , 

N.  W,  Ayer  A  Son.  ;U»S  riieHtnnt  Ktreet,  riiiln* 
delfdiia,  Ta.  Will  reletiKo  .'idditiotuil  full  |>hk*' 
ndvertiMenienta  very  Rliortly  on  the  National 
raah  IteglMtfT  Company.  T^aytmi.  Ohio. 

Harry  Atkinaon.  Ino.,  410  North  Miclii(;uii 
avenue.  Chicaffo.  la  preparinL'  a  Mat  of  iiowh- 
|iH|>era  on  Heiael  Weinmer  ('iL'iir  Company.  l»e* 
tr(»it.  Mhiiiftan. 

Berin^er  A  Meyert  Company,  lio  South  Hoar- 
horn  Ktreet.  Chh*n»ro.  Are  aemllnjr  tmt  o^de^^ 
i|ulte  »renerally  on  F.  A.  Stuart  Company,  Mar¬ 
shall.  Mh’hiftan. 

Nelson  Chesman  A  Company.  Inc.,  510  No. 
HearlHirii  St..  (Miicufro.  Will  make  up  lists  dur- 
ins  month  of  May  f<»r  the  .Vrr.en  lailMirattirleti, 
Ine..  rilnton.  Iowa,  maiiufaettirers  Arsen 
( .Nasal-Oll)  Fatent  Medicine. 


Conklin  Kuin,  Inc.,  18  East  48th  R.. 

York  City.  Secured  the  secount  of  the 
I'en  Cuuipany,  Ix>ng  Island  City,  N.  Y  to* 
factiirem  of  fountain  pens.  '  '' 


Cnuner-Kraaielt  Oompsny,  425  Van  n 
street.  .Milnaiikee,  Wla.  la  now  piachusl 
All  -  American  -  Mohawk;  Corporation,  cUeJl! 
radio.  The  company  has  merged  with  thTk 
dolph  Wurlltzcr  Co.,  North  Tonawanda,  jj  j 
Deyereux  &  Smith,  Inc.,  First  National  n.  . 
Building,  Utica.  N.  Y.  Has  secured  acwtwfi 
the  OgllTle  Sisters,  hair  specialista.  New 
Dunhsm-Leaan  Company,  4.1.5  North  lUchiB, 
avenue,  Chicago.  Is  placing  one-time  ord^ 
newspapers  for  the  Vollrath  Mannfactnrtw 
Compiiny,  Sbelsiygan,  Wlaconsln,  on  Vltallsw 


Gardner  Advertising  Company,  1627  Loewt 
street,  St.  Louis,  .Mo.  Is  preparing  t  IblS 
newspapers  on  the  Stokely  Bros.  &  Conim, 
Louisville,  Kentucky. 


Glaser  A  Marks,  Inc.,  2.10  Boylston  Stne 
Boston,  Muss.  I'lacing  the  advertisinf  of  tk 
Anirad  Contoration,  Medford  Hillside,  Mu. 
manufiicturers  of  radio  seta. 


Hays  XacFarland  A  Co.,  S.13  No.  Michlfu 
avenue,  Chicago.  IMacing  the  following 
accounts:  Winslow  Boiler  A  Engineering  Ci. 
Chicago,  manufacturers  “Kleen-IIeet"  Ante 
iiiatic  Oil  Bumera;  Juergens  A  Anderwn  u, 
Chicago,  iniintifacturers  ‘‘Add-.A-Pearl”  neckUtt 
Herr  Advertising  Agency,  Baker  balMiig 
.Mlnnenpolis,  Minn.  Is  issuing  orders  to  nest 
liapers  generally  on  Noithrup,  King  A  Compai;. 
Minneapolis. 

Jesse  M.  Joseph  Company,  1801  Beading  Rost. 
Ciiicinniiti,  O.  Finns  to  use  n  few  newtpapni 
on  the  Billboiird  Fuhllsliing  Company,  Clncinuh 
Jeine  H.  Joseph  Company,  litOl  Beading  R014 
Cincinnati,  O.  Is  adding  a  few  towns  to  tkt 
list  of  tile  Bed  Top  Mult  Extract  Co.,  Plods 
natl,  O. 

H.  W.  Kattor  A  Son*  Company,  Arcade  bollg. 
ing,  St.  Istuia,  Mo.  Is  Issuing  contract!  t« 
newspniwrs  quite  generally  on  the  Wabash  Rail¬ 
way,  St.  Lonla. 


H.  W,  Kastor  A  Sons  Co.,  Ino.,  14  East  Jack 
son  Blvd.,  Chicago.  Will  make  up  lists  doriok 
.litiie  fur  C.  A.  Mosso  Laboratories,  Chicigo. 
iiianiifacturera  of  Oil  of  Salt. 


Kelly,  Spline  A  Watkina,  Ino.,  11  West  42ail 
Street.  New  York  City.  Seewred  the  acconat  t( 
11.  Flanten  A  Son,  Inc.,  Brooklyn,  N.  Y.,  miao 
factnrers  of  capsules. 

Lyddon,  Hanford  A  Kimball.  Inc,,  11  JiaMi 
street,  Bochester,  N.  Y'.  Has  secured  iccoui 
of  the  Oleitn  Metal  Cabinets  Works.  Inc.,  Oieis 
N.  Y'.,  manufacturers  of  steel  kitchen  cases  lad 
metal  protluets. 

Homer  McKee  Company,  320  North  Meridiu 
street.  Indiaiia|ioIls,  Ind.  Plans  to  send  11 
iiounreinent  cop.v  on  Marmon  Motor  CYir  Posi- 
pany,  Indlanaimlls,  Indiana,  to  a  very  llmltri 
list  of  metropolitan  newspapers. 

C.  M.  Mullioan  Co.,  U.  S.  Trust  conipsa; 
Louisville,  Ky.  Is  preparing  newspaper  sched 
ules  of  six  Insertions,  copy  to  start  the  latter 
part  of  March,  on  Swann-Abram  Hat  Companj. 
Ismisville,  Kentucky. 

Carroll  Dean  Murphy  Company,  35  Bt'l 
Wackcr  Drive,  Chicago.  Is  now  placing  tke 
account  of  Tlionipson’a  Malted  Milk  Compsaj. 
Waukesha.  Wisconsin. 

Ross-Gould  Company,  300  North  10th  street 
St.  ixnils.  Mo.  Is  sending  schedules  to  imil 
eastern  newspaiiers,  to  run  daring  March.  Apel. 
and  .May,  on  the  Absorene  Manufacturing  OoR 
|ian.v.  St.  Isruls. 

Buthnuff  A  Kyan,  Ino.,  .160  North  Michlgii 
a  venue,  Chicago.  Are  now  placing  the  accooai 
of  tlie  Davis  Paint  Company,  Kansas  (10 
Missouri. 

R.  F.  Walker  Advertising  Agency,  .107  Sorli 
Michigan  avenue.  Chlr'sgo.  Is  sending  copy  * 
<!rei»nim*s  Cinnamon  Bolls  to  s  limited  list  it 
Oliio  n*>\vsi>a|>ers. 


An  Artist 

!  who  knows  style 

I 

There  is  a  very  good  opening  and  permanent 
connection  for  an  artist  who  can  sketch  intelli- 
I  gently  and  authoritatively  women^s  dresses  and 

I  accessories,  and  men’s  clothes  and  accessories. 

Must  be  able  to  turn  out  suitable  pen  and  ink 
I  sketches  that  will  look  well  in  newspaper  ad- 

j  vertising.  Someone  with  a  good  knowledge  of 

style  and  ability  to  draw  can  make  a  good  con- 
j  nection  with  a  newspaper  in  a  city  of  over 

j  300,000  people.  Please  Yvrite  in  confidence 

giving  samples  of  work,  age,  salary  expected, 
I  etc.  Address  Box  E-673. 

I 
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More  Evidence  of  New  England’s 
Growth  'aoot  jmd Shoe  Production 

r' 


T 

A  HE  shoe  industry  is  a  noteworthy 
example  of  liovv  New'  England  is 
readjusting  itself  to  maintain  leader¬ 
ship.  Boot  and  shoe  production  is  one 
of  New  England’s  industries  com¬ 
monly  considered  to  be  in  an  abnor¬ 
mally  poor  condition.  From  the  chart 
it  will  be  noted  that  there  w'as  a  de¬ 
crease  of  more  than  6,000,000  pairs 
in  1925  from  1924.  From  1925  on, 
however,  boot  and  shoe  production 
has  been  steadily  on  the  increase. 
The  westward  migration  of  the  shoe 
industry  has  apparently  run  its  course  and  New  England  is  once  again  taking  its  place 
as  the  leading  shoe  center  of  the  United  States. 

In  the  month  of  July,  1928,  the  boot  and  shoe  output  of  New  England  was  better  than  one- 
third  of  the  total  production  throughout  the  country;  and  indications  are  that  this  propor¬ 
tion  will  be  projected  w'ell  into  the  future. 

Diversity  of  industry,  versatility  of  labor,  availability  of  capital — these  are  New  England’s 
corner  stones.  New'  England’s  prosperity  rests  on  an  industrial  and  commercial  foundation 
created  by  generations  of  mechanical  skill  and  constructive  achievement.  As  a  market 
for  trade-mark,  branded  and  advertised  products,  it  still  continues  to  be  one  of  the  greatest 
outlets  for  the  national  advertiser. 

A  campaign  in  the  daily  newspapers  listed  below  reaches  one  of  the  richest  buying  powers 
in  the  country  today. 


MASSACHUSETTS — Population,  3.852,356 

Circu-  2.500  lO.OOC 
lation  lines  lines 

•Attleboro  Sun . (K)  5.905  .04  .04 

tBoeton  Globe  . (MAE)  298.963  .50  .50 

fBotton  Transcript  . (E)  38.714  .25  .25 

•Boston  Post  . (M)  385.057  .60  .60 

•Boston  Post  . (S)  328.972  .55  .55 

•Biockton  Enterprise  ....(E)  24,372  .08  .08 

•Fitchburg  Sentinel  . (E)  11.974  .055  .045 

•HaverbiU  Gaaette  . (E)  16.205  .07  .06 

*^wrence  Eagle-Tribune 

(MAE)  25.445  .10  .09 

tLjmn  Item  . (E)  17,546  .065  .05 

tLowell  Courier-Citizen  and 

Evening  I^eader  ...(MAE)  17,686  .07  .07 

•New  Bedford  Standard 

Mercury  . (MAE)  31,940  .10  .10 

•New  Bedford  Sunday 

Standard  . (S)  25.696  .10  .10 

•North  Adams  Transcript.  (E)  10,461  .05  .04 

•Pittsfield  Eagle  . (E)  19.093  .055  .06 

•Salem  News  . (E)  21.634  .09  .07 

.•Taunton  Gazette . (E)  9,478  .045  .035 

•Worcester  Telegram  and 

Evening  Gazette  ...(MAE)  105.626  .28  .25 

•Worcester  Sunday  Telegram 

(S)  53.004  .21  .18 


CONNECTICUT— PopuUtion,  1,380.631 


Circu- 

2.500 

10.000 

lation 

lines 

lines 

fBridgeport  Post-Telegram 

(EAM) 

49.451 

.15 

.15 

fBridgeport  Post  . . . 

...(S) 

25,096 

.10 

.10 

•Hartford  Courant  . . 

..(M) 

42,131 

.10 

.10 

•Hartford  Courant.  .. 

...(S) 

61,051 

.15 

.15 

•Hartford  Times  ... 

...(E) 

59.449 

.15 

.15 

fMiddletown  Press  .. 

...(E) 

8,616 

.05 

.03 

fNew  Haven  Register 

(EAS) 

55.761 

.16 

.15 

•New  London  Day.. 

...(E) 

14,072 

.06 

.05 

fNorwich  Bulletin  .. 

,...(M) 

14.057 

.09 

.07 

•Norwalk  Hour  .... 

....(E) 

7.270 

.045 

.045 

tSouth  Norwalk  Sentinel. .  (E) 

5.887 

.045 

.035 

•Stamford  Advocate  .. 

....(E) 

12.317 

.065 

.055 

MAINE — Population.  768.014 
•Portland  Press-Herald  Eapresa, 


Sunday  Telegram  ..(MAE) 

63.915 

.20 

.16 

NEW  HAMPSHIRE— PopuUtion, 

443.683 

•Concord  M  onitor-Patriot  ..(E) 

6.642 

.05 

.03 

tKeene  Sentinel  . (E) 

•Manchester  Union- Leader 

4,179 

.036 

.025 

(MAE) 

32.125 

.15 

12 

RHOCE  ISLAND — Populatien,  604.397 


Circu- 

2.500 

10.000 

lation 

lines 

lines 

fPawtucket  Times  . . . 

. (E) 

30.296 

.09 

.09 

•Providence  Bulletin  . 

. (E) 

79.784 

.20 

(B).27 

•Providence  Journal  . 

....(M) 

45.874 

.12 

(B).27 

•Providence  Journal  . 

....(S) 

83.027 

.20 

.20 

tProvidence  News  ... 

. (E) 

26.832 

.08 

.08 

•Westerly  Sun  . 

..(EAS) 

5,640 

.04 

.04 

fWoonsocket  Call  . . . 

. (E) 

16.043 

.06 

.06 

VERMONT — Population,  352,428 

.•Barre  Times  . (E)  7.429 

tBrattlehoro  Reformer  ....(E)  3.629 

•Burlington  Free  Press. ..(M)  16,181 

fRutland  Herald  . (M)  13,372 

fSt.  Johnsbury  Caledonian- 

Record  . (E)  4,766 

•A.  B.  C.  Publishers’  Statement,  Oct.  1,  1929. 
tGovemment  Statement,  Oct.  1.  1929. 

( B )  Combination  rate  Daily  Journal  and  Eve.  Bulletin 
(c;  Combination  rate  with  Eve.-American 


.04  .03 

.035  .02 

.06  06 

.055  .055 

.03  .02 
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UTILITY  FIRM  WON  HARVARD  AWARD 
STRESSING  ^TOWER  OF  A  PENNY” 

Campaign  in  Minneapolis  Newspapers  Achieved  Its  Effect  by 
Typography  Alone  and  Increased  Residential  Use  of 
Electricity  6V2% — Popularized  New  Rate  Schedule 

By  ROBERT  S.  MANN 


The  Northern  States  Power  Company, 
late  in  1928,  introduced  a  new  system 
of  charges  for  electric  current  for  resi¬ 
dential  use  in  Minneapolis.  It  reduced 


ing  itself  but  as  to  the  presentation  of 
the  idea.” 

Other  facts  about  the  campaign,  as 
presented  in  the  statement,  follow: 


petition  might  be — that  if  the  residents 
of  Minneapolis  were  to  realize  the  ad¬ 
vantages  of  3-cent  electricity  it  was 
assuredly  up  to  this  company  to  tell 
them.” 

The  size  chosen  was  about  seven 
columns  by  10  inches. 

The  Northern  States  Power  Company 
is  under  the  management  of  the  Bylles- 
by  Engineering  and  Management  Cor¬ 
poration,  and  is  one  of  the  operated 
companies  of  the  Standard  Gas  &  Elec¬ 
tric  Company. 

This  campaign  differed  from  the 
Westinghouse  series  which  won  another 
Harvard  Award,  in  that  the  latter  was 
nation-wide  and  institutional  in  nature. 
As  told  recently,  this  was  the  first 
newspaper  campaign  to  win  an  award 
for  a  national  institutional  effort.  The 
Westinghouse  advertisements  were  not 
trying  to  sell  current  directly,  nor  to  sell 
any  specific  machine.  They  did,  how¬ 
ever,  impress  the  tremendous  part  played 
by  electricity  in  modem  life,  and  at  the 
same  time  created  prestige  for  Westing¬ 
house. 

One  full-page  announcement,  for  In¬ 
stance,  described  the  size  of  the  task  in¬ 
volved  in  making  paper,  adding  that 
“electricity  is  the  paper-maker’s  best 
assistant.” 

Another  was  based  on  a  steam  turbine- 
generator  unit  big  enough  to  light  a  mil¬ 
lion  homes  at  once.  Still  another  told 
the  part  Westinghouse  engineers  played 
in  developing  electric  irons,  warming 
pads,  toasters,  and  other  home  appliances. 

This  series  was  run  in  rotogravure 
sections  of  many  newspapers  in  widely 
scattered  cities. 


HAS  CARRIER  FEATURES 


the  energy  charge  to  3  cents  a  kilowatt-  “The  chief  appeal  was  price — what  an  Det  Moines  Dailies  Handling  Material 
hour,  but  established  a  fixed  charge  of  unusual  amount  of  electric  service  one  for  Newsboy  Publications 

25  cents  a  room  a  month.  Then  it  faced  cent  would  buy.  The  price  appeal  was  .  j-  j  ^  .  •  r  u 

the  problem  of  popularizing  the  new  chosen  because  the  average  consumer  of  ^  syndicated  feature  service  for  house 
schedule  and  encouraging  the  use  of  ad-  electricity  has  an  inborn,  ingrained  idea  organs  to  M  distributed  among  news- 
ditional  current.  that  electric  service  is  expensive,  where-  offered  to  newspapers 

The  plan  decided  upon  was  an  adver-  as  the  opposite  is  true.  we^s  by  the  Des 

tising  campaign  in  the  three  Minneapolis  “The  three  newspapers  of  Minneapolis  Momes  Register  and  1  noune,  which 
newspapers,  as  a  result  of  which  the  were  selected  as  media.  Either  one  of  three  earner  papers, 

company  has  just  won  a  $2,000  Harvard  them,  and  in  some  cases  two  or  three,  service  includes  a  serial  story. 

Advertising  Award,  as  told  March  1  in  go  into  every  home  in  Minneapolis — the  cartop”  strips,  and  suggptions  for  cir- 
Editor  &  Publisher.  A  series  of  eight  people  this  campaign  was  designed  to  culation  men.  Ihe  serial  and  strips  are 
advertisements  used  in  the  campaign  and  reach.  prepared  to  appeal  to  boys  12  to  14  years 

judged  to  be  the  outstanding  local  cam-  “The  appropriation  devoted  to  this 

paign  for  a  specific  product  or  merchan-  campaign  amounted  to  $5,600 — each  ad-  ooiMTiMr*  OArtirk  paue-o 

dise.  vertisement  appearing  on  a  different  day  PRINTING  RADIO  PAPER 

One  of  the  advertisements  Ls  repro-  in  each  of  the  three  newspapers,  the  The  San  Francisco  News  is  cooperat- 
duced  herewith.  Bare  of  art  work,  as  combined  rates  of  which  are  $10  an  inch,  ing  with  the  Pacific  Radio  Trade  Asso- 
were  the  others  in  the  series,  it  achieves  The  basis  of  the  appropriation  was  sim-  ciation  in  issuing  “The  Pacific  Radio 
its  effect  by  typography  alone.  T.  H.  ply  this — to  design  such  an  outstanding  Trade  Association  News,”  an  eight-page 
Kettle,  advertising  manager  of  the  com-  type  of  advertisement  that  it  would  magazine  for  the  western  radio  trade, 
pany,  was  responsible  for  the  idea  of  the  automatically  stand  out  on  any  average  It  is  a  companion  to  The  San  Francisco 
campaign.  He  gives  much  credit  to  Law-  page  on  which  it  might  appear,  dominat-  News  Cooferator,  a  monthly  newspaper 
rence  Donly,  of  the  company’s  advertis-  ing  that  page  no  matter  what  the  com-  for  the  grocery,  drug  and  other  trades, 
inpr  department,  for  the  work  the  latter 
did  in  copy,  layout,  and  typography. 

The  keynote  of  the  series  was  “The 
Power  of  a  Penny,”  and  the  copy  sought 
to_  show  how  much  could  be  accom¬ 
plished  in  a  home  by  a  cent’s  worth  of 
current.  One  advertisement  told  allur¬ 
ingly  of  the  comfort  to  be  found  before 
an  electric  fan,  another  of  the  “fine  ges¬ 
ture  of  hospitality”  in  keeping  the  porch 
light  burning,  another  of  the  protection 
afforded  a  house  by  keeping  it  lit  while 
the  occupants  are  away.  Others  dealt 
with  toasters,  washing  machines,  vacuum 
cleantTs,  radios,  etc.,  describing  the  sat¬ 
isfaction  to  be  found  in  using  them 
freely.  The  small  cost  involved  was  em¬ 
phasized  in  each  piece  of  copy. 

As  one  evidence  of  the  effectiveness 
of  the  Mmoaign.  it  is  cited  that  the  aver¬ 
age  residential  use  of  electricity  increased 
about  65<^  ner  cent  from  Dec.  31,  1928 
to_  Sept.  30.  1929,  the  annual  average 
being  486  kilowatt-hours  on  the  former 
date,  and  517.9  at  the  later  time. 

“The  whole  of  this  increase,  of 
course,  cannot  be  attributed  to  this  cam¬ 
paign,”  says  a  statement  submitted  with 
the  advertisements  for  consideration  by 
the  Harvard  Award  judges,  “but  it  is 
thought  by  those  who  are  in  a  position 
to  know  that  this  particular  series  played 
a  very  important  part  in  the  final  out¬ 
come.  In  addition  to  this,  many  were  the 
favorable  comments  from  company  offi¬ 
cials,  company  employes,  advertising 
agencies  outside  the  company,  and  the 
public  in  general,  not  as  to  the  advertis- 


Art  (The  Great)  Shires,  pugilistic  first  baseman  and  syndicate  writer,  being 
interviewed  at  San  Antonio  by  Fred  Maly  (right)  of  the  Evening  News  sports 
staff.  At  the  moment  Shires,  whose  home  is  at  Italy,  Tex.,  appeared  little 
worried  over  reports  that  the  Chicago  White  Sox  might  not  meet  his  demands 
for  a  1930  contract.  “Bnt,”  he  told  the  interviewer  and  photographer,  “I 
hadn't  ought  to  do  this  posing  for  nothing.” 


P 


KENTUCKY  BILL  AIMED  I 
AT  CHAIN  STORES  t 


Measure  Would  Require  Advertititi 
to  Tell  Net  Weight  of  Packagsj 
Foods — Manufacturers  Might 
Bam  State  Dailies 


Advertisers  of  packaged  foods,  as  wdl 
as  newspaper  advertising  men,  art 
watching  with  interest  a  measure  passed 
by  the  upper  house  of  the  Kentucb 
General  Assembly  which  would  rtqmrt 
every  advertisement  of  such  products  to 
state  the  net  weight  of  the  contents  of 
the  packages.  At  last  reports  the  meas¬ 
ure  was  pending  in  the  lower  brandi  ‘ 
but  faced  difficulties  in  the  usual  ^ 
of  legislation  near  the  close  of  the  sa- 
sion. 

The  measure  was  sponsored  as  an  at¬ 
tack  on  chain  stores,  and  was  called 
forth  by  the  practice  of  some  manufac-  ' 
turers  in  offering  packages  slightlj 
smaller  than  their  customary  sizes  to 
stores  which  wanted  to  give  Ae  appear-  ( 
ance  of  cutting  prices.  While  the  net  t 
weight  would  be  marked  on  the  pack¬ 
ages  in  each  case,  putting  the  net  weight  ^ 
into  every  advertisement  would  make  j 
great  difficulty. 

Some  advertisers  have  intimated  that 
rather  than  make  a  special  series  of  ad¬ 
vertisements  for  use  in  Kentucky,  they 
might  omit  newspapers  in  that  state  front 
their  lists,  and  trust  to  magazine  circu¬ 
lation  there. 

Senator  E.  C  Dawson,  who  introduced 
the  measure,  explained  that  it  was  ‘aimed 
at  chain  stores  that  pack  and  sell  shon 
weight.  The  language  of  the  bill,  of 
course,  applies  to  all  dealers  equally. 

Section  3  of  the  bill  says:  “In  all 
cases  of  the  advertisement  or  the  offer 
to  sell  in  the  manner  above  set  out,  any 
and  all  goods,  wares  and  merchandise 
for  human  consumption  in  prepared 
packages  or  original  packages,  it  sh^l  be 
the  duty  of  the  advertiser  to  give  as 
part  of  the  advertisement  the  true  net 
weight  in  pounds  or  ounces,  or  parts  or 
fractions  of  either,  of  the  goods,  wares, 
or  merchandise  so  offered  in  prepared 
packages  or  original  packages,  and  a 
failure  to  so  give  said  exact  net  weight 
in  said  advertisement  or  offer  to  sell 
shall  be  a  misdemeanor,  and  the  person, 
firm,  partnership,  corporation,  or  asso¬ 
ciation  ca'using  said  advertisement  to  be 
made  shall,  upon  conviction,  be  fined  not 
less  than  ten  nor  more  than  two  hundred 
dollars  for  each  offense.” 

The  senate’s  ready  approval  of  the 
bill  will  be  more  readily  compreheiided 
when  it  is  understood  that  the  Republican 
governor,  Flem  D.  Sampson,  and  one  of 
the  Democratic  leaders  in  the  Senate, 
Allie  W.  Young,  have  made  themselves 
conspicuous,  though  they  differ  violently 
on  other  matters,  by  joining  in  assaults 
on  chain  stores. 

In  his  biennial  message  to  the  legis¬ 
lature  in  January,  Governor  Sampson 
described  the  chain  stores  as  (Ktopustt 
sucking  the  life  blood  of  the  state  and 
called  upon  the  Legislature  to  deal  with 
the  problem.  Both  houses  have  ^ready 
passed  a  bill  imposing  a  gross  sales  tax 
on  merchants.  This  was  known  as  a 
chain  store  tax  bill  and,  though  leading 
independent  merchants  and  business  in“ 
pleaded  that  it  would  hurt  local  inter¬ 
ests  more  than  chain  stores,  the  measure 
went  over  easily. 


FIRE  DAMAGES  PLANT 

Fire  originating  in  an  electric  moW 
in  the  plant  of  the  Browmvood  (le^i 
Bulletin  recently  caused  damage  esri 
mated  at  $-5,000.  Much  of  the  mechani¬ 
cal  equipment  was  damaged  by  wai 
and  smoke,  and  two  floors  of  the  bull  ¬ 
ing  were  badly  burned.  The  paper  m 
be  issued  each  afternoon  as  usual,  equip¬ 
ment  of  another  plant  being  used. 


FIELD  MANAGERS  TO  MEET 
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Newspaper  Association  Manag^ 
Inc.,  composed  of  the  field  men  of  t* 
various  state  and  national  press 
tions,  will  hold  its  eighth  annual  coi>‘" 
ence  at  Washington,  D.  C,  May  1^ 
Eldwin  A.  Bemis,  of  Colorado,  presida®, 
has  just  announced. 
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'UR  OVN  VoRtr> 
or  LetTbRS 


44THE  Dividends  of  Honesty  in  Busi- 
1  njss”  by  Dr.  Julius  Klein,  assistant 
secretary  of  Commerce,  is  the  leading 
article  in  the  March  issue  of  Fortim. 
Dr  Klein  says,  in  effect,  that  all  business 
should  not  be  condemned  for  the  short¬ 
comings  of  some  businesses;  that  the 
(treat  and  sudden  changes  in  the  com¬ 
mercial  and  economic  structure  of  the 
nation  have  naturally  disturbed  the 
smoothness  of  commercial  ethics  as  well 
as  of  commercial  machinery  in  general; 
and  that  business  is  on  the  whole  even 
more  honest  than  any  other  phase  of 
today’s  civilization  just  because  in  this 


index,  reading  lists  and  problems  after 
each  chapter.  Of  course  all  that  is  in 
this  sizable  volume  will  not  be  equally 
important  and  useful  to  the  space-seller 
on  a  city  newspaper ;  but  a  careful 
reading  of  the  whole  volume  will  give 
our  hypothetical  serious-minded  salesman 
a  wonderful  background,  almost  any 
part  of  which  might  prove  helpful  if  he 
were  selling  national  advertising. — R.  W. 


March  issue  of  Scribner’s  con- 
tains  one  of  the  most  significant  of 
the  recent  articles  relating  to  a  specific 


A3v  of  advertising  the  success  and  sur-  phase  of  modern  journalism.  In  “The 

<ia)r  Ul  B _  _  _ _  n,^..,c  IT,.”  T - XJ 


vival  of  any  business  concern  depends 
on  winning  and  keeping  public  favor-— 
in  other  words,  “Competition  forces  fair 
play." 


Business  Paper  Grows  Up’’  James  H. 
McGraw,  chairman  of  the  board  of  the 
McGraw-Hill  Publishing  Company,  in 
tracing  his  own  career,  has  well  illus- 
ife  taunts  our  foreign  critics  with  the  trated  the  development  of  our  present- 
fact  that  “about  400,000  of  our  ‘low-  day  industrial  press  to  the  point  where 
minded,  materialistic’  citizens  spend  some  the  term  “trade  journal”  is  no  longer 
1^,000,000  a  year  on  trips  of  homage  one  of  disparagement, 
and  inspiration  to  the  very  homelands  There  are  some  who  still  regard  the 
across  the  sea  whence  come  these  scath-  modern  industrial  journal  as  “a  sort  of 
denunciations  of  our  sordid  avarice.”  mutual  admiration  organ,  where  mem- 


ing 
-R.  W. 


bcrs  of  the  industries  can  see  themselves 
praised  and  read  the  other  fellow’s  adver¬ 
tising.”  But  the  true  function  of  the 
modern  business  publication,  Mr.  Mc¬ 
Graw  points  out,  may  be  thus  summed 
up: 

1.  To  collect  and  disseminate  experi¬ 
ence  of  those  engaged  in  a  certain  in¬ 
dustry,  profession  or  trade. 

2.  To  serve  as  a  leader  of  sound 
thought  and  policy. 

3.  To  act  as  an  interpreter  of  events 
and  developments. 

All  of  these  functions  are  important. 
But  to  be  a  leader  in  the  industrial  pub¬ 
lishing  field  a  paper  must  also  provide 
these  three  distinct  services : 

1.  It  must  satisfy  the  needs  of  the 
reader  and  promote  his  progress. 

2.  It  must  establish  a  circulation  that 
will  present  to  the  suppliers  of  service 
and  equipment  to  that  industry  or  profes¬ 
sion  a  select^  audience  that  represents 
the  responsibility  and  buying  power  of 
that  field. 

3.  It  must  provide  for  the  advertisers 
to  that  industry  a  practical  guidance  that 
will  assist  them  to  the  successful  de¬ 
velopment  of  their  markets  and  to  the 
profitable  presentation  of  their  products. 

“In  other  words,  the  modern  business 
paper  has  not  only  assumed  the  function 
of  providing  a  source  of  news  and  edu¬ 
cation  but  has  taken  upon  itself  the  role 
of  a  marketing  counsellor  as  well.” — 
H.  T.  B. 


BILLBOARD  BAN  ILLEGAL 

Holding  that  Lynchburg’s  billboard 
ordinance  is  unconstitutional  and  that 
the  zoning  ordinance,  forbidding  the 
erection  of  business  structures  of  any 
character  in  restricted  residence  areas, 
was  not  adopted  in  accordance  with  the 
Virginia  statutes.  Judge  Don  P.  Halsey 
in  the  Corporation  court  at  Lynchburg, 
Va.,  has  awarded  a  writ  of  mandamus 
to  the  Virginia  Outdoor  Advertising 
Corporation,  compelling  the  city  of 
Lynchburg  to  grant  a  permit  for  build¬ 
ing  the  billboards  sought  by  the  com¬ 
pany. 


PUBLISHER  BANKRUPT 

Listing  liabilities  at  $10,022  and  as¬ 
sets  at  $7,024,  Charles  Rosenberg, 
editor  and  publisher  of  the  Egg  Har¬ 
bor  City  (N.J.)  Tribune  and  Pilot, 
filed  a  bankruptcy  petition  March  11  in 
Federal  Court  in  Trenton  both  for 
himself  as  an  individual  and  for  the 
Tribune  Printing  and  Publishing  Com¬ 
pany.  Debts  due  on  <yen  accounts 
make  up  more  than  $5,000  of  the 
assets. 


C.  H.  PRISK  HONORED 

Charles  H.  Prisk,  editor  and  publisher 
of  the  Pasadena  (Cal.)  Star-News,  has 
won  the  Arthur  Noble  award,  presented 
annually  to  the  local  resident  who  is 
adjudged  the  most  valuable  citizen. 


WHAT 

”  look 


does 


the  average  newspaper 
look  for  in  hiring  an  advertising 
solicitor?  And  what  can  be  done  to 
make  that  solicitor  do  a  better  job  after 
he  has  been  hired?  The  man  must  have 
the  intangible  we  call  character.  He 
must  know  certain  facts  about  his  paper 
and  his  competitor.  What  else?  _At 
least  three  other  requirements  come  im¬ 
mediately  to  mind:  he  ought  to  know 
something  about  selling — and  more  than 
what  he  painfully  learns  by  “trial  and 
error”  methods;  he  will  do  well  to  know 
some  of  the  general  fundamentals  of  ad¬ 
vertising — and  all  the  better  if  he  is  not 
limited  to  the  local  customs  and  practices 
of  newspaper  advertising ;  and  thirdly,  it 
would  do  him  no  harm  to  know  some 
thing  about  the  machinery  that  moves 
the  goods  that  he  hopes  to  have  adver¬ 
tised  in  his  paper.  To  a  degree  sales¬ 
manship,  advertising  and  marketing  can 
be  learned  from  books;  and  we  strongly 
commend  to  the  space  salesman  two 
books  just  published. 

The  first  is  “Practical  Salesmanship” 
(Ronald  Press  Company)  by  W.  L. 
Barnhart,  a  vice-president  and  a  salesman 
of  National  Surety  Company.  What 
strikes  me  as  being  this  book’s  great 
strength  is  its  nice  balance ;  it  is  con¬ 
versational  and  episodic  enough  and  at 
the  same  time  it  is  not  informal  in  the 
sense  of  having  no  plan.  This  is  a  rare 
combination ;  as  you  have  probably 
noticed,  usually  the  amusing  talker  of  his 
own  experiences  is  lacking  in  pedagogical 
effectiveness.  Bill  Barnhart  evidently 
knew  both  how  to  sell  and  how  to  tell 
others  how  to  sell.  There  is  a  surpris¬ 
ing  amount  of  up-to-the-minute  science 
and  psychology  in  this  practical  and  well- 
written  book.  The  underlying  definition 
Mlesmanship  is  inspirational  and 


of 


Mund — “the  power  to  persuade  people  to 
do  what  they  hadn’t  intended  or  wanted 
to  do,  with  a  resultant  profit  to  them 
Fom  doing  so.”  In  equally  simple 
Imrases  he  glorifies  the  professional  at- 
fhc  master  salesman — quoting 
nitliam  Maxwell’s  advice  to  “approach 
wch  prospect  in  about  the  way  you  think 
the  new  Methodist  minister  would,  when 
he  was  coming  around  to  make  his  first 
pastoral  calls.”  The  difficult  topic  of 
right  mental  attitude”  is  handled 
siiKcrely  and  clearly.  The  old  standard- 
^  steps  in  a  sale,  the  main  excuses  and 
objections  and  the  appropriate  counter- 
Play  for  each — they  are  all  in  this  book, 
w>th  unusual  force  and  interest, 
the  second  volume  for  the  young 
Wlicitor  is  “Elements  of  Marketing” 
(Prentice-Hall,  Inc.)  by  Paul  D.  Con- 
wse  of  the  University  of  Illinois,  who 
th**  the  subject  of  marketing, 

ru" /^.rriparatively  new,  in  a  book  pub- 
iihed  in  1921.  The  1930  revision  and 
^•write  has  about  twice  as  much  ma¬ 
terial — nearly  1,100  pages,  with  a  good 


R 


b 


emem 
when  — 


er  way 


back 


LADIES  HAD  TO  RIDE  SIDE  SADDLES? 


Side  saddles  bring  to  mind  not  only  leather, 
but  the  days  when  hides  were  crudely 
bundled  and  tied  with  rope.  Old-fashioned 
methods  of  animal  skinning  and  hide  treat¬ 
ing  were  not  confined  to  local  butcherings. 
The  packing  industry  had  its  share. 

In  the  old  slaughter-house  days  slips  of 
the  operator's  knife  —  mutilation  of  the 
hide  here  and  there — mattered  little ;  faulty 
workmanship  was  overlooked.  Nor  was  any 
great  attention  given  to  avoiding  stains  and 
discolorations  in  the  curing  process.  What¬ 
ever  usable  leather  chance  produced  in  a 
hide  was  generally  satisfactory.  Quick  dis¬ 
posal  of  the  hide  with  minimum  labor  cost 
was  the  main  objective. 

Today,  it  takes  an  expert  knifeman  to 
hold  a  job  on  the  Armour  cattle  skinning 
floor.  Inspection  after  inspection,  check 
upon  check,  enables  the  tracing  of  faulty 
workmanship  directly  to  the  workman  com¬ 
mitting  it.  As  a  result,  it  is  not  uncommon 
for  one  man  to  dehide  as  many  as  ISOOO 
head  of  cattle  without  a  single  miscut. 


Curing  of  hides  is  under  equally  rigid 
supervision  and  control.  Because  of  today's 
heavy  demand  for  colored  leathers,  every 
precaution  is  taken  to  prevent  stains  and 
discolorations  in  Armour  hides.  (Discolore<l 
hides  can  he  used  only  for  hlack  leather.) 
Even  the  salt  used  in  curing  is  inspected 
and  chemically  analyzed  and  must  come 
from  mines  which  flo  not  use  copper  wire 
in  blasting  the  product  loose.  Blasting 
causes  bits  of  copper  to  mix  in  with  the  salt, 
and  a  bit  of  copper  so  small  that  it  will  go 
through  a  fine  screen  is  still  large  enough 
to  stain  a  hide  so  that  it  cannot  qualify  in 
the  best  grades. 

Armour  hides,  like  all  other  Armour 
and  (Company  products,  are  products  of  the 
highest  efficiency  and  the  most  modern 
practices  in  the  packing  industry.  There's 
far  more  good  leather  in  a  bundle  of  Armour 
hides  today  than  it 
was  possible  to  pro¬ 
duce  in  the  «lays  of 
the  side  saddle.  '  President 
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JANUARY  UNAGE  LOSS  WAS  SIX  PER  CENT 

Automotive  Advertising,  With  Drop  of  25  Per  Cent,  Principally  Responsible  for  Decline- 
Financial  Volume  Exceeds  Automotive — Local  Totals  Hold  Up  Well 

jVEWSPAPER  advertising  in  Jan-  the  combined  loss,  as  stated,  being  6  per  daily  papers  and  2.6  per  cent  in  Sunday  play  advertising  held  up  in  January  btt. 
’  uary,  1930,  ran  about  6  per  cent  be-  cent.  issues.  ter  than  was  expected  and  showed  notf. 


hind  its  record  for  January,  1929,  in 
209  daily  and  118  Sunday  newspapers 
published  in  71  cities,  according  to  a 
tabulation  specially  compiled  for  Editor 
&  PuBLisHH*  by  Media  Records,  Inc. 
Most  of  the  loss  was  incurred  in  auto¬ 
motive  advertising,  which  failed  to  equal 
by  a  large  margin  its  gigantic  show 
copy  in  1929. 

Total  advertising  in  these  newspapers 
fell  off  4.4  per  cent  in  the  daily  editions 
and  13.2  per  cent  in  the  Sunday  issues. 


the  combined  loss,  as  stated,  being  6  per 
cent. 

Local  advertising  declined  1  per  cent 
in  daily  issue  and  10.4  per  cent  in  the 
Sunday  papers. 

National  advertising  dropped  4.2  per 
cent  in  the  dailies  and  4.3  per  cent  on 
Sundays. 

Automotive  advertising  decreased  2.S.3 
per  cent  in  daily  papers  and  24.1  per 
cent  on  Sundays. 

Financial  advertising,  which  for  the 
first  time  passed  automotive  in  volume, 
dropped  only  8-lOths  of  1  per  cent  in 


Summary  of  Advertising  Linage — January,  1930 — With  Com¬ 
parative  1929  Basis — 71  Cities,  209  Mornings 
and  Evenings — 118  Sundays 


Duly,  im  . 

1929 . 

Gsio  or  Lo«  . . 
Sunday,  1930.... 

1929 . 

Gain  or  Lorn.. 


...  73,31)8,491  24,994,335  7,445,791)  7, 928, CCS  20,981,857  2  194,294  UO.!' 13.41)9 

..  74,130,397  26,096,604  9.971.501  7,988  905  23.413.397  1,734,672  143,335,476 

761,906  L  1,102.269  L  2,525,705  L  60.209  L  2.431,540  L  459,622  G  6,422,007  L 

..  13.175,395  3,546,883  4,612,966  873.761  4,525,924  52,277  26,787,206 

..  14,711,670  3,707,762  6,079,853  897,687  5,418.994  50,128  30,866,094 

..  1,536,275  L  160,879  L  1,446,887  L  23,926  L  893,070  L  2,149  G  4,078,888  L 

AKRON,  OHIO 

Local  National  Automotivn  Financial  Total 

diaplay  display  display  display  ClassiKol  Lanai  adrertising 


Daily,  1930 .  1,290,041  284,099 

1929 .  1,496,447  309.528 

Gain  or  Loss .  206,406  L  25,429  L 

Sunday,  1930 .  118  570  4,423 

1929 .  141,397  7,203 


95,074  2,178,447 

39,920  2,423,025 

55,154  G  244,578  L 

.  187,166 

26  226,464 


22,827  L  2,780  L  6,517  L  1,442  L  5,706  L  26  L  39,298  L 

ALBANY,  N.  Y. 


DaUy,  1930 . 

1929 . 

Gain  or  Loss  . 
Sunday, 1930. .. 

net . 

Gain  or  Lons. 


896,179 

380,234 

74,656 

129,708 

244,458 

40,966 

1,766,201 

764,518 

{376,702 

201,164 

93,135 

215,554 

33,437 

1,684,510 

131,661  G 

3.532  G 

126,508  L 

36,573  G 

28,904  G 

7,529  G 

81,691  G 

134,665 

81,369 

70,991 

16,705 

30,261 

219 

334,210 

143,600 

91.377 

134,353 

13,189 

24,059 

406.578 

8,935  L 

10,008  L 

63,362  L 

3,516  G 

6,202  G 

219  G 

72,368  L 

ALBUQUERQUE 


Daily,  1930. 
1929 . 


Gain  or  Lc« . 

73.893  G 

11,514  G 

18.782  L 

10,855  L 

14,445  L 

9,037  G 

50,362  G 

.  ,  ,  - 

Sunday, 1930 . 

33,997 

6,917 

14,884 

288 

10,877 

310 

67,273 

1929 . 

43,028 

9,150 

.  27,082  • 

563 

11,209 

25 

91,057 

Gain  or  Loss . 

9,031  L 

2.233  L 

12,198  L 

275 

332  L 

285  G 

23,784  L 

DaUy,  1930  . 

...  1,062,543 

ATLANTA, 

385,759  69,319 

GA. 

62,009 

283,925 

8,249 

1,871,804 

■Y 

1929 . 

...  1,050,811 

416,125 

98.201 

66,969 

322,098 

2,935 

1,957,139 

Gain  or  Lon _ 

11.732G 

30,366 L 

28,882  L 

4,960  L 

38,173  L 

5,314  G 

85,335  L 

Sunday, 1930 . 

270,097 

117.357 

103,973 

5,510 

100,551 

80 

598,468 

.  /  ' 

1929 . 

355,205 

138,234 

214,961 

10,448 

116,085 

112 

835.045 

Gain  or  Loa . 

84,208L 

20,877  L 

110,988  L 

4,938  L 

15,534  L  • 

32  L 

236.577  L 

BALTIMORE,  MD. 


Daily,  1930 .  1,447,176 

1929 .  1,449.139 

GauorLoas .  1,963L 

Sunday,  1930 .  455,472 

1929 .  449,806 


Daily,  1930 .  1,069,157 

1929 .  1,116,777 

Gain  or  L« .  57,620  L 

Sunday,  1930 .  182,481 

1929 .  221,029 

Gain  or  Lea .  38,548  L 


Daily,  1930 .  3,042,549 

1929  .  2,991,869 

GainorLoa .  50,680  G 

Sunday,  1930 .  559,937 

1929  .  560,769 

Gain  or  Loa .  832  L 


Daily.  1930 .  1,016,386 

1929 .  1,192,626 

Gain  or  Lea .  176,240  L 

Sunday,  1930 .  212,598 

1929 .  287,705 


Daily.  1930... 
Sunday,  1830. . 


554,549 

186.571 

154,373 

5n,039 

25,957  2,945,665 

634,841 

214,435 

178,212 

601,849 

12,134  3,090,610 

80,292  L 

27,864  L 

23,839  L 

24,810  L 

13,823  G  1,44945  L 

100,291 

112.342 

1,436 

82,749 

428  752,718 

100,078 

128,033 

2,224 

96,766 

1,265  778,171 

213  G 

15,691  L 

788  L 

14,017  L 

837  L  25,453  L 

BIRMINGHAM. 

ALA. 

414,432 

84,326 

147,714 

192,212 

29,088  1,926,929 

433,760 

159.787 

173,944 

218,465 

9,809  2,112,542 

19,328  L 

75,461  L 

26,230  L 

26,253  L 

19,279  G  185,613  L 

28,084 

35,180 

12,205 

38,600 

120  296,670 

34,204 

57,941 

25,632 

34,919 

12,266  385,991 

6,120  L 

22,761  L 

13,427  L 

3,681  G 

12,146  L  89,321  L 

BOSTON,  MASS. 

983,076 

261,928 

466,285 

522,557 

32,213  5,308.606 

905,574 

270,027 

474,630 

660,095 

34,934  5,337,129 

77,502  G 

8,099  L 

8,345  L 

137,538  L 

2,721  L  28,521  L 

205,770 

271,133 

5,638 

221,563 

.  1,264,041 

162,188 

175,908 

3,376 

281,112 

.  1,183,353 

43.582  G 

95,225  G 

2,262  G 

59,549  L  . 

.  80,688  0 

BUFFALO, 

,  N.  Y. 

454.196 

202,554 

151,551 

336,474 

37,109  2,198,270 

454,904 

316,958 

196,830 

410,415 

39,782  2,611,515 

708  L 

114,404  L 

45,279  L 

73,941  L 

2,673  L  413,245  L 

70,563 

132,072 

8,310 

25.221  . 

.  448,764 

84,966 

164,218 

3,648 

57,863 

.  598,400 

14,403  L 

32,146  L 

4,662  G 

32,642  L  . 

CAMDEN,  N 

.  J. 

124,962 

60,400 

18,498 

83,585 

48,529  836,634 

9,614 

1,104 

124 

10,877 

daily  papers  and  2.6  per  cent  in  Sunday 
issues. 

Oassified  advertising  declined  10.3  pet 
cent  in  the  daily  papers  and  16.5  per  cent 
on  Sundays. 

Legal  advertising,  the  only  group  to 
show  general  gains,  ran  26  per  cent 
ahead  in  the  dailies  and  4  per  cent  in 
Sunday  issues. 

The  loss  in  total  is  smaller  than  had 
been  anticipated  on  the  basis  of  less  com¬ 
plete  reports,  which  indicated  a  decline 
of  about  9  per  cent,  principally  due  to 
the  fall  in  automotive  linage.  I^)cal  dis¬ 


play  advertising  held  up  in  January  bet¬ 
ter  than  was  expected  and  showed  note¬ 
worthy  gains  in  some  cities.  The  1  per 
cent  loss  in  this  classification  in  daily 
issues  was  smaller  than  the  decline  of 
some  recent  months,  while  the  Sunday 
loss  of  10.4  per  cent  was  about  normal. 

Figures  for  New  York  and  Chicago 
are  printed  as  furnished  by  the  .\dver- 
tising  Record  Company,  recognized  as 
“official”  by  the  publishers’  organizations 
of  those  cities. 

The  summaries  and  figures  by  cities 
follow : 


CANTON,  OHIO 


I/Msal 

National 

Automotive  ' 

Financial 

Total 

display 

display 

display 

display 

Claaified 

Legal 

adyertaine 

Daily,  1<;30 

781,866 

197,984 

44,522 

37,004 

192,932 

35,475 

1.298.783 

1929  . 

732,656 

218,247 

79,760 

33,223 

239,695 

41,524 

1.345,103 

Gain  or  Ixim .... 

49,210  G 

20,263  L 

35,238  L 

3,781  G 

46,763  L 

6,049  L 

55,322  L 

Sunday,  1930  . 

121,589 

10,007 

40,171 

16,909 

40,812 

135 

229,623 

1929 . 

122,315 

12,613 

41,340 

15,890 

52,563 

148 

244,869 

Gain  or  Lorn  . . 

726  L 

2.606  L 

1,169  L 

1,019  G 

11,751  L 

13  L 

15,246 L 

•CHICAGO,  ILL. 

DuUy,  1930  .  3,258,494  1,340,074  388,48  )  385,032  657,132  .  5,255.700 


1929 . 

Gain  or  Loss. , 
Sunday, 1930. 

1929 . 

Gain  or  Lon. . 


3,488.944  1,469,812 

230,450  L  129,738  L 

536.105  373,424 

695,883  442,812 

159,778  L  69,388  L 


822,651  5.781,407 

165  419  L .  525.707  L 

146,046  1,055,575 

240,039  1,378,734 

93,993  L .  323.159  L 


•Official  figures  furnished  by  the  Advertising  Record  Company. 

CINCINNATI,  OHIO 


Daily.  1930 . 

..  1,322,309 

556,089 

196,832 

111,617  1 

485,480 

24,210  2,696.537 

1929 . 

..  1,438,633 

575,737 

237,696 

124,803 

511,879 

22,907  2,911,65.5 

Gain  or  Loa _ 

116,324  L 

19,648  L 

40,864  L 

13,186  L 

26,399  L 

1,303  0  215.118L 

Sunday,  1930 . 

268,159 

47,986 

70,752 

21,447 

133,133 

104  541 .581 

1929 . . 

301,051 

52,083 

96,778 

24,053 

165,179 

113  639.257 

Gain  or  Loa . 

32,892  L 

4,097  L 

26,026  L 

2,606L 

32.046  L 

.  9L  97,676 L 

CLEVELAND, 

OHIO 

DaUy,  1930 . 

..  1,400,755 

500,491 

203,985 

132,652 

480,515 

18,225  2,736,623 

1929 . . 

..  1,445,652 

561,367 

242.839 

143,361 

513,226 

19,979  2,926,424 

Gain  or  Loss. . . . . 

44,897  L 

60,876  L 

38.854  L 

10,70!)  L 

32,711  L 

1,754  L  189,9t!IL 

Sunday, 1930 . 

227,949 

92,306 

143.411 

5,508 

87.399 

163  556,736 

1929 . 

279,539 

91,674 

182,898 

5,950 

86,710 

22  646,793 

Gain  or  Loa . 

51,590  L 

632  G 

39,487  L 

422  L 

689  G 

141  G  •  90,957  1. 

COLUMBUS,  OHIO 


DaUy,  1930 .  1,348,109 

1929 .  1,401,729 

Gain  or  Loss .  53,620L 

Sunday,  1930 .  205,067 

1929 .  213,191 

Gain  or  Loss .  8,124  L 


37,103  2,441, 1!I7 

27,924  2,619.6.35 

9,179  G  178,418  L 
176  392,216 

209  464.698 

33  L  72,482  L 


DALLAS,  TEXAS 

1.290,742  419,317  80,542  104,750  419,005  32,533  2,346,8 


DaUy,  1930 .  1.290,742  419,317  80,542 

1929 .  1,179,385  469.132  120,331 

Gain  or  Loss .  111,357  G  49,815  L  39,789  L 

Sunday,  1930  .  287,491  42,139  92,770 

1929 .  291,642  58.697  122,206 

Gain  or  Loss .  4,151  L  16,558  L  29,436  L 


106,803  396,464  30.418  2.302.533 

2,053  L  22.541  G  2,115  G  44.356G 
31,775  78,627  1,087  533,889 

33,976  92.451  1,630  600,602 

2.201  L  13.824  L  543  L  66.713  L 


DAYTON,  OHIO 


Daily,  1930. .  . 

....  1,176.459 

353,604 

121.756 

96,922 

337,043 

97,622  2,183.406 

im . 

914,867 

361,407 

155,406 

90,209 

376,993 

29,691  1,928  573 

Gain  or  Loa . . . . 

261,592  0 

7,803  L 

33,650  L 

6,713  G 

39,950  L 

67,931  0  254,833  0 

Sunday, 1930 . 

215,016 

39,319 

78  396 

28  943 

70  933 

169  432  776 

1929  . 

211589 

45,061 

93,014 

22,126 

78,526 

214  450.530 

Gain  or  Loa. . . 

3.427  G 

5.742  L 

14,618  L 

6.817  G 

7,593  L 

45  L  17.754  L 

DENVER,  COLO. 


DaUy.  1930 . 

681,513 

253.605 

54.593 

56,698 

246,049 

16,169  1.308.627 

1929 . 

672,753 

242,430 

80,891 

41,329 

285,412 

32,807  1,355,622 

Gain  or  Loa .... 

8,760G 

11.175G 

26,298  L 

15,369  G 

39,363  L 

16,638  L  46.995  L 

Sunday,  1930 . 

157,779 

50,868 

60,507 

2,491 

122,616 

42  394.303 

1929 . 

188,024 

61,638 

80,334 

2,918 

136,774 

.  469.688 

Gain  or  Loa .... 

30,245  L 

10,770  L 

19,827  L 

427  L 

14,158  L 

42  G  75.385 L 

DES  MOINES. 

lA. 

DaUy.  1930 . 

534,240 

376,852 

62,972 

46.419 

193,205 

2,972  1.216.1)60 

1929 . 

536,647 

366,150 

114,167 

36,439 

217,229 

1,211  1,271,843 

Gain  or  Loa . 

2,407  L 

10,702  G 

51,195  L 

9,980  G 

24,024  L 

1,761  G  M.183L 

Sunday, 1930 . 

89..568 

40.153 

30,969 

3.969 

38,404 

55  203,118 

1929 . 

105,582 

45,761 

40,360 

6.306 

39,090 

.  237,099 

Gain  or  Loa. . . . 

16,014  L 

5,608  L 

9,391  L 

2,337  L 

686  L 

55  G  .33.981  L 

DETROIT,  MICH. 


DaUy,  1930 . 

...  1,949,187 

602,784 

174,147 

125,446 

523,954 

10,955 

1929 . 

...  2,003,770 

560,480 

216,796 

131.840 

621,527 

13,844 

Gain  or  Loa . . . 

54,583L 

42,304  G 

42,649  L 

6,394  L 

97,573  L 

2,889  L 

Sunday, 1930 . 

...*  342,099 

163,0(1 

236,319 

64,170 

269,445 

335 

1929 . 

494,844 

193,314 

311,206 

64,875 

316,473 

420 

Gain  or  Loa .... 

152,745  L 

30,313  L 

74,887  L 

705  L 

47,028  L 

85  L 
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DROP  IN  AUTOMOTIVE  COPY  CAUSED  GENERAL  LINAGE  LOSS  IN  JANUARY 


EASTON,  PA. 


Local 

Kational 

Automotive 

Financial 

Total 

diaplay 

display 

diaplay 

diaplay 

ClacaiSed 

Legal  advertiaing 

p»av.  i«3fl . 

314,501 

109,734 

50,901 

31,761 

67,968 

14,994  789,859 

509,273 

133,927 

69,833 

35,203 

63,984 

15,485  827,705 

GiiD  or  to* . 

5,228  G 

24,193  I. 

18,932  L 

3,442  L 

3.984  G 

491  L  37,846  L 

EL 

PASO,  TEX. 

Diily,  1030  . 

562,273 

274,939 

112,373 

17,250 

209,080 

4,032  1,179,947 

540,898 

319,338 

145,356 

16,393 

185,565 

6,J24  1,214,274 

21,575  0 

44,399  L 

32,983  L 

857  G 

23,515  0 

2,892  L  34,327  L 

89,669 

21,297 

20,169 

3,471 

21,767 

130  156,503 

1929 . 

85,535 

17,685 

35,510 

2,249 

20,895  . 

.  161,874 

Giin  or  Low  . 

4,134  G 

3,612  0 

15,341 L 

1,222  0 

872  G 

130  0  5,371  L 

EVANSVILLE, 

,  IND. 

Duly.  1930 . 

729,801 

255,160 

77,602 

102,603 

182,320 

32,090  1,379.576 

Sunday,  1930 . 

165.796 

20,411 

39,135 

25,991 

29.616 

.  280,949 

FALL 

RIVER, 

MASS. 

Dtily.  1930 . 

260,189 

131,378 

31,358 

12,361 

35,125 

9,116  479,527 

1929 . 

268,155 

128,853 

72,394 

7,579 

33,217 

2,732  512,930 

0»in  or  I.086 . 

7,966  L 

2,525  0 

41,036  L 

4,782  0 

1,908  0 

6,384  G  33,403  L 

FT, 

WAYNE, 

IND. 

Diib.  1930 

820,396 

243,810 

75,592 

46,082 

201 .064 

62.687  1,449,631 

1929  . 

801,849 

280,814 

95,780 

20,177 

240,719 

60,904  1,500.243 

Gain  or  Ixhb . 

18,547  0 

37,001  L 

20,188  L 

25,905  0 

39,655  L 

1,783  0  50,612  L 

Sunday.  1930 . 

99,242 

16,609 

36,558 

12,712 

42,725 

.  207,846 

1929  . 

114,618 

17,759 

37,306 

6,881 

55,360 

72  231,996 

Giin  or  Lon . 

15,376  I, 

1,150L 

748  L 

5,831  G 

12,635  L 

72  L  24,150  L 

FT,  WORTH, 

TEX. 

Didy.  1930 . 

643,858 

361,956 

83,978 

53,904 

235,769 

11,494  1,390,959 

1929 . 

620,029 

372,961 

86.965 

37,460 

264,069 

6,686  1,388,161 

Gain  or  Ixm . 

23,838  0 

11,005  L 

2,987 L 

16,444  G 

28,300  L 

4,808  0  2,798  G 

Sunday,  1930 . 

101,157 

26,018 

26,114 

8,719 

32,855 

1,030  195,893 

1929 . 

124,982 

43,236 

50,729 

7,917 

38,336 

793  265,993 

Gtin  or  Lom . 

23,825  L  ] 

J7,218*L 

24,615  L 

802  0 

5,481  I. 

237  0  70,100  L 

HARRISBURG 

,  PA. 

Dtily.  1930. . 

511,488 

215,974 

145,438 

22,219 

106,325 

23,453  1,024,897 

1929 . 

592,692 

246,271 

107,337 

25,405 

103,400 

12,721  1,087,826 

Gain  or  Ixm . 

81,204  L 

30,297  L 

38,101  G 

3,186L 

2,925  0 

10,732  0  62,929  L 

Sunday,  1930 . 

26,361 

2,586 

7,452 

2,158 

1,918 

.  40,475 

1929 . 

20,630 

2,969 

728 

3,348 

1,016 

96  28,787 

Gain  or  Loaa . 

5,731  O 

383  L 

6,724  G 

1,190  L 

902  0 

96  L  11,688  0 

HARTFORD,  CONN. 

Daily.  1930 . 

1,086,119 

288,267 

155,603 

220,968 

188,087 

30,240  1,969,284 

1929 . 

1,182,800 

322,236 

123,824 

187,550 

198,086 

24,460  2,038.956 

Gail  or  Ixms . 

96,681  ) 

33,969  L 

31,779  0 

33.418  0 

9,999  L 

5,780  0  69,672  L 

Sunday,  1930 . 

222,608 

28,365 

83,621 

17,435 

21,042 

299  373,370 

1929 . 

201,796 

40,638 

56,457 

21,546 

19,342 

276  340,055 

Gain  or  Lon . 

20,812  0 

12.273|L 

27,164  0 

4,111  L 

1,700  0 

23  G  33,315  0 

HOUSTON, 

TEX. 

Dtily.  1930 . 

1,067,956 

363,408 

73,911 

98,778 

405,632 

20,794  2,030,479 

1929 . 

1,045,732 

372,966 

90,236 

90,461 

509,339 

9,612  2,118,346 

Gain  or  Lots . 

22,224  0 

9C.558  L 

16,325  L 

8,317  0 

103,707  L 

11,182  0  87,867  L 

Sunday,  1930 . 

295,481 

65,919 

68,979 

19,609 

80,262 

1,620  531,951 

1929 . 

351,932 

66,203 

90,816 

29,402 

99,364 

2,264  639,981 

Gain  or  Loat . 

56,451  L 

284’L 

21,837  L 

9,712  L 

19,102  L 

644  L  108,030  L 

INDIANAPOLIS,  IND. 

Daily,  1930 . 

.  1,075,721 

366,423 

129,122 

102,866 

410,347 

41,241  2,125,720 

1929 . 

1,197,936 

483,296 

146,661 

93,883 

459,648 

30,008  2,411,432 

Gain  or  Lon . 

122,215  L 

116,873]L 

17,539  L 

8,983  0 

49,301  L 

11,233  0  285,712  L 

Sunday,  1930 . 

187,276 

43,487 

40,421 

461 

53,368 

55  325,068 

1929 . 

200,595 

42,760 

52,566 

811 

62,549 

85  359,366 

Gain  or  Loan _ ^  . 

13.3191L 

727  G 

12,145  L 

350  L 

9,181  L 

30  L  34,298  L 

JACKSONVILLE,  FLA. 

Daily.  1930 . 

537,630 

271,616 

83,523 

35,100 

187,195 

17,190  1,132,254 

1929 . 

453.833 

277,043 

111,501 

38,831 

223,899 

27,261  1,132,368 

Gain  or  Lota . 

83,797  G 

5,427jL 

27,978  L 

3,731  L 

36,704  L 

10,071  L  114  L 

Sunday,  1930 . 

105,067 

32,435 

32,750 

1,352 

41,531 

674  213,809 

1929 . 

107,736 

30,030 

43,928 

1,346 

49,699 

414  233,153 

Gain  or  Ixiaa . 

2.669|L 

2,405  0 

11,178  L 

6G 

8,168  L 

260  0  19,344  L 

KANSAS  CITY,  MO. 

Daily,  1930 . 

990,915 

461,618 

81,362 

99,326 

499,079 

8,472  2,140,772 

1929 . 

1,040,008 

484,664 

115,710 

85,560 

531,680 

6,905  2,264,527 

Gain  or  Loan . 

49,093  L 

23,046L 

34.348  L 

13,766  0 

32,601  L 

1,567  0  123,755  L 

Sunday.  1930 . 

253,954 

78,927 

60,904 

21,185 

99,412 

386  514,768 

1929 . 

262,062 

94,723 

94,974 

20,097 

67,612 

119  539,587 

Gain  or  Loan . 

8,108'L 

15,796  L 

34,070  L 

1,088  0 

31,800  0 

267  0  24,819  L 

KNOXVILLE, 

TENN. 

Daily.  1930 . 

524,209 

198,880 

58.443 

49,269 

101,839 

10.299  942,939 

1929 . 

574,433 

221,267 

103,985 

58,545 

129,056 

9.255  1,096,541 

Gtin  or  Loas . 

50,224  1 

22,387  L 

45,542  L 

9,276  L 

27,217  L 

1,044  0  153,602  L 

&inday.  1930 . 

154,100 

23,125 

47.323 

11,412 

29,912 

262  266.134 

1929 . 

176,671 

20,147 

57,621 

11,516 

37,930 

1,084  304,969 

G^  or  Loi. . . . 

22,571  L 

2,978  G 

10,298  L 

104  L 

8,018  L 

822  L  38,835  L 

LOS  ANGELES,  CAL. 

Daily,  1930 . 

2,373,792 

695,556 

261,060 

405,079 

1,050,794 

3,289  4,789,570 

1929 . 

2,351,680 

780,991 

287,250 

433,611 

1,363,390 

369  5,217,191 

Gain  or  Loa . 

22,212  0 

85,435  L 

26,190  L 

28,532  L 

312.596  L 

2,920  0  427,621  L 

today,  1930 . 

573,355 

119,743 

73,680 

13,076 

232,985 

218  1,013,057 

1929 . 

628,931 

128,875 

159,106 

18,110 

273,702 

Gain  or  Loa . 

55,576  L 

9,132  L 

85,426  L 

6,034  L 

40,717  L 

218  0  195,667  L 

LOUISVILLE,  KY. 


Local 

National 

Automotive 

r'inapcial 

Totol 

diaplay 

display 

display 

display 

(Maasified 

Legal  advertising 

Daily.  1930  . 

.  1,050,167 

470.561 

79,088 

132,683 

287,397 

9,923  2,029,819 

1929 . 

.  1,153,742 

532,962 

119,872 

186,278 

300,581 

23,648  2,317,083 

Gain  or  l.oa8 

103,575  1. 

62.401  1. 

40,781  1. 

53.515  L 

13,181  L 

13,725  L  287.264  L 

Sunday, 1930. . 

.  280,229 

38,774 

117,600 

31,445 

39,518 

396  507,962 

1929 . 

.  329,054 

45,613 

144,923 

37,747 

49,324 

429  607,090 

(lain  or  I/ws 

48,825  L 

6,839  L 

27,323  L 

6,302  L 

9,806  L 

33  1.  99,128  L 

MANCHESTER 

N.  H. 

Daily,  1930 . 

.  216,979 

104,922 

47,678 

16,291 

38,883 

2,682  427,435 

1929 . 

.  178,917 

90,866 

80,937 

15,726 

40,123 

3,391  409,960 

Onin  or  Ixiaa  . 

.  38,062  0 

14,056  0 

33.259  L 

565  G 

1,2401. 

709  L  17,475  G 

MEMPHIS,  TENN. 

Daily,  1930 . 

946.829 

437,930 

114,200 

114,966 

307,217 

19,236  1,940,378 

1929 . 

.  965,220 

448,705 

161,126 

92,080 

336,452 

21,910  2,025,493 

Gain  or  Loaa. . 

.  18,391  L 

10,775  L 

46,926  L 

22,886  0 

29,235  L 

2,674  L  85,115  L 

Sunday,  1930 _ 

.  193,042 

45,090 

35,909 

4,646 

56,210 

222  335,119 

1929 . 

.  202,340 

4.3,778 

58,409 

3,714 

69,410 

559  378,210 

Gain  or  Loaa . . 

.  9,298  L 

1,312  0 

22,500  L 

932  G 

13,200  L 

337  L  43,091  L 

MILWAUKEE 

WIS. 

Daily.  1930 . 

...  1,249,147 

364,491 

123,941 

131,365 

309,426 

36,195  2,214,565 

1929 . 

.  1,164,428 

423,442 

173,619 

106,400 

333,363 

36,305  2,237,557 

Gain  or  Loss. . 

.  84,719  0 

58,951  L 

49,678  L 

24,965  G 

23,937  L 

110  L  22,992  L 

Sunday,  1930. . . 

.  213,773 

106,813 

133,618 

11,831 

81,355 

.  547,390 

1929 . 

.  222,396 

109,994 

175,978 

12,954 

90,264 

85  611,671 

Gain  or  Loss. . 

.  8,623  L 

3,181  L 

42,360  L 

1,123  1. 

8,909  L 

85  L  64,281  L 

MINNEAPOLIS 

MINN. 

Daily,  1930 . 

.  1,483,001 

411,070 

83,898 

109,846 

276,844 

37,415  2,392,074 

1929 . 

.  1,406,772 

429,586 

94,920 

121,695 

301,534 

39,151  2,393,658 

Gain  or  Loaa . . 

.  76,229  G 

18,516  L 

11,022  L 

11,849  L 

24,690  L 

11,736  L  1.584  L 

Sunday,  1930. . . 

.  166,399 

60,277 

66,849 

5,951 

94,969 

23  394,468 

1929 . 

.  170,756 

52,685 

97,778 

5,954 

85,103 

21  412,297 

Gain  or  Ixiaa . . 

.  4,357  L 

7,592  G 

30,929  L 

3  L 

9,866  0 

2  G  17,829  L 

MONTGOMERY,  ALA. 

Daily . 

.  351,126 

149,391 

33,436 

13,424 

36,289 

8,608  592,274 

Sunday, 1930. . . 

.  76,033 

8,507 

16,396 

2,984 

15,454 

.  119,374 

NASHVILLE, 

TENN. 

Daily,  1930 

....  435,899 

217,799 

78,658 

39,719 

147,082 

13,602  931,759 

1929 . 

.  443,360 

220,475 

90,751 

37,474 

175,303 

0,863  977,226 

Gain  or  Ixiaa . 

.  7,461  L 

2,676  L 

12,093  L 

2,245  G 

28,221  L 

3,739  0  45,467  L 

Sunday,  1930. . . 

.  165,446 

65,727 

69, 140 

8,430 

42,073 

314  351,130 

1929 . 

.  151,980 

60,885 

94,797 

8,784 

50,349 

206  367,001 

Gain  or  IjOM  . 

.  13,466  0 

4,842  0 

25,657  L 

354  L 

8,276  L 

108  0  15.871  L 

NEWARK, 

N.  J. 

Daily,  1930 . 

.  1,470,796 

482,345 

208,992 

115,204 

399,534 

84,071  2,660,942 

1929 . 

.  1,543,888 

421,791 

294,566 

124,600 

476,962 

88,261  2,950,068 

Gain  or  Loaa . . 

.  73,092  L 

39,446  L 

85,574  L 

9,396  L 

77,428  L 

4,190  L  289,126  L 

Sunday. 1930. . . 

.  254,126 

56,835 

91,193 

50,015 

28,471 

7,131  487,761 

1929 . 

.  292,562 

45,774 

109,977 

72,342 

48,690 

8,336  577,681 

Gain  or  Ixiaa . 

_  38,436|L 

11,061  G 

18,784  L 

22,327  L 

20,219  L 

1,215  L  89,920  L 

NEW  BEDFORD,  MASS. 

DaUy,  193C 

.  469,667 

149,716 

.54,082 

23,013 

119,647 

19,005  835,130 

1929 . 

451,588 

142,086 

83,232 

19,673 

100,671 

16,323  813,573 

Gain  or  Loaa 

...  .  18,079  0 

7.6.30  0 

29,150  L 

3,340  0 

18,976  0 

2,682  0  21.557  0 

Sunday, 1930  . 

.  33,328 

2,119 

31,265 

1,722 

7,525 

.  75,958 

1929 . 

.  37,437 

4,914 

22,189 

2,762 

7,519 

.  74,821 

Gain  or  Ix»a . . 

.  4,110L 

2,795  L 

9,076  0 

1,040  L 

60 

.  1,137  L 

NEW 

HAVEN, 

CONN. 

Daily.  I93C  . 

.  932,946 

282,6.57 

94,480 

192.461 

186,432 

40,194  1,729,170 

1929 . 

.  972.380 

300,118 

157,202 

192,941 

199,095 

31.051  1,852,787 

Gain  or  Ixoes 

.  39,434  L 

17,461  L 

62,722  1, 

480  1. 

12,663  L 

0,143  0  123,617  L 

Sunday, 193C  . 

.  177,070 

20,308 

56.410 

18.554 

21,694 

793  294,829 

1929 . 

.  189,818 

21,401 

70,185 

19,811 

25,877 

819  327,911 

Gain  or  Loaa . . 

.  12,748  L 

1,093  L 

13,775  L 

1,257  L 

4  183  L 

26  0  33,082  L 

NEW 

ORLEANS,  LA. 

Daily,  1930 . 

.  1,366,501 

463,663 

95,281 

218,208 

318,557 

82,357  2,544,567 

1929 . 

.  1,5,34,506 

4.30,741 

109  875 

223,4.55 

350,793 

86,398  2  735,768 

(lain  or  I^oes . . 

.  168,005  L 

32,922  G 

14,594  1. 

5,247  L 

32,236  L 

4,401  L  191,201  L 

Sunday,  1930  . 

.  .  347,210 

77,391 

76,079 

42,103 

97,611 

13,773  654,167 

1929 . 

403,949 

73,064 

76,893 

.54,982 

121,588 

9,348  739,824 

Onin  or  Ixiaa . . 

56,7.39  L 

4,327  0 

814  L 

12,879  L 

23,977  1. 

4,425  0  85,657  L 

*NEW  YORK 

N.  Y. 

..  7,276,286 

2,466,761 

1,216,232 

.  10a059,260 

1929  . 

.  7.791.30C 

2.905.380 

I,4C4.356 

.  12,101,036 

.  515,014  L 

438,6I9L 

188,124  L 

.  1  141,767  L 

Sunday,  1930. . . 

.  1,636,472 

1,012,277 

423,016 

.  2,971,765 

1929  . 

.  1,799,888 

1.102,287 

481,125 

.  3.363,300 

_  16.3416  1. 

90.010 

58.109 

. L  411.5.35  L 

*  Official  figures  furnished  by  the  Advertising 

i^ecord  Company. 

NIAGARA  FALLS,  N.  Y 

Daily,  1930 . 

.  457,223 

96,680 

86,108 

22,108 

39,153 

6,073  707,345 

NORFOLK, 

VA. 

Daily,  1930 . 

.  678,845 

223,428 

106,260 

55,395 

127,963 

50,125  1  242,016 

1929 . 

.  765,962 

231,414 

92,056 

55,053 

155,413 

19,148  1  319,046 

Gain  or  Loaa 

.  87,117  L 

7,986  L 

14,204  0 

342  G 

27,450  L 

30,977  0  77,030  L 

Sunday,  1930. . . 

.  208,087 

19,530 

25,150 

6,312 

19,389 

4,673  283,141 

1929 . 

.  228,506 

18  276 

40,103 

9,446 

18,412 

457  315,199 

Gain  or  Ixiaa. . 

_  20,418  L 

1,254  0 

14,953  L 

3,1341. 

977  G 

4,216  0  32,058  L 

1 
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DROP  IN  AUTOMOTIVE  COPY  CAUSED  GENERAL  LINAGE  LOSS  IN  JANUARY 


OAKLAND,  CAL. 

National  Automotive  Finaneial 


Total 

advertiiinc 


Dailr.  1S30 . 

l«2g . 

QmarLoa. 


1«2« . 

Qais  or  Lorn. 


Dailr.  1030 . 

18M . 

Gain  or  Lorn. 
SuBday, 1930... 

1039 . 

Gab  or  Lorn. 


IMbr.lOOO...  . 

1939 . 

Gab  or  Loai. 
Bnaday,  1930... 

1929 . 

Gab  or  Loan. 


Gab  or  Lorn. 
Bnaday. 1930... 

1939 . 

Gabor  Lob. 


DbHt.  1930 . 

1939 . 

GaborLoa. 
Soaday,  1930  .. 

1939 . 

Gab  or  Um. 


1939 . 

Gabor  Loai. 


996,315 

245,105 

61,704 

86,108 

421,460 

23,029 

1,832,721 

980,587 

243,698 

111,054 

71,342 

430,685 

29,872 

1,867,038 

14,728  G 

1,507G 

49,350  L 

14,766  G 

9,125  L 

6,843  L 

34,317  L 

112,426 

12,283 

38,926 

3,192 

87,981 

2,152 

265,960 

138,815 

8,780 

66,260 

3,025 

92,067 

1,178 

299,125 

26,389  L 

3,603 G 

16,334  L 

167  G 

4,086  L 

074  G 

42,166  L 

OKLAHOMA  CITY 

.  OKLA 

773,639 

373,672 

104,020 

79,619 

311,225 

6,202 

1,647,277 

813,356 

421,023 

133,771 

65,229 

336,635 

2,473 

1,772,477 

89,807 L 

48,361  L 

29,761  L 

14,890  G 

25,410  L 

3,729  G 

125,200  L 

92,241 

19,463 

40,907 

13,070 

45,624 

206 

211,601 

116,335 

32,039 

66,202 

8,724 

54,172 

268,372 

24,094  L 

13,486  L 

16,296  L 

4,346  G 

8,648  L 

206G 

56,871  L 

OMAHA,  NEB. 

660,864 

281.886 

40,664 

43,039 

154,761 

6,866 

1,186,960 

612,398 

259,100 

63,066 

23,653 

147,734 

10,118 

1,116,059 

48,466  G 

22,686  G 

22,492  L 

10,486  G 

7,027  G 

4,272  L 

70,901  G 

163,239 

91,105 

66,402 

4,777 

64,372  . 

378.895 

203,062 

93,927 

72,606 

2,209 

72,075  . 

443,879 

49,823  L 

2,822  L 

7,204  L 

2,568 G 

7,703  L  . 

64,984  L 

PHILADELPHIA 

,  PA. 

t,628,431 

936,680 

261,620 

442,234 

663,006 

209,762 

6,041,823 

i,752,610 

855,650 

378,317 

474,219 

928,875 

158,905 

5,648,485 

234,179  L 

81,021 G 

116.697  L 

31,885  L 

265,779  L 

50,857  G 

606,662  L 

422,336 

136,6n 

172,040 

4,075 

156,992 

240 

892,360 

463,615 

92,636 

237,644 

1,660 

304,008 

14 

1,090,385 

41,279  L 

44,142  G 

66,604  L 

2,606 G 

147,016  L 

226  G 

207,025  L 

PHOENIX.  ARIZ. 

678,960 

183,278 

87.203 

35,633 

231,900 

17,411 

1,234.885 

692,808 

161,340 

113,769 

24,643 

220,258 

8,320 

1,111,037 

86,162  G 

32,038  G 

26,666  L 

10,990  G 

11,642  G 

0,062  G 

123,348  G 

74,853 

8,346 

40,133 

3,364 

44,317 

681 

171,684 

76,606 

9,822 

61,220 

2,034 

46,170 

507 

185,449 

843L 

1,476  L 

11,087  L 

1,320  G 

1,853  L 

174  G 

13,765  L 

••PITTSBURGH,  PA 

1,690,663 

503,923 

150,669 

190,322 

343,827 

88.669 

2,976,973 

1,780,668 

567.074 

189,888 

197,298 

408,295 

121,099 

3,255.222 

90,005 L 

54,051 L 

30,319  L 

6,976L 

64.468  L 

32,430  L 

278,249  L 

239,763 

131,932 

158,100 

4.051 

136,728 

607 

671,081 

310,812 

148,647 

183, m 

4,605 

161,768 

•09,493 

71.049  L 

16,716  L 

24,671  L 

464L 

26,080  L 

607G 

138,412  L 

1939 .  310,813  148.M7  183, m  4,605  161,768  .  809,493 

Gab  or  Lorn .  71.049  L  16,716  L  34,671  L  464  L  36,080  L  607G  138,413  L 

**  Becauae  of  rate  diaaKreement,  leading  retail  storea  withheld  advertising  from  the  Press 
during  January. 

PORTLAND,  ORE. 


Daly,  1930 . 

..  1,186,171 

359,611 

86,495 

108,720 

830,013 

7,812  2,084,722 

1W9 . 

..  1,110,654 

380,848 

103,529 

102,893 

389,747 

3,138  2,090.809 

Gab  a  Loa . 

75,617  G 

21,337  L 

17,034  L 

5,827  G 

63.734  L 

4,674  G  6,087  L 

Sunday, 1930 . 

142,304 

60,196 

77,021 

5,150 

76,951 

283  860.904 

1929 . 

136,013 

52,463 

97,695 

8,165 

127.116 

.  420,362 

Gab  a  Loa _ 

7,291  G 

2,268  L 

20,674  L 

8,015.L 

61.165L 

283  G  09,448  L 

/ 

Daily.  1930 . 

..  1,199,315 

PROVIDENCE,  R.  1. 

307,489  82,166  146,604 

352,922 

69,057  2,167,463 

1929 . 

..  1,109,170 

294,356 

125.698 

130,116 

348,149 

34,195  2,041,684 

Gab  a  Loa . 

00.046G 

13,133  G 

43,432  L 

16,488  G 

4,773  G 

84,862  G  115,869  G 

<  ■  ' 

Sunday, 1930 . 

166,428 

23,549 

45,228 

8,248 

37,132 

172  264,767 

1929 . 

165,747 

17,699 

63,867 

4,341 

45,620 

1,201  298,476 

Gab  a  Las .... 

10,319  L 

6,850  G 

18,639  L 

1,093  L 

8,488  L 

1,029  L  33,718 L 

Daily,  1930 . 

1939 . 

Gain  or  Loas. 
Sunday,  1930... 

1929 . 

Gain  or  Loos. 


Dady,  1930 . 

1929 . 

Gab  or  Loss. 
Sunday,  1930... 

1929 . 

Gab  or  Loa.. 


Gab  or  Loa. 
Sunday,  1930... 

1929 . 

Gab  or  Loa. 


Daily,  1930 . 

1939 . 

Gab  w  Loa.. 
Sunday,  1030... 

1930 . 

Gab  wLoa. 


READING,  PA. 

804,105 

213,811 

75,125 

55,451 

183,894 

27,647 

1,360,033 

751,543 

212,656 

95,171 

49,005 

189,765 

30,859 

1,328,999 

62,662  G 

1,155G 

20,046  L 

6,446  G 

6,871  L 

3,212  L 

31,034  G 

45,980 

11,876 

26,756 

488 

17,776 

91 

102,967 

68,555 

6,819 

26,730 

1,107 

20,481 

121 

112,813 

12,676  L 

6,057  G 

26  G 

619  L 

2,705  L 

30L 

9.846  L 

RICHMOND. 

VA. 

781,672 

266,926 

91,898 

90,650 

244,922 

11.298 

1,477,266 

709,429 

350,286 

105,711 

96,881 

370.228 

U.164 

1,445,689 

73,143  G 

6,640  G 

13,813  L 

6,231  L 

8S,306L 

1,856L 

31,677  G 

146,347 

22,230 

20,838 

11,554 

31,494 

896 

232,269 

178,457 

22,448 

32,422 

10,385 

36,657 

366 

280,736 

33.210  L 

218  L 

11,684  L 

1,169  G 

6,163  L 

530G 

48,476  L 

ROCHESTER, 

N.  Y. 

% 

.609.331 

366.207 

123.951 

140,646 

309,774 

47,686 

2,557,486 

.609,618 

374,614 

203.702 

135,573 

348.633 

35.881 

3,667,921 

397  L 

8,307  L 

79,761  L 

5,073  G 

38,859  L 

11,805  G 

110,436  L 

188,913 

98,292 

147.713 

10,958 

88,930 

244 

635,050 

194,399 

124,393 

172,874 

5,174 

104,303 

296 

601,439 

6,480  L 

26,101  L 

25,161  L 

6,784  G 

16,373  L 

52  L 

66,389  L 

ROCKFORD, 

ILL. 

019,343 

270,400 

109,753 

61,878 

301,870 

14,762 

1,667,995 

73,098 

6.628 

29,066 

5,252 

27,582 

121 

141,347 

SALT  LAKE  CITY,  UTAH 

838,977 

268,974 

80.285 

61,840 

181,230 

19,351 

1,440,657 

797,216 

283,278 

88,242 

28,114 

215,114 

3,093 

1.415,056 

41,762  G 

14,304  L 

7,957  L 

23,736  G 

33,884  L 

16,258  G 

25,601  G 

164,498 

87,337 

44,943 

14,523 

37,608 

1,628 

300,437 

183,416 

41,482 

67,079 

8,188 

46,070 

254 

336,488 

18,917  L 

4,145  L 

12,126  L 

6,336  G 

8.463  L 

1,274  G 

86.061  L 

SAN  ANTONIO,  TEX. 

Local  National  Autonx>tiTo  Financial 

dispby  display  dispby  display  Claaified 


Daily,  1930 . 

1929 . 

Gab  or  Loa. 
Sunday,  1930. . . 

1929 . 

Gabor  Loa. 


Gab  or  Loa. 
Sunday,  1930. . . 

1929 . 

Gab  or  Loa. 


Daily,  1930 . 


Gun  or  Loa. 
Sunday, 1930... 

1929 . 

Gab  or  Loa. 


Gain  or  Loa . 
Sunday, 1930. . . 

1929 . 

Gain  or  Loa. 


933,519 

371,776 

64,024 

140,616 

411,757 

14,778 

1.936,411 

933,168 

366,759 

75,533 

154,303 

438,697 

14,602 

1.983.061 

351  G 

5,017  G 

11,509  L 

13,687  L 

26,940 L 

176  G 

M.sni 

300,023 

104,402 

78,342 

18,012 

98,896 

513 

600,111 

343,355 

89,998 

115,332 

28,159 

125,491 

1,128 

702,401 

42,332  L 

14,404 G 

36,990  L 

10,147  L 

26,595  L 

615  L 

102,27$  L 

SAN 

DIEGO. 

CAL. 

1,419,671 

377,459 

139,432 

162,254 

411,223 

31,412 

9.541,1$! 

,545,434 

404,927 

225,842 

211,557 

503,494 

62,528 

2.953,7B 

125,863  L 

27,468  L 

86,410  L 

49,303  L 

92,271 L 

31,116 L 

419,4211 

194,045 

14,003 

39,307 

16,460 

46,837 

720 

310,071 

249,390 

17,932 

65,127 

18,952 

57,754 

251 

400,404 

55,345  L 

3,939  L 

25.820  L 

2,492  L 

11,417  L 

469G 

98,534  1 

SAN  FRANCISCO,  CAL. 

1,313,327 

604,643 

119.050 

293.215 

766,713 

74,680 

3,171,011 

1,176,978 

543,926 

247,932 

291,454 

635,369 

181 

2,805,830 

136,349 G 

60,717  G 

128.882  L 

1,761  G 

131,354  G 

74,499  G 

275,7000 

347,463 

119,798 

91,342 

3,572 

171,983 

203 

734.801 

332,672 

118,632 

191,634 

4,381 

197,774 

845.001 

14,791  G 

1,166G 

100.292  L 

809  L 

25.791  L 

203G 

110,7321 

SCRANTON, 

,  PA. 

1,157,688 

226,397 

132,628 

93,852 

123,992 

24,674 

1.750,231 

1,368,701 

259,019 

197,937 

67,729 

139,010 

23,507 

2.055.003 

211,013  L 

32,622  L 

65,309  L 

26,123  G 

15,018  L 

1,167 

290,0721 

144,113 

14,949 

21,631 

8,547 

1,619 

4,686 

195,54$ 

162,315 

18,863 

31,062 

4,431 

2,525 

393 

219,080 

18,202  L 

3,414  L 

9.431  L 

4,116G 

906L 

4.293Q 

23,544  1 

SEATTLE,  WASH. 


DaUy.  1930 . 

960,150 

312,373 

77,858 

189,114 

432,107 

1,375 

1,972,077 

1929 . 

959,198 

418,288 

122,530 

226,459 

447,734 

197 

2,174,404 

Gain  or  Loa . 

952  G 

105,915  L 

44,672  L 

37,435  L 

15,627  L 

1,178 G 

201,4201 

Sunday, 1930 . 

166,869 

101,342 

92,081 

7.387 

118,596 

116 

486,301 

1929 . 

181,499 

107,684 

123,720 

8,319 

142,425 

503.647 

Gain  a  Loa . 

14,630  L 

6,342  L 

31,639  L 

932  L 

23,829  L 

116  G 

77,2$4L 

SOUTH  BEND,  IND. 


DaUy,  1930 . 

1929 . 

Gain  or  Loa. 
Sunday, 1930. . . 

1929 . 

Gab  or  Loa. 


Daily,  1930 . 

1929 . 

Gab  or  Loa. 
Sunday, 1930. . . 

1929 . 

Gain  or  Loa. 


DaUy,  1930 .  1,476,135 

1929 .  1,554,580 

Gab  or  Loa .  78,445  L 

Sunday,  1930 .  315,471 

1929 .  •  367,900 

Gain  or  Loa .  52,429  L 


Daily,  1930 .  1,053,328 

1929 .  1,042,794 

Gab  or  Loa .  10,534  G 

Sunday,  1930 .  143,546 

1929 .  127,030 

Gab  or  Loa .  16,516  G 


Daily,  1930 . 

1929 . 

Gab  or  Loa. 
Sunday,  1930. . . 

1929 . 

Gab  or  Loa. 


Daily,  1930... 

1929 . 

Gab  or  Loa 
Sunday, 1930. . 

1929 . 

Gab  or  Loa 


Daily,  1930... 
Sunday,  1930. 


703,576 
683,672 
19,904  G 
82,185 
87,088 
4,903  L 


DaUy,  1930 .  1,059,615 

1929 .  1,194,164 

Gab  or  Loa .  134,549  L 

Sunday,  1930 .  191,042 

1929 .  227,610 

Gain  or  Loa .  36,568  L 


205,821 

48,061 

71,157 

166,719 

32,756  1 

235,885 

77,129 

58,753 

173,871 

19,341  I 

30,064  L 

29,068  L 

12,404  G 

7,152  L 

13,415 G 

15,452 

48,086 

20.311 

35,486 

298 

18,341 

52.771 

14,630 

39,092 

22 

2.889  L 

4,685L 

5,681  G 

3,606  L 

276  G 

SPOKANE,  WASH. 

283,012 

82,284 

90,669 

283,187 

33,792  1 

269,994 

94,394 

93,652 

336,126 

.  1 

13,018  G 

12,110  L 

2,983  L 

52,039  L 

33,792  G 

18,047 

30,243 

22,165 

29,006 

314 

27,775 

41,837 

27,932 

35,557 

9,728  L 

11,594  L 

5,767  L 

6,551  L 

314  G 

ST, 

LOUIS, 

MO. 

569,973 

88,456 

193,838 

316.758 

12,743  i 

650,398 

93,543 

226,529 

405,080 

11,884  ! 

80,425  L 

5,087  L 

32,691  L 

88,322  L 

859  G 

78,974 

71,085 

7,411 

188,266 

994 

112,435 

98.672 

6,183 

224,524 

416 

33,461  L 

27,587  L 

1,228  G 

36.258  L 

488  G 

ST. 

PAUL,  MINN. 

473,477 

69,526 

83,196 

216,110 

5,733  ] 

510,550 

99,149 

108,876 

215,502 

11,132  1 

37,073  L 

29,623  L 

25,680  L 

608G 

5,399  L 

52,901 

41,346 

15,292 

50,770 

42,412 

72,294 

11,077 

43,330  . 

10,489  G 

30.948  L 

4.215  G 

7,440 G  .. 

SYRACUSE, 

N.  Y. 

335,949 

63,098 

109,881 

208,415 

43,194  1 

346,987 

111,524 

92,526 

240,820 

28.026  1 

11,038  L 

48,426  L 

17,355  G 

32,405  L 

15,168  G 

88,106 

86,062 

39,533 

58,109 

122 

108,986 

102,772 

22,076 

69,984 

48 

20,880  L 

16,710  L 

17,457  G 

11,875  L 

74  G 

TACOMA,  WASH. 

251,534 

76,674 

70,793 

296,101 

5,062  1 

284,989 

106,855 

75,358 

332,243 

383 

33,455  L 

30,181  L 

4,565  L 

36.142  L 

4,679  G 

6,498 

42,832 

4,014 

51,551 

9,886 

55,647 

2,828 

55,442 

3,388  L 

12,815  L 

1,186  G 

3,891  L  .. 

TERRE  HAUTE,  IND. 

255,158 

58,992 

58,243 

163,092 

50,635  1 

16,269 

37,655 

8,194 

29,161 

69 

TOLEDO,  OHIO 

317,697 

134.947 

129,117 

312,189 

43,134 

353,820 

144,722 

127,049 

379,634 

44,386 

36,123  L 

9,775  L 

2,068]G 

67,445  L 

1,252  L 

17,738 

26,735 

14,117 

23,037  . 

20,914 

28,663 

U,087 

29,810 

139 

3,176  L 

1,928  L 

430  G] 

6,773  L 

139  L 

1,665,M1 
25,433  L 
180,207 
236,721 
56,514  L 


1,988,003 
86,633  L 
303,855 
296,143 
7,712  0 


(Continued  on  page  53) 
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JANUARY  LINAGE  LOSS  WAS  6  PER  CENT 


-  TRENTON,  N.  J. 


I 


National 

Automotiva 

Financial 

Total 

dispUy 

diaplsy 

display 

display 

Classified 

Legal 

AdTertiaing 

434.399 

145,269 

34,621 

20,714 

70,159 

18,642 

723,804 

IiWv.  • 

416.141 

132,957 

56,614 

21,456 

64,869 

20,159 

712,196 

Glia  or  Loss . 

18,258  0 

12,312  0 

21,993  L 

742  0 

5,2900 

1,517  L 

11,608  0 

75,713 

5,292 

18,684 

10,660 

16,583 

468 

127,399 

94,915 

4,824 

22,196 

10,062 

15,239 

405 

147,641 

19.203  L 

468  0 

3,512  L 

598  0 

1,344  0 

630 

20,242  L 

TULSA,  OKLA. 

681,034 

239,751 

84.292 

49,297 

247,182 

2,839 

1,304,395 

665,637 

236,324 

116,972 

37,968 

257.935 

3,919 

1,318,755 

GaioorlxM . 

15,397  0 

3,427  0 

32,680  L 

11,329  0 

10,753  L 

1,080  L 

14,360  L 

206,800 

53.553 

59,951 

32,563 

47,936 

152 

400,955 

177.498 

37.962 

82,110 

25,345 

50,986 

552 

374,553 

0^  or  Lofl . 

29,302  0 

15,591  0 

22,159  L 

7,218  0 

3,050  L 

500L 

26,402  0 

WASHINGTON, 

D.  C. 

Duly.  1930 . . 

...  1,541.233 

480.548 

172,994 

150,657 

433,247 

71,196 

2,849,875 

..  1,573,441 

419,893 

234,938 

139,188 

539,622 

12,149 

2,919,181 

GtinorIxiM . 

32.208L 

60,655  0 

61,944 L 

11,519  0 

106,375  L 

59,047  0 

69,306  L 

483,327 

103,473 

153,633 

7,838 

95,966 

399 

844,636 

542.915 

94,268 

204,644 

7,745 

127,450 

194 

977,216 

GtiaorLoM . 

59.588L 

9,205  0 

51,011  L 

930 

31,484  L 

205  0 

132,580  L 

WICHITA,  KANS. 

Diily,  1930 . 

711.035 

361,516 

45,087 

43.926 

462,904 

5,749 

1,630,217 

SuixUy,  1930 . 

270.641 

63,081 

60,432 

31.295 

77,309 

411 

503.169 

WINSTON-SALEM.  N.  C. 

Duly.  1930 . 

239,988 

95,751 

53,470 

20,590 

33,436 

2,351 

445,586 

302,711 

113,589 

54,469 

19,101 

36,300 

4,102 

530.272 

Gain  or  Loos . . 

62,723  L 

17,838 

999L 

1,489  0 

2,864  L 

1,751 L 

84,6i6L 

Sunday,  1930 . 

26,618 

7,358 

3,724 

1,034 

7,620 

567 

46,921 

91,595 

8,507 

31,851 

8,841 

8,294 

402 

149,490 

Gaia  or  Lass. ... . 

64,977  L 

1,149  L 

28,127  L 

7,807  L 

674  L 

165  0 

102,569  L 

WORCESTER, 

MASS. 

Daily.  1930 . 

990,165 

357,785 

98,868 

100,648 

248,892 

23,076 

1,819,434 

1929 . 

1,037,549 

368,551 

174,188 

82,918 

267,480 

21,053 

1,951.739 

Gaiaorlioaa . 

47,384  L 

10,766  L 

75,320  L 

17,730  0 

18,588  L 

2,023  0 

132,325  L 

Sunday.  1930 . 

114,818 

13,578 

26,042 

4,386 

30,206 

296 

198,335 

1929 . 

131,833 

8,812 

37,498 

4,685 

38,495 

15 

221,338 

Gaiaorloa - 

17,015  L 

4,775  0 

11,456  L 

299L 

8,289  L 

2810 

32,003  L 

YOUNGSTOWN, 

,  OHIO. 

Daily.  1930 . . 

1,047,409 

252,285 

86,198 

43,182 

177,490 

20,551 

1,627,115 

1929 . 

948,938 

274,078 

105,597 

37,882 

197,048 

19,517 

1,583,060 

Gain  or  Loan. .. . 

98,471  0 

21,793  L 

19,399  L 

5,300  L 

19,558  L 

1,034  0 

44,055  0 

Sunday.  1930 . . 

71,334 

10,938 

31,403 

6,877 

19,926 

107 

140,585 

1929 . 

63,714 

13,484 

33,558 

6,698 

23.939 

213 

141,606 

Gain  or  Loan . 

7,620  0 

2,546  L 

2,155  L 

179  0 

4,013  L 

106  L 

1,021  L 

HOWE  CRITICISES  SOTHERN 

Taxu  Publisher  Indignant  at  Actor's 
Refusing  Interriew 

Gene  Howe,  editor  of  the  Amarillo 
(Tex.)  News-Globe,  remembered  for 
his  criticism  of  Mary  Garden  and  that 
opera  singer’s  sarcastic  reply,  and  for 
his  criticism  of  Col.  Charles  A.  Lind¬ 
bergh,  when  he  thought  that  famous  flyer 
had  “high-hatted”  Amarillo,  last  week 
clashed  with  another  internationally 
famous  actor,  E.  H.  Sothern,  because 
the  actor  refused  to  be  interviewed  for 
Howe’s  paper.  As  a  result,  Mr.  Sotli- 
irn  donated  to  charity  the  $5(X)  he  re¬ 
ceived  for  his  Amarillo  engagement  and 
Mr.  Howe  reimbursed  Emil  Myers,  who 
brought  Sothern  to  Amarillo,  $300  for 
his  expenses. 

At  Mr.  Myers’  request,  because  the 
Sothern  engagement  seemed  doomed  to 
fiailure  financially,  the  News-Globe  had 
reserved  on  its  front  page  space  for  an 
interview  with  the  actor  to  be  published 
with  his  cut.  Mr.  Sothern  refused  the 
interview,  and  Editor  Howe,  editorially, 
urged  customers  to  turn  in  their  tickets 
Md  refuse  to  attend  the  recital  because 
me  actor  had  “high-hatted”  Amarillo. 
In  the  course  of  his  editorial  comment, 
Mr.  Howe  referred  to  the  actor  as  “a 
pink-toed  high-hatter.” 

Before  his  recital  Mr.  Sothern  took 
exception  to  the  editorial  criticism.  “My 
toes  are  not  pink,”  he  said  from  the 
stage.  “This  is  the  worst  thing  that  has 
ever  been  said  about  me.” 

Mr.  Sothern  explained  that  he  was 
fatigued  when  he  arrived  in  Amarillo. 
He  was  returning  to  charity  the  $500 
received  for  the  engagement,  he  said,  to 
P^ve  to  Mr.  Howe  that  “I  am  not  after 
™  money  of  the  people  in  the  smaller 
ahes. 

‘I  am  leaving  the  town  on  the  first 


train  after  the  recital,”  he  said,  “and 
may  I  never  see  Amarillo  again.” 

TO  AID  UNEMPLOYED 

Daily  Publishes  Free  Want  Ads  and 
Opens  Clearing  House 

An  unemployment  bureau  has  been 
opened  by  the  Nassau  Daily  Review  of 
Rockville  Centre,  N.  Y.,  to  help  find 
work  for  the  jobless  in  Nassau  County. 
On  Friday,  March  7,  the  Review  cele¬ 
brated  its  ninth  anniversary  as  a  daily 
by  announcing  it  wtould  publish  free 
classified  advertisements  for  all  unem¬ 
ployed  persons  who  wanted  to  advertise 
for  a  job. 

By  the  second  day  more  than  1(X)  per¬ 
sons  had  called  at  the  Review  office  to 
insert  copy  under  provisions  of  the  offer. 
Accepting  this  reaction  as  evidence  that 
unemployment  conditions  are  really  seri¬ 
ous  on  Long  Island,  the  Review  opened 
its  unemployment  bureau  and  issued  a 
wide  appeal  to  the  people  of  Nassau 
county  to  help  the  situation  by  providing 
work.  An  index  system  of  all  inquiries 
and  applications  are  kept  by  the  bureau 
and  persons  having  jobs  are  given  names 
of  the  unemployed  in  the  order  in  which 
applications  for  that  type  of  work  are 
received. 

The  first  day  after  the  paper  appealed 
to  its  readers  to  help  provide  jobs  for 
the  unemployed,  the  Bureau  was  able  to 
find  work  for  15  persons. 

In  order  that  the  condition  might  be 
alleviated,  the  Nassau  village  offices  in 
several  instances  also  have  started  co¬ 
operative  employment  agencies  to  help 

any  case.  _ 

WILEY  TO  VISIT  COAST 

Louis  Wiley,  business  manager  of  the 
New  York  Times  was  to  leave  New  York 
March  15  for  the  Pacific  coast  where  he 
March  15  for  the  Pacific  coast. 


Will  Indiana  be  U.S. 

"Centre  of  Population’ 

//? 

1930 


At  the  rate  of  national  population  growth  indicated  by  the 
chart  shown  above  (an  accurate  copy  of  an  official  census 
chart) — Indiana  will  still  continue  at  the  “old  stand”  as 
the  United  States  “Centre  of  Population”  in  the  Census 
of  1930. 

The  Hoosier  State  has  possessed  this  distinction  practically 
since  1880,  and  the  “C.  of  P.”  in  its  slow  statistical  advance 
across  the  state,  has  witnessed  many  progressive  changes 
during  fifty  years  of  travel. 

In  that  time  Indiana  has  increased  its  population  from 
1,978,301  in  1880  to  2,930,390  in  1920.  The  latest  available 
estimate  officially  made  by  the  U.  S.  Bureau  of  the  Census, 
July  1st,  1928,  gives  the  state  a  total  of  3,176,000.  Basing 
the  forthcoming  1930  figures  on  this  last  total,  the  new 
census  which  wiU  be  begun  this  Spring — will  give  Indiana’s 
population  at  somewhere  between  3,225,000  and  3,250,000. 

But  this  rich  consumers’  market  can  be  SOLD  TODAY,  even  though 
it  is  not  yet  officially  counted.  It  always  has  yielded  high  returns 
to  the  National  Advertiser — from  those  small  beginnings  in  the 
Eighties  when  the  idea  of  national  merchandising  campaigns  was  in 
its  swaddling  clothes — until  NOW,  when  the  standardized  trade  marked 
brand  is  the  giant  factor  dominating  the  Indiana  selling  field. 

These  newspapers  most  effectively  sell  your  goods  in  Indiana.  Adver¬ 
tise  in  them. 


'Columbus  Republican . 

(E) 

Circu¬ 

lation 

5,035 

Rats  for 

s.ooe 

Unas 

.63 

*Fort  Wayne  Joumal-Gasette. . 

.(M) 

44,916 

.69 

*Fort  Wayne  Journal-Gazette... 

.(S) 

32499 

.69 

*Fort  Wayne  News-Sentinel. . . . 

.(E) 

48474 

.12 

'Indianapolis  News. . 

.(E) 

134457 

47 

'Indianapolis  Star . 

(M) 

111,989 

40 

'Indianapolis  Star . 

.(S) 

148,743 

47 

'Lafayette  Journal  &  Courier. 

1  (E) 

(  (M) 

1^048  1 
8,405  5 

23453 

.67 

tLa  Porte  Herald-Argns . 

.(E) 

6496 

.04 

'Marion  Leader  Tribune . 

...(M&S) 

9,670 

.04 

tMuncie  Star . 

.(M) 

23,724 

.08 

tMuncie  Star. . 

..(S) 

15439 

.08 

tShelbyviUe  Democrat. . 

.(E) 

4487 

.025 

tSoutb  Bend  News-Times . . 

.(E) 

28,698 

.08 

tSoutb  Bend  News-Times. . 

,.(S) 

27471 

.08 

'South  Bend  Tribune... (S)  28,449.. 

.(E) 

29451 

.08 

tTerre  Haute  Tribune... (S)  25,052.. 

.(E) 

28472 

.06 

To're  Haute  Star-Post . 

...(M&E) 

46,025 

42 

Terre  Haute  Star. . 

..(S) 

25497 

.67 

*  A  B.  C  Publishers’  Suteusent,  Oct.  1,  1929. 
t  Government  Statement,  Oct.  1,  1929. 


“In  combating  static,  power  is  your  being  planned  for  by  the  corporation 
greatest  weapcjn.”  the  engineer  explained,  the  transmission  of  printer  signals  frc 
“Static  is  merely  noise  and  the  more  ground  to  plane.  A  light  machine 
power  you  have  the  better  able  you  are  now  being  developed  for  use  in  plan 


PERMIT  FOR  RADIO  PRINTER  MACHINES 
FOR  NEWS  CIRCUITS  IS  REQUESTED 


Subsidiary  of  King  Features  S3mdicate  Files  Application 
With  Federal  Radio  Commission  on  Finch  Device — 
Transmitting  Stations  Planned  in  Key  Cities 

Ol’KRATIOX  of  automatic  printer  apparatus  will  l>e  hooked  directly  to  press 
machines  by  radio  on  regular  news  association  main  trunk  wires  from  New 
service  circuits  is  destinetl  to  Injcome  a  York  to  the  Pacific  Coast  and  to  the 
reality  if  the  ap-  .South,  and  these  wires  will  automatically 
plications  filed,  operate  the  transmitters.  These  in  turn 
i  n  Washington,  will  throw  out  radio  signals  to  be  inter- 
March  8,  by  the  cepted  by  the  individual  receiving  sets  in 
American  Radio  newspaper  offices  of  each  zone. 

News  Corpora-  Due  to  the  fact  that  the  frequency  of 
VjH  tion  for  permis-  the  sending  circuit  is  fixed,  the  automatic 
sion  to  construct  radio  printing  units  are  designed  so  that 
and  operate  on  no  adjustment  for  wave  length,  such  as 
high  wave-  is  made  on  commercial  receiving  sets,  is 
lengths,  stations  necessary.  When  the  printer  is  set  up 
at  New  Rochelle,  it  is  tuned  to  the  frequency  of  the  send- 
N.  Y.,  Chicago,  ing  .station  and  then  locked  so  that  no 
San  Francisco,  adjustment  can  be  made  locally. 

- Denver,  and  At-  The  fact  that  the  channels  requested 

W.  G.  H.  Fihch  lanta  are  granted  by  the  -American  Radio  News  Corjwra- 
by  the  Federal  tion  are  outside  the  regular  commercial 
Radio  Commission.  Under  the  plans  of  broadcasting  band  eliminates  cutting  in 
this  corporation,  a  subsidiary  of  King  or  interference  from  tho.se  stations,  Mr. 
I'eatures  Syndicate,  Inc.,  radio  will  be  Finch  explained.  Secrecy  in  transmission 
put  to  an  entirely  new  use  in  behalf  of  of  news  reports  through  the  air  is  also 
both  newspaper  publishing  and  com-  assured  by  the  nature  of  the  signals  sent 
munication  services.  out  from  the  zone  stations.  These  operate 

The  corporation,  established  in  1922  to  tiothing  but  the  printer  machines.  They 
perfect  the  system  for  operating  automa-  are  not  designed  to  .spell  out  letters  ac- 
tic  printers  by  radio  developed  by  W.  G.  cording  to  any  wireless  corle  but  solely 
H.  Finch,  secretary  and  chief  engineer,  to  actuate  the  keys  of  the  receiving  print- 
expects  to  institute  a  nation-wide  radio  ers.  The  possibility  of  an  unauthorized 
printer  service.  The  idea  is  now  beyond  person  equipped  with  a  radio  printer  at- 
the  experimental  stage,  having  already 
been  operated  successfully  in  four-hour 
daily  trials  ovr  a  period  of  three  years, 

Mr.  Finch  told  h-uiTOR  &  Publishkr  this 
week.  Upon  receipt  of  permission  from 
the  Radio  Commission,  the  company  is 
prepared  to  proceed  with  building  of  the 
transmitting  stations  and  installation  of 
automatic  radio  printer  units.  Authority 
has  been  requested  to  operate  these  sta¬ 
tions  on  frequencies  of  101  and  103  kilo¬ 
cycles  which  are  widely  separated  from 
regular  voice  broadcasting  service  and 
from  those  channels  assigned  to  Ameri¬ 
can  newspapers  through  Press  Wireless, 

Inc. 

The  radio  printer  control  system  is  a 
new  and  individual  service,  not  conflict¬ 
ing  or  tied  in  with  any  other  news  broad¬ 
casting  plans,  Mr.  Finch  explained.  Its 
sole  purpose  in  the  newspaper  field  is  to 
carry  regular  news  service  files  daily  to 
papers  that  will  be  equipped  with  special 
receiving  sets  which  will  operate  auto¬ 
matic  printers.  Outside  the  realm  of  the 
press,  Mr.  Finch  declared  it  is  expected 
to  find  application  in  communication  be¬ 
tween  shore  and  ship,  plane  and  ground 
and  other  point-to-point  dispatch  services. 

William  Randolph  Hearst  acquired  an 
interest  in  Mr.  Finch’s  patents  and  patent 
application,  but  if  the  system  is  placed  in 
operation  on  regular  news  service  sched¬ 
ules,  it  will  be  available  to  all  press  asso¬ 
ciations.  Col.  Frank  Knox,  general  man¬ 
ager  of  the  Hearst  Newspapers,  is  presi¬ 
dent  of  American  Radio  News  Corpora¬ 
tion,  and  Joseph  V.  Connolly,  editor  and 
general  manager  of  King  Features  Syndi¬ 
cate,  is  vice-president. 

For  purposes  of  news  transmission  the 
corporation  will  build  stations  at  New 
York.  Chicago,  Denver,  San  Francisco 
and  Atlanta,  if  the  Radio  Commission  is 
favorable,  Mr.  Finch  said.  These  points 
will  serve  five  zones  so  that  the  country 
will  be  blanketed  with  the  service.  News¬ 
papers  subscribing  to  it  will  be  equipped 
with  receiving  apparatus  attached  to  regu¬ 
lar  automatic  printers.  Small  news¬ 
papers.  which  at  present  cannot  afford 
full  wire  reports,  will  benefit  greatly  by 
the  new  method,  the  engineer  told  Editor 
&  PuBr.isHER.  The  complete  equipment 
of  printer  and  radio  receiver  installed  in 
an  office  will  cost  approximately  $750, 
he  said.  The  original  installation  price 
10  years  ago,  before  experimental  work 
had  been  carried  on  to  any  great  extent 
was  $2,500  a  machine.  The  present  cost 
is  the  result  of  the  10  years  of  develop¬ 
ment. 

Elach  sending  station  will  serve  a  zone 
of  250  to  500  miles.  The  broadcasting 


Laboratory  of  the  American  Radio  News  Corporation. 

to  overcome  it.  Our  applications  with  This  would  eliminate  the  difficulty  of 
the  commission  call  for  the  use  of  101  difference  in  accent  and  pitch  of  voice 
and  103  kilocycles  with  10,000  watts  sometimes  encountered  in  radio  telephone 
power.  conversation,  Mr.  Finch  explained. 

“The  system  is  past  the  experimental  The  first  demonstration  of  the  system 
stage,”  he  continued,  “and  we  are  ready  was  given  at  the  convention  of  ^ 
to  guarantee  results  comparable  to  that  American  Newspaper  Publishers’  As- 
attained  with  any  system  now  using  scKiation  in  1924.  The  company’s  appli- 
radio  to  collect  or  disseminate  news  or  cation  to  the  Federal  Radio  Commission 
other  matter  filed  for  transmission.  We  is  based  briefly  on  the  plea  that  material 
have  been  at  work  on  the  idea  for  about  benefit  will  result  to  the  public,  due  to 
10  years,  during  which  time  the  auto-  the  novelty  and  great  utility  of  the  sys- 
matic  recording  printer  used  has  been  tern.  The  company  claims  it  will  accept 
perfected  to  a  point  which  makes  it  en-  all  messages  filed  for  the  multiple  ad- 
tirely  feasible  for  general  installation  dress  printer  system  service  and  that 
and  use,  and  thoroughly  reliable.”  each  station  will  transmit  about  18,000 

A  use  outside  news  transmission,  now  words  a  day. 


CIRCULATOR  GROUP  TO 
MEET  NEXT  WEEK 


HAVANA  EDITOR  SUED 


Interstate  Managers*  Associatioa  t* 
Hold  Spring  Meeting  in  Wash¬ 
ington,  Pa.,  March  18  — Loaf 
List  of  Subjects  Prepared 


The  program  for  the  spring  conven¬ 
tion  of  the  Interstate  Circulation  Man 
agers  Association,  to  be  held  in  Wash¬ 
ington,  Pa.,  March  18,  has  been  com¬ 
pleted. 

The  morning’s  session  will  be  given 
over  to  discussions  and  talks  on  circu¬ 
lation  problems,  starting  off  with  the 
advantages  of  operating  a  circulation  d^ 
partment  on  a  budget  system.  Radio  as 
a  good-will  feature  will  also  _  be  dis¬ 
cussed.  Walter  R.  Rauck  Pittsburgh 
Press;  John  S.  Davis,  IVilliamsport 
(Pa.)  Sun-Gazette,  and  W.  H.  Ward, 
Scranton  Sun,  will  be  speakers. 

After  the  luncheon,  “Does  the  Radio 
Page  Build  Ciirculation  ?”  will  be  dis¬ 
cussed  by  Hilda  Larson,  Tarentum  (Pa.) 
Valley  Daily  News;  William  G.  Cotton, 
Philadelphia  Inquirer;  Galt  Burw, 
IVashington  (D.(i.)  Star,  and  Jere  C 
Healy,  Passaic  (N.J.)  News.  (General 
topics  include  new  A.  B.  C.  rules,  the 
automobile  in  delivery,  cash  discounts 
to  dealers,  carrier  boy  cooperation. 

On  Monday  night  preceding  the  meet¬ 
ing,  all  members  will  be  the  guests  of 
the  Washington  (Pa.)  Obsen’er  and  Ri- 
porter  at  a  dinner,  with  John  L.  Stewart 
publisher,  giving  an  address. 

Officers  of  the  association  are  Hari}’ 
W.  Cullis,  Chester  (Pa.)  Times,  pr«i' 
dent ;  W.  D.  Miller,  Washington  (D.C) 
Post,  and  W.  L.  Lippincott,  Atlontu 
City  (N.J.)  Press-Union,  vice-presidentt 
and  John  H.  J.  Kuntz,  Lancaster  (Pa-) 
Nezv  Era  and  Intelligencer-Journal,  sec¬ 
retary-treasurer. 


PUBLISHER  SAILS  FOR  DIPLOMATIC  POST 


WILLIAMS  WITH  AMERICAN 

-ith  tbf 


F'dgar  Williams,  formerly  wi 
Baltimore  Sun,  has  joined  the  Baltunoi* 
American  staff  as  chief  local  featorr 
writer. 


Col.  Henry  W.  Shoemaker,  publisher  of  the  Altoona  (Pa.)  Tribune,  and 
Mrs.  Shoemaker  photographed  recently  as  they  sailed  for  Bulgaria  where 
Col.  Shoemaker  will  serve  as  Minister  from  the  United  States. 
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WHAT  OUR  READERS  SAY 


NOT  AFRAID  OF  “CHAINS” 


favors  flat  rate 

To  Editor  &  Pobusher:  In  your  is- 
of  Feb.  22,  Russell  K.  Lowry,  adyer- 
tidne  manager  for  Montgomery  Ward 
&  Co,  asks  why  it  is  that  some  news- 
napers  require  a  daily  insertion  of  one 
two  inches  of  space  m  order  to  ob¬ 
tain  the  local  rate.  In  my  opinion,  vour 
article  headed  “Small-Bore  Efficiency” 
fails  to  answer  Mr.  Lowry.  The  greater 
part  of  the  article  seems  to  be  an  attack 
chain  stores.  From  my  neutral  posi¬ 
tion,  let  me  try  to  answer  Mr.  Lowry’s 
question. 

In  ( - )  one  of  the  newspapers 

requires  a  minimum  of  two  inches  daily 
from  independent  as  well  as  chain  stores 
in  order  to  obtain  the  low  rate.  The 
paramount  reason,  to  my  mind,  is  the 
fact  that  using  two  inches  daily  means  a 
revenue  for  the  publisher  of  some  $300 
a  year.  No  one  imagines  for  a  moment 
that  the  pulling  power  of  two  inches  of 
space,  on  a  page  with  many  other  ads  of 
similar  size,  amounts  to  a  hill  of  beans. 
No  one  presumes  that  a  two-inch  daily 
insertion  will  smooth  the  peaks  and  level 
the  valleys  for  the  newspaper.  Often  two 
inches  are  used  on  four  of  the  six  days 
and  on  Friday,  for  example,  a  page  or 
even  a  double  truck. 

Then  there  is,  of  course,  the  tempta¬ 
tion  that  so  long  as  the  advertiser  is 
compelled  to  use  two  inches  daily  he 
might  just  as  well  increase  the  space. 
Here  again  the  revenue  for  the  publisher 
comes  in. 

With  so  many  counter  attractions,  it  is 
often  difficult  to  get  satisfactory  results 
from  newspaper  advertising.  With  na¬ 
tional  advertising  increasing  in  the  last 
twenty  years  from  two  to  forty  per  cent 
of  the  total  newspaper  advertising  space, 
the  advertiser  with  small  space  is  lost 
today.  Notice  should  be  taken  of  chang¬ 
ing  conditions. 

In  ( — I - )  the  two-inch  minimum 

was  put  into  effect  many  years  ago.  It 
is  decidedly  archaic,  judging  by  the  fact 
that  the  paper  with  the  obligatory  re¬ 
striction  on  its  advertising  space  has  a 
circulation  of  about  11,000,  while  the 
other  paper  with  25,000  circulation  gives 
a  flat  rate  to  all  independent  lcx;al  and 
chain  stores  regardless  of  size  or  fre- 
qumcy  of  insertions  and  voices  no  com¬ 
plaint  of  which  we  are  aware. 

H.  F.  Sheehan. 


MINIMUM  RATE  CASE 

To  Editor  &  Publisher  :  Please  ac¬ 
cept  our  thanks  for  your  editorial  in  the 
i$sue_  of  Feb.  22  headed  “Small-Bore 
Efficiency”  in  which  you  demonstrate  the 
justice  of  giving  the  minimum  rate  to 
daily  advertisers.  The  facts  you  have 
marshalled  and  presented  so  clearly  will 
be  of  much  value  to  advertising  depart¬ 
ments  of  Canadian  and  American  news¬ 
papers. 

W.  L.  Agnew, 

Bwiness  Manager,  St.  Thomas  (Ont.) 
Times-Jourtial. 


tion  as  a  method  of  dissemination  of 
notices  to  the  people  of  the  municipality 
since  the  mere  printing  is  done  outside 
of  the  municioality. 

I  do  not  think  the  bill  serves  any  good 
purpose  and  that  it  very  possibly  can 
work  prejudicially  to  the  interests  of  the 
communities,  since  there  are  numerous 
local  newspapers  throughout  the  state, 
throughly  local  in  character,  and  identi¬ 
fied  in  every  way  with  their  particular 
municipality,  but  which  find  it  more  eco¬ 
nomical  to  separate  the  mechanical  print¬ 
ing  from  the  other  features  of  the  news¬ 
paper,  and  have  that  phase  attended  to 
by  agencies  devoted  to  printing  alone. 

It  seems  to  me  that  the  municipal  ad¬ 
vertising  should  go  to  the  newspaper 
published  locally  and  which  has  the 
greatest  circulation  in  the  municipality. 
Since  the  Circulation  Audit  Bureau  will 
go  into  effect  for  New  Jersey  news¬ 
papers  for  the  first  time  this  year,  this 
Bureau  should  be  the  recognized  body 
for  determining  the  circulation.  Or,  if 
the  publisher  is  not  willing  to  recognize 
this  he  should  be  willing  to  have  his  cir¬ 
culation  records  gone  over  by  an  auditor 
of  his  own  choosing  and  a  comparison 
provided  with  an  auditor  to  be  selected 
by  the  municipality. 

A.  S.  Keshen, 

Business  Manager,  Union  (N.J.)  \Reg- 
ister  &"  Springfield  Sun. 


N.  J,  LEGAL  PRINTING  BILL 

To  forroR  &  Publisher:  I  wish  to 
take  this  means  of  calling  the  attention 
of  New  Jersey  publishers  to  the  pro¬ 
posed  New  Jersey  Senate  Bill  No.  186, 
which  provides  that  in  order  to  com- 
Diand  municipal  advertising,  a  news¬ 
paper  must  be  printed  in  the  municipal- 
'*?•  or  if  there  be  none,  it  would  be 
within  the  power  of  the  governing  body 
to  select  any  newspaper  printed  in  the 
coimty  and  circulating  within  the  munic¬ 
ipality. 

The  effect  would  be  to  nullify  any 
P^*  consideration  that  heretofore  has 
given  to  newspapers  that  are  serv- 
a  local  need  and  are  published 
locally,  but  which  happen  to  have  the 
iwre  mechanical  detail  of  printing  done 
outside  of  the  municipality. 

“1  the  instance  of  any  newspaper 
wmrt  is  purely  local  in  character, 
locally,  gathering  its  news  locally, 
**T^ed  solely  to  the  interests  of  a  par- 
"Quar  municipality,  published  there  and 
^fcwating  only  there,  all  those  features 
•oiild  be  ineffective  in  procuring  atten- 


Oldahoma  Publisher  Refuses  to  View 
Them  as  Menace 

Problems  presented  by  chain  store  in¬ 
vasion  of  smaller  cities  and  towns  in 
Oklahoma  are  being  discussed  in  a 
series  of  stories  running  in  thcOklahoma 
City  (Okla.)  Times.  Harold  Mueller  is 
writing  the  series.  The  first  story  dealt 
with  Bristow,  Okla. 

H.  1.  Nichols,  editor  and  publisher  of 
the  Bristow  Record,  refuses  to  become 
agitated  over  the  situation.  He  declared 
that  eight  chain  stores  in  Bristow  ac¬ 
counted  for  S3  per  cent  of  his  store  ad¬ 
vertising  last  year  while  independents 
accounted  for  but  47  per  cent. 


MEDICAL  NEWS 

To  Editor  &  Publisher:  Your  issue 
of  March  1  gave  a  better  report  than 
any  newspaper  I  saw  of  the  speech  made 
by  Dr.  Linsly  R.  Williams,  director  of 
the  Academy  of  Medicine,  before  the 
New  York  County  Medical  Society.  He 
rejoiced  that  the  Medical  Information 
Bureau  was  giving  to  the  newspapers 
“all  correct  information  compatible  with 
the  established  ethics  of  the  profession.” 

As  a  fact  the  practice  of  medicine  is 
a  vested  interest,  one  of  the  most  power¬ 
ful  in  this  country,  and  it  exercises  a 
severe  censorship  over  news  which  it 
does  not  regard  as  “compatible”  with 
its  “ethics.”  The  recent  suppression  of 
the  facts  about  ergot  illustrated  what  I 
mean. 

As  to  its  “Information  Bureau,”  it 
seems  to  me  that  newspaper  editors 
might  well  exercise  toward  its  brand  of 
propaeanda  as  vigilant  and  skeptical  an 
attitude  as  toward  anything  Ivy  Lee 
ever  put  out. 

Silas  Bent. 


NEW  GALLUP  DAILY 

The  Gallup  (N.M.)  Evening  Herald 
has  made  its  appearance  following  the 
suspension  in  February  of  the  Gallup 
Times,  a  morning  daily.  Clyde  Earl  Ely 
is  publisher  and  editor  and  Ben  W. 
Curry  is  business  manager.  The  new 
paper  is  represented  by  Burke,  Kuipers, 
Mahoney  and  Payne  in  the  East,  and 
Payne-Hall,  Inc.,  on  the  West  Coast. 


The  New  York 
Herald  Tribune  has 
a  higher  percentage 
of  its  total  weekday 
and  Sunday  circula¬ 
tion  concentrated  in 
New  York’s  suburbs 
and  the  residential 
boroughs  of  Queens 
and  Richmond  than 
any  other  New  York 
newspaper. 

NEW  YO»R 

3Ketalb  tribune 


Cline  -W  estinghouse 
Double  Motor-Drive 
with  full  automatic 
push  button  control 

is  used  by 

Olean  Times 
Olean,  N.  Y. 

Ask  them  about  it 

CLINE  ELEC.  MFC.  CO. 
Chicago:  111  West  WashingtoB 
Street 

New  York:  47  West  34th  St. 
San  Francisco:  First  National 
Bank  Building 


"Vroductioru:. . . 

Each  department  ef¬ 
ficiently  planned.  All 
departments  prop¬ 
erly  related  to  each 
other.  Speedy  and 
economical  produc¬ 
tion  the  logical  result. 


Robert  W  Dickerson 

ARCHITECT 

Specializing  in  Stwspaptr  Engineering 
1001  HURON  ROAD.  CLEVELAND 


NEWSBOYS  DETAINED 

Three  newsboys,  accused  of  shouting 
loudly  on  the  streets  offering  “extra” 
papers  published  in  Syracuse,  recently 
were  taken  to  the  Utica,  N.  Y.,  police 
station  by  Patrolman  Giles  Henry,  on 
complaint  of  Curtis  F.  Alliaume,  execu¬ 
tive  secretary  to  the  mayor.  Alliaume 
claimed  the  news  in  the  pa^r  was  noth¬ 
ing  more  than  appeared  in  the  Utica 
Observer-Dispatch’s  regular  afternoon 
editions.  He  told  the  boys  he  would 
press  charges  against  them  unless  they 
promised  to  return  to  Syracuse  and  stay 
away  from  Utica  with  their  “extras.” 
They  left  for  home. 


RADIO  OPERATOR  SUED 

Activities  for  and  against  chain  stores 
in  Texas  have  become  page  1  news  with 
the  filing  of  suits  for  alleged  libel  against 
W.  K.  Henderson,  operator  of  radio 
station  KWKH  at  Shreveport  and  the 
organization  of  anti-chain  store  groups 
in  numerous  cities  as  well  as  a  state¬ 
wide  organization.  The  Texas  Antichain 
Association,  with  headquarters  at  .Austin, 
has  brought  suit  asking  $50,(X)()  damages 
against  Henderson.  The  petition  alleges 
that  false,  malicious  and  defamatory 
statements  were  made  through  the  pub¬ 
lication  of  an  advertisement  in  a  Hous¬ 
ton  newspaper  and  a  telegram  addressed 
to  Z.  J.  Henderson,  Houston,  and 
signed  W.  K.  Henderson,  radio  station 
KWKH. 


WINS  MYSTERY  PRIZE 

Sherman  R.  Barnett,  a  young  Chicago 
lawyer,  has  been  awarded  the  $1,000 
cash  prize  offered  by  the  Chicago  Daily 
Illustrated  Times  for  the  best  last  chap¬ 
ter  written  for  a  mystery  story,  “Wise 
Jane.”  His  solution  was  the  nearest  to 
the  final  chapter  written  by  John  Col¬ 
lins,  the  author,  which  was  printed  after 
the  prizes  were  awarded. 


EDITOR  IN  PULPIT 

Paul  B.  Williams,  editor  of  the 
Utica  (N.Y.)  Daily  Press,  occupied  the 
pulpit  of  Plymouth  Church,  Utica,  Sun¬ 
day  evening,  March  9.  His  subject 
was :  “If  I  W’ere  a  Preacher.” 


The 

Archineer 


OUR  special  experience 
in  the  design  of  suc¬ 
cessful  newspaper  plants 
makes  our  services  of  value 
to  publishers  who  wish  to 
reduce  costs. 

FRANK  D.  CHASE,  INC 

Enginttrs  and  Architetts 
720  N.  Michigan  Ave.,  Chicago 


DO  YOU  NEED 
A  TRAINED  MAN? 

The  Personnel  Bureau  of 
Sigma  Delta  Chi,  an  organiza¬ 
tion  of  college  trained  news¬ 
paper,  magazine  and  advertiaing 
men,  wants  to  help  you  find  him- 
The  Bureau  puts  you  in  toudi 
with  experienced,  energetic  men 
— it  savei  you  time  by  recom¬ 
mending  omy  those  who  meet 
your  requirements. 

If  you  expect  a  vacancy,  please 
write  John  G.  Earhart,  Director 
Personnel  Bureau  of  Sigma 
Delta  Chi,  836  Exchange  Ave., 
Chicago, 

NO  CHARGE  TO 
EMPLOYERS 


The  WELFARE  COMMITTEE 

of  the 

INTERNATIONAL 
CIRCUUTION  MANAGERS 
ASSOCIATION 

Can  supply  you  with  com¬ 
petent  circulation  men  of 
capacity  and  ability  capable 
to  take  entire  charge  of 
your  department  or  to  fill 
important  posts  in  the  de¬ 
partment. 

Address  the  Secretary- 
Treasurer  please,  Mr.  Clar¬ 
ence  Eyster,  care  Star 
Building,  Peoria,  Ill. 


C  urium’  (‘M/i  lli 
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COLORFUL  MODERN  DESIGN  PREDOMINATES  IN  PHOENIX  GAZETTE'S  NEW  PLANT 


he  triangle  motif  carried  out  in  the  exterior  design 
!88  office  counter  decoration  (pictured  at  right). 

New  mechanical  equipment,  including  the  souths 
a  new  saw  and  trimmer  for  the  stereo-  daily, 
type  department,  an  electric  scorcher,  hrank  (. 
turtles  and  chases  and  a  complete  new  perience  ii 
Ludlow  unit,  were  added,  costing  ap-  departmeni 

proximately  $15,000.  the  Pacific  _ .  _  ..  .  _ _ _ 

Work  on  the  building  began  about  display  advertising.  He  is  also  seen- 
Oct.  1,  V)2^).  tary-treasurcr  and  business  manager  oi 

Marco  Morrow,  editor-in-chief,  is  the  the  newspaper, 
titular  head  of  the  editorial  department  Ruth  (joodbar,  still  in  her  ejrb 

while  N.  L.  Naylor,  president  and  pub-  twenties,  is  manager  of  classified  adve- 

lisher  of  the  Gazette,  actively  directs  tising. 

the  policies.  H.  E.  Strong  is  circulation  manage 

C.  G.  Nuckolls,  who  has  had  various  and  Harry  Russell  is  foreman  of  d* 

connections  with  newspapers  published  in  mechanical  department. 


well  as  in  the  interioi, 


COLGATE  SELLS  POMPEIAN 


NEW  TOLEDO  AGENCY 


PLANNING  WASHER  DRIVE 


Sun  AdTertisinc  Company  Start*  With  Cosmetic  Line  Acquired  by  Groups 
S.  A.  Morrill,  President  Account  to  Gumbinner 

The  Sun  Advertising  Company,  a  new  The  Pompeian  Company,  m^er  of  Furthe 

firm,  was  incorporated  last  week  to  op-  Porni)eian  Massage  Crearn  and  other  cos-  concen 

erate  in  Toledo.  Officers  are  Stanwo^  metics,  has  been  purchased  from  the  Col-  tising  | 
A.  Morrill,  zane  manager  of  the  Toledo  gate-Palmolive-Peet  Company  by  a  group  by  the 
Scale  Company  in  Philadelphia,  presi-  individuals  consisting  of  F.  M.  Shoe- 
dent  ;  K.  L.  Snedecor,  vice-president  and  maker,  (.uy  S.  Shijemaker,  Clayton  S.  TO 

treasurer  and  W.  D.  Conover,  secretary.  Shoemaker,  and_  M.  Holmes  Shoemaker, 

The  company  has  leased  a  building  on  of  Elmira,  N.  \ and  Harold  F..  Ritchie 
Madison  avenue  for  offices.  It  has  of  New  York  and  Toronto.  (].,g  p, 

started  business  with  accounts  of  Gil-  The  Shoemakers  are  executives  of  the  Montn 
belt’s  Chocolates,  Toledo  Scale  Com-  Frostilla  Comiiany,  of  Elmira,  while  carrier 

pany,  Toledo  Porcelain  Enamel  Prod-  Ritchie  is  president  of  Harold  1".  Ritchie  tariff, 

acts  and  Toledo  Precision  Devices.  Three  &  Co..  Inc.,  of  New  \ork,  as  well  as  print  f 
other  large  accounts  will  be  announced  Canadian  and  British  companies  similarly  and  on 
soon,  officials  said.  named.  ducers 

Mr.  Morrill,  president  of  the  new  Sales  of  the  Pompeian  prcKlucts  will  be  tariff, 
company,  has  b^n  with  the  Toledo  handled  by  the  Ritchie  organizations.  The  applica 
Scale  Company  for  ten  years.  Mr.  Sne-  Canadian  Ritchie  company  acted  as  Pom-  for  a  r 
decor  was  advertising  manager  of  the  peian  sales  agents  in  several  countries  be-  nient  a 


Newspapers  to  Be  Widely  Used  If 
Makers  of  ABC  Machines 

John  Drake  of  the  Campbell-EwaM 
Company,  Chicago  office,  outlined  jta 
for  the  year’s  advertising  and  sales  wort 
■  ■  _.  r,.  Brothers  compain, 
makers  of  ABC  wa^ 


for  the  Altorfer 

Peoria,  -...,  _  _ 

machines,  at  the  annual  sales  conferaw 
of  distributors  and  salesmen  at  Peoria 
last  week. 

The  program  calls  for  newspaper  ad¬ 
vertising  and  a  full  line  of  aids  for  dis¬ 
tributors,  dealers  and  dealer  and  factoj 
salesmen.  According  to  Mr.  Drake,  S 
per  cent  of  the  country’s  farm  homesart 
prospects  for  the  company’s  gasolbe 
engine  operated  washers  and  67  per  ert 
of  wired  homes  are  still  without  wash¬ 
ers.  Five  washer  models  will  be  fa- 
tured  in  new'spaper  copy,  posters,  sW 


G.  M.  ROGERS  SAILS  FOR  EUROPE 


DAILY  REORGANIZED 

The  Rushville  Telegram,  /nc.,  has  ^ 
incorporated  with  a  capital  stock  of  W 
shares  with  a  par  value  of  $100  anddOW 
shares  having  no  par  value.  The  ** 
corporation  will  take  over  the  old  con- 
pany  which  published  the 
(Ind. )  Telegram,  evening  daily. 
new  incorporators  are  Frank  McIIwa^ 
Harry  B.  Mvers,  Walter  Bitner,  Char** 
E.  Smullen,  Alfred  Kist,  Frank  Lindar 
and  Charles  O.  Brown,  all  of  Rushw 
excepting  Alfred  Kist,  who  is  ? 
owner  of  the  Princefon  (Ind.)  fW 
.\V«>.c,  Princeton,  Indiana.  Alfred 
will  be  the  business  manager. 

OPENING  SPECIAL  AGENCY 

Thomas  L.  Emory  has 
that  he  will  operate  as  an  indind* 
newspaper  representative  aiter 
1,  with  offices  in  the  Russ  Buildof 
San  Francisco. 


EARP  IN  PUBUCITY 

Frederic  Earp,  until  recently  automo¬ 
bile  editor  of  the  Seattie  Post-Intel¬ 
ligencer,  h^s  resigned  to  become  director 
of  publicity  for  the  Columbia  River 
bridge  now  nearing  completion  between 
Longview,  Wash.,  and  Rainier,  Ore. 
Earp  was  correspondent  with  the  first 
Wilkins  Arctic  expedition  conducted 
during  1926. 


George  M.  Rogers,  general  manager  of  the  Cleveland  Plain-Dealer,  photo- 
paphed  with  Mrs.  Rogers  and  their  children,  Joan  and  Herbert  S.  Rogers, 
just  before  sailing  on  the  He  de  France  for  a  tour  in  Europe. 
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IhuTnches 

One  Dollar  will  be  paid 
for  each  idea  published. 

Send  clipping  for  payment. 


M 


ORE  and  more  young  men  are  en- 
U  tering  the  profession  of  law.  In¬ 
terviews  with  a  number  of  lawyers  of 
oar  town  will  provide  material  for  a 
regarding  the  new  developments 
of  the  profession  which  are  absorbing 
the  services  of  the  many  new  lawyers. 

-R.  W.  J. 


What  factory  or  institution  in  your 
dty  is  different  or  larger  than  any  other 
similar  one  in  the  whole  world  or  in  the 
United  States?  Such  an  idea  for  a  Sun¬ 
day  feature  in  Burlington  brought  to 
light  the  fact  that  two  of  the  largest 
{Tories  of  a  particular  kind  were  in 
this  city  of  30,0()0.  Several  men  who 
do  an  unusual  kind  of  cabinet  work 
were  also  found. — T.  R.  H. 


Get  the  heads  of  your  homicide  bu- 
rtau  to  relate  some  “tales  of  the  Trag¬ 
edy  Room,”  as  that  department  of  police 
headquarters  often  is  called.  Your  chief 
of  detectives  also  should  be  able  to  give 
voo  many  true  detective  stories  with  a 
local  setting.— C.  E.  F. 


{the 


good  home  talent  booster  story  can 
be  obtained  from  any  leading  musician, 
regarding  a  current  craze  for  out-of- 
town  orchestras  at  scKial  affairs.  In  one 
city,  such  a  study  showed  that  more  than 
half  a  dozen  leading  affairs  of  the  sea¬ 
son,  in  which  home  town  boosters  were 
principals,  chose  orchestras  from  a  dis¬ 
tance,  at  exceedingly  high  cost,  and 
passed  up  home  talent  orchestras  of  pro¬ 
fessional  makeup,  which  in  turn  were 
petting  bids  from  other  towns. — Oxie. 

How  many  of  your  schcxil  teachers  are 
,  Ml  their  maximum  salary  now  and  what 
is  the  percentage  of  this  group  for  the 
entire  system  and  for  each  separate 
I  school?  Have  someone  dig  around  in 
I  your  school  department  records  for  an 
interesting  story  along  these  lines.  Is 
there  any  school  in  which  all  the  teach¬ 
ers  are  on  maximum  salary — P. 


Ewald 

plans 

work 

npanr. 

ashini 

erena 

Peon 


An  excellent  feature  can  be  written  out 
of  the  criminal  identification  bureau  at 
police  headquarters,  the  lead  being,  can 
you  tell  a  crcxik  from  his  photo?  A  good 
stunt  is  to  photograph  a  few  staff  mem- 
liers  and  place  the  pictures  next  those 
f'f  known  crooks  from  the  rogues’  gal- 
Ifry.  A  sub- feature  on  disguises  can  be 
vorked  in  nicely. — Pavid  Frederick. 


Have  one  of  the  men  look  through  the 
htest  city  directory  and  find  the  residents 
|of  your  city  who  bear  the  same  names 
s  the  president  of  the  United  States,  or 
|»nie  other  group  of  nationally  known 
|c|aracters,  and  use  some  personal 
»rtches,  with  photographs,  on  the 
*^hhday  anniversaries  of  the  famous 
lie.  You  will  find  George  Washing- 
Ns,  James  Madisons  and  even  Abra- 
fan  Lincolns.— A.  H.  W. 
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[  Old  cemeteries  and  graveyards  fur- 
[^mterial  for  features  in  every  corn¬ 
el.  The  oldest  cemetery  in  the 
orhood  contains  the  graves  of 
P®eer  citizens.  Many  unusual  inscrip- 
P«s  are  found  on  the  stones. — N.  C.  C. 


I  Newspaper  Engineering 

\An  organization  specializing 
m  newspaper  buildings,  all 
^  phases  of  newspaper  en- 
V  gineering,  operation  and 
\  production  problems, 
\  analytical  surveys  and 
^  valuations. 

S-  p.  WESTON,  INC. 

Nt^pafrr  BmUmas, 

f^nchen.  OferaiSm. 

Mn  I  yninetiins, 

Lexington  Avenue,  New  York 


PLAN  REDUCES  DAILY’S 
CREDIT  LOSSES 


New  System  Adopted  by  Concord 
(N.H.)  Monitor-Patriot  Put*  Loss 
in  1929  at  Less  Than  One-Half 
of  One  Per  Cent 


A  new  bookkeeping  system  recently 
put  into  effect  by  the  Concord  (N.H.) 
Monitor-Patriot  is  lieing  held  largely 
responsible  for  that  paper’s  having  re¬ 
duced  its  had  debt  losses  in  1929  to  less 
than  one-half  of  one  per  cent.  This  per¬ 
centage  is  based  on  the  total  volume. 

C.  E.  Jesseman,  credit  manager  of  the 
daily,  explained  the  plan  as  follows : 

“Statements  for  display  advertising  are 
rendered  at  the  close  of  each  month  and 
accounts  are  payable  the  tenth  of  the 
month  following.  On  the  first  of  the 
month  the  ledgers  are  analyzed  and  a 
list  made  of  all  accounts  due  30  days 
or  more. 

“The  account  name  and  address  is  on 
the  left  and  in  the  first  column  any 
amount  over  60  days  due;  in  the  second 
column  charges  30  to  60  days  due ;  the 
third  column  any  charges  for  the  cur¬ 
rent  month  and  another  column  for  the 
total  due. 

“The  column  totals  are  posted  to  a 
control  sheet.  In  addition  to  the  amount 
dclinqtient,  arrears  are  expressed  in  num¬ 
ber  of  days  business  ba.sed  on  billing 
of  previous  month.  We  believe  this  fac¬ 
tor  gives  us  more  accurate  information 
than  the  common  method  of  a  percent¬ 
age  based  on  total  of  accounts  receivable. 
These  data  gives  us  adequate  credit  con¬ 
trol  and  the  classification  of  arrears  by 
time  shows  us  where  to  apply  the  pres¬ 
sure. 

“The  delinquent  list  is  the  credit  man¬ 
ager’s  working  sheet  upon  which  he 
notes  all  pertinent  data  such  as  overdue 
notices  mailed,  letters,  phone  calls,  prom¬ 
ises  to  pay,  etc.  Postings  are  made 
from  the  cash  received  record  daily  and 
all  delinquent  accounts  paid  are  ruled 
out.  Besides  being  a  convenient  method 
this  gives  a  visible  record  of  the  unpaid 
items. 

“Our  classified  and  miscellaneous 
charges  are  billed  when  the  service  is 
given  and  carry  a  discount  of  about 
15%  for  cash  or  if  paid  within  six  days. 
Overdue  charges  are  then  listed  and  col¬ 
lected  at  gross  by  the  same  methods  as 
are  used  on  the  display  accounts. 

“Practically  all  accounts  are  collected 
by  mail  or  phone  solicitation  and  we 
have  no  regular  collector  for  either  clas¬ 
sified  or  display. 

“New  accounts  are  given  close  atten¬ 
tion  to  see  that  they  get  started  right, 
since  we  believe  that  once  you  get  an 
account  into  the  habit  of  paying 
promptly  the  rest  is  easy.  However,  we 
have  a  liberal  policy  in  opening  up  new 
accounts.” 


SPONSORING  KITE  CONTEST 

The  Memphis  Prcss-Scimitar  is  spon¬ 
soring  its  tenth  annual  kite  tournament. 
John  Eisert,  special  feature  writer  and 
editorial  promotion  man,  is  in  charge. 


wire 

service  for  evening, 
morning  and  Sun- 
d  a  y  newspapers 
everywhere  in  the 
world. 

UNITED 

PRESS 


Dollar  Pullers 

$One  Dollar  will  be  patd  ^ 
for  each  idea  published.  ^ 
Send  clipping  for  payment 


'^HE  Kansas  City  Journal-Post  is  tak- 
-L  ing  advantage  of  the  widespread  dis¬ 
cussion  of  the  chain  store  question  by 
running  a  weekly  page  of  grocery  ad¬ 
vertisements  under  the  caption  “Better 
Food  From  Independent  tirocers.”  Re¬ 
cipes  and  menu  suggestions  occupy  any 
unsold  space. — R.  H.  W. 


A  large  advertising  campaign  is  being 
promoted  April  7  to  14  this  year.  Na¬ 
tional  Baseball  Week,  to  stage  a  big 
national  comeback  for  the  American 
game  of  games.  Local  sport  stores  and 
others  featuring  baseball  goods  and  ath¬ 
letic  equipment  might  tie  into  this  week 
with  display  space.^ — C.  M.  L. 
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^  Creat[Indu»trial  Center 

January,  1930 
Bank  Clearings 
tell  the  story: 

City  %  Gain  Loss 

CAMDEN.  6.43  - 

New  York 27 

Chicago  .  24.7 

Philadelphia  .  .  .  .36 

— an  ever-expanding,  increasingly 
prosperous  market  covered  only  by 

COURIER-POST 

NEV^PAPERS 

NationsJ  Rep:  Story,  Brook*  Sc  Finley 


z 


Free  Press  circulation  u 
growing  at  an  average  rate 
of  nearly  3000  new  family- 
readers  per  month.  Cover¬ 
age  of  every  other  home  in 
the  entire  Detroit  market 
is  offered,  which  means  just 
about  every  home  worth 
advertising  to. 


iBptrott 

“Slorts  The  Day 
in  Detroit 


The  dusting  of  various  seeds,  such  as 
corn  and  oats,  with  chemicals  which  pre¬ 
vent  certain  common  diseases  is  being 
practiced  by  more  and  more  farmers  each 
year.  Drug  stores  and  seed  firms  which 
handle  these  products  are  now  in  the 
market  for  .advertising;  in  some  cases 
the  manufacturer  will  cooperate. — L.  M. 


One  of  the  most  popular  spring 
classifications  in  the  Cedar  Rapids  (la.) 
Gazette  and  Republican  is  headed  “Babv 
Chicks,  Poultry  and  Poultry  Supplies.’’ 
Another  frequently  used  classification  is 
“Seeds,  Plants  and  Flowers.” — R.  T.  C. 


Using  separate  headings  for  each 
make  of  car,  the  Nezv  Britain  (Conn.) 
Herald  has  increased  its  used  car  linage. 
The  headings,  in  heavy  black  type,  con¬ 
tain  only  the  make  name.  They  are 
listed  alphabetically  under  a  five- 
column  ribbon  reading  “Looking  for  a 
Particular  Make  of  Used  Car?  Read 
These  Ads.” — C.  B.  B. 


The  Boston  Herald  has  started  using  a 
different  way  of  presenting  small  copy 
from  radio  dealers,  listing  them  in  a 
directory  but  according  to  the  make  of 
sets  sold  instead  of  by  town  or  city. 
The  two-column  layout  is  headed  “A 
Radio  Message  to  the  Buying  Public” 
and  then  the  advertisements  are  run 
under  the  headings  of  the  various  makes 
of  sets. — P. 


March  25  to  31  has  been  officially 
designated  as  “Farm  Land  Week,”  and 
real  estate  dealers  should  come  in  for 
additional  copy.  A  special  classified  di¬ 
vision  for  offerings  by  individual  owners 
might  also  be  worked  up  for  the  week. — 
L.  G.  M. 


“Profitless  Prices”  was  the  banner  line 
of  a  display  adverti.sement  used  in  the 
Milford  (Mass.)  Daily  News  by  a  men’s 
clothing  and  furnishings  house  during  a 
recent  sale. — L.  D.  Chamberlain. 
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Matrix  Shears 
Steel  Tails 
Saw  Belts 
Shaver  Belts 


Full  Line 
of 

Supplies  for  Stereotyping 
Newspapers 


American  Publishers  Supply 

P.  O.  Box  iSt 
West  Lynn,  Mass. 


DAN  A.  CARROLL 
Publishers’  Representative 

NATIONAL 

ADVERTISING 

Representing  a  select 
group  of  leading  Metro¬ 
politan  Evening  N  e  w  s  - 
papers. 

Based  on  the  idea  of 
rendering  better  service  to 
a  small  list. 

Each  CARROLL  News¬ 
paper  leads  in  national 
advertising  in  respective 
fields.  Ask  the  publisher. 

110  E.  42nd  St.,  New  York 


^  ROTO-^ 

GravtjrE 

Sections 

Newspapers 
&  Magazines 

STANDARD, 

CraVure  Corporation 

ILl.K.  hKNTl  <  K'V 
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ANOTHER  “NINETIES”  EDITION 


The  IVatcrbury  (Conn.)  Republican- 
Amerkan  issued  a  special  “Nifty  Nine¬ 
ties”  edition  Feb.  23-24,  the  Sunday  Re¬ 
publican  carrying  72  pages  and  Ae 
American  of  the  following  day  running 
36  pages.  The  special  section  was  in¬ 
troduced  with  a  full  page  feature  story 
carrying  a  handlettered  headline  “Nifty 

Nineties  Nice  But - .”  Cartoons  and 

cuts  of  the  90’s  were  used  profusely. 
Photos  taken  40  years  ago  and  line 
drawings  depicting  the  times  were  used 
in  the  advertising.  Much  of  the  adver¬ 
tising  space  was  taken  bv  long-established 
merchants.  The  section  was  edited  by 
Lyall  H.  Hill,  feature  editor. 


RYKER  WINS  SCHOLARSHIP 

Robert  Ryker,  a  student  at  DePauw 
University,  Greencastle,  Ind.,  has  been 
awarded  a  1930  scholarship  by  the  na¬ 
tional  council  of  Sigma  Delta  Chi,  pro¬ 
fessional  journalistic  fraternity.  Eighty- 
nine  students  from  thirty-one  colleges 
and  universities  in  the  country  received 
certificates  of  award. 


NATHAN  AND  MENCKEN  PART 


DAILY  BUYS  GLIDER 

Oscar  Foellinger,  publisher  of  the 
Fort  Wayne  (Ind.)  News-Sentinel,  has 
ordered  a  glider  for  the  use  of  the  avia¬ 
tion  department  of  the  newspaper.  The 
editorial  department  already  has  a  plane, 
“The  Yankee  Clipper.” 


(ieorge  Jean  Nathan  has  severed  all 
connection  with  the  Aftierican  Mercury 
which  he  and  Henry  L.  Mencken  founded 
in  1924.  The  dramatic  critic  intends  to 
go  to  France  and  devote  all  his  time  to 
authorship.  Previous  to  their  associa¬ 
tion  on  the  Mercury,  Mencken  and 
Nathan  edited  the  Smart  Set  Magacine 
for  nine  years. 


VOEPEL  PROMOTED 

S.  L.  Voepel,  long  with  the 
City  (la.)  Tribune  in  the  circuuSl 
department,  has  been  appointed  city^ 
culation  manager  succeeding  T  u 
McBride,  resigned.  H.  F.  Dougherh 
formerly  with  the  Tribune  cir^ti* 
department,  has  rejoined  the  paper  a 
west  side  district  superintendent  for  ^ 
Tribune.  “* 


LA  PRESSE  BROADCASTING 

La  Presse,  Montreal,  has  begun  a 
series  of  radio  broadcasts  from  station 
CKAC,  Montreal,  at  2  p.  m.  Sunday 
over  the  Columbia  Boadcasting  system. 


Supplies  and  Equipment 
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BLANKETS 


FOR  MEDIUM  SIZED  NEWSPAPERS 


of  all  kinds  for  all  makes  of 


Rotary  Newspaper  Prindiig 
Machines 


Automatic  Efficiency  Felt 
Blankets 

Monocork  Blankets 
Oil-proof-face  Rubber 
Blankets 

Cutting  Rubbers  and 
Conveyor  Wire 


FOR  SALE  at  bargain  priets  tin  W. 
lowing  preMtat  guarantatd  in 
operating  condition: 


MODERN  MACHINES 
FOR  YOUR 
STEREOTYPING 
DEPARTMENT 


Goss  High  Speed  Octuple  Straightlia* 
Sheet  cut  22yi  in.— column  length  21  is. 
Goss  High  Speed  Octuple  Straightlioc 
Sheet  cut  23-9/16  in. — column  length  22 


Hoe  Octuple  Straightline 

Sheet  cut  23-9/16  in. — column  length  22 


You  can  save  waste  paper,  incr^e 
production  and  obtain  better  print¬ 
ing  when  your  machines  are 
properly  blanketed. 

We  specialize  in  the  manufacture 
of  Newspaper  Printing  Blankets 
and  carry  a  complete  line,  itKlud- 
ing  all  widths  and  thicknesaes. 


A  New  and  Finer 

GOSS 

DRY  MATRIX  ROLLING  MACHINE 
The  45K 


Speed  Mould  for  casting 
flat  plates. 

Single  and  Two  Speed 
Matrix  Rollers. 


Hoe  High  Speed  Sextuple  Straightline 
Sheet  cut  23-9/16  in. — column  length  22 


Hoe  Sextuple  Straightline 

Sheet  cut  23-9/16  in. — column  length  22 


Here  art  Hernt  Famoui  Uur: 


New  Englaod  Newspaper 
Sopply  Company 


Worcester,  Mass..  U.  S.  A- 
Cable  Addreee  NENSCO 
Worcaetar,  Maaa. 


Rebuilt  Presses 


SCOTT  16,  24  and  32-page  Presses. 

GOSS  24-page  press  good  for  black  and 
color  work,  also  GOSS  Sextuple  printing 
up  to  48  pages. 

HOE  Pony  Quadruple,  Quadruple.  Sex¬ 
tuple,  Sextuple  C^lor  Press,  Octuple  and 
Double  Sextuple  Presses. 

DUPLEX  Metropolitan  •  Quadruple 
Stereotype  Presses — print  up  to  32  pages 


Akron  Electro  Co.,  Akron. 
Ohio 

Daily  Pantagraph. 
Bloomington.  111. 

Western  Newspaper 
Union,  Boston.  Mass. 

Partridge  &  Anderson, 
Chicago,  111. 

Hodge  Mat  Service,  Cin¬ 
cinnati,  Ohio 

Western  Newspaper 
Union.  Cleveland.  Ohio 

M'chigan  Stereo  Co.  {J 
Machines),  Detroit, 
Mich. 

Dispatch,  Dallas,  Texas 

Western  Newspaper 
Union.  Dallas.  Texas 

Times-Union,  Albany, 
N.  Y. 

Pbst,  I>enver,  Colo. 

Herald.  Everett.  Wash. 

Times- Record,  Fort 
Smith,  Ark. 

News- Press,  Glendale 
California 

Telegraph.  Harrisburg, 
Pa. 

Times,  Huntsville,  Ala. 

News.  Hollywood.  Calif. 

News  Sentinel,  Knoxville, 
Tenn. 

State  Journal,  Lincoln. 
Nebr. 

Sun.  Long  Beach.  Calif. 

Odhams  Press  (2  Ma¬ 
chines),  London,  Eng. 

Sentinel.  Milwaukee, Wis. 

Press,  Mobile.  Ala. 

Press,  Muncie.  Ind. 

Western  Newspaper 
Union.  New  York  City 
(2  Machines) 

World-Herald,  Omaha. 
Nebraska 

Leader,  Oklahoma  City, 
Oklahoma 

Post.  Pasadena,  Calif. 


Times-World.  Roanoke, 
Vi  rg^inta 

News  L^der,  Richmond, 
Virginia 

News-Pilot,  San  Pedro 
California 

Union-Tribune,  San 
Diego,  t'alifornia 

Outlook,  Santa  Monica, 
California 

Press,  ^ringbeld,  Mo. 

Times.  Tacoma,  VV'ash. 

Times,  Toledo.  Ohio 

Washington  Mat  Service, 
Washington,  D.  C. 

Hollister  Press,  Wilmette, 
Illinois 

News,  Wilkes-Barre,  Pa. 

Kings  Syndicate,  New 
York  City,  N.  V'. 

Globe,  Bethlehem.  Pa. 

Daily  Times.  Beaver,  Pa. 

Polish  Union  Daily, 
Chic^o,  Illinois 

Item.  Mt.  Carmel.  Pa. 

Post.  Baltimore.  Md. 

Commercial  f'olor, 

St.  I»uis,  Mo. 

Afro-American.  Balti¬ 
more,  Maryland 

Sunday  Independent, 
VVilkes-Barre,  Pa. 

Herald-News.  Joliet,  Ill. 

Western  Newspaper 
Union.  Buffalo.  N.Y. 

Western  Newspaper 
Union.  Baltimore,  Md. 

Globe,  Joplin.  Mo. 

Western  Newspaper 
Union,  Pittsburgh.  Pa. 

Progressive  Matrix  & 
Stereo  Co.,  Chicago,  Ill. 
{2  Machines) 

Spokesman  -  Review, 
Spokane,  Wash. 

News-Tribune,  Tacoma 
Washington 


Stereotype-Metal 

Furnaces. 


(At  Philadelphia  (or  immediate  thipment) 
Hoe  Sextuple  Straightline 

Sheet  cut  22Ai  in.— column  length  21  ia 
(At  Wichita,  Kansas,  for  early  delircty) 
Goss  Sextuple  Straightline 

Sheet  cut  23-9/16  in.— column  length  22 


Flat  Shaving  Machines. 
T5rpe  High  Planers. 
Saw  Tables. 


Monorail  Trimming 
Machines. 


Routing  Machines. 


(At  Little  Rock,  Ark.,  for  early  shipmsst) 
Hoe  Right  Angle  Sextuple  with  three  color 
combination  top  deck 
Sheet  cut  21^  in.— column  length  20  h. 
Hoe  High  Speed  “X"  Pattern  Sextuple 
Sheet  cut  22^  in. — column  length  21  ia 
Hoe  High  Speed  "X”  Pattern  Sextuple 
Sheet  cut  21^  in. — column  length  20  ia 
Hoe  Unit  Type  Sextuple 

Sheet  cut  21^  in. — column  length  20  ia 
Hoe  Unit  Type  Quadruple 

Sheet  cut  23-9/16  in. — column  length  22 


Complete  Line  of  Acceaaoriet 
smd  Supplies 


Send  for  the  latest  Hoe 
Stereotypers’  Catalog. 


Hoe  Condensed  Quadruple 

Sheet  cut  22fi  in. — column  len^fth  21  ia 
(In  New  York  area  for  early  shipment) 
Goss  High  Speed  4-Deck  Straightlins 
Sheet  cut  23-9/16  in. — column  length  22 


R.  HOE  &  CO.y  Inc. 


Goss  High  Speed  3-Deck  Straightline 
Sheet  cut  23-9/16  in.— column  length  22 


General  OflIeeB 


138th  St.  and  East  River 
New  York  City 


Available  for  Early  Delivery 

WALTER  SCOTT  &  COMPANY 


Send  for  the  GOSS  45R  folder.  It  tells  ALL  of 
the  startling  points  of  new  merit,  convenience, 
economy,  performance. 


Mala  OMm  a  Fastanr . PlalaSaM.  N.  J. 

Ns«  York  OMet . Brtkaw  1417  Brtadway 

Cbtaasa  OMm . ManaSaatk  BIsak 


GOSS  PRINTING  PRESS  COMPANY 

I  $  3  5  So.  Paulina  Street 

NEW  yoar  CHICAGO  raANCisco 


A  Sfricfly 
Qua  lity 
Produef— 


frank  b.  berry 


william  j.  mingle 


Buy  and  Sell... 


A  Qualify  Purchase  is, 
altar  all,  the  Exercise 
of  the  T ruast  Economy 


through 


T*l.  Algonq.  1620-21 


Special  Designs  in  steel  equipment  to 
meet  the  economic  production  require¬ 
ments  of  the  present  day  printing  and 
publishing  plant.  Special  steel  equipment 
designed  to  meet  the  requirements  of 
every  department  of  the  newspaper  plant. 


EDITOR  &  PUBLISHER 


BERRY-MINGLEC?c:p  rinfing  Equipmenf  Engineers 


It  is  the  Publisher's  Market  Place 


Oasignars  and  Makars  of  Quality  Stool  Printing  Office  Cquipmont 


Flatiron  9ldg.,  175  Fifth  Avenue  at  23rd  St.,  New  York 


I 


CAMERAMEN  PLAN  BANQUET 

The  Press  Photographers  Assoda 
tion  of  New  York  will  hold  its  annujl 
dinner  May  3,  at  the  New  Yorker  Hotel 
Ro^rt  P'.  Cranston  of  the  New  York 
Daily  Netvs  is  president. 


Goss  16- Page  with  three  color  combinatias 
top  deck 

Sheet  cut  21^  in.— column  length  20  ia 
(On  Pacific  (.oast  for  early  shipmeat) 
Goss  24-Page  Acme  8-columns,  12  eni 
Column  length  20%  in.  to  22  in. 

Writs  or  wire  (or  full  dstoili  and  sdsa 

COSS  PRINTING  PRESS  COMPANY 
1535  So.  Paulina  Street 
New  York  CHICAGO  San  Friaow 


I 
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Classified  Brings  Direct  Results 


editor  &  PUBLISHER  CIRCULATION _  EMPLOYMENT  EMPLOYMENT 

Advertising  Promotion  Situation*  Wanted  Sitnatiens  Wanted 


RATES 

situations  (C*»1i  with  Order) 

I  Time  —.50  per  line 

S  Time* - 40  per  line 

j^|i.  OTHER  CLASSIFICATIONS 
<Ce*h  with  Order) 

1  Time  —.75  per  line 
4  Timee  —  .60  per  line 
Ceuat  eix  werds  to  the  line 
Mt  moee  charge  at  same  rata  per  line 
aa  earned  hy  freeuancy  of 
Minimum  apace,  three  Ito^ 
A  PubHaher  reaarvea  the  right 
adit  or  reject  any  copy. _ 


i^li^SS  OPPORTUNITIES 

Broker* 

Ere^ng  Dailiei:  Two  in  Illinoia,  one 
SftB  one  Southern  California,  generoua 
M  Vrowlng  rapidly.  Reaaonable  price*; 
Mi'inakera.  Cbaa.  M.  Veaiey,  Wrlgley  Bldg., 
MfO.  _ _ _ _ _ 


a  rtfcn  Ikat  Pay,  write  n*.  Our  Hat  In- 
M  *f  the  best  dalltea  aad  weeklle*  in 
t  HMIt  Weat.  I’eraonal  aerrlco.  Clyde  H. 
M,  Btard  of  Trade  Bldg.,  Kanaa*  City,  Mo. 


Hf  Baigaia  for  Quick  Bnyer — Weekly  paper  and 
MpUnt  la  rapidly  growing  New  Jereey  town; 
Ik  aioipment;  grossing  more  than  price  asked 
ad  etming  large  dividends;  initial  payment 
ti.OOO;  balance  easy  terms.  J.  B.  Shale,  Time* 
BdMlnf.  New  York. 


Newspaper  For  Sal* 


In  lala-Firat  clang  country  paper,  making 
|Md  money.  tl.I.OOO  canb  to  handle.  Apply 

MB,  MItor  A  Publi8her._ _ 

OkMmia  Bami-weakly,  only  newspaper  in 
(Hity  teat,  town  of  4,000,  center  of  richest 
Mltni.  ponitry  and  dairying  aectlon  of  state. 
^1^  and  owner’s  salary  in  excess  of 
112.000  In  1929.  Business  increasing.  Price 
MO.OOO.  half  cash.  Address  E-669,  Editor  A 
Piblliher.  _ 


Newspaper  Wanted 


f t  iri  in  Haiket  for  weekly  or  semi-weekly 
Ksipaper.  Now  publishing  semi-weekly  and 
u  baadle  another  property.  Wolfrom  Bros., 
lUitcnaburg,  Pa. 


fiatad— Good  daily  or  sixeable  weekly,  excln- 
Sn  Held,  town  of  at  least  six  thousand. 
IMdle  West  location  preferred.  Will  bny  out- 
ikht  or  controlling  interest.  Give  full  details. 
Site,  terms,  earnings,  rirrnlatlon,  equipment, 
ml  astate,  staff,  etc.  Write  E-668,  Editor  A 
I  fibUsber. 


;Vut*d  Immediately — Small  daPy  or  weekly  in 
iinfratalve  community.  To  lease  with  option 
I  parch, I »e  or  teriition  r  commission  tasls. 
had  full  particulars.  Confidential.  £>-674, 
niter  A  Publisher. 


Trade  Paper  For  Sale 

Trade  Publication  for  Mie. — Real  estat**, 
ceitniction.  credit  reportii.  Alone  In  its  ft**’ 
h  faitMt  growing  county  adjacent  New  York 
ftty.  EgtabliNhed  six  yeara.  Fully  equlpi»e<l 
Ikat  $12,000  for  quick  Bale.  Will  conRlder 
half  IntereRt  to  man  of  exi)erience. 
^<•1*  W.  Rtephenson.  Bergen  County  Record 
Jw  Guide,  29  Fair  Street,  Hackensack,  New 
Jffiey. 


CIRCULATION 


Promotion 

5*_  Ckarlas  Fartlowe  Company,  Occidental 
"S'  ladlanapolls.  Invites  the  attention  of 
WOaMri  desiring  Increased  circulation  to  the 
■wm  commendation*  and  endorsement*  of 
■••■I  A.B.C.  publishers  everywhere  appearing 
•“he  of  EDITOR  A  Pl’BLISHER.  The 
‘JrTLOWB  plan  campaign  Is  being  used  year 
!?“  f'ot  by  more  real  newspapers  than  ail 
•y  clKmIatlon-building  servicea  combined — an 
in  Itself  of  its  Indisputable  worth  and 
nutterlorlty.  The  only  clrcu- 
™nt*lldlnf  organisation  in  NewBpai>erdom 
.  *  “  a  member  of  the  Better  Boslness 
and  which  furnlshea  pnbllsbera’  affidavits 
®[*ct  retults  of  Its  every  campaign.  Wire 
Zh'i  *'■'*»  for  free  Partlowe  survey  and 
■Wiis  of  your  Held. 


4„  \  *;  Kendall  Company,  164  N.  Bailey 
Sliiii  *^**^**1*.  Ky.  —  Superior  Circulation 
V-.T.*  ~  Creators  and  sole  owners  of  The 
ywll  PUn. 

— dallies,  weeklies — net  4.000  to 
subscriptions.  Only  organisation  with 
^  drlvei  in  4  N.  T.  City  boroughs. 
Da  Priest,  Station  C,  Brooklyn,  N.  T. 


A.  M.  Stswart  Company,  El  Cortss  Bldg,,  Baata 
Monica,  California.  An  efBctent  clrcnlatloa 
building  organisation  accepting  only  benafiAe 
Bobscrlptloa  (paid  In  full  by  snbsoriber).  Write 
or  wire,  without  obligntlon,  for  field  survey. 


Blair  A  Austin,  circulation  builders,  223  West 
Greenwich  St.,  Reading,  Penn.  Originator*  af 
Salesmanship  Club  Campuigaa.  Taiephonaa: 
Office  3-1351;  residence,  81-6240. 


EDITORIAL 


Children’*  Peg* 


Fovrerfnl  editorial,  advertising  and  clrcnlation 
response  to  cblldren’s  pages  for  dalllas  and 
weeklies.  Parties  and  promotion  a  civic  force. 
Pays  for  Itself.  Junior  Feature  Syndicate,  11 
W.  42d  street.  New  York. 


EMPLOYMENT 


Help  Wanted 


Advertiiing  Salesman,  wanted  on  a  Michigan 
newspaper  with  a  daily  circulation  of  over 
11,000.  Must  be  experienced  In  copy  writing 
and  know  how  to  sell  non-advertlaers.  In  mak¬ 
ing  application  give  a  complete  story  of  your 
exi>erlence.  Also  mention  age,  nationality, 
references,  married  or  single  and  the  salary 
desired.  Write  E-640,  Editor  A  Publisher. 


Contest  Manager,  handle  women’s  organisations 
in  big  merchandising  campaign.  Permanent 
position,  salary — commission.  Give  experience, 
references.  Quality  Mercbandisera,  Inc,,  Conti¬ 
nental  Bldg.,  Uklaboma  City. 


Solicitors,  experienced  In  Special  Pages  and 
Style  Sections,  also  all  forms  of  special  pages 
such  aa  furniture  pages,  community  pages, 
straw  bat  pages,  garage  pages.  Must  be  able 
to  prove  conclusively  by  age  and  experience 
that  you  qualify  for  New  York  City.  Commis- 
alon  with  drawing  acconnt.  State  what  you  are 
ex|>ert  at  with  references.  Address  E-628, 
Editor  A  Publisher. 


Want  Good  Editor,  must  show  good  record,  will 
sell  part  Interest  in  profitable  Ohio  daily.  Ref¬ 
erence  In  first  letter.  Address  E-672,  Editor  A 
Publisher. 


Situations  Wanted 


Advertising  Manager — Twelve  years’  aucceasful 
exiierlence.  Seeking  permanent  connection  with 
new8pa|>er  requiring  a  man  with  broad  vision, 
high  standard  and  proven  ability.  Age  37,  mar¬ 
ried.  Now  employed.  College  edncatlon.  E-662, 
Editor  A  Publlaher. 


Advertising  Salesman,  live,  ambitions,  desires 
position  with  modem  newspaper.  A  persistent. 
Intelligent  worker.  Willing  to  go  anywhere 
and  produce.  E-6fl7,  Editor  A  Publisher. 

Advertising  Manager-Solicitor — Business  produ¬ 
cer,  ext)erienced  from  small  weekly  to  second 
largest  dally  In  state,  where  competition  proves 
ability.  Reorganization  the  reason  you  are  read¬ 
ing  this  ad.  Weekly  or  small  dally  preferred. 
E-676.  E<Iitor  &  Publisher. 


Assistant  to  Publisher — 4'aII  me  “Ruslness  Man¬ 
ager”  or  give  me  no  title  at  nil.  If  you  are 
actively  directing  a  newspaper  and  find  you 
can’t  do  It  all  yourself  let  me  assume  part  of 
the  burden.  A  vigorous  apprenticeship  In  tin- 
npw8|>aper  field,  unusual  sales  ability  coiiplci 
with  executive  capacity,  tits  me  well  for  tlie 
work  1  seek.  Record  will  bear  strictest  scru¬ 
tiny.  Address  E-679,  Editor  A  Publisher. 


Business  Manager  .now  employed,  desires 
change;  excellent  references;  capable;  married; 
family.  D-9ritl,  Editor  A  Publlaher. 


Circulation  Manager — Experience  covers  ciren- 
latlon  promotion  and  maintenance  on  Morning. 
Evening  and  Sunday  puhlications.  Good  refer¬ 
ences.  Age  .lO.  Salary  $60  per  week.  Will 
work  anywhere.  At  present  unemployed.  E-6.')6, 
Editor  A  Publisher. 


Circulator — with  wide  experience,  who  Is  an 
expert  tmy  organizer,  also  a  routine  system- 
atizer,  both  ottlce  and  field,  desires  hearing 
from  publlsliers  or  circulators  of  cither  small, 
large  or  group  newspapers  In  need  of  such  serv¬ 
ice.  either  iiermanently  or  temporally.  E-650, 
E<litor  A  Ihibllsher. 


Circulation  Manager,  young,  open  for  position 
on  small  city  dally,  now  all  details  office  man¬ 
agement,  carriers,  mail  and  newsstand  promo¬ 
tion.  E-041,  Editor  A  Publisher. 


Circulation — Street  Sales  Manager — Age  27. 
Ilaudle  any  situation.  •  Will  go  anywhere. 
References.  E-617,  Etiltor  A  Publisher. 


Circulation — Suburban — Mr.  Publisher:  Would 
.Toti  lie  Interested  In  particulars  mncemlng  a 
substantial,  pennanent  boost  In  suburban  cir¬ 
culation.  new  or  old  territory,  at  minimum 
cost.  Experienced,  energetic  reporter  with  cir¬ 
culation,  business  exiierlence  will  deliver  prac¬ 
tically  on  C’.O.D.  basis.  E  675,  Editor  A 
Publisher. 


Circulation  Manager — Capable  executive,  thor¬ 
oughly  familiar  with  every  phase  of  promotion. 
Salary  commensurate  with  experience  and  abil¬ 
ity.  References  of  highest  type.  E-671,  Editor 
A  Pablisber. 


Olraulation  Exeoutlva,  now  employed,  and  still 
breaking  records  for,  economy  and  prodnctle*  on 
one  of  the  largest  papers  in  tbe  country  dasires 
situation  as  circulation  manager.  Thoronghly 
trained  In  details  and  promotion  of  every  char¬ 
acter  with  a  record  for  reenlta  and  references 
from  present  and  past  employers.  Prefer  sec¬ 
ond  paper  In  city  of  more  than  a  hnndred  ttaou- 
aand.  Man  of  family,  age  thirty-two.  Not  in  a 
burry,  requests  interview  and  complete  investi¬ 
gation.  B-636,  Editor  A  Publlabor. 


Editorial — Man  with  seven  years’  writing  expe¬ 
rience  now  wishes  to  make  newspaper  work  bis 
permanent  occupation.  Desires  position  as  re- 
Iiorter,  preferably  on  metropolitan  newspaper. 
Rackgound:  three  years’  college  newspaper  ex¬ 
perience;  four  years  as  advertising  copywriter: 
three  years  as  free-lance  writer.  Age  20.  Sal¬ 
ary  unlmporUnt.  Will  go  anywhere.  B-677, 
Editor  A  Publieher. 


Executive — With  record  of  achievements  wants 
opimrtanity  to  demonstrate  his  ability  as  news¬ 
paper  builder.  Baa  held  poaltlona  aa  general 
manager,  bnsines  smanager  and  advertising 
director.  Know  every  phase  of  newspaper  bnsi- 
ness.  Record  clean  and  outstanding.  References 
of  highest  type.  B-648,  Editor  A  Pabllabcr. 


Classified  Man — ’’The  Best  classified  man  I  have 
ever  known,”  says  one  pobllsber.  Esteemed  a 
good  organiser,  capable  executive  and  possessed 
of  a  thoroagb  knowle<lge  of  Classified  advertis¬ 
ing,  this  man  is  now  prepared  to  turn  bla 
attention  to  a  new  classified  problem  having 
Bucceaafully  solved  the  present  one.  He  is  a 
real  salesman  and  is  well  ab'e  to  direct  sales 
activities  of  other*.  B*  cam  aukk*  yonr  Cla 
fled  section  an  asset,  adding  thousands  of  dollars 
to  the  value  of  your  newspaper  through  applica¬ 
tion  of  proven  methods.  If  ’’Classified”  Is  mi' 
yielding  adequate  returns  or  If  your  ’’second” 
newspaper  merits  better  claasifl^  support,  it 
will  pay  you  to  get  In  touch  promptly  with  this 
man.  Write  or  wire  Box  B-678,  Editor  .v 
Publisher. 


Classified  Ma.nager,  18  years’  experience  on  met¬ 
ropolitan  newspapers,  wants  new  connection. 
Exceptional  record  aa  builder  of  all  classifica¬ 
tions.  Executive  and  sales  ability,  all-around 
newspaper  experience.  Present  contract  about 
to  expire.  Would  rather  not  renew.  E-68(t. 
Editor  A  Publisher. 


Feature  Writer,  axperisneed.  New  Terk  resUaat. 
wants  part  time  or  apecisl  assignments.  B-S44. 
Editor  A  Pnbllsher. 


Managing  Editor — Intelligent,  vlgsanns  manage¬ 
ment  with  metropoMtan  vlewpoiat.  Character, 
youth.  Tan  years.  E-623,  Editor  A  Pnbllabcr. 


Managing  Editor,  news  editor,  city  editor — 
Twelve  years  metropolitan  experience.  Good 
execntlve.  Wire  Gerald  Blrchmore,  Comer,  Ga. 


Office  Msnager-Aoooantant,  81,  married,  expe¬ 
rienced  all  deparUneata,  8  years,  will  go  any¬ 
where.  B-646,  Editor  A  PnbUsher. 


Frets  Photographer— Experienced.  Good  refer¬ 
ences.  Write  also.  Anywhere.  Ernest  T. 
I’earaon,  1523  N.  Gale  Street,  Indianapolis,  Ind. 


Beporter,  20,  general  aad  sports  axperienee,  de¬ 
sires  opportnnlty  on  small  dally.  B-670,  Editor 
A  Pablisber. 


Woman  Writer,  newspaper  or  magazine,  feature 
articles  or  page,  club,  society,  book  reviews. 
Anywhere.  B-651,  Editor  A  Pnbliabtf. 


Editerial — All-around  newspaperman,  ten  years’ 
experience,  seeks  connection.  Can  produce  well- 
informed  ^itorlals,  interesting  featnre  articles, 
and  clear,  concise  news  stories,  edit  copy  rap¬ 
idly,  and  make  op  snappy  page.  University 
edocated,  widely  travelled,  84  years  old,  mar¬ 
ried.  sober.  Excellent  references.  B-625,  Editor 
A  Pablisber. 


Editorial  Writer  experienced,  paragrapber,  man¬ 
aging  editor  and  telegraph  editor  desires  posi¬ 
tion.  Sixteen  years  experience.  Best  of  refer¬ 
ences.  J.  B.  Riley,  Box  1367,  Sarasota,  Fla. 


A  Cure 
for 

Unemployment — 

Persistent  Use 
of 

CLASSIFIED 


Editor  & 

Publisher 


MECHANICAL 


Equipment  For  Sale 


Fhetoengravtag  aqntpment  for  sal*.  Oamplat* 
plant  or  any  part.  Mttaa  Macklnary  0*..  480 
Weat  Broadway,  N.  T.  O. 


For  Sale — Eileven  fonta  7  pt.  Ideal  News  with 
Bold  Face;  all  In  A-1  condition.  Reason  for 
sale,  changing  to  larger  fare  same  aeries. 
Each  font  sorted  to  fall  scheme  No.  6.  B-604 
Eilitor  A  Pnbllaher. 


Three  fonta  of  linotype  mats,  eight  point  Gon- 
tnry,  with  eight  point  (Theltenbam  bold  lor 
sale  cheap.  One  font  la  practically  new  and 
the  others  are  in  good  condition.  The  Red 
Bank  Register,  Red  Bank,  New  Jersey. 


Equipment  Wanted 

Wanted  to  Bny — 12  or  16  page  modem  roto¬ 
gravure  press.  Must  be  in  good  condition. 
Address  B-666,  Editor  A  Pnbllsher. 


Newspaper  Properties 
Bought,  Sold  and 
Appraised 

All  negotiations  confidential 

PALMER,  DEWITT  & 
PALMER 

Business  Established  in  1899 

350  Madison  Awe.  New  York 


Young  Men 

interested  in  investing  $10,000  or 
more  (folly  secured)  and  services, 
may  find  tbeir  opportenity  in  Edi¬ 
torial  or  Business  Management  with 
one  of  several  Southern  newspapers, 
and  may  write  ns  in  confidence  giv¬ 
ing  detailed  experience  and  require- 
ments- 

SERVICE  in  the  South 

HARWELL  8  BUGGY.  Inc, 
Netcepaper  Brokere 
Comer  Bldg.  Birmingham,  Ala. 
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By  MARLEN  PEW 


Yl^  E  had  a  chat  the  other  day  with  a 
”  police  reporter  for  a  New  York 
daily.  He  carried  a  revolver  in  a  hol¬ 
ster  at  his  belt 
and  we  asked  if 
this  was  common 
practice  nowa¬ 
days.  He  replied 
that  all  police  re¬ 
porters  do  not  go 
armed,  but  some 
do  not  consider 
themselves  safe 
on  their  rounds 
without  pistols 
provided  by 
friendly  cops. 
He  also  showed 
us  a  pair  of  nippers  which  he 
carried  m  his  side  pocket  where  re¬ 
porters  carried  copy-paper  in  quarter¬ 
fold  in  my  day.  He  said  there  are  a 
lot  of  dangerous  people  abroad  and  I 
can  believe  it.  But,  just  offhand,  it 
would  seem  that  the  way  for  a  reporter 
to  get  into  the  line  of  gang  fire  would 
be  to  carry  a  cannon.  I  do  not  think 
Jacob  Riis  or  Jack  Rainey  ever  wore 
a  gun  or  carried  nippers  in  their  pock¬ 
ets  and  I  question  whether  the  present- 
day  racket  is  any  fiercer  than  were  the 
bad  boys  and  girls  of  the  old  Five 
Points,  Hell’s  Kitchen  or  Mulberry 
Bend  in  this  city,  or  the  Haymarket  of 
Chicago,  or  Barbary  Coast  of  San 
Francisco.  Hope  our  young  friend 
doesn’t  get  shot. 

*  *  * 

Yl^  HAT  happens  to  a  red-head  idealist 
“  in  this  day  and  nation  when  he 
takes  control  of  a  moribund  daily  and 
proceeds  to  write  brass-tack  stuff  about 
the  Merchants’  Associatiem,  the  crimes 
of  the  bootleggers  and  their  respectable 
banker  allies,  the  corrupt  and  labor¬ 
baiting  trolley  company  and  all  the  rest 
of  it?  He  gets  punched  in  the  jaw, 
his  footsteps  are  dogged  by  gun-toting 
enemies,  the  banks  call  his  notes,  his 
advertising  is  threatened  and  then,  by 
golly,  in  the  midst  of  the  fray  the  little 
girl  office  assistant  and  business  partner, 
to  save  his  precious  life  ups  and  sells 
the'  paper  for  $25,000  cash  to  the  leader 
of  the  local  exploiters.  Without  doubt 
the  handsome  young  editor  and  the  girl 
live  happily  forever  more. 

This  outline  does  not  do  justice  to 
“Ink,”  the  new  newspaper  novel,  pub¬ 
lished  by  Bobbs  Merrill  imder  the  author¬ 
ship  of  John  C.  Mellett.  It  is  exciting 
fiction  and  I  suppose  reflects  the  trath 
about  conditions  in  more  American 
towns  than  we  would  wish  to  admit. 
John  Mellett,  himself  a  red-head,  inci¬ 
dentally  one  of  the  best  reporters  I 
have  ever  worked  with,  is  qualified  to 
write  good  newspaper  stuff.  His  father 
and  six  brothers  have  been  or  are  news¬ 
paper  men.  Don  Mellett,  the  martyr 
editor  of  Canton,  O.,  was  of  this  family. 
“Ink”  is  not  a  profound  study  of  the 
local  journalistic  problem  of  the  day, 
but  as  it  is  plainly  addressed  to  the  laity 
it  will  serve  a  good  purpose  and  will  be 
widely  read.  The  true  story  of  Don’s 
life,  w’hich  his  talented  brother  John 
sho'uld  write,  is  infinitely  more  heroic 
and  thrilling  than  is  that  of  the  hero  of 
“Ink.”  Jolm  Mellett’s  best  writing  has 
been  done  under  the  pseudonym  of 
Jonathan  Brooks.  I  am  glad  to  see  that 
he  is  now  using  his  own  name.  I  think 
that  profitably  selling  out  the  paper  at 
the  height  of  the  battle  is  no  real  solu¬ 
tion  of  an  editorial  tangle,  but  perhaps 
there  is  no  market  for  fiction  which 
does  not  end  in  a  kissing  scene  at  the 
Ritz.  At  the  same  time  I  must  admit 
that  the  kind  of  editorship  the  red-head 
of  “Ink”  proposed  would,  under  present 
conditions,  inevitably  end  in  failure  or 
bloody  tragedy.  The  girl  who  forced 


the  editor  to  sell  out  before  he  was 
shot  by  the  local  racketeers  knew  what 
she  wanted  and,  after  all,  we  depend  on 
our  women  to  be  practical. 

*  *  * 

rLOYD  GIBBONS’  radio  perform- 
■-  ance  distresses  me  greatly.  I  honor 
him  as  one  of  the  best  newspaper  corre¬ 
spondents  this  generation  has  produced. 
He  is  no  mean  spellbinder,  deserviiig 
recognition  as  a  lecturer  and  radio 
talker.  It’s  his  present  job  that  grates 
upon  my  self-conscious  sensibilities. 
Mr.  Gibbons  has  been  engaged,  probably 
for  six  or  eight  hundred  dollars  per 
week,  to  promote  Literary  Digest  on  the 
air,  making  the  most  of  that  publication’s 
national  prohibition  straw  vote.  He  is 
giving  the  radio  audience  a  IS-minute 
daily  “news  talk,”  richly  garnished 
throughout  with  references  to  this  em¬ 
ployer’s  merchandise  on  sale  at  all  news¬ 
stands.  Well,  what  about  this  “news- 
talk?”  In  his  rapid-fire,  personally  con¬ 
fident  manner,  the  old  reporter 

swings  right  and  left  for  about  three 
columns  of  space,  seeking  to  summarize 
the  day’s  news  and  adroitly  working  in 
the  advertising.  Where  does  he  get  the 
news?  Why,  of  course,  he  picks  it  up 
from  evening  newspapers,  or  begs  and 
borrows  it  from  newspaper  men  of  his 
acquaintance.  For  instance,  Mr.  Gib¬ 
bons  will  say ; 

“You  want  to  know  what  happened 

in  Wall  Street  today.  Well,  folks.  I 
called  up  my  old  collegemate  Bill  Smith, 
one  of  the  best  reporters  in  the  street, 
about  an  hour  ago  and  asked  him  what 
the  bulls  and  bears  have  been  doing 
to  the  lambs  since  the  gong  tapped  at  10 
o’clock  this  morning.  Bill  says  the  mar¬ 
ket  has  been  very  active,  total  sales  ex¬ 
ceeding  three  million  shares.  Prices 

were  higher,  all  along  the  line.  Chrys¬ 
ler  was  a  feature,”  etc.  Then  Mr.  Gib¬ 
bons  will  rattle  along  with  stuff  which 
he  has  copped  from  late  editions, 

nothing  apparently  being  sacred  to  him. 
Naturally,  working  for  Literary  Digest, 
he  has  no  sensitive  notions  about  property 
rights  in  news.  Bill  Smith  happens  to 
be  the  salaried  employe  of  a  New  York 
newspaper,  sitting  in  a  rented  bureau 
maintained  by  that  newspaper.  It  costs 
a  piece  of  money  to  keep  Bill  on  the 
job,  day  by  day,  observing  the  move¬ 
ments  of  stocks  and  bonds.  Mr.  Gib¬ 
bons  apparently  thinks  it  quite  all  right 
to  tap  this  fountain  of  information  for 
Literary  Digest  which,  for  many  years, 
has  produced  a  weekly  magazine  from 
lifted  material,  a  literary  parasite  which 
has  contributed  practically  nothing  to 
the  welfare  of  the  writing  fraternity 
throughout  its  long  career.  And,  of 
course,  Mr.  Gibbons’  present  business  is 
to  promote  the  circulation  of  that  maga¬ 
zine  and  its  advertising  trade  which  is 
rival,  insofar  as  it  goes,  to  the  business 
objects  of  the  newspapers  he  so  freely 
exploits  in  the  radio  “news  talk.”  In 
other  words,  here  is  another  boll-weevil 
on  the  newspaper  stem,  stuffed  by  a 
newspaper  man  with  the  nice  green 
leaves  that  are  so  carefully  and  expen¬ 
sively  grown  in  the  newspaper  garden. 
Never  mind  about  ethics — is  it  a  square 
deal?  ,\11  the  wiseheimers  who  argue 
that  news  in  radio  broadcast  is  a  good 
thing  for  the  newspapers  on  the  theory 
that  it  cultivates  a  public  taste  for  new’s 
are  merely  repeating  the  cunning  defense 
of  the  professional  broadcasters.  Taste 
for  news,  my  eye!  News  is  the  most 
perishable  commodity  in  the  world,  dying 
the  instant  it  has  been  made  public.  Mr. 
Gibbons  is  doing  all  he  can  to  take  the 
blush  from  the  news  peach,  for  there 
can  be  no  surprise  element  in  an  eve¬ 
ning  newspaper  if  its  news  essence  has 
previously  issued  from  the  radio  box 
while  mother  and  the  girls  were  getting 


supper.  It  seems  to  me  that  the  United 
States  Supreme  Court  decision  which 
permanently  restrains  two  of  the  great 
press  services  in  this  country  from  mak¬ 
ing  use  of  the  “property”  of  the  other, 
has  been  rendered  ridiculous  by  the 
high-handed  appropriation  of  news  by 
the  radio,  which,  bear  in  mind,  is 
equally  an  institution  for  profit. 

*  « 

'T’HE  late  Gus  Karger  was  the  news- 
paper  man  behind  the  extraordinary 
public  career  of  William  Howard  Taft. 
When  I  first  met  Gus  he  was  a  reporter 
for  Cincinnati  Post  and  was  nobody  for 
a  rival  to  trifle  with  on  an  assignment. 
One  of  his  reminiscences  recurs  to  me 
as  I  write ;  He  went  to  cover  a  murder 
in  a  desolate  section  of  northern  Ken¬ 
tucky.  Reporters  for  other  newspapers 
were  close  on  his  heels,  but  he  got  to  the 
scene  first  and  also  located  the  only 
telephone  in  the  district.  He  had  pretty 
well  cleaned  up  the  facts  over  this  tele¬ 
phone  when  his  rivals  came  trooping  in. 
They  induced  the  persons  who  had  the 
say  about  the  ’phone  to  ask  Gus  to  yield, 
but  he  kept  on  talking.  Finally  the  in¬ 
dignant  rivals  went  into  a  huddle  and 
decided  to  break  Gus’s  flow  of  conversa¬ 
tion  by  force.  This  came  in  the  nature 
of  a  flying  tackle  from  the  rear,  but 
when  Gus  was  dragged  from  the  wall 
the  telephone  and  wires  came  with  him 
and  he  had  a  beat  of  hours.  Later  Mr. 
Karger  became  Washington  correspond¬ 
ent  of  Cincinnati  Times-Star  and  his 
long  friendship  and  service  for  Mr.  Taft 
came  about  through  that  relationship, 
the  Times-Star  being  published  by 
Charles  P.  Taft,  the  former  president’s 
brother  who  died  only  a  few  weeks  ago. 

«  >•>  * 

william  HOWARD  TAFT’S 
™  fame  as  a  jolly  fat  man  was  only 
partly  deserved,  as  reporters  who  inti¬ 
mately  knew  him  will  testify.  He  was 
ill  quite  often  during  his  term  in  the 
White  House,  suffering  from  a  form 
of  sleeping  sickness  and  I  have  seen  him 
when  he  was  irritable  indeed.  Gus 
Karger  was  a  great  comfort  to  him  in 
those  days,  doing  much  of  his  writing 
and  advising  him  on  many  political 
moves.  Gus  was  respected  by  every 
member  of  the  Washington  correspond¬ 
ents’  corps  and  no  President  ever  had 
better  treatment  from  newspaper  men 
than  Mr.  Taft  received.  When  he  was 
late  with  messages,  causing  the  press 
services  to  telegraph  long  statements 
that  are  ordinarily  prepared  and  mailed 
in  advance  subject  to  release,  the  news¬ 
paper  men  forgave  because  they  knew 
that  the  President  was  not  a  well  man. 
I  think  it  was  Gilson  Gardner  and  the 
late  William  B.  Colver  who  published 
the  first  story  of  a  break  in  the  friend¬ 
ship  of  Taft  and  Roosevelt.  Roosevelt 
made  Taft  as  a  Presidential  candidate, 
assuming  that  the  famed  “T.  R.  poli¬ 
cies”  would  be  carried  on  in  his  admin¬ 
istration.  This  was  absurd,  of  course, 
for  no  man  could  handle  Roosevelt’s  red 
hot  policies  second  hand.  There  never 
was  a  more  lamentable  quarrel  between 
national  leaders,  for  Taft  and  T.  R. 
had  been  as  brothers.  I  shall  not  re¬ 
member  Mr.  Taft  as  President  nor  as 
Chief  Justice,  but  rather  as  the  joint 
head,  during  the  trying  times  of  1918, 
with  Frank  P.  Walsh,  of  the  War 
Labor  Board.  WTiat  he  did  then  to 
force  labor  and  capital  to  drop  the  end¬ 
less  controversy  and  get  behind  the  war 
cause  was  truly  heroic.  There  the  real 
strength  and  independence  of  the  man 
was  shown. 

*  *  * 

T\URING  the  Mardi  Gras  season  in 
I-'  New  Orleans  recently  Jim  Crown, 
affable  city  editor  of  New  Orleans 
States,  had  that  most  embarrassing 
moment.  Crown  was  awakened  early 
one  morning,  after  working  hard  all 
night  on  a  special  edition,  when  his  wife 
called  him  to  the  telephone.  Not  being 
in  the  best  of  humor  at  the  loss  of  his 
beauty  sleep  he  jumped  to  the  conclusion 
that  a  drunken  friertd  was  calling  him, 
when,  upon  answering,  the  party  on  the 
other  end  of  the  line  said:  “This  is  the 
governor  speaking.” 

Without  allowing  the  unseen  speaker 
to  have  another  word.  Crown  proceeded 
to  use  a  broad  and  wide  vocabulary  to 
describe  the  person  with  whom  he  was 


talking.  The  man  tried  to  break 
the  conversation  several  times  Iwt  Cn 
kept  on  talking  until  he  ran  otit 
adjectives,  only  to  hear  the  man  s 
“But  this  really  is  the  governor. 

It  was. 

Crown  is  a  major  on  the  staff  of 
Huey  P.  Long,  so  the  matter  was 
straightened  out. 

♦  ♦  ♦ 

A  N  A.P.  despatch  from  Bryson 
N.  C.,  tells  of  an  event  in  the  L 
life  of  Mr.  and  Mrs.  Hastings  Me 
of  that  town,  in  the  following  wo 
“The  stork  visited  them  with  a 
geance,  leaving  four  boys,  named 
thew,  Mark,  Luke  and  John.” 

Why  did  the  reporter  select  the 

“vengeance”  to  express  his  _ _ 

One  guess  is  that  he  is  quite  a  ya 
boy.  Another  is  that  he  is  a  lean  bi 
lor  who  reads  Judge  and  College  Hu. 
He  is  certainly  not  a  married  man 
has  experienced  the  thrill  which 
to  a  father  when  a  son  arrives. 

♦  ♦  * 

JP.  O’FUREY,  editor  of  the 
•  County  News,  published  at 
ton.  Neb.,  reminds  me  that  the 
fashioned  farm  paper  is  passing, 
cites  the  disappearance  of  the  Tu 
Century  Partner,  the  Fanner 
Breeder  and  the  change  of  name  of] 
Farm  &  Fireside  to  The  Country  Hoi 
The  newspaper,  radio,  automobile, 
phone,  paved  road  and  changed  fa 
conditions  account  for  this,  Mr.  O’Fi 
says.  I  do  not  doubt  it,  but  I  still 
to  the  Rural  New  Yorker,  althougl'] 
editorial  policy  in  favor  of  the  utt 
incompetent  and  penny-saving  one-n 
rural  school  in  this  state  gives  me 
collywobbles,  for  I  have  seen  what 
union  schools  and  the  bus  system 
do  for  children  of  other  states.  No 
Carolina  for  instance.  If  the 
paper  is  to  pass  from  view  it  will 
tainly  be  up  to  the  weekly  and 
press  to  give  to  the  soil  tiller  te 
information  of  equal  or  higher  valnt] 
know  some  newspapers  that  do  tl^  jg 
in  ship-shape  and  are  worthy  to 
plant  the  old  farm  sheet. 

«  *  » 

"VAONTHS  ago  we  indignantly 
claimed  in  this  forum  that  file 
rest  and  conviction  of  Mrs.  Mary  Wg 
Dennett  was  an  outrage  which 
paper  men  would  see  avenged.  This  1 
happened.  Following  the  sea 
trial  of  this  good  mother,  resultinfT 
her  practical  moral  lynching  in  a 
of  law,  a  torrent  of  news  and  editq 
comment  swept  the  country.  Mrs. 
nett’s  alleged  “lewd”  and  “lasciv 
pamphlet  was  written  for  the  guid 
of  her  own  sons  and  was  such  ; 
and  admirable  moral  chart  that  it 
circulated  through  the  mails  in  la 
numbers  and  used  in  schools  and  lib 
ies  and  the  Y.  M.  C.  A.  Mrs.  Den 
persecution  was  by  men  who  cling  to  I 
prudish,  disgustingly  vulgar  and  arc 
idea  that  sex  is  essentially  a  nasty 
ject  and  those  who  attempt  to  leal 
young  into  paths  of  safety  by  frank  i 
cussion  are  of  the  devil  and  must 
punished. 

When  the  woman  was  convicted  iaj 
Brooklyn  court  she  held  up  her 
and  said  she  would  rather  go  to  jail ' 
pay  a  $300  fine.  It  was  admitted 
postal  inspectors  had  “framed”  the 
Newspaper  men  made  the  truth 
and  an  appeal  was  taken  to  a  hig 
court.  A  decision  last  week  by 
United  States  Circuit  Court  of  App 
not  only  vindicates  Mrs.  Dennett, 
goes  far  to  compensate  her  sacrifice. 
Court  of  Appeals  recognizes  her  sin 
ity,  pays  tribute  to  the  high-minde" 
of  her  pamphlet  and  declared  in  favofj 
these  means  to  promote  sex  underst 
ing  and  control.  I  do  not  doubt 
Mrs.  Dennett’s  temporary  hardship 
have  impressive  future  results.  It_m 
even  lead  to  some  system  of  candid 
instruction  in  public  schools  to  offset ' 
devastating  results  of  whispers  ! 
smirks  among  countless  thousand 
children,  neglected  by  parents,  spir 
advisors  and  teachers.  Ignorance  is 
great  unpreparedness.  Mrs.  Den 
vindication  strikes  me  as  a  clear-cut ' 
ample  of  the  power  of  the  press  to  re 
ignorant  and  powerful  persecution. 


